
Putting Our Heart
in Everything We Do
Corporate Responsibility Report
2021-2022

Hostess Brands, Inc.



2

I. INTRODUCTIONHOME II. GOVERNANCE III. SOCIAL IV. ENVIRONMENTAL APPENDIX

Disclaimer
Certain statements contained in this report constitute “forward-looking  statements” within the meaning of Section 27A of the 
Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. Forward-looking  
statements are generally identified through the inclusion of words such as “believes,” “expects,” “intends,” “estimates,” “projects,” 
“anticipates,” “will,” “plan,” “may,” “should,” or similar language. All forward-looking statements included herein are made only 
as of the date hereof. These statements inherently involve risks and uncertainties that could cause actual results to differ 
materially from those anticipated in such forward-looking statements. These risks and uncertainties include, but are not limited 
to, maintaining, extending and expanding the Company’s reputation and brand image; protecting intellectual property rights; 
leveraging the Company’s brand value to compete against lower-priced alternative brands; correctly predicting, identifying and  
interpreting changes in consumer preferences and demand and offering new products to meet those changes; operating in a 
highly competitive industry; the continued ability to produce and successfully market products with extended shelf life; the ability 
to pass cost increases on to our customers; the ability to maintain or add additional shelf or retail space for our products; our 
ability to identify or complete strategic acquisitions, alliances, divestitures or joint ventures; our ability to successfully integrate, 
achieve expected synergies and manage our acquired businesses and brands; the ability to drive revenue growth in key 
products or add products that are faster-growing and more profitable; adverse impact or disruption to our business caused by 
COVID-19  or future outbreaks of highly infectious or contagious diseases; volatility in commodity, energy, and other input prices 
and the ability to adjust pricing to cover increased costs; significant changes in the availability and pricing of transportation; 
dependence on major customers; increased labor and employee related costs; strikes or work stoppages; product liability claims, 
product recalls, or regulatory enforcement actions; dependence on third parties for significant services; unanticipated business 
disruptions; geographic focus could make us particularly vulnerable to economic and other events and trends in North America; 
consolidation of retail customers; unsuccessful implementation of business strategies to reduce costs; increased costs to comply 
with governmental regulation; failures, unavailability, or disruptions of our information technology systems; dependence on key 
personnel or a highly skilled and diverse workforce; our ability to finance indebtedness on terms favorable to us; and other risks as 
set forth from time to time in our Securities and Exchange Commission filings. We undertake no obligation to update any forward-
looking statement, whether as a result of new information, future events, or otherwise.

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / Disclaimer
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I. Introduction
• LETTER FROM THE PRESIDENT & CEO
• COMPANY OVERVIEW & MILESTONES
• OUR VISION & MISSION
• PILLARS FOR SUSTAINABLE PROFITABLE GROWTH
• MATERIALITY
• OUR ESG PRIORITY AREAS OF FOCUS
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Letter from the
President & CEO
In 2021, I wrote about the over 100 year legacy of our beloved 
Hostess brands and our role in lifting the spirits of many during times 
like the Great Depression and the Covid-19 Pandemic. We reiterated 
a commitment I made in 2019 for Hostess Brands to develop into a 
more Sustainable, Profitable, Growth Company. We introduced our 
Mission, Vision and Values grounded in a simple concept of putting 
our Hearts into everything we do to inspire joy. Simply, we made a 
commitment to transparency and progress. This foundation guides 
us and inspires us every day.  

Today, I am proud of the progress we are making while recognizing 
we have much to achieve in our sustainability journey. 

As you will read in our second report, our ESG progress was evident 
across many pillars of our activities. We produced outstanding results 
in workplace safety and the health and welfare of our employees; 
we made great progress in food safety and quality; our bakeries 
performance remained strong as collectively evidenced by our BRC 
audits; we expanded our supplier information and audit program; 
we commenced our first ever ESG focused design/build plan as 
we undertake a “sustainability first” brownfield project to create 
a new bakery in Arkansas; we expanded our DEI&B programs, 
continued our progress on water and energy efficiency and made 
important nutritional and marketing commitments, to highlight a few 
areas.  And, as communicated during our March Investor Day when 
we highlighted the importance of ESG to our priorities, we have 
embarked on the path to creating a Climate Action Plan. 

The integration of our goals and work processes into our daily 
operations is evidenced by our progress. It is also encouraging to see 
our efforts being noticed in the market. Forbes Magazine recognized — 

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / I. Introduction

Hostess Brands as one of “Americas Best Employers for Veterans” 
in their annual 2021 rankings and as one of “Americas Best Midsize 
Employers” in April 2022. We are humbled by the recognition
and continue to work hard to earn our team’s and all stakeholder’s 
trust and confidence.  

On behalf of Hostess Brands and our Board of Directors, we thank 
you for your continued interest and are committed to continued 
transparency and progress in our overall sustainability journey as we 
deliver moments of Joy for all stakeholders. 

Thank you,

“We are committed to continued 
transparency and progress in our overall 
sustainability journey as we continue to 
deliver moments of joy for all stakeholders.”

ANDY CALLAHAN
President and Chief Executive Officer
Hostess Brands, Inc.
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Company Overview
& Milestones
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~3,000
EMPLOYEES

2021

June

 

Nov

 

Dec

 

Feb

 

Mar

 

April

2022

January

5
5 OPERATING BAKERIES 

IN U.S. AND CANADA
(ARKADELPHIA, AR 

BAKERY WILL BEGIN 
OPERATION IN 2023)

Kansas
HEADQUARTERS, 

PRIMARY DISTRIBUTION 
CENTER AND LARGEST 

BAKERY FACILITY 
LOCATION

$1.1 Billion
ANNUAL NET REVENUE 

FOR YEAR ENDED 
DECEMBER 31, 2021

Added to 
S&P Small 

Cap 600 list

Hired
Travis 

Leonard as 
new CFO

Finished year 
with record net 
revenue growth

Posted first 
Corporate 

Responsibility 
Report

Added to Forbes 
"Best Mid-Sized 
Employers" list

Purchased Arkadelphia, AR site; first 
ESG based build out; will increase 

capacity for sustainable growth

Added to Forbes 
list of "America's 

Best Employers for 
Veterans"

18th consecutive 
quarter of net 

revenue growth

Hired Arist 
Mastorides as 

new CCO
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Our Vision & Mission
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Vision

Mission

WE IMAGINE A WORLD WHERE EVERYDAY MOMENTS ARE WORTH CELEBRATING.

OUR VISION AND MISSION EXPRESS OUR FOCUS ON HELPING PEOPLE 
CELEBRATE THE "EVERYDAY" BY CREATING MOMENTS OF JOY.

