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Forward-Looking Statements. This presentation contains “forward-looking statements” within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange
Act of 1934, as amended. All statements other than statements of historical fact are “forward-looking statements” for purposes of federal and state securities laws, including any projections of earnings, revenue
or other financial items; any statements of the plans, strategies and objectives of management, including for future operations, capital expenditures, or share repurchases; any statements concerning proposed
new products, services, or developments; any statements regarding future economic conditions or performance; any statements of belief or expectation; and any statements of assumptions underlying any of the
foregoing or other future events. Forward-looking statements may include, among others, the words “may,” “will,” “could”, “should”, “would”, “project”, “plan”, “forecast”, “potential”, “estimate,” “intend,”
“continue,” “believe,” “expect,” “anticipate,” “goals”, “target”, “seek” or any other similar words.

Although we believe that the expectations reflected in any of our forward-looking statements are reasonable, actual results could differ materially from those projected or assumed in any of our forward-looking
statements. Our future financial condition and results of operations, as well as any forward-looking statements, are subject to change and to inherent risks and uncertainties, many of which are beyond our
control. Additionally, many of these risks and uncertainties are, and may continue to be, amplified by the COVID-19 pandemic. Important factors that could cause our actual results, performance and
achievements, or industry results to differ materially from estimates or projections contained in our forward-looking statements include, but are not limited to, the following: the potential impacts of the COVID-19
pandemic on us; our Members, customers, and supply chain; and the world economy; our ability to attract and retain Members; our relationship with, and our ability to influence the actions of, our Members; our
noncompliance with, or improper action by our employees or Members in violation of, applicable U.S. and foreign laws, rules, and regulations; adverse publicity associated with our Company or the direct-selling
industry, including our ability to comfort the marketplace and regulators regarding our compliance with applicable laws; changing consumer preferences and demands; the competitive nature of our business
and industry; legal and regulatory matters, including regulatory actions concerning, or legal challenges to, our products or network marketing program and product liability claims; the Consent Order entered into
with the FTC, the effects thereof and any failure to comply therewith; risks associated with operating internationally and in China; our dependence on increased penetration of existing markets; any material
disruption to our business caused by natural disasters, other catastrophic events, acts of war or terrorism, cybersecurity incidents, pandemics and/or other acts by third parties; noncompliance by us or our
Members with any privacy laws, rules, or regulations or any security breach involving the misappropriation, loss, or other unauthorized use or disclosure of confidential information; contractual limitations on our
ability to expand or change our direct-selling business model; our reliance on our information technology infrastructure and manufacturing facilities and those of our outside manufacturers; the sufficiency of our
trademarks and other intellectual property; product concentration; our reliance upon, or the loss or departure of any member of, our senior management team; restrictions imposed by covenants in the
agreements governing our indebtedness; risks related to our convertible notes; changes in, and uncertainties relating to, the application of transfer pricing, customs duties, value added taxes, and other tax laws,
treaties, and regulations, or their interpretation; our incorporation under the laws of the Cayman Islands; and share price volatility related to, among other things, speculative trading and certain traders shorting
our common shares.

Additional factors and uncertainties that could cause actual results to differ materially from our forward-looking statements are set forth in the Company’s Quarterly Report on Form 10-Q for the fiscal quarter
ended June 30, 2021 filed with the Securities and Exchange Commission on August 3, 2021, including under the headings “Risk Factors” and “Management’s Discussion and Analysis of Financial Condition and
Results of Operations” and in our Condensed Consolidated Financial Statements and the related notes included therein. Forward-looking statements made in this presentation speak only as of the date thereof.
We do not undertake any obligation to update or release any revisions to any forward-looking statement or to report any events or circumstances after the date of this presentation or to reflect the occurrence of
unanticipated events.

