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This presentation contains “forward-looking statements” within the meaning of the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. These forward-looking statements could include but are not limited to statements 
that identify uncertainties or trends or discuss the possible future effects of uncertainties or trends and statements regarding our future operations, financial condition and prospects. Although we believe that the expectations reflected in any of 
our forward-looking statements are reasonable, actual results could differ materially from those projected or assumed in any of our forward-looking statements. Our future financial condition and results of operations, as well as any forward-
looking statements, are subject to change and to inherent risks and uncertainties, such as those disclosed or incorporated by reference in our filings with the Securities and Exchange Commission. Important factors that could cause our actual 
results, performance and achievements, or industry results to differ materially from estimates or projections contained in our forward-looking statements include, among others, the following:

• our relationship with, and our ability to influence the actions of, our Members;
• improper action by our employees or Members in violation of applicable law;
• adverse publicity associated with our products or network marketing organization, including our ability to comfort the marketplace and regulators regarding our
• compliance with applicable laws;
• changing consumer preferences and demands;
• the competitive nature of our business;
• regulatory matters governing our products, including potential governmental or regulatory actions concerning the safety or efficacy of our products and network marketing program, including the direct selling markets in which we operate;
• legal challenges to our network marketing program;
• the Consent Order entered into with the FTC, the effects thereof and any failure to comply therewith;
• risks associated with operating internationally and the effect of economic factors, including foreign exchange, inflation, disruptions or conflicts with our third-party importers, pricing and currency devaluation risks, especially in countries 

such as Venezuela;
• uncertainties relating to interpretation and enforcement of legislation in China governing direct selling and anti-pyramiding;
• our inability to obtain or maintain the necessary licenses for our direct selling business in China and elsewhere;
• adverse changes in the Chinese economy;
• our dependence on increased penetration of existing markets;
• any material disruption to our business caused by natural disasters, other catastrophic events, acts of war or terrorism, 

viral outbreaks and other similar epidemics or cybersecurity incidents;
• noncompliance by us or our Members with any privacy laws or any security breach by us or a third party involving the misappropriation, loss, or other unauthorized use or disclosure of confidential information;
• contractual limitations on our ability to expand our business;
• our reliance on our information technology infrastructure and outside manufacturers;
• the sufficiency of our trademarks and other intellectual property rights;
• product concentration;
• our reliance upon, or the loss or departure of any member of, our senior management team which could negatively impact our Member relations and operating results;
• U.S. and foreign laws and regulations applicable to our operations;
• uncertainties relating to the United Kingdom’s vote to exit from the European Union;
• restrictions imposed by covenants in our existing indebtedness;
• risks related to the convertible notes;
• uncertainties relating to the application of transfer pricing, duties, value added taxes, and other tax regulations, 

and changes thereto;
• changes in tax laws, treaties or regulations, or their interpretation;
• taxation relating to our Members;
• product liability claims;
• our incorporation under the laws of the Cayman Islands;
• whether we will purchase any of our shares in the open markets or otherwise; and
• share price volatility related to, among other things, speculative trading and certain traders shorting our common shares.

We do not undertake any obligation to update or release any revisions to any forward-looking statement or to report any events or circumstances after the date hereof or to reflect the occurrence of unanticipated events.
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Herbalife Nutrition Today
• Premier Global Nutrition Company

• Operations in 94 countries
• Founded in 1980
• Approximately 9,500 employees worldwide
• Approximately 120 product types and over

5,000 SKUs worldwide
• 4 manufacturing facilities, eight quality 

control labs, botanical extraction facility

• FY 2019 Net Sales of $4.9 billion; 
EBITDA of $681 million

• Returned approximately $5.1 billion of capital 
to shareholders since 2007

3



%.6)B"J#")K+4,)G",,'.G)4,%#,"6



LM7 !"#$%&'(")*+,#','-.N

1#-B,M)
/-@A%.7

/-@A",','O")06O%.,%G"),M#-+GM)
P'4,#'$+,'-.)/M%.."&

D,#-.G)/%4M)Q&-B

R.-#@-+4)S%#T",)
UAA-#,+.',7

3#-6+:,)3-#,(-&'-)066#"44'.G)
1&-$%&)/-.4+@"#)5#".64

1"-G#%AM':)
P'O"#4',7

F

P'O"#4',7



DA-#,4)*+,#','-.
V'O'.G)!"%&,M'"#

DA-#,4)*+,#','-.
U$"4',7)W)UO"#B"'GM, Q',)W)0:,'O"

X"-;,1(Q&0&;"<"01( d"&91,(e(X"990"..

`

!"#$%&'(")*+,#','-.X
Z92#&9(0"162$:(1,&1(/$2>-7".(3%.12<"$.(6-1,(/"$.20&9-S"7(0%1$-1-20(.29%1-20.