WE INSPIRE MOMENTS OF JOY BY PUTTING OUR          INTO EVERYTHING WE DO.
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PROFITABLY drive core 
growth by expanding the 
Hostess® and Voortman® 
brands while also 
strengthening customer 
relationships.

ACCELERATE growth 
through innovation based 
on consumer insights 
and industry-leading 
capabilities.

Pillars for Sustainable
Profitable Growth

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / I. Introduction

Grow the 
Core

ESG INITIATIVES
• Product quality

consistency; 
• Reduced product waste;
• Facilities qualifications

and certifications.

ESG INITIATIVES
• Lower water and energy 

usage;
• Reduce greenhouse 

gases;
• Expand Supplier ESG 

score card;
• New “Sustainability 

First” bakery.

OPERATE at lowest 
responsible cost and 
resource usage.

ESG INITIATIVES
• Diverse board of

directors;
• Expand DEI&B 

initiatives;
• ESG KPI's for leadership 

team.

FOCUS on investing 
in talent, insights and 
information to create 
industry-leading 
capabilities to support the 
next phase of growth. 

ESG INITIATIVES
• ESG assessment on all 

capital.

GENERATE strong cash 
flows from efficient 
operating model to 
sustain profitable growth 
objectives through 
disciplined uses of cash.

Grow 
Through 

Innovation

Improve 
Through 
Agility & 

Efficiency

Cultivate 
Talent & 

Capabilities

Leverage 
Strong

Cash Flow

OUR PILLARS FOR GROWTH = SUSTAINABLE GROWTH AND SUSTAINABLE OPERATIONS FOR ALL STAKEHOLDERS

ESG INITIATIVES
• Drive better-for-you 

product growth;
• Provide portion- 

controlled products;
• Reduction of high

fructose corn syrup;
• Reduction of artificial

flavors and artificial colors.
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Materiality
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HOW WE CONDUCTED OUR ESG MATERIALITY ANALYSIS:

• During 2021, we continued working with internal and
external experts to review the impact of major 
environmental, social and governance issues on our 
business and shape our strategic responses to them.

• Data and processes that guided our assessment include:
- Engaged and collaborated with our Board of Directors on

prioritization of ESG matters;
- Retained external experts, including environmental and ESG

consultants, and engaged with various investment groups to 
gain knowledge and understanding;

- Utilized Enterprise Risk Management (ERM) program for
identifying, measuring, monitoring and managing risks;

- Performed an analysis of stakeholder and regulatory issues;
- Reviewed publicly available data on societal issues, 

including statistics and reports, from authorities and peer 
companies;

- Reviewed internal records and processes;
- Reviewed various standards and guidance including SASB

and GRI standards; and
- Our internal ESG Steering Committee met and discussed

Materiality matters several times over the course of the year.

Objective:
Identify key stakeholders' 
material sustainability 
interests to inform and
align with company interests
which can drive long-term 
value creation.
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Our ESG Priority
Areas of Focus

1. GOVERNANCE
• We heard that governance and oversight by the Board of

ESG related matters, ethics, risk management and Board 
diversity should be a continuing focus.

 
 
 

2. HEALTH AND SAFETY
 

• We heard that our stakeholders were interested in how 
the Company responded and is continuing to respond to 
the COVID-19 pandemic and that worker health
and safety is paramount to success. Further, we heard 
and believe that food safety is critical to long-term 
stability and growth.

3. DIVERSITY, EQUITY,
INCLUSION & BELONGING
• Over the past two years, the Company has raised its

awareness as to Diversity, Equity, Inclusion & Belonging 
matters and began incorporating more DEI&B programs 
across the Company. We heard and recognize that DEI&B, 
retention and equitable behavior is foundational to our 
success.

4. ENVIRONMENTAL
• Many of our stakeholders have been clear that they 

expect companies to manage environmental matters
and specifically, water and energy usage. We are 
focused on and understand the long-term need to have 
responsible sourcing of materials and ingredients.
Over the next two years, we have committed to 
developing and implementing a Climate Action Plan so 
that we can better understand the Company’s carbon 
footprint and work to reduce it.

WHAT WE HEARD & WHAT WE BELIEVE ARE KEY AREAS OF FOCUS

Having conducted our ESG materiality assessment, we were informed of many of 
the following areas of interest by key stakeholders and added certain areas we 
believe are important to the Company's long-term growth and sustainability:
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II. Governance
• BOARD OF DIRECTORS COMPOSITION
• BOARD OVERSIGHT OF RISK MANAGEMENT
• CORPORATE RESPONSIBILITY & OVERSIGHT
• OPERATING ETHICALLY
• EXECUTIVE COMPENSATION
• DATA GOVERNANCE & CYBERSECURITY
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Board of Directors
Composition
Since we became a public company in November 2016, we 
have assembled:

• a diverse and independent group of Board members;
• with extensive experience; and
• expert knowledge of industry and subject matters pertinent

to a consumer products company.

VIEW INFORMATION ON OUR 
CURRENT BOARD MEMBERS

ALL BOARD MEMBERS ARE INDEPENDENT EXCEPT 
FOR ANDY CALLAHAN, PRESIDENT & CEO.

EACH OF OUR DIRECTORS STANDS FOR ELECTION 
BY OUR STOCKHOLDERS EACH YEAR.

Our diverse board of directors 
include:
• Three females,
• One black/African-American,
• Two born outside the U.S.,
• One first generation American,
• One who self identifies as LGBTQ+, and
• Two military veterans.

Certain directors are included in more than one of the 
listed categories above.

Diverse

67%

DIRECTOR DIVERSITY

https://qrstud.io/7q5d9ex
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Board Oversight of
Risk Management
Although our management is primarily responsible for managing 
risk exposure on a daily basis, our Board of Directors oversee 
the risk management processes. Our Board determines the 
appropriate level of risk for our Company, assesses the specific 
risks that we face, and reviews management's strategies for 
adequately mitigating and managing the identified risks.

Our three operating committees, Audit, Talent and 
Compensation and Nominating and Governance, each play a 
part in this oversight.

Our Audit Committee oversees our financial statement audit 
and Enterprise Risk Management, as well as our Code of Ethics 
compliance and Whistleblower Hotline activity.

Our Talent and Compensation Committee oversees executive 
and senior level compensation with an eye toward attracting 
and retaining excellent talent to fuel sustainable growth for the 
Company. Further, the Talent and Compensation Committee 
oversees succession planning.

The Nominating and Governance Committee oversees 
the Company’s ESG efforts and initiatives, and it’s Charter 
reflects this oversight responsibility, in addition to overseeing 
governance issues and finding new board members with 
knowledge, background and experience in the areas needed
to drive the business forward and promote a diverse board.