Non-GAAP Measures. This presentation includes non-GAAP financial measures, including Adjusted EBITDA, Adjusted Diluted EPS and Adjusted Operating Cash Flow, as well as financial information presented on
a non-GAAP last twelve month basis, which reflects unaudited trailing four quarter financial information. We believe that these non-GAAP measures and presentation, which are defined and discussed in greater
detail and reconciled for historical periods elsewhere in this presentation, provide additional useful information to management and investors for assessing our financial performance and liquidity as well as
other business trends. These non-GAAP measures and presentation do, however, have certain limitations and should not be considered as an alternative to or in isolation from information calculated in
accordance with GAAP.






§

\:s...w.}
.E.\,.m;

N AN
AT




EERBALIFE
UTRITION

GROWTHSTRATEGIES




ERBALIFE
UTRITION

Dl

Growth Company Science-Based, Competitive Advantage
Aligned With High-Quality, Through Distribution
Global Trends Nutrient Dense Channel

Products

Distributor Younger
Coaches Demographic
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NOURISHING TH

POTENTIAL INN-ONG-TERM
ROWTH

2020 MARKET SIZE / OPPORTUNITY & COMPANY SHARE

$17.4B $115.6B $21.8B
5-Yr. Fwd. CAGR': 5.4% 5-Yr. Fwd. CAGR': 5.6% 5-Yr. Fwd. CAGR': 8.4%

e 00

1.4% 0.5%

Weight Management? Targeted Nutrition® Sports Nutrition*

Source: Euromonitor 2020

1CAGR Projections 2020-2025

2Weight Management includes: Meal Replacement, Slimming Teas, Supplemental Nutrition Drinks and Weight Loss Supplements @ HERBALIFE
3Targeted Nutrition includes: Vitamins and Dietary Supplements INVESTOR DAY 2021 NUTRITION
“Sports Nutrition includes: Sports Nutrition



NOURISHING TH

POTENTIAL INN-ONG-TERM
GROWTH

GLOBAL TREND WEIGHT MANAGEMENT

—_— —— U/ HERBALIFE.

HERBALIFE HERBALIFE Protein Bar
J’NUTRITION \ NUTRITION Barra de Proteina

#1 brand in the world in meal replacements?

Source: Euromonitor 2020
ICAGR Projections 2020-2025

2Weight Management includes: Meal Replacement, Slimming Teas, Supplemental Nutrition Drinks and Weight Loss Supplements.

3Source Euromonitor International Limited; per Consumer Health 2021ed, meal replacement catergory definitions;
% RSP share GBO, 2020 data

$17.4B
5-Yr. Fwd. CAGR': 5.4%

19.3%

Weight Management?

HERBALIFE

INVESTOR DAY 2021 NUTRITION



NOURISHING TH

POTENTIAL IN-ONG-TERM
GROWTH

$115.6B
5-Yr. Fwd. CAGR': 5.6%

GLOBAL TREND TARGETED NUTRITION

./ HERBALIFE
WNUTRITION

WHERBALIFE
Herbal Aloe AoeMax
Concentrate J, HERBALIFE.
woncentraco "l--un

0e Sabila

St () HERBALIFE. Pro-Core -
. ' Core Complex et

e sy

1.4%

Targeted Nutrition®

Source: Euromonitor 2020
CAGR Projections 2020-2025
2Weight Management includes: Meal Replacement, Slimming Teas, Supplemental Nutrition Drinks and Weight Loss Supplements

STargeted Nutrition includes: Vitamins and Dietary Supplements |NVESTOR DAY 2021 @ Hﬁﬁgﬁ!—lgﬁ
“Sports Nutrition includes: Sports Nutrition
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POTENTIAL IN-ONG-TERM
GROWTH

$21.8B
5-Yr. Fwd. CAGR': 8.4%

GLOBAL TREND SPORTS NUTRITION
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Sports Nutrition?

