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AiAdvertising Announces Rebrand with
Focus on Al-Driven Campaign
Performance Technology Platform

New Website and Rebranding Initiative Reflects Acceleration of Industry’s First Cloud-
Hosted Integrated Al-as-a-Service (AlaaS) Platform Solution

SAN ANTONIO, Texas--(BUSINESS WIRE)-- AiAdvertising, Inc. (OTC: AIAD), a next-
generation AdTech company focused on harnessing the power of artificial intelligence (Al)
and machine learning (ML) to eliminate waste and maximize the return on digital ad spend,
today announced a rebranding effort in response to accelerated company growth, including
the launch of a new corporate website.

The Company’s new corporate image and identity are reflective of its forward-thinking
approach to advertising technology. The new website has been designed to be more
dynamic, user-friendly, and content-rich. It best showcases AiAdvertising’s Campaign
Performance Platform (CPP), which is the industry’s first cloud-hosted ad management
solution that leverages Al and connects marketing investments to sales revenue.

“Over the past 12 months, AiAdvertising has cemented its status as one of the most
innovative, efficient, and advanced solutions and as a clear market leader in the rapidly
emerging Al-as-a-Service (AlaaS) in the AdTech category,” said Jerry Hug, CEO of
AiAdvertising. “We are an industry disruptor. Our Campaign Performance Platform connects
marketing analytics to sales transactions and helps marketers and CMOs succeed by giving
them the necessary tools to prove marketing’s return on investment.”

“Today’s rebrand emphasizes the strength of our innovative brand in the advertising
technology industry. Our new website will give us an enhanced online marketing presence
that highlights our Al-powered platform for customers and investors. This new branding and
evolving positioning perfectly illustrates our growing ambition, and this initiative will help us
to continue to scale,” concluded Hug.

The CPP provides an end-to-end solution that uses ML to identify customer personas and
behaviors to predict what creative will perform best. It integrates with and blends the
capabilities of several MarTech solutions, including Creative Management Platforms,
Predictive Analytics Platforms, Attribution Software, Creative Management Platforms,
Personalization Software, and Content Analytics Platforms.

To see the Company’s new website and rebrand, visit www.aiadvertising.com.

About AiAdvertising


https://www.aiadvertising.com/
http://www.aiadvertising.com

AiAdvertising, Inc. (OTC: AIAD) is a next-generation AdTech company focused on
harnessing the power of artificial intelligence (Al) and machine learning (ML) to eliminate
waste and maximize the return on digital ad spend.

Our flagship product, the Campaign Performance Platform, is a subscription-based, end-to-
end Ad Management solution. The platform empowers brands and agencies to easily target,
predict, create, scale, and measure hyper-personalized campaigns.

For more information about the Company, please visit www.AiAdvertising.com or our
LinkedIn or Twitter pages.

Forward-Looking Statements

This press release may contain “forward-looking statements.” Forward-looking statements
are neither historical facts nor assurances of future performance. Instead, they are based
only on our current beliefs, expectations and assumptions regarding the future of our
business, future plans and strategies, projections, anticipated events and trends, the
economy and other future conditions. Because forward-looking statements relate to the
future, they are subject to inherent uncertainties, risks and changes in circumstances that
are difficult to predict and many of which are outside of our control. Our actual results and
financial condition may differ materially from those indicated in the forward-looking
statements. Therefore, you should not rely on any of these forward-looking statements.
Important factors that could cause our actual results and financial condition to differ
materially from those indicated in the forward-looking statements are included in our filings
with the Securities and Exchange Commission, including the “Risk Factors” section of our
annual report on Form 10-K for the year ended December 31, 2020. Any forward-looking
statement made by us in this release is based only on information currently available to us
and speaks only as of the date on which it is made. We undertake no obligation to publicly
update any forward-looking statement, whether written or oral, that may be made from time
to time, whether as a result of new information, future developments or otherwise, except as
may be required under applicable law.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20220907005211/en/
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