Our Nominating and 
Governance Committee 
oversees the Company's

ESG initiatives

VIEW THE NOMINATING & 
GOVERNANCE COMMITTEE CHARTER

https://qrstud.io/t7kyu80
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SUSTAINABILITY INITIATIVES LEADS

ESG STEERING COMMITTEE

CHIEF ADMINISTRATIVE OFFICER;
ESG LEAD

CHIEF EXECUTIVE OFFICER

NOMINATING &
GOVERNANCE COMMITTEE

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / II. Governance

Corporate Responsibilty
& Oversight
OUR ESG GOVERNANCE STRUCTURE HAS TWO OBJECTIVES

1. Support alignment of priorities and advancement towards goals; and
2. Connect priorities from the board room to the bakery floor.

• Oversight of Risk Management.
• Connect ESG to Corporate Strategy.

• Oversees Corporate Responsibility and ESG matters.
• Responsible for Board member searches.

• Directs and implements corporate responsibility strategy 
for the Company.

• Oversees ESG initiatives and reporting for the Company 
and serves as Chair of the Company's ESG
Steering Committee.

• Consists of senior managers representing all functions who 
provide input to our ESG strategy and initiatives.

• Functional leads responsible for executing against 
initiatives.

BOARD OF DIRECTORS
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THE WHISTLEBLOWER HOTLINE IS AVAILABLE 24/7 TO 
ALL EMPLOYEES.

The Audit Committee, at least quarterly, receives a report 
of material ethical and financial related complaints and 
inquiries from the Company's General Counsel.

In 2021, there were a total of 19 reports received
through the hotline. All of these reports were investigated 
and closed.

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / II. Governance

Operating Ethically

The Board of Directors has adopted a Code of Ethics, which 
each employee and consultant agree to comply with when they 
start with the Company. The Code of Ethics is also available on 
our website. 

We also have a Whistleblower Policy and hotline that provides 
a mechanism for reporting Code of Ethics violations, including 
a way to report anonymously.  Information on how to access 
the hotline is included in the Whistleblower Policy, which is 
available on our website, and is posted at each of our facilities 
to make sure employees understand how to report a question 
or concern.

VIEW OUR CODE OF ETHICS OUR CODE OF ETHICS AND WHISTLEBLOWER 
POLICY ARE RE-DISTRIBUTED AND
RE-ACKNOWLEDGED EACH YEAR.

VIEW OUR WHISTLEBLOWER POLICY

Whistleblower Hotline

We hold ourselves and each other accountable to act with integrity and honesty and to do the right thing for our customers, 
consumers, stockholders and employees. All of our employees and consultants are expected to operate in an ethical manner, 
as well as in compliance with all applicable laws and company policies. 

https://qrstud.io/h6i7aws
https://qrstud.io/xqqwv4g
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OUR SHORT-TERM INCENTIVE PLAN PROVIDES 
THAT EACH MEMBER OF MANAGEMENT IS 

RESPONSIBLE FOR AND IS IN PART COMPENSATED 
BASED UPON ACHIEVEMENT OF THE COMPANY’S 

ESG PROGRAMS AND INITIATIVES.

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / II. Governance

Executive Compensation
The Talent and Compensation Committee is responsible for 
designing and implementing our executive compensation 
program.

The Committee reviews management pay annually on a  
total compensation basis with a stronger focus on pay for 
performance and creation of stockholder value for members of 
senior management.  

Over 70% of the senior management's compensation is at-risk 
(short-term incentives and long-term equity incentives) and 
aligned with shareholder interests.

Our compensation philosophy has been established to allow  
us to attract and retain talented senior leaders that can drive  
business success and create stockholder value. 

A full discussion of our Executive Compensation may be found 
in the Company's Proxy.

PERFORMANCE-BASED COMPENSATION MIX

We have four elements of total compensation:
1. Base Salary
2. Short-term Incentives
3. Long-term Equity Incentives
4. Other Compensation Benefits (Includes Retirement Program)

VIEW THE PROXY HERE

https://qrstud.io/ufxt8l4 
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Data Governance
& Cybersecurity
Hostess Brands takes the protection of data seriously and 
strives to meet all data security guidelines.

Our Information Technology Risk and Security Management 
policies and standards provide the foundation of our 
cybersecurity program with a focus on protecting the 
confidentiality, integrity, and availability of the enterprise’s 
infrastructure, resources, and information.  

We take a layered approach to cybersecurity to protect 
our facilities and critical systems. Our defenses include a 
combination of both active and passive measures that are 
layered across the breadth of our locations. Hostess Brands 
employs a portfolio of tools and services, from industry-leading 
vendors, working in support of each other to segment, control, 
measure, and analyze the activity of users and systems on our 
enterprise networks.

Our blueprint considers the systems and data we manage 
internally and externally used in our business routines with
our consumers, customers, vendors, and team members. 
Through our program, we continually monitor against existing 
and emerging threats to actively protect our environments to 
ensure continued operation and adhere to privacy standards.

Our strategy is designed to securely enable new 
business and technology solutions to support 
our Company initiatives while maintaining a 
relentless focus on protecting the enterprise 
through diligent execution of our cybersecurity 
routines and continuously improving the security 
of our systems and processes.

Our efforts in operating and continuously 
improving our cybersecurity program are 
recognized by the external partners we leverage 
to evaluate our program.  In an assessment 
conducted in the Fall of 2021 by an external 
evaluator, the evaluator found us to be ranked 
Advanced in our cybersecurity practices when 
compared to our peers. 

Focus on Cybersecurity
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III. Social
• OUR VALUES & BEHAVIORS
• WORKER HEALTH & SAFETY
• FOOD SAFETY & QUALITY PROGRAM
• SUPPLY CHAIN MANAGEMENT
• HEALTH & NUTRITION AND PRODUCT MARKETING
• DIVERSITY, EQUITY, INCLUSION & BELONGING
• RECRUITMENT, RETENTION & DEVELOPMENT
• CELEBRATING OUR PEOPLE
• PARTNERING WITH OUR COMMUNITIES
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Our Values & Behaviors

Hostess Brands' Values:

Hostess Brands' Behaviors:

PEOPLE
WE rise together because every member 
of our diverse team has ownership and 
common purpose. Our team members are 
the Heart of Hostess.
TENACITY
WE depend on our resilience and resolve 
to achieve the ambitious goals we set.

COMMITMENT
I am dedicated to doing what it 
takes to deliver Hostess' goals 
while meeting the expectations 
of my teammates, consumers, 
communities and external 
stakeholders.

CREATIVITY
I actively seek new ideas
and ways of working to make 
us better and outperform our 
competitors.