Source: Euromonitor 2020

'CAGR Projections 2020-2025

AWeight Management includes: Meal Replacement, Slimming Teas, Supplemental Nutrition Drinks and Weight Loss Supplements T "HERBALIFE
STargeted Nutrition includes: Vitamins and Dietary Supplements INVESTOR DAY 2021 (@g NUTRITION
“Sports Nutrition includes: Sports Nutrition
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NOURISHING TH

POTENTIAL INN-ONG-TERM
ROWTH

STRATEGIC PLAN

Increase Customer Retention

Enhance Our Brand

D 6
1@0 =

Digital Transformation Product Innovation
INVESTOR DAY 2021 e
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NOURISHING THE
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CUSTOMER

T "HERBALIFE
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NOURISHING TH
POTENTIAL Iﬁ

July 2020 - June 2021

Transactions in the U.S.

U.S. Represented
of Global Net Sales
of Volume Points

INVESTOR DAY 2021 HERBA']'FEJ
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NOURISHING TH

POTENTIAL IN' "'
CUSTOMER BASE

July 2020 - June 2021

63% 61% 3.38 MM New U.S. Customers

i

L]

l ¥
Didn’t Order i Didn’t Order O p p 0 rtu n Ity

B

R

i

New U.S. Customers

Second Month 7-12 Months

INVESTOR DAY 2021 (|, HERBALIFE



NOURISHING TH v 2020- T
POTENTIAL |§ | July 2020-June 20

B Additional 4 out of 100 New Customers Ordered Every Month = 69.4%

Additional 2 out of 100 New Customers Ordered Every Month = 30.3%

100

90

) 69.4%

New Customers

1 2 3 4 9

Years
* For illustration purposes only INVESTOR DAY 2021 @ HE?E?I’LII(I;E



NOURISHING THE
POTENTIAL IN

DISTRIBUTION SALES LEADER RETENTION

2003 2020

Retention

Volume Points

\"HERBALIFE

INVESTOR DAY 2021 (), HERBALIFE
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GROWTHSTRATEGIES
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NOURISHING TH
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GROWTH STRATEGIES

Distributor-Enabling Technology Sa|esforce

Significant investment in
front-end technology

INVESTOR DAY 2021 (|, HERBALIFE
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NOURISHING THE

POTENTIAL INGROWTH
STRATEGIES

Strategic §@= @
Objectives
Localize Product Speed-to-Market
Development

INVESTOR DAY 2021 (J,HERBALIFE
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NOURISHING THE

POTENTIAL INGROWTH
STRATEGIES

PRODUCT INNOVATION

Brazil
Herbalife 24 Sports line

Europe and Africa
Microbiotic Max

India
Ayurveda - HERBALIFE HERBAESSE HERBALIFE

=

TRI-CORE

9
v 1 H ™ % Lebendbakterien rtion
3 Vrltl“fe ® . Hoher Ballaststoffgehalt

e
« 3y Immune )
= Lt =3
o Tukwei &
5 e |
" TRACTTEN e
N

HERBALIFE

M 120 TABLETES

- i 04
HOURS i 1.204Q

NUTRCAD PARA O ATLETA 24 HORAS

} = I PROTEIN
|
|

20 SACHETS | PORT NETWEGHT:2q  NETWEIGHT: 2g e
POIDS NET | NETTOG! .
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NOURISHING THE

POTENTIAL INGROWTH
STRATEGIES

PRODUCT INNOVATION

Brazil and Europe & Africa
Protein Chips

HERBALIFE
WNGTRITION

fotein Chips

Péa protein snacks
Never fried, always popped

——

yHERBALIFE
NUTRITION

Otein Chips

2 protein snacks
ser fried, always popped

INVESTOR DAY 2021 (|,
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NOURISHING THE

POTENTIAL INGROWTH
STRATEGIES

PRODUCT INNOVATION

\HERBALIFE |

\/NUTRITION | ' HERBALIFE

’\.j" NUTRITION

PROTEI

North America
Formula 1 Select

Europe & Africa
Formula 1 Line

"' HERBALIFE ,
WNUTRITION HERBALIFE

WNUTRITION

Meel iuplacenent shake mia fur weight
L. antrol and healthy nutrition
o ; rqh:ml shake mix for

25 Viamins and minerals
« Migh prtein

HERBALIFE
NUTRITION

S ACTIVE FIBER [N
COMPLEX B
s

North America
Active Fiber Complex Select

INVESTOR DAY 2021
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Europe & Africa
Tri Blend Select

HERBALIFE
NUTRITION

— Select—

Protein shake mix

" TRIBLEND . ;, .

