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Disclaimer

A B O U T  T H I S  P R E S E N T A T I O N

This presentation (together with any accompanying oral or written communications, this ñPresentationò) is 

for informational purposes only and does not constitute an offer to sell or the solicitation of an offer to 

purchase any securities of Whole Earth Brands, Inc. (The ñCompanyò or ñWhole Earth Brandsò).  The 

information contained herein should not be relied on and does not purport to be all-inclusive.  The data 

contained herein is derived from various internal and external sources. No representation is made as to 

the reasonableness of the assumptions made within or the accuracy or completeness of any projections, 

modeling or any other information contained herein.  Any data on past performance, modeling contained 

herein is not an indication as to future performance.  Whole Earth Brands assumes no obligation to 

update the information in this Presentation.  Nothing herein shall be deemed to constitute investment, 

legal, tax, financial, accounting or other advice. 

F O R W A R D - L O O K I N G  S T A T E M E N T S

This presentation contains forward-looking statements (including within the meaning of the Private 

Securities Litigation Reform Act of 1995) concerning Whole Earth Brands, Inc. and other matters. These 

statements may discuss goals, intentions and expectations as to future plans, trends, events, results of 

operations or financial condition, or otherwise, based on current beliefs of management, as well as 

assumptions made by, and information currently available to, management.

Forward-looking statements may be accompanied by words such as ñachieve,ò ñaim,ò ñanticipate,ò 

ñbelieve,ò ñcan,ò ñcontinue,ò ñcould,ò ñdrive,ò ñestimate,ò ñexpect,ò ñforecast,ò ñfuture,ò ñguidance,ò ñgrow,ò 

ñimprove,ò ñincrease,ò ñintend,ò ñmay,ò ñoutlook,ò ñplan,ò ñpossible,ò ñpotential,ò ñpredict,ò ñproject,ò ñshould,ò 

ñtarget,ò ñwill,ò ñwould,ò or similar words, phrases or expressions. Factors that could cause actual results to 

differ materially from those in the forward-looking statements include, but are not limited to, the 

Companyôs ability to integrate Wholesome and Swerve and achieve the anticipated benefits of the 

transaction in a timely manner or at all; the extent of the impact of the COVID-19 pandemic, including the 

duration, spread, severity, and any recurrence of the COVID-19 pandemic, the duration and scope of 

related government orders and restrictions, the impact on our employees, and the extent of the impact of 

the COVID-19 pandemic on overall demand for the Companyôs products; local, regional, national, and 

international economic conditions that have deteriorated as a result of the COVID-19 pandemic, including 

the risks of a global recession or a recession in one or more of the Companyôs key markets, and the 

impact they may have on the Company and its customers and managementôs assessment of that impact; 

extensive and evolving government regulations that impact the way the Company operates; and the 

impact of the COVID-19 pandemic on the Companyôs suppliers, including disruptions and inefficiencies in 

the supply chain.

These forward-looking statements are subject to risks, uncertainties and other factors, many of which are 

outside of the Companyôs control, which could cause actual results to differ materially from the results 

contemplated by the forward-looking statements. These statements are subject to the risks and 

uncertainties indicated from time to time in the documents the Company files (or furnishes) with the U.S. 

Securities and Exchange Commission.

You are cautioned not to place undue reliance upon any forward-looking statements, which are based 

only on information currently available to the Company and speak only as of the date made. The 

Company undertakes no commitment to publicly update or revise the forward-looking statements, whether 

written or oral that may be made from time to time, whether as a result of new information, future events 

or otherwise, except as required by law.

I N D U S T R Y  A N D  M A R K E T  D A T A

In this presentation, Whole Earth Brands relies on and refers to information and statistics regarding the 

sectors in which it competes and other industry data. The Company obtained this information and 

statistics from third-party sources, including reports by market research firms. The Company has 

supplemented this information where necessary with information from its own internal estimates, taking 

into account publicly available information about other industry participants and its managementôs best 

view as to information that is not publicly available. The Company has not independently verified the 

accuracy or completeness of any such third-party information.

U S E  O F  N O N - G A A P  F I N A N C I A L  M E A S U R E S

This Presentation includes non-GAAP financial measures which do not conform to SEC Regulation S-X in 

that it includes financial information (including Adjusted EBITDA, Adjusted Gross Profit Margin, free cash 

flow, Free Cash Flow Margin and CAPEX) not derived in accordance with GAAP. Accordingly, such 

information is adjusted and presented differently in Whole Earth Brandsô proxy statement/prospectus filed 

with the SEC. Whole Earth Brands believes that the presentation of non-GAAP measures provides an 

additional tool for investors to use in evaluating ongoing operating results and trends. Other companies 

may calculate non-GAAP measures differently, and therefore Whole Earth Brandsô respective non-GAAP 

measures may not be directly comparable to similarly titled measures of other companies. The Company 

cannot reconcile forward looking Adjusted EBITDA projections to net income without unreasonable effort 

because certain items that impact net income and other reconciling metrics are out of the Companyôs 

control and/or cannot be reasonably predicted at this time. These items include, but are not limited to, 

share-based compensation expense, impairment of assets, acquisition-related charges and COVID-19 

related expenses. These items are uncertain, depend on various factors, and could have a material 

impact on GAAP reported results for the guidance period. The Company cannot reconcile its expected 

Adjusted Gross Profit Margin to Gross Profit Margin under ñOutlookò without unreasonable effort because 

certain items that impact Gross Profit Margin and other reconciling metrics are out of the Companyôs 

control and/or cannot be reasonably predicted at this time.  These items include, but are not limited to, 

share-based compensation expense, impairment of assets, acquisition-related charges and COVID-19 

related expenses. These items are uncertain, depend on various factors, and could have a material 

impact on GAAP reported results for the guidance period.
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Our
VISION

Helping people 

enjoy lifeôs everyday 

moments and the 

celebrations that 

bring us together 

Our
MISSION

Enabling healthier 

lifestyles and providing 

access to high-quality 

plant-based sweeteners, 

flavor enhancers and 

other foods through 

our diverse portfolio of 

trusted brands and 

delicious products 



Supplemental Earnings Presentation | 4Q20  |  March 16, 2021 5

Market Leading Brands and Product Platform for Todayôs Consumer

Products

Common

Uses

Brands

Sweeteners Adjacencies

Branded CPG
Flavors & Ingredients

Natural licorice extract and derivative 

products utilized in the consumer 

products industry for flavor 

enhancement, masking and other 

benefits

Sugar-substitutes and 

Natural sweeteners

Natural, no sugar added / 

reduced sugar CPG foods

BAKING

BEVERAGE & FOOD CONSUMPTION

Source: Company Materials
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