COLLABORATION
I am inclusive of all individuals 
and functions across Hostess.
I communicate, align objectives 
and foster teamwork for the 
best outcome for my teammates 
and Hostess.

POSITIVE ENERGY
I am tirelessly passionate
and positive about Hostess 
Brands, the quality of our food 
and people.

OWNERSHIP
I am empowered and 
accountable to act on a 
problem or opportunity. I focus 
on outcomes.

NIMBLENESS
WE overcome challenges and take 
advantage of opportunities by being quick 
to assess, decide and act.

INCLUSIVITY
WE are inclusive of ideas, individuals 
and differing points of view. Everyone's 
contributions are necessary for us to 
succeed.

INTEGRITY
WE hold ourselves accountable to do the 
right thing for all stakeholders. Trust is the 
key ingredient to our recipe for successful 
relationships and reputation.
QUALITY
WE do what it takes to deliver a great 
experience, from the quality of our 
products to a day in the life of our
team members.

WE AS A COMPANY STRIVE TO ACHIEVE THE HOSTESS BRANDS' VALUES AND EACH 
OF US DOES THIS BY LIVING THE HOSTESS BRANDS' BEHAVIORS EVERY DAY.
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Worker Health & Safety
The health and safety of our workforce remains a top priority of 
our organization.  

We have taken key actions to support the continued health of 
our workforce including:
• Air monitoring and filtration systems;
• Availability of COVID-19 testing and daily temperature 

monitoring;
• Additional hand wash stations in all bakeries;
• Flexible work arrangements for corporate employees; and
• Health insurance benefits.

Our continued focus on operational best practices and training 
have contributed to injury and safety incident rates significantly 
lower than others in our industry and demonstrate continued 
improvement year over year since 2020.

We are proud of these strong safety metrics, especially 
given the continuing COVID-19 pandemic and dynamic labor 
challenges we and the industry faced during 2021.  

VIEW OUR WORKER SAFETY 
METRICS ON THE NEXT PAGE
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Worker Health & Safety, 
(Cont.)

Hostess Brands continues to focus on making the workplace safer. We are committed to continuing our progress to further 
reduce safety issues in the future.

This focus and our commitment to worker safety is paying off with our Total Recordable Injury Rate (TRIR) and Lost Time 
Incidence Rate (LTR) improving year over year and better than industry benchmarks.

Our actual rates for 2021 were 0.93 (TRIR) and 0.32 (LTR) versus our internal goals of 2.00 (TRIR) and 0.80 (LTR) and 
significantly higher industry averages.

Worker Safety Metrics

Goal Industry Average (Industry Average Source: BLS: US-Bureau of Labor Statistics)Actual

TRIR LTR 
5
4
3
2
1
0

2.5
2.0
1.5
1.0
0.5
0.0

2019 20192020 20202021 2021

4.20

3.60

2.00 1.46

1.80

0.80

0.93

1.89

3.79

0.55
0.32

1.60
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Food Safety
& Quality Program
We have robust food safety and quality programs in place to 
ensure our products are safe for our consumers and maintain 
our high-quality standards at all of our bakeries and distribution 
centers.
• Each of our facilities maintains a food safety plan, which is 

reassessed annually by the management team  at each 
facility. The food safety plan includes a Hazard Analysis 
and Risk Based Preventive Controls ("HARPC"), a supplier  
approval program and other food safety controls.

• Each of our facilities also maintains a Hazard Analysis Critical
Control Points ("HACCP") plan, which identifies critical control 
points and ensures that hazards are prevented, eliminated, or 
reduced to an acceptable level.

Our operations, including the manufacturing, processing, 
formulating, packaging, labeling and advertising of products, 
are subject to regulation by various federal agencies, including 
the:
• Food and Drug Administration (the “FDA”),
• Federal Trade Commission (the “FTC”), 
• Environmental Protection Agency (the “EPA”), and
• Canadian Food Inspection Agency (“CFIA”) and Health 

Canada for our Canadian operations.

These preventative measures, which reduce food safety 
events, are also reviewed by our 3rd party auditors during 
annual site assessments. All findings or incidents noted are 
investigated and corrective actions are taken as necessary.

OUR 5 OPERATING BAKERIES IN NORTH AMERICA 
AND 2 PRIMARY FRESH DISTRIBUTION CENTERS ARE 
AUDITED ANNUALLY USING BRC GLOBAL STANDARDS 

FOR FOOD SAFETY. WE STRIVE TO HAVE EACH OF 
OUR FACILITIES RECEIVE A GRADE OF A OR ABOVE.

Of our 7 BRC audited facilities, 5 received AA certifications 
and we have an average A grade across our facilities during 

the reporting period.  

• All of our operating facilities have Global Food Safety Initiative 
("GFSI") benchmarked certifications and many of our 
ingredients are sourced from suppliers which are GFSI 
benchmark certified.

• Our employees are regularly trained on our food safety
programs.  

• We have established food quality metrics and conduct regular
testing to measure adherence to standards.

• Our food safety and quality programs are overseen by a 
member of the Hostess Brands’ leadership team and food 
safety and quality key performance indicators are reported to 
leadership on a regular basis. 
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Supply Chain
Management
Hostess Brands is committed to sourcing responsibly and 
having an ethical and sustainable supply chain.

The head of our supply-chain team is a key member of the 
leadership team reporting to the CEO, and our board oversees 
and routinely reviews supply-chain initiatives and objectives.

We provide all ingredient and packaging suppliers with our 
Supplier Expectation Manual which outlines the regulatory 
requirements, as well as Hostess Brands' and third-party food 
safety and quality standards and certifications expected for the 
supplier to be held accountable to including, but not limited to:
– maintaining GFSI benchmark certifications;
– completing a detailed food safety and quality questionnaire;

and
– providing documentation of compliance with the ingredient 

supplier's food safety plan.

• EACH YEAR, WE CONDUCT INTERNAL AUDITS OF ALL OF
OUR SUPPLIERS AGAINST OUR SUPPLIER EXPECTATIONS 
MANUAL.

• 100% OF OUR HIGH AND MEDIUM RISK INGREDIENTS
SUPPLIERS HAVE PROVIDED GFSI BENCHMARKED 
CERTIFICATIONS.

We are committed to improving our responsible sourcing 
practices. As part of these efforts, we are a member of the 
Roundtable of Sustainable Palm Oil (RSPO) and ensure a 
portion of the palm oil we source for use in our products is 
certified by RSPO. While palm oil accounts for less than 15% of 
all ingredients purchased in the production of our products, we 
continue to evaluate opportunities to further our use of RSPO 
certified ingredients.

Recently, Hostess Brands strengthened its due diligence 
of its suppliers by becoming a member of Sedex.