HERBALIFE
NUTRITION
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POTENTIAL INDIGITAL

O
NOURISHING TH
NNOVATION

1001

0 1
1 0

1011

0'0%

Enhancing Assessing and Understanding the
the environment adjusting our prioritization of the
technology talent application portfolio

INVESTOR DAY 2021 il
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IGITAL
NNOVATION

Distributor
0
Satisfaction Rate
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POTENTIAL INDIGITAL

@HEREmER
NOURISHING TH
NNOVATION

E-commerce Orders ﬁ
compared to the first half of 2019 32%

INVESTOR DAY 2021 il
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- /4% percent of Viillennials and
sen £ have dreams of becoming
an entrepreneur
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NOURISHING THE
POTENTIAL INGEN Z

Herbalife Nutrition New Distributors &
Preferred Customers in Q2 2021

ATTRACTIVE DEMOGRAPHIC

Millennials
Gen Z 52%

Approximately 2/3 of new Distributors and 14%
Preferred Customers were Gen Z / Millennials o

in Q2 2021. 6%

B cenz B mitlennials GenX [ Boomers

Herbalife Nutrition Internal Data. As of June 2021, W excl. China Millennials & GenZ 66% INVESTOR DAY 2021 HE?B‘RIT\LIICI;E
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NOURISHING TH
POTENTIAL INGEN Z

TWO KEY ELEMENTS OF OUR STRATEGY

Distributor-Enabling
Technology and Tools

B Product
Expansion

INVESTOR DAY 2021 (|, HERBALIFE



NOURISHING THE
POTENTIAL INGEN Z

PRODUCT EXPANSION

North America
Europe & Africa Mexico Protein Baked
Asia Pacific Formula 1 Formula 1 Goods Mix
Formula 1 Raspberry & Arroz con Leche
Select White Chocolate
South & Central

. i Mexico ~
a Europe & Africa America B , '
 EATE i VR | Protein Chips _ COlagen Beauty Active Fiber LR
Booster Complex lPTle"Eéra § Potei Baked Goods Mix
....... Select PEP?T&! Batido s rtrtous muffin, waffies and pancaks

B It eergy & s5tafhes hunger
(rpbmonta tw skmentacion todos los dias LB

cspgrs @ g

‘ iz

i z

a ﬂ -

il £ H
L\

HERBALIFE

P

High Protein Iced Coffee
Stol Z2E oto|A 7

SARUEY 81.01%

N HERBALIFE
ARES 11325

ot
Haoew i ' L LIFTOFE »
]
India
Formula 1
Asia Pacific HEDLUL ST North America North America North America
High Protein Enrichual Herbalife SKIN® Herbalife24 ®
Iced Coffee Hemp Facial Serum LycoGlow™ Liftoff ®

Hemp Relief Balm

INVESTOR DAY 2021 ARl aln S



NOURISHING THE
POTENTIAL INGEN Z

ENERGY, SPORTS AND FITNESS CATEGORY

Approximately

$515

Million

45%
Growth in
Net Sales

Q2 2020 LAST 12
months

For Gen Z

-

86%

Growth in Net Sales in Q2 2021
compare to Q2 2020

INVESTOR DAY 2021 FA LA



NOURISHING THE
POTENTIAL INGEN Z

DISTRIBUTOR-ENABLING
TECHNOLOGY & TOOLS

In the U.S., over 20% of Nutrition
Club operators are Gen Z.

