WHOLE

EARTH
BRANDS

Open a World of Goodness®

yen il Supplemental Earnings Presentation

ST .gh_ 0y _
»\ \ﬁé'{ ?
' &"L. A
| A&“:;.A\\\ AR




Disclaimer

ABOUT THIS PRESENTATION Securities and Exchange Commission.
This presentation (together with any accompanyi ng |or ¥olarecautionedinattb place unduareiianneiugoa any forwasd;looking stateménesrwhicharn basetl i o n o)
for informational purposes only and does not constitute an offer to sell or the solicitation of an offer to only on information currently available to the Company and speak only as of the date made. The
purchase any securities of Whole Earth Brands, | nc|l. Qomparyufid€takapnacommiitmentto guldyapdate o revise the f@waralHookimgsjatements, wtether
information contained herein should not be relied on and does not purport to be all-inclusive. The data written or oral that may be made from time to time, whether as a result of new information, future events
contained herein is derived from various internal and external sources. No representation is made as to or otherwise, except as required by law.
the regsonableness of.the assgmptlons made W|th|n or the accuracy or completeness of any prolectlions, INDUSTRY AND MARKET DATA
modeling or any other information contained herein. Any data on past performance, modeling contained
herein is not an indication as to future performance. Whole Earth Brands assumes no obligation to In this presentation, Whole Earth Brands relies on and refers to information and statistics regarding the
update the information in this Presentation. Nothing herein shall be deemed to constitute investment, sectors in which it competes and other industry data. The Company obtained this information and
legal, tax, financial, accounting or other advice. statistics from third-party sources, including reports by market research firms. The Company has
FORWARD-LOOKING STATEMENTS ;upplemented this information where necessary with info.rmation from its.own internal estimates, taking
into account publicly available information about o
This presentation contains forward-looking statements (including within the meaning of the Private view as to information that is not publicly available. The Company has not independently verified the
Securities Litigation Reform Act of 1995) concerning Whole Earth Brands, Inc. and other matters. These accuracy or completeness of any such third-party information.
statem_ents may d|s<_:uss gogl_s, intentions a}nd expectations as to fut_ure plans, trends, events, results of USE OF NON-GAAP FINANCIAL MEASURES
operations or financial condition, or otherwise, based on current beliefs of management, as well as
assumptions made by, and information currently available to, management. This Presentation includes non-GAAP financial measures which do not conform to SEC Regulation S-X in
Forward-l ooki ng statements may be accompanied by words pa& tEndHCES fi agc&a nfogn@t n (i cluir}g fb‘q’WSt IRI‘IAD# A\djlés}e Grgss Progt Margin, free cash
ibelieve, 0 fican, 0 ficontinue, 0 ficould, 0o fAdrive, 0 fegls a¢ce aslg chN Qrﬁ%aé‘ CAEXnPtéjerrlegasc?ord;bnceﬁfvghlp fr%corgmgﬁlgselbcrh atnlce,.c‘n
ii mprove, 0 Aiincrease, 0 Aintend, 6 fAimay, 6 fAoutl ook, O t i oj’ec't
Aitarget, o Awill, 6 Awould, o or similar words, phras|e s\ﬁ%ﬂtes oe% gsa%éllg/%s&hgt&?%resqmr?t? OT Orﬁg q%lgme§3éjrgspfowdgs%ual re
differ materially from those in the forward-looking statements include, but are not limited to, the additional OOI or |nvestors to use in evaluating ongoing operating resu sand rends Othercompames
Companydés ability to integrate Wholesome and Swer v|e rge\;{%alc%a&eﬂon%@d@ ‘ﬁngag {3838 {%8 §84 gn t#j ©hPr e Wh
transaction in a timely manner or at all; the extent of the impact of the COVID-19 pandemic, including the measures may not ectly comparable to similarly tidled measures o other companies he ompany
duration, spread, severity, and any recurrence of the COVID-19 pandemic, the duration and scope of cannot reconcile forward Iook!ng Adj_usted EBITDA prOJectlon_s to net income without u_nreasonable effort
related government orders and restrictions, the impact on our employees, and the extent of the impact of because certain items that impact net income and ot
theCOVID-19 pandemic on overall demand for the Companyb CO rcgl %ngléff %apngt be r?agogag)ly predlpteed tthsﬁn&e Thes%ltgrps 'nﬁl%dd% PUt are n?'t jmited to,
international economic conditions that have deteriorated as a result of the COVID-19 pandemic, including fe-based compensation expense, impairment of assets écqum lon-related chatges and OVID-19
the risks of a global recession or a recession in rglateéjgxpeﬁse:?Ehesggem§a}§eunc?ftg egegi rlqys torﬁngnp%oglqhgveag\%eélal
i mpact they may have on the Company and its custome rlrypa(g%n &éeﬁét%déer%uét%fqr esgu Ecgl\% Q}e C? p%nyca?nﬂtge(r‘on;illen%egpce%ted
extensive and evolving government regulations that impact the way the Company operates; and the Mar gin
impactofthe COVID-19 pandemi ¢c on the Companydés suppliers, ger[ﬁ dl}é] thglrt.& é" f]fosc% é)ﬁ # |r"f”9'n and o
the supply chain. controland/o cannot be rea nably predicted at this tlme These items mclude but are not limited to,
share-based compensation expense, impairment of assets, acquisition-related charges and COVID-19
These forward-looking statements are subject to risks, uncertainties and other factors, many of which are related expenses. These items are uncertain, depend on various factors, and could have a material
outside of the Companydés control, which coul d caus|e immattanaGAAPrrepartad rasudts for the glidahde periodmat eri al ly from the resul't
contemplated by the forward-looking statements. These statements are subject to the risks and
uncertainties indicated from time to time in the documents the Company files (or furnishes) with the U.S.
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Qur
VISION

Helping people
enj oy & KNS
moments and the
celebrations that
bring us together

Qur
MISSION

Enabling healthier
lifestydes gnd prgviding
access to high-quality
plant-based sweeteners,
flavor enhancers and
other foods through

our diverse portfolio of
trusted brands and
delicious products

Supplemental Earnings Presentation | 4Q20 | March 16, 2021




Mar ket Lead.i

ng

Sweeteners

Sugar-substitutes and
Natural sweeteners

Products

Br ands

and

Branded CPG

Natural, no sugar added /
reduced sugar CPG foods

Product

Flavors & Ingredients

Natural licorice extract and derivative
products utilized in the consumer
products industry for flavor
enhancement, masking and other
benefits
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