As a Sedex member, Hostess Brands is able to map its 
supply chain, identify higher risk suppliers, and request 
suppliers to have a social ethical audit. Hostess Brands 
can then work with its suppliers to improve their business 
practices to create safe working conditions in regions 
that Hostess Brands sources.
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Health & Nutrition
and Product Marketing
COMMITMENT TO HEALTH & NUTRITION

As we aspire to bring moments of joy to our customers, we 
are committed to doing so in a responsible way. We provide 
our consumers with a wide-variety of sweet snacks that are 
individually packaged providing portion-controlled snacking 
alternatives. Giving consumers a portion-controlled snack 
option provides an effective way for people to manage their 
calorie intake while continuing to enjoy the treats they love. 

We are actively expanding our better-for-you product portfolio  
with the Voortman® sugar free product line. In fact, our 
Voortman sugar free business grew approximately 25% in the 
past year and we are by far the market leader in the sugar free 
cookie sub-category1.

Additionally, our R&D and Marketing teams are committed 
to developing the majority of our new products without high 
fructose corn syrup, artificial flavors or artificial colors and with 
200 or less calories per serving.

Almost 80% of our total sales from all of the products we 
manufacture are either sugar free or individually portioned 
providing our consumers options to celebrate the every day! 1

1 Hostess Brands, LLC calculation based in part on data reported by NielsenIQ 
through its AOD Service for the sugar free or individually wrapped category for 
the 52-week period ending 03/26/2022, for the total U.S. market, xAOC Incl 
Conv, according to the NielsenIQ standard product hierarchy.
Copyright © 2022, Nielsen Consumer LLC.

COMMITMENT TO RESPONSIBLE MARKETING

To further our commitment to our ESG initiatives, we 
pledged through the Children’s Food & Beverage 
Advertising Initiative (CFBAI) that we will not advertise 
to children under the age of 13 except in instances when 
advertising supports products that comply with CFBAI's 
Uniform Nutrition Criteria. The Company joins 19 leading 
food, beverage and quick-serve restaurant companies 
participating in the program.
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Diversity, Equity,
Inclusion & Belonging

At Hostess Brands, we value the unique characteristics each 
of us brings to work; leveraging our diverse background, 
life experiences, knowledge, inventiveness, innovation, self-
expression, unique capabilities, and talents to make us all better. 

These differences help build both a culture in which all 
employees are comfortable bringing their whole selves to work 
and a better business for our customers, consumers,
and partners. 

We are committed to nondiscriminatory practices, providing 
equal access and opportunity for all, and creating an inclusive 
environment that respects the dignity and diversity of all people.

Our DEI&B team, representing both management and hourly 
employees across all Company locations, advises management 
on issues and actions the Company can take to build cultural 
awareness and improve our work environments. A member of 
the Hostess Brands’ leadership team serves as the executive 
sponsor for our DEI&B initiatives.

We conduct a variety of activities to advance our efforts on 
DEI&B initiatives including:
• Ongoing workshops to focus self discovery and cross-cultural

competence; 
• Employee surveys aimed at understanding how our

employees feel included and gauge the effectiveness of our 
Company programs and initiatives; 

• Diversity and inclusion education and training for all
employees; 

• Required annual signed confirmation of our policies protecting
the workplace from discrimination and harassment; and

• Celebration of diversity and heritage through sponsorship
of events promoting MLK Day, Hispanic, Women’s History and 
LGBTQ Pride Months, among others.

VIEW OUR DIVERSITY, EQUITY, INCLUSION, & 
BELONGING POLICY HERE

https://qrstud.io/becbea8 
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Diversity, Equity, Inclusion
& Belonging, (Cont.)
WE BELIEVE THAT A DIVERSIFIED WORKFORCE IS CRITICAL 
TO THE LONG-TERM SUCCESS OF THE COMPANY. 

WE STRIVE TO ENSURE OUR WORKFORCE REFLECTS 
THE RACIAL, ETHNIC AND OVERALL DIVERSITY OF THE 
COMMUNITIES IN WHICH WE OPERATE.

We actively monitor the diversity of our workforce and despite 
our efforts and the progress we have made with regard to 
DEI&B over the last several years, we recognize that there 
is much more to be done. AS A VALUES-CENTERED AND 
VALUES-DRIVEN COMPANY, WE UNDERSTAND OUR ROLE 
IN BRINGING EQUITY TO THE WORKPLACE.

US GENDER SUMMARY*

US DIVERSITY SUMMARY*

FEMALE

% TOTAL

*Does not include Voortman; US only

*Does not include Voortman; US only

MALE

% MANAGEMENT % NON-MANAGEMENT

ASIAN -
BLACK OR AFRICAN AMERICAN -

DECLINE TO STATE -
HISPANIC OR LATINO -

WHITE -
ALL OTHER -

% TOTAL

% MANAGEMENT

% NON-MANAGEMENT

40.1%

27.0%

42.4%

59.9%

73.0%

57.6%

1.6%

30.8%

2.3%

29.7%

34.3%

1.3%

2.3%

14.8%

1.5%

13.7%

67.2%

0.6%

1.5%

33.6%

2.4%

32.6%

28.4%

1.4%

We have undertaken 5 Points of Commitment when 
it comes to ensuring we have a great workplace for 
all our employees:
1. Fair hiring practices which welcome all potential

candidates
2. Education & Training initiatives to identify and

address ways we can be more inclusive of all 
people

3. Supporting professional growth through the
creation of a company-wide DEI&B team 
comprised of employees from all locations

4. Policies and procedures which provide equal
opportunity for career growth and development

5. Inclusive workplaces and practices which provide
all employees with opportunities to excel
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Recruitment, Retention
& Development
OUR EMPLOYEES ARE OUR MOST IMPORTANT ASSET AND  
RETAINING AND DEVELOPING EMPLOYEES IS CRITICAL TO 
THE COMPANY’S SUCCESS.
 
2021 and 2022 year-to-date have been some of the most 
challenging labor environments we have navigated as an 
organization. Extremely tight labor markets across the industry 
spurred by COVID and record demand for our products combined
to make a stable work force a daily challenge. Turnover of 
employees increased 25% year-over-year.

However, our focus on stability of our workforce was a constant and 
we undertook many initiatives to make the workforce more stable. 