Distributors use HN MyClub and
Engage, our proprietary
technology tools.
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NOURISHING THE

POTENTIAL INCUR FINANCIAL
PERFORMANCE

LONG-TERM GROWTH

ALGORITHM

INVESTOR DAY 2021 (|, HERBALEE
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ERFORMANCE

NOURISHING TH
POTENTIAL I%

OUR LONG-TERM GROWTH ALGORITHM

Average Annual Growth Constant Currency Performance Over the Last*:
5 Years 7 Years 10 Years
ggltes - Mid to high single-digit growth 70/0 70/0 11 o/o
Adj.**

EBITDA - High single-digit growth 90/0 90/0 1 40/0

Adj )

' Double-digit growth 0 o 0

EPS gitg 19 /0 18 /0 23 /O
0% 10% 20%

*Assumes constant currency. Adjusted using USD at prior year average currency rates plus impact of net revenue hedges and adjusted for Venezuela. HERBALIFE

**Non-GAAP Financial Measure. See the appendix of this presentation for a definition thereof and a reconciliation thereof to the most comparable GAAP Measure. NUTRITION
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UR FINANCIAL

ERFORMANCE

NOURISHING TH
POTENTIAL I%

2020 MARKET SIZE / OPPORTUNITY AND COMPANY SHARE

$17.4B $115.6B $21.8B
5-Yr. Fwd. CAGR': 5.4% 5-Yr. Fwd. CAGR': 5.6% 5-Yr. Fwd. CAGR': 8.4%

19.3% 1.4% 0.5%
Weight Management? Targeted Nutrition® Sports Nutrition*

Source: Euromonitor 2020

1CAGR Projections 2020-2025 HERBALIFE
2Weight Management includes: Meal Replacement, Slimming Teas, Supplemental Nutrition Drinks and Weight Loss Supplements @

Targeted Nutrition includes: Vitamins and Dietary Supplements INVESTOR DAY 2021 NUTRITION
“Sports Nutrition includes: Sports Nutrition



NOURISHING THE

POTENTIAL INCUR FINANCIAL
PERFORMANCE

U.S. MIDCAP-FOOD

g  HERSHEYS

ConAgra
Foods

[ av-neaury J
glanbia

-
o j}\

GLOBAL NUTRITION

bellnng:....

SlmplyQGood = MEDIFAST. Yakult

FODDS COMPANY

-o"

(| .\ HERBALIFE
\/NUTRITION

FIT & ACTIVE

NUﬁF
SKIN

eBEAcHBD DY

CORE PEERS
INVESTOR DAY 2021 T ON
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NOURISHING THE

POTENTIAL INPUR FINANCIAL
IgERFORMANCE

TOPLINE GROWTH

INVESTOR DAY 2021 (J,HERBALIFE



ggplggﬁnlxﬁlélé B ConstantFX [l Actual

(In Millions)

NOURISHING TH
POTENTIAL I%

IMPACT OF USD STRENGTHENING ON ADJUSTED' EBITDA

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
Constant FX Margin %
"Non-GAAP Financial Measure. See the appendix of this presentation for a definition thereof and a reconciliation thereof to the most comparable GAAP measure. HERBALIFE

Source: Internal Herbalife Nutrition Data NUTRITION
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NOURISHING THE
POTENTIAL INCUR FINANCIAL

PERFORMANCE
POWERFUL CASH FLOW GENERATION

$813

(2011-2020) 10-Year Cumulative
Adjusted' Operating Cash Flow:

$6.1 Billion

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
(in Millions)

'Non-GAAP Financial Measure. See the appendix of this presentation for a definition thereof and a reconciliation thereof to the most comparable GAAP measure. HE?E‘ATLIgE

Source: Internal Herbalife Nutrition Data
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POTENTIAL INOCUR FINANCIAL
PERFORMANCE

CAPITAI'ALLOCATION
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NOURISHING THE

POTENTIAL INCUR FINANCIAL
PERFORMANCE

CAPITAL ALLOCATION POLICY DISCIPLINE APPROACH

¥ ¥ '

Debt Internal External Return Cash to

Service Investments Investments Shareholders

.

