
Iconic Brands, Inc. (OTC: ICNB) together with its wholly-owned subsidiary, TopPop, develops brands, 
innovates products, and creates sustainable packaging solutions for the alcohol and non-alcohol beverage 
market. Iconic offers a collection of brands in the wine & spirits, ready-to-drink cocktail, ready-to-freeze ice 
pop, and pre-mixed ready-to-go categories. In addition, TopPop offers turnkey solutions, from design to 
delivery, in sustainable packaging for major alcohol and non-alcohol beverage and frozen food brands. Iconic 
prides itself on its commitment to brand expansion and to delivering purpose-driven brands that strive to 
lead the change in the “Better-for-you” and “Better-for-the-planet” categories. In July, Iconic announced 
its intention to change its name to “TopPop Innovative Brands” to better reflect the focus and fundamental 
drivers of the business. Iconic operates in multiple states, with worldwide distribution and a number of 
Fortune 500 customers, including some of the world’s largest alcohol beverage companies and brands.
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INVESTMENT HIGHLIGHTS

• Growth: Substantial growth in RTD & RTF and healthy non-alcohol drinks. The global RTD cocktail 
market size was valued at $714.8M in 2020 and is expected to grow at a compound annual growth rate 
(CAGR) of 12.0% through 2028.1 Premixed cocktails are the fastest-growing spirits category in 2022. 
Sales of premixed cocktails surged 42.3% to $1.6 billion compared with a year earlier.2 The Company is 
seeing continued growth in its sales and facility expansion and capacity. 

• New Product Launches: TopShelf Cocktails, Pop Top Naturals, TopszPopz, and recently launched ZERO 
SUGAR Still Wines, and ideas for new packages, products, and product types.     

• Executive Team: Leadership team blends the dynamic perspectives of beverage industry veterans, 
entrepreneurs, and corporate brand stewards, and is well positioned to capitalize on its momentum and 
drive growth and increase shareholder value. Plans to uplist to senior exchange. 

• New Strategy: Leveraging marketing, convenience, and sustainability of pouches over cans and 
bottles with focus on fast-growing segments. The Company has many marketing advantages (appeal, 
personalization, product differentiation) and sustainability advantages (less raw material, less energy, less 
transportation, less waste) over traditional beverage packaging. Offers higher margins in sales channels 
and higher sales prices when monetizing the brand.

• Targeting Key Distribution Channels: - 1) Big Box Retail & Major Grocery Chains 2) Sports & 
Entertainment Venues 3) Travel & Hospitality 4) E-commerce  

TOPPOP
• TopPop’s state-of-the-art solar-powered facilities 

contain high-speed flexible pouch equipment, 
blending and batching capabilities, semi-automatic 
pack-outs and full-product testing capabilities under 
one roof. 

• Reached full-scale production capability of its newest 
65K sq. ft. facility at the end of March 2022. Capacity 
to produce 80M units of frozen ice pops, various 
stand-up flexible pouches, single-serve shots, organic 
juice pops, dog treats, and more in 2022, up from a 
capacity of 40M units in 2021.

• Eco-friendly flexible packaging solutions in the beverage and BFY categories (less material, less waste, 
less energy, more efficient). Flexible pouch packaging delivers up to 85% reduction in packaging 
materials vs. plastic PET bottles. Every pouch purchased saves 3 bottles of waste. 

• Expertise in Ready-to-Drink Cocktails, Alcohol-infused Frozen Cocktail Pops, Wine & Spirits Pouches, 
Spirits & Cocktail Shots, Plant-based Snackable Nutrition, Organic Fruit Freeze Bars, and Squeezable 
Smoothies.

• TopPop is strategically positioned at the forefront of packaging innovation in the beverage and frozen 
treats industry with an evolving portfolio of brands, flavors, product categories, and package types.

• TopPop’s sustainable packaging solutions make Iconic a leading vertically integrated beverage/CPG 
company. 