WE HAVE INSTITUTED SEVERAL INITIATIVES IN OUR 
FACILITIES TO ATTRACT, DEVELOP AND RETAIN A QUALITY 
WORKFORCE, INCLUDING: 

• Market-based base pay with Day 1 wages beginning at a 
minimum of $16 per hour with numerous opportunities for 
advancement;

• “Thank-you” bonuses for front-line bakery and distribution 
center employees;

• Enhancements to new-hire onboarding programs;
• Roundtable discussions with employees at each facility, with 

associated action planning for identified issues;
• Continued focus on training and development of employees is 

a key area of focus going forward with an eye toward creating
a more stable, informed and fulfilled workforce;

• Adjustments to scheduling to provide more predictability:

• Paid Family Leave Program for all employees, providing paid 
time off for both parents after the birth or adoption of a child;

• Extensive, competitive health and wellness plans, life and 
accident plans and retirement programs to all employees;

• Several new programs related to Diversity, Equity, Inclusion
& Belonging;

• More than half of our workforce is unionized, and we have 
good, collaborative relationships with all unions; and

• We have also recently adopted a Freedom of Association 
Policy outlining our commitment to our employees whether
or not they want to be represented by a union.
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Celebrating
Our People
OUR EMPLOYESS ARE OUR MOST IMPORTANT ASSETS.

We are committed to a culture that embraces our Key Behaviors 
of Commitment, Collaboration, Creativity, Positive Energy and 
Ownership while ensuring our people feel comfortable bringing 
their whole selves to work.

SOME OF THE WAYS WE DEMONSTRATE OUR 
COMMITMENT TO OUR EMPLOYEES AND ESG INITIATIVES:

• We believe in setting performance goals for our workforce
and rewarding achievement of such goals. As a result and to 
facilitate development of our workforce as the ultimate goal, 
we have an Annual Incentive Plan for all salaried workers.  
– OUR ANNUAL INCENTIVE PLAN INCLUDES BOTH

FINANCIAL AND STRATEGIC OBJECTIVE TARGETS.
ESG GOALS ARE A KEY ELEMENT WITHIN THE
STRATEGIC OBJECTIVES FOR SENIOR MANAGEMENT.

• We regularly recognize outstanding effort and ideas at our
plants through one-time special bonuses; we also provide gift 
cards to all employees during end of the year holidays and 
provide meals periodically throughout the year to support our 
workforce.

• We recognize our employees' key contributions through the
following awards:
– “Heart of Hostess” awards to recognize those who go 

above and beyond and epitomize our Hostess Behaviors.
– “Hostess Hero” award for those people who, over the 

course of the year, have not only demonstrated their 
commitment to Hostess Behaviors but have truly set a new 
standard of excellence.

– “Top Shop” award that provides a cash reward for every
employee in the facility that performs the best over the 
course of the year in meeting various facility goals.

– “Golden Twinkie” award which recognizes excellence in
support of our customers and the value created in these 
partnerships.

HOSTESS WAS RECENTLY NAMED AS ONE OF 
FORBES TOP 500 PLACES TO WORK FOR MIDSIZED 
COMPANIES AND ONE OF THE TOP 100 COMPANIES 

FOR VETERANS.
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Partnering With
Our Communities
Our employees donate countless hours and we regularly make financial 
donations to various charitable-based organizations to provide help and 
support for various causes in the communities where our facilities are based.

Hostess Brands has partnered with the American Red Cross to raise awareness 
and support blood donors. In 2021, Hostess:
• Donated nearly $500,000 in snacks to be served to blood donors; 
• Generated advertising for American Red Cross blood drive: over 9 Million paid 

impressions through advertising and over 72 Million earned impressions 
through our social media! 

In addition to our national program with the Red Cross, we partner with 
many local organizations across the U.S. and Canada. A few of the local 
charitable organizations which we have recently supported include:
• Harvesters Community Food Network
• Hope Cancer Resources
• Cystic Fibrosis Foundation
• City of Hope-Southern California
• Children's Miracle Network
• The Boys and Girls Club of Bowling Green
• The Consentino Foundation in Greater Kansas City
• Ronald McDonald House Charities in Chicago
• The Oklahoma City Food Bank

We are proud of our association with these and many other
charitable groups!

In the second quarter of 
2022, we plan to announce 
a new corporate 
partnership with a
not-for-profit, focused 
around mental well being. 
Through this partnership, 
we hope to continue to 
help de-stigmatize and
drive awareness
around mental health.
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IV. Environmental
• WATER MANAGEMENT
• ENERGY MANAGEMENT
• PACKAGE LIFECYCLE MANAGEMENT
• A NEW BAKERY WITH A SUSTAINABILITY FIRST APPROACH
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20192019 20202020

(-12.0%)

(-11.7%)

(+1.1%)
(+4.4%)

(-6.5%)
(-14.3%)

20212021

NORMALIZED WATER USAGEABSOLUTE TOTAL WATER USE

(in cubic meters water per metric ton produced)(in millions of cubic meters)

A) Excludes In-store bakery sold in 2019
B) Excludes Voortman Cookies Limited facility purchased in 2020
C) Excludes Voortman Cookies Limited facility purchased in 2020 for comparison purposes YOY

with 2020 numbers
D) Includes Voortman Cookies Limited facility purchased in 2020

3.835A0.614A

3.374B

0.542B

2.892D

0.566D

3.154C

0.548C
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Water
Management

At Hostess Brands, 
we are focused on 
conserving water 

and have continued 
to make progress, 

reducing our 
normalized water 
usage by 25% over 
the last two years.

None of our facilities are located in high or 
extremely high water stress areas.

Three of our five bakeries are in low baseline water stress areas.
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2019

2019

2019

2019

2020

2020

2020

2020

(-2.7%)

(-3.0%)

(-6.4%)

(-3.7%)

(+12.3%)

(+2.7%)

(-7.9%)

(-15.7%)

(-3.5%)

(-4.7%)

(-10.8%)

(-11.8%)

2021

2021

2021

2021

ABSOLUTE TOTAL ENERGY USE

ABSOLUTE TOTAL GHG EMISSIONS

NORMALIZED TOTAL ENERGY USE

NORMALIZED GHG EMISSIONS

(in millions of gigajoules)

(in metric tons C02e)

(in gigajoules per metric ton food produced)

(in metric tons C02e per metric ton product)

A) Excludes In-store bakery sold in 2019
B) Excludes Voortman Cookies Limited facility purchased in 2020
C) Excludes Voortman Cookies Limited facility purchased in 2020 for comparison purposes YOY

with 2020 numbers
D) Includes Voortman Cookies Limited facility purchased in 2020

0.7592A

63,439A

4.9184A

0.3979A

0.7389B

61,531B

4.6035B

0.3831B

0.8296D

63,169D

4.240D

0.3228D

0.7132C

58,660C

4.108C

0.3379C
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Energy
Management
At Hostess Brands, we are committed to doing 
our part to reduce greenhouse gas emissions 
and reduce energy usage. We have become 
more efficient in our energy usage and have 
taken steps to make energy reduction a priority 
at our facilities.