N A 4

INVESTOR DAY 2021 (|, HERBALIFE



UR FINANCIAL

ERFORMANCE

NOURISHING TH
POTENTIAL I%

EFFICIENT CAPITAL STRUCTURE $1 !625

Leverage Profile Current $1.5 Billion,
e Cash: $838MM 3-Year Share Repurchase Program
e Debt: $2,878MM

e Net Debt': $2,040MM $584

e 02 2021 TTM EBITDA (Rep.): 895MM
e 02 2021 TTM Bank Adj.2 EBITDA: $1,048MM Long Dated Maturities

(Millions)
e Net Debt / Bank Adj.2 EBITDA: 1.9x
e Gross Debt / Bank Adj.2 EBITDA: 2.7x

$28  $28

$13

Target leverage ratio of approximately

3x Gross Debt / Adj. EBITDA 2021 2022 2023 2024 2025 2029

"Net debt is a non-GAAP measure, defined as debt (the most comparable GAAP measure, calculated as long-term obligations plus short-term borrowings)

minus cash and equivalents.

Adjusted EBITDA is a non-GAAP measure, defined as adjusted earnings before interest, taxes, depreciation, and amortization, and excludes the impact of HERBALIFE
certain unusual or non-recurring items such as expenses related to regulatory inquiries and legal accruals, debt issuance costs and losses on extinguishment NUTRITION
of debt, as further detailed in the reconciliations in the appendix attached. Source: Internal Herbalife Nutrition Data
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Thank you for joining us!

HERBALIFE

INVESTOR
DAY

2021

Learn more about our business or watch the event webcast at IR.Herbalife.com
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UR FINANCIAL

ERFORMANCE B ConstantFX [ Actual

NOURISHING TH
POTENTIAL I%

IMPACT OF USD STRENGTHENING ON ADJUSTED' EPS

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

'Non-GAAP Financial Measure. See the appendix of this presentation for a definition thereof and a reconciliation thereof to the most comparable GAAP measure. HERBALIFE
Source: Internal Herbalife Nutrition Data NUTRITION



HERBALIFE NUTRITION LTD. Credit Agreement Reconciliation of Presentation Amounts

to Reported Amount per U.S. GAAP (Dollars in Millions)

EBITDA Q3 2020 Q4 2020 Q1 2021 Q2 2021 TTM June 2021
Net Income $138.1 $73.8 $147.4 $144.2 $503.5
Internet Expense, Net 35.2 35.2 37.5 36.8 144.7
Taxes 33.6 39.4 37.6 32.3 142.9
Depreciation & Amortization 244 26.0 26.4 271 103.9
EBITDA $231.3 $174.4 $248.9 $240.4 $895.0
Interest Income 1.8 1.4 1.4 1.0 5.6
EBITDA, Including Interest Income $175.8 $250.3 $241.4
Expenses Related to Regulatory Inquiries 0.4 0.2 - - 0.6
Loss on Extinguishment of Debt 24.6 24.6
Inventory Write-down 2.5 10.0 9.5 3.7 25.7
Shared-based Compensation 15.4 13.1 13.3 14.6 56.4
COVID-19 Expenses 4.7 4.6 4.8 4.5 18.6
Other Expenses’ 18.4 1.7 1.4 3.4 21.5

Credit Agreement Adjusted EBITDA $202.0 $279.3 $292.2 $1,048.0

EBITDA represents net income plus net interest expense, income taxes and depreciation and amortization.

Credit Agreement Adjusted EBITDA represents EBITDA plus certain items permitted under our Senior Credit Facility.

'0ther expenses include certain non-cash items such as bad debt expense, unrealized foreign currency gains and losses, HERBALIFE
and other gains and losses; and certain non-recurring charges such as severance costs, donations, and vendor charges INVESTOR DAY 2021 NUTRITION
for impaired inventory.



