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The United Nations Global Sustainable Development Goals  
(UN SDGs) are an internationally recognized blueprint to 
achieve a sustainable and inclusive future. Each goal identi!es 
interconnected issue areas of the world’s greatest challenges 
in an attempt to provide a shared language for alignment. 

It has become standard practice for corporate sustainability 
reports to map to the relevant SDG. While we do view SDG-
mapping as subjective in many regards and therefore 
prone to self-congratulatory narratives, we’re committed 
to participating in a shared framework and language of 
sustainability, especially as relevant to the growing portion of 
ESG-focused investors. 

We’re also committed to honesty and transparency in our 
reporting, so we’ve provided an overview of our sustainability 
initiatives and philanthropy against the relevant SDGs, as well 
as an assessment of where we fall short.

U.N. Sustainable Development Goals
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U.N. Sustainable Development Goals
SDG UN Target No. Description References

By 2030, substantially reduce the number of deaths 
and illnesses from hazardous chemicals and air, 
water and soil pollution and contamination.

3.9 With a clear connection between human and environmental health, 
Grove’s rigorous standards prevent the use of hazardous or questionable 
chemicals in any of our products, or those of our third party brands.

See Pgs. 26-31 
and the Grove 
Standard 
for further 
reporting.

Ensure women’s full and effective participation and 
equal opportunities for leadership at all levels of 
decision making in political, economic and public 
life.

5.5 Throughout our business—from our ful!llment centers to our corporate 
of!ces—we remain focused on ensuring that women are equally 
represented and engaged at all levels of leadership. We also measure and 
report on our vendor and supplier base’s representation—and are proud 
to support many women-founded and women-led businesses.

See Pgs. 39-
46 for further 
reporting.

By 2030, achieve the sustainable management 
and ef!cient use of natural resources. Encourage 
companies, especially large and transnational 
companies, to adopt sustainable practices and 
to integrate sustainability information into their 
reporting cycle.

12.2 
12.6

The concept of this SDG is foundational to Grove’s business, and 
encapsulates our motivation for being plastic free. Through innovation 
and transparency around our use of natural resources, we’re committed to 
doing so in a sustainable way that regenerates the natural environment—
rather than degrades it. For example, we’re committed to moving out of 
plastic and into lightweight, low-impact products packaged in renewable, 
reusable or truly recyclable materials (as a last priority). 

See Pgs. 06-
23 and 24-25 
for further 
reporting.

Integrate climate change measures into policies, 
strategies and planning. Strengthen resilience and 
adaptive capacity to climate-related hazards and 
natural disasters in all countries.

13.1 
13.2

Grove is led by scienti!c consensus around climate change and, based 
on that, has set Science-Based Targets and a goal to achieve net zero 
emissions by 2030. We’re also considering methods for reforestation that 
protect biodiversity—another area of emerging thought that supports 
planetary health through ecological restoration. 

See Pgs. 24-
25 and 32-38 
for further 
reporting.
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U.N. Sustainable Development Goals (Cont.)
SDG UN Target No. Description References

By 2025, prevent and signi!cantly reduce 
marine pollution of all kinds, particularly from 
land-based activities, including marine debris 
and nutrient pollution.

14.1 As an interim step in the journey to being plastic-free, Grove is Plastic 
Neutral, a commitment which supports funding for the collection of 
millions of pounds of marine and terrestrial plastic pollution, rerouting 
plastic to proper disposal or recycling.  Through this program, millions 
of pounds of plastic have been avoided in areas where marine plastic 
leakage is a major problem. 

See Pgs. 06-23 for 
further reporting.

By 2020, promote the implementation of 
sustainable management of all types of forests, 
halt deforestation, restore degraded forests 
and substantially increase afforestation and 
reforestation globally.

15.2 Grove’s business exists to provide an alternative to household 
products that contribute to deforestation, through tree-free paper 
products. We’re nearing our goal to plant 1 million trees, and we’re 
ensuring that our supply chain remains deforestation free.

See Pgs. 24-25 and 
our Responsible Fiber 
Policy for further 
reporting.
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https://epantry.s3.amazonaws.com/uploads/Grove-ResponsiblePaperPolicy.pdf#:~:text=GROVE%20COLLABORATIVE'S%20GOAL%3A&text=We%20aim%20for%20all%20of,into%20the%20best%20possible%20alternatives.
https://epantry.s3.amazonaws.com/uploads/Grove-ResponsiblePaperPolicy.pdf#:~:text=GROVE%20COLLABORATIVE'S%20GOAL%3A&text=We%20aim%20for%20all%20of,into%20the%20best%20possible%20alternatives.
https://clearercollective.com/