All capital expenditure projects include an 
assessment of health, safety and environmental 
impact.

Energy KPI's have been established at our 
facilities and achievement of KPI's are tied to the 
Company's Annual Incentive Plan and our merit 
process.

All energy charts and information have been reviewed 
and validated by NSF Sustainability, an independent 
consulting firm.

~35% of Hostess Brands total energy used is 
provided by grid electricity and ~5% is from 

renewable energy sources. 

Over the last two years, our GHG Emissions per metric ton
produced decreased by 19%

During 2021, we began the development 
of our first Climate Action Plan.
We are working with a third-party specialist to 
evaluate our current environmental impact and 
expect to have the plan complete by 2023.
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Hostess Industry Average* *North American average for Consumer Packaged Goods companies

Energy
Management, (Cont.)

We made great improvements 
in our CDP scores for 2021 
through improved focus
and commitment to 
enhancing our disclosures!

We improved to a B- for 
Climate (vs a D for the prior 
year) and a B- for Water
(vs a C for the prior year).

Hostess Brands compiles information 
regarding its environmental and other ESG 
practices and provides this information to 
CDP on an annual basis. (CDP scale A-D-)

This year we made progress regarding our 
CDP Climate and Water scores MEETING 
or EXCEEDING North American industry 
averages for the first time.

CLIMATE

C C C
B- B-

D

WATER
A

B

C

D

A

B

C

D

2019 20192020 20202021 2021
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Package Lifecycle
Management
As a packaged food company, we are keenly aware of our 
potential impact on the environment from energy consumed to 
packaging used and discarded.

We are continuously engaging with our packaging suppliers 
to find ways to purchase more material made from recycled 
content; to develop alternative ways to package that reduces 
non recyclable materials and to reduce packaging needs 
without reducing the quality of our products. 

Efforts include internal study and design with our supply chain 
staff to reduce packaging overall through innovative shipping 
solutions, reduction of packaging thickness and weight, 
reusable displays at retail, etc. 
• 100% of our folding cartons are recyclable;
• 100% of our cardboard is recyclable;
• About 60% of the cardboard purchased is made from recycled 

content, which is up from 40% in prior year; and
• About 80% of the packaging we use and sell to our 

customers and consumers is recyclable.

In addition to our packaging-related efforts, we also are 
continuously working to reduce waste and the impact on the 
environment throughout our operations including transitioning 
to electronic communication and documentation as opposed to 
printing where possible.

During 2021, as part of our efforts as an organization to 
reduce our environmental impact a detailed review of our 
packaging was conducted to evaluate opportunities to 
reduce our carbon footprint. One key initiative identified 
which is being implemented to reduce waste was the 
elimination of the tin-tie from all Hostess Donettes® bags.  
This simple change to our packaging design will allow the 
annual reduction of:

• 215,000 lbs of steel
• 151,000 lbs of plastic
• 700 lbs of glue

Case Study: Donettes®

Tin-Tie Removal Initiative

Overall 
reducing 
Climate 
Change by 
over 600,000 
kgCO2eq
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Opening Fall of 2023

A New Bakery With A
Sustainability First Approach
We are investing in our future 
with the acquisition of a facility 
in Arkadelphia, Arkansas. This 
approximate 330,000 sq. ft. 
facility will be transformed into 
a bakery with a sustainability 
first approach.

Unburdened by pre-existing 
constraints, we expect that 
this facility will leverage best 
practices accumulated across 
our bakery network to become 
our most efficient and flexible 
operation. 

WE WILL HAVE A FOCUS ON 
SUSTAINABILITY DURING 
THE DESIGN PHASE OF 
THE PROJECT AND ARE 
COMMITTED TO MAKING 
THIS THE GREENEST 
HOSTESS FACILITY WE 
HAVE, WHICH SUPPORTS 
OUR ESG AGENDA. 
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ACCOUNTING METRIC CATEGORY UNIT OF MEASURE SASB CODE RESPONSES

(1) 4.24 GJ

(2) Approximately 35% grid electricity

(3) Approximately 5% renewable energy

(1)  0.566 m3 in 2021
(2) 0% of our water comes from High or Extremely High Baseline Water stress areas.

Number of incidents of non-compliance 
associated with water quantity and/or
quality permits, standards, and regulations

Quantitative Number FB-PF-140a.2

We have one ongoing incidence of non-compliance with wastewater treatment at our Chicago facility, which is being 
actively managed with short term solutions. A permanent solution will be initiated in 2022.  We also had a compliance 
issue with the wastewater pretreatment system at our Columbus facility, but short-term and long-term solutions are 
being implemented.

Description of water management risks 
and discussion of strategies and practices 
to mitigate those risks

Discussion 
& Analysis n/a FB-PF-140a.3

We continue to reduce our water use on a per metric ton of product produced basis notwithstanding the addition of our 
Voortman Facility in Burlington, Ontario (see page 35 of this report). Water reduction and management strategies are 
the focus of our senior leadership and local facility leadership on an ongoing basis. Water management initiatives are a 
focus of our ESG Steering Committee.

(1) Non-conformance rate: Each of our facilities are graded by BRC against a GFSI benchmarked certification standard.  
Each are audited annually. Of our 7 BRC audited facilities, 5 have received a AA grade and our average grade was an A 
for all facilities. We received 0 major and 33 minor non-conformances during the audits conducted in the previous 52 
week period. Our non-conformance rate for majors was 0; our non-conformance rate for minor non-conformances was 
4.71.

(2) 100% of the non-conformances were corrected at the applicable facilities.

Percentage of ingredients sourced from 
Tier 1 supplier facilities certified to a Global 
Food Safety Initiative (GFSI) recognized 
food safety certification program

Quantitative Percentage (%) 
by cost

FB-PF-
250a.2

All of our ingredients are sourced from suppliers who are expected to have GFSI certified facilities. 100% of our High 
and Medium Risk Ingredient Suppliers have provided GFSI benchmarked certifications. We audited 100% of our 
suppliers against our Supplier Expectations Manual during the past year.

(1) Total number of notices of food safety 
violation received, (2) percentage 
corrected

Quantitative Number, 
Percentage (%)

FB-PF-
250a.3

(1) Total notices of food safety violations received:  5
(2) 100% of the noticed violations were corrected

(1) Number of recalls issued and (2) total
amount of food product recalled Quantitative Number, Metric

tons (t)
FB-PF-
250a.4

(1) Total number of recalls issued: 1 (for a product manufactured by a co-packer)
(2) Total amount of product recalled from the market: 178,867 cases

Revenue from products labeled and/or 
marketed to promote health and nutrition 
attributes

Quantitative Reporting 
Currency FB-PF-260a.1

The Company does not currently measure this type of revenue. However, in the 12 month period, Voortman Sugar Free 
Wafers and Cookies exceeded $80 million in retail sales and sales of sugar free products and portion controlled 
products was almost 80% of our total retail sales.

