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HISTORY & HERITAGE

“Vans is a truly remarkable brand. It 
connects with people in a sincere and 

meaningful way, which has helped 
accelerate its growth in recent years.”

        ®: VF’s Fastest 
Growing Brand for Q4 2016
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HOUSE OF VANS
• In 2010, the 

brand launched its 
popular House of 
Vans, curated spaces that enable 

sports, music, art shows and a variety 

events around the world, the brand 
maintains three House of Vans - in 
New York, London and Chicago.

vans.com

• Founded in 1966 
 in Anaheim, California

• Acquired by VF in 2004
VF’S “FASTEST GROWING 
BRAND OF THE QUARTER” 

Q4 2016

DID YOU KNOW?
• Vans sells its 

products in more 
than 75 countries, 
through a robust retail 
and wholesale network.

 

• Vans sold 12 pairs of shoes on its 
�.rst day in business. The shoes 

customers placed their orders 
and were available for pick up the 

PRODUCTS
•

footwear and apparel, including 

have been in the line since 1966.

 

• Vans’ products are an integral 
part of pop culture, including the 
recent “Damn, Daniel” 
phenomenom.

OFF THE WALL
• The original 

footwear and 
apparel brand, Vans was founded 
as the Van Doren Rubber Co.

 

• Popular with skateboarders, 

designers, Vans has de�.�v�������—�K�+��
The W���o�o�—��youth culture since its 
beginning. 