1&-$%&)5#".64X

!"#$%&'(")*+,#','-.)3#-6+:,4XDA-#,4)*+,#','-.DA-#,4)*+,#','-.@/2$1.([%1$-1-20



!"%&,M)W)L"&&."44

;I9Y

H;=8I9Z

L"'GM,)S%.%G"@".,

;8ICY

H;[I\Z

@2%$3"O(L%$2<20-12$()*DE
DG X"-;,1(Q&0&;"<"01(-039%7".O(Q"&9(B"/9&3"<"01H(@9-<<-0;(+"&.H(

@%//9"<"01&9([%1$-1-20(Y$-0:.H(&07(X"-;,1(A2..(@%//9"<"01.
)G d"&91,(&07(X"990"..(-039%7".O(T-1&<-0.(&07(Y-"1&$'(@%//9"<"01.
cG @/2$1.([%1$-1-20(-039%7".O(@/2$1.([%1$-1-20
fG MCZB(?$2J"31-20.

!"#$%&'(")*+,#','-.)S%#T",)DM%#"

F8]$(!67 MCZBO(FG)g F8]$(!67 MCZBO(fGEgF8]$(!67 MCZBO(aG*g

0,,#%:,'O")].6+4,#7)%.6)S%#T",)UAA-#,+.',7

b

DA-#,4)*+,#','-.

=I?Y

HC;I[Z



/-.4+@"# 3#-('&")
K//2$1%0-1'(12("I/&07(/$27%31(
/2$1529-2(12(#"11"$(&9-;0(6-1,(
320.%<"$(/$25-9"

a

;I)].6+4,#7)
F4"#4

C;Y

?;Y

C<Y

^I)!"#$%&'(")
*+,#','-.)

D%&"4)_C=;8`

\CY

C\Y

[Y
?Y

CI)!"#$%&'(")
*+,#','-.)
F4"#4

;8Y

\=Y

C;Y

Q-.3

X"-;,1(Q&0&;"<"01 @/2$1.([%1$-1-20(e(!-10"..

d"&91,(e(X"990"..

@2%$3"O(N01"$0&9(@1%7'(M207%31"7(N0()*DFH(M207%31"7(-0(M,-0&H(V2$"&H(
+&-6&0H(N07-&H(N0720".-&H(N1&9'H(Q"I-32H(^$&S-9H(M292<#-&(&07(B%..-&

d"$#&9-5"([%1$-1-20(N01"$0&9(@&9".(Y&1&



DG !$"\%"01(-01"$&31-20

)G B".%91.

cG ?"$.20&9(3200"31-20
6-1,(3%.12<"$(

fG d'/"$8923&9-S&1-20

FG ^$-3:(&07(<2$1&$(
52.1"$.(32<<%0-1'(

a%&+")-()
P'4,#'$+,'-.
/M%.."&

E



*+,#','-.)/&+$4
0#-+.6),M")L-#&6

D*

0AA#-b'@%,").+@$"#)-()*+,#','-.)/&+$4)
'.)@%K-#):','"4X

NS1&/&9&/&H(Q"I-32(M-1'O(bF*
@&2(?&%92H(^$&S-9O(f**
@"2%9H(@2%1,(V2$"&O()F*
@,"0S,"0H(M,-0&O()F*
+&0;"$&0;H(N0720".-&O()F*
A2.(C0;"9".H(MCO()F*
M,"00&-H(N07-&O()**
@1G(?"1"$.#%$;H(B%..-&O(D**



D,#".G,M)-()
D-:'%&)D+AA-#,
P b*g(&;$""(&(.1$20;(.%//2$1(
.'.1"<(-.(3$-1-3&9(12(&3,-">-0;(
7-"1(;2&9.

@2%$3"O(Q-01"9(Y-"1(+$"07.(@"/1"<#"$()*D`

DD

^c)D+::"44 ?&$1-3-/&01.(6,2(.1&$1"7(&(6"-;,1(92..(/$2;$&<(6-1,(&(;$2%/(&51"$(D*(<201,.
@2%$3"O(U0->"$.-1'(25(?"00.'9>&0-&(.1%7'

EFg
b`g

``g

)fg

@1&$1"7(
6-1,(5$-"07.

@1&$1"7(
.292

@1&$1"7(
6-1,(5$-"07.

@1&$1"7(
.292

/-@A&","6),M")
3#-G#%@

S%'.,%'."6)d"4+&,4)
_%(,"#);=)@-.,M4`

F.'O"#4',7)-()3"..47&O%.'%)D,+67



?8Y)-()."B)P'4,#'$+,-#4)
%.6)3#"("##"6)S"@$"#4
%#" 1".)e)f S'&&"..'%&4

S'&&"..'%&4
98Y

1".)c
^;Y

Z--@"#4)g
8Y

1".)e
;=Y

S'&&"..'%&4 1".)c Z--@"#4)g 1".)e

!"#$%&'(")*+,#','-.))
*"B)P'4,#'$+,-#4)W)3#"("##"6)S"@$"#4

D)
8 d"$#&9-5"([%1$-1-20(N01"$0&9(Y&1&G(!]()*DEH(XX("I39%7-0;(M,-0&

0,,#%:,'O"
P"@-G#%AM':



Key Growth
Strategies
Further enhancing our 
Distributor Difference 
through:

1. Product Expansion

2. Technology Innovation
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