The Company has established processes and procedures focused on maintaining the safety and quality of our products 
for our consumers including raw material and manufacturing certifications. We are actively expanding our better-for-you 
product portfolio with the Voortman sugar-free product line and our R&D and Marketing teams are commited to 
developing new products which do not contain High Fructose Corn Syrup, Artificial Flavors or Artificial Colors.  

The Company has not recevied any significant complaints or been engaged in any signficant lawsuits related to 
nutritional and health concerns associated with products and/or ingredients. 

TOPIC

Quantitative

Thousand 
cubic meters 
(m³), 
Percentage (%)

FB-PF-140a.1

(1) Total Energy Consumed, (2) percentage
grid electricity, (3) percentage renewable

Gigajoules (GJ),
Percentage (%) FB-PF-130a.1

Quantitative

Energy 
Management

Water 
Management

Food Safety

(1) Total water withdrawn, (2) total water 
consumed, percentage of each in regions 
with High or Extremely High Baseline 
Water Stress

Health & 
Nutrition

Global Food Safety Initiative (GFSI) audit (1) 
non-conformance rate and (2) associated 
corrective action rate for (a) major and (b) 
minor non-conformances

Quantitative Rate FB-PF-250a.1

Discussion of the process to identify and 
manage products and ingredients related 
to nutritional and health concerns among 
consumers

Discussion 
& Analysis n/a FB-PF-

260a.2

Hostess Brands, Inc. / Corporate Responsibility Report 2021-2022 / SASB Standards

SASB Standards
Index 2022
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ACCOUNTING METRIC CATEGORY UNIT OF MEASURE SASB CODE RESPONSES

Percentage of advertising impressions (1) 
made on children and (2) made on children 
promoting products that meet dietary 
guidelines

Quantitative Percentage (%) FB-PF-270a.1

The Company does not currently measure the type of information noted. However, the Company has, in the past 12 
months, pledged through the Children's Food and Beverage Advertising Initiative ( CFBAI ) that we will not advertise to 
children under the age of 13 except in instances when advertising supports products that comply with CFBAI's Uniform 
Nutrition Criteria. (see page 27 of this report).

Revenue from products labeled as (1) 
containing genetically modified organisms 
(GMOs) and (2) non-GMO

Quantitative Reporting 
Currency

FB-PF-
270a.2 The Company does not currently measure the type of information noted.

Number of incidents of non-compliance 
with industry or regulatory labeling and/or 
marketing codes

Quantitative Number FB-PF-
270a.3 One incident of non-compliance during the last 12 months.  The incident has been corrected.

Total amount of monetary losses as a 
result of legal proceedings associated with 
labeling and/or marketing practices

Quantitative Reporting 
Currency

FB-PF-
270a.4 $200,000

(1) 62,142 metric tons of packaging

(2) Approximately 60% of our cardboard purchased is made from recycled content (see page 38 of this report) 

(3) Approximately 80% of our packaging is recyclable; 100% of our folding cartons are recyclable; 100% of our cardboard 
is recyclable (See page 38 of this report)

Discussion of strategies to reduce the 
environmental impact of packaging
throughout its lifecycle

Discussion 
& Analysis n/a FB-PF-410a.2

The Company is continuously engaging with our suppliers of packaging materials to find ways to purchase more 
material from recycled content. In the last year our cardboard purchased from recycled content increased from 40% to 
60%. Further, we are continuously working with suppliers to find alternative ways to package that reduces non 
recyclable materials and to reduce packaging needs without reducing the quality of our products. Efforts also include 
internal study and design with our supply chain staff to reduce packaging overall through innovative shipping solutions, 
reduction of packaging thickness and weight, reusable displays at retail. etc. An example of an innovative solution which 
reduced material and ultimately GHG can be found at page 38 of this report.

Percentage of food ingredients sourced 
that are certified to third-party 
environmental and/or social standards, and 
percentages by standard

Quantitative Percentage (%) 
by cost FB-PF-430a.1

The Company has not historically collected this data. However, the Company has expanded its inquiry with our 
Suppliers through a supplier questionnaire that all Suppliers must complete. Progress has been slow in capturing 
additional data from all Suppliers but the Company has joined an organization called SEDEX to obtain social ethical 
audit reports from its suppliers. Many of the Suppliers the Company sources from are members of SEDEX and this has 
accelerated our data capture and could inform changes to the Company's sourcing in the next year.

Suppliers’ social and environmental 
responsibility audit (1) non-conformance 
rate and (2) associated corrective action 
rate for (a) major and (b) minor non
conformances

Quantitative Rate FB-PF-
430a.2 See above response.

Percentage of food ingredients sourced 
from regions with High or Extremely High 
Baseline Water Stress

Quantitative Percentage (%) 
by cost FB-PF-440a.1

The Company has not historically collected this data. However, the Company has expanded its inquiry with our 
Suppliers through an expanded Suppliers Manual that all Suppliers must comply with. Progress has been slow in 
capturing additional data from all Suppliers but the Company has contracted with an entity called SEDEX which collects 
and maintains a data registry. Many of the Suppliers the Company sources from are a part of the SEDEX registry and 
this has accelerated our data capture and could inform changes to the Company's sourcing in the next year.

The following are the Company's Priority Food Ingredients : Sugar, Palm Oil, Chocolate Coating, Flour, Eggs, Corn 
Syrups, Cocoa Powders.

(2,3) The Company has not undertaken an investigation into environmental and social risks of sourcing these 
ingredients. However, the Company is expanding its knowledge base to understand and react to these risks. See 
narrative answers above as to gathering additional information from Suppliers.

Quantitative Metric tons (t) FB-PF-000.A The Company does not disclose this information for competitive reasons.

Quantitative Number FB-PF-000.B Five Number of production facilities

Product Labeling 
& Marketing

Package 
Lifecycle 
Management

Environmental & 
Social Impacts of 
Ingredient 
Supply Chain

Ingredient 
Sourcing

(1) Total weight of packaging, (2) 
percentage made from recycled and/or 
renewable materials, and (3) percentage 
that is recyclable, reusable, and/or 
compostable

Weight of products sold

List of priority food ingredients and 
discussion of sourcing risks due to 
environmental and social considerations

TOPIC

Discussion 
& Analysis n/a FB-PF-

440a.2

Quantitative Metric tons (t), 
Percentage (%) FB-PF-410a.1
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