Forward-Looking Statements: This Fact Sheet contains forward-looking statements within the meaning of the “safe harbor” provisions of the Private Securities Litigation Reform Act. 
These forward-looking statements are made on the basis of the current beliefs, expectations and assumptions of management, are not guarantees of performance, and are subject 
to significant risks and uncertainty. These forward-looking statements should, therefore, be considered in light of various risks, including those set forth in Iconic’s reports that it 
files from time to time with the U.S. Securities and Exchange Commission and which you should review, including those statements under “Item 1A – Risk Factors” in Iconic’s Annual 
Report on Form 10-K.

WEBSITES & SOCIAL MEDIA  
Websites: Iconicbrandsusa.com;  bellissimaprosecco.com; sonjasangria.com; toppoppkg.com Twitter: @iconicbrandsus; @Sonja_
Sangria Instagram: @IconicBrandsUSA; @BellissimaProsecco; @sonja_sangria LinkedIn: Iconic Brands USA; TopPop Packaging

Tom Martin, Interim CEO: Mr. Martin has been in the primary and secondary packaging industry for over 
40 years with privately held companies. He is a co-founder of TopPop Packaging. TopPop was built from 
the ground up by capitalizing on the innovative idea of alcohol-infused adult ice pops and single-use food & 
beverage products. 

Richard DeCicco, President, Chairman & Founder: With over 45 years’ experience in the global liquor 
industry, Mr. DeCicco has had an extensive career as a senior executive and leader in the wine and spirits 
industry, and will continue to champion spirits products and move into Chairman role. 

John Cosenza, COO: 30-year Anheuser-Busch (AB) loyalist with in-depth experience in alcohol sales. 
Mr. Cosenza is an expert in corporate social responsibility, which is the genesis of sustainability. He has 
extensive experience in building partnerships with distributors, major retailer chains, and professional 
sports teams. 

David Allen, CFO: Mr. Allen brings to Iconic 22 years of experience as a public company CFO, and over 
40 years as a Certified Public Accountant. Mr. Allen sits on the board of directors of two other public 
companies, Charlie’s Holdings, Inc. (OTCMKTS: CHUC) and MariMed, Inc. (OTCMKTS: MRMD), where he 
serves as audit committee chairman. 

Roseann Faltings, Co-Founder Iconic & VP Product Development: Ms. Faltings is an international liquor 
industry veteran with more than 20 years of experience in brand development, marketing, sales, and 
distribution across the beer, wine, and spirits categories.

EXECUTIVE LEADERSHIP

MARKET SNAPSHOT

Share Price 
$0.18 (10/4/22) 

52-Wk. Range
$0.065 - $1.00

Avg. Vol. 
58K

Shares O/S
106M

Market Cap 
$19.2M

Iconic Brands, Inc. | 44 Seabro Avenue  Amityville, NY 11701 | www.iconicbrandsusa.com
Investor Relations Contact: ir@iconicbrandsusa.com

Price and volume quotes from Yahoo! Finance. Sources: 1. Grandview Research 2.  Distilled Spirits Council of the United States 

EXPANDING THE BRAND PORTFOLIO

TopszPopz
• Our own brand of RTF 

alcohol-infused ice pops for 
distributors’ increasing desire 
to fill the adult frozen ice pop 
category

• Will be available DTC through 
QVC and others

• Potential partners include 
event/stadium food and 
beverage distributors 

• Low-calorie alcohol-infused ice 
pops using proprietary formula 
and flavors, currently in 
production under BoozyPopz 
with pending name change

Pop Top Naturals
• Created as a solution to supply 

chain issues leading into the 
2023 back-to-school season, 
Pop Top Juice Pouches are 
a healthy, portion-controlled  
solution to the current kid’s 
juice box market for major 
retailers and distributors 

• Scheduled for an October 
2022 launch

Bellissima Zero
• Exploding category: high 

demand from large retailers 
to small organic stores and 
health-conscious consumer

• Zero Sugar, made with organic 
grapes, vegan, ≈1 carb per 5 oz 
serving, tree-free labels 

• Brand launched in March 2022 
- Offered in 5 expressions

• DTC through QVC and 
traditional wine distributors  

TopShelf Cocktails
• Ready-to-drink (“RTD”) and ready-to-freeze (“RTF”) low-calorie 

wine and spirits cocktails, come in a 10-ounce pouch in four 
proprietary flavors


