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Gross Margin contraction primarily reflects:

Headwinds

• Other: supply chain capacity constraints 
resulting in higher inbound freight costs

• Other: unfavorable year-over-year changes in 
inventory provisions

• Channel & Region Mix: regional net 
sales shifts

• Channel Profitability: lower wholesale 
margins driven by higher footwear sales mix 
and input cost pressure partially offset by 
price increases and a higher proportion of 
full price vs. off price sales

Tailwinds

• Channel Profitability: higher DTC product 
margins driven by lower promotional levels 
partially offset by input cost pressure



•

•

•

•









•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•



•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•








