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Dynatrace Announces Session Replay for
Native-Mobile Applications

New Session Replay also offers GDPR-compliant mode so more teams can leverage
insights from customer behavior and experience data to consistently drive better business

outcomes

WALTHAM, Mass.--(BUSINESS WIRE)-- Software intelligence company Dynatrace (NYSE:
DT) today announced it has enhanced its Digital Experience Module to include Session
Replay for native-mobile applications. This will provide digital teams with a movie-like view of
a mobile user’s experience, enabling teams to see every click, swipe, and tap from the
user’s perspective, and allowing them to optimize mobile apps for performance, feature
adoption, and conversions. Session Replay also provides data privacy by design, meaning
organizations in even the most highly regulated industries, who need to comply with
regulations such as GDPR, can leverage customer behavior and experience data to drive
better user experience and business outcomes.

This press release features multimedia. View the full release here:
https://www.businesswire.com/news/home/20210209005358/en/

The enhancements
will also extend
Dynatrace’s digital

business analytics capabilities to native-mobile applications, which helps teams understand
how user journeys impact critical business KPIs, including conversion rates, and app store
ratings.

“Dynatrace’s digital experience monitoring and business analytics capabilities enable us to
continuously improve user journeys and maximize conversions,” said Ken Schirrmacher,
Senior Director of IT at Park ‘N Fly. “Session Replay and business analytics for native-
mobile applications will provide us with precise insights into a mobile user’s experience from
the user’s vantage point. This allows our teams to prioritize new features and innovations
that enhance our apps and maximize value for our business, all while ensuring data
privacy.”

Mobile use continues to grow at a rapid rate, raising the stakes for enterprises to deliver
outstanding mobile experiences. According to the GlobalWebIndex, mobile use now
accounts for more than half of the total time spent online. Statista estimates, in 2021, 80% of
all retail e-commerce will be generated via mobile. To help digital teams deliver the best
possible native-mobile experiences, Dynatrace® provides:

Dynatrace® Session Replay, optimizing business outcomes by enabling developers,
application, and business teams to easily review user sessions and understand how
new features impact user journeys.
Data privacy by design, making it easy to protect users’ data and comply with

https://www.dynatrace.com/?utm_medium=pr&utm_source=dynatrace-website&utm_campaign=dynatrace&utm_content=perform_mobile&utm_term=none
https://www.dynatrace.com/platform/session-replay/
https://www.businesswire.com/news/home/20210209005358/en/


regulations, such as GDPR and CCPA, by automatically masking personally
identifiable information. Dynatrace also provides role-based controls, enabling teams to
customize data access based on their organization’s specific requirements.
Business analytics, detailing a mobile application’s impact on business KPIs, and
reflecting data from owned and third-party sources, including revenue trends, customer
conversions, churn, and Apple App Store and Google Play ratings. Dynatrace also
provides dashboards that are customizable by user segment.
Out-of-the-box support for the most widely used mobile development
frameworks, ensuring all native-mobile capabilities extend to whichever platform
teams are using to build native-mobile applications. Dynatrace now supports Flutter, in
addition to previously announced support for Android, Cordova, Ionic, iOS, React
Native, and Xamarin.

“Dynatrace has led the way with an all-in-one platform that combines end-to-end automatic
and intelligent observability, digital business analytics, and digital experience monitoring,”
said Steve Tack, SVP of Product Management at Dynatrace. “This enables our customers to
understand the entire user experience in context, as well as to ensure that new features are
adopted, pipelines convert to revenue, and digital teams know precisely what to do to
continuously improve. This is just not possible with point products or loosely integrated suite-
of-tools approaches that can only provide fragmented keyhole views into customer
experiences.”

These updates will be available to all Digital Experience Module customers within the next 90
days. For additional information, please visit the Dynatrace blog.

About Dynatrace

Dynatrace provides software intelligence to simplify cloud complexity and accelerate digital
transformation. With automatic and intelligent observability at scale, our all-in-one platform
delivers precise answers about the performance and security of applications, the underlying
infrastructure, and the experience of all users to enable organizations to innovate faster,
collaborate more efficiently, and deliver more value with dramatically less effort. That’s why
many of the world’s largest enterprises trust Dynatrace® to modernize and automate cloud
operations, release better software faster, and deliver unrivaled digital experiences.

Curious to see how you can simplify your cloud? Let us show you. Visit our trial page for a
free 15-day Dynatrace trial.

To learn more about how Dynatrace can help your business, visit
https://www.dynatrace.com, visit our blog, and follow us on Twitter @dynatrace.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20210209005358/en/

Hailey Melamut 
March Communications 
dynatrace@marchcomms.com 
+1 617.960.9856

Tristan Webb 

https://www.dynatrace.com/platform/digital-experience/
https://www.dynatrace.com/news/blog/optimize-performance-adoption-and-conversions-of-mobile-apps-with-session-replay-and-business-analytics/?utm_medium=pr&utm_source=dynatrace-website&utm_campaign=dynatrace&utm_content=blog&utm_term=perform_mobile
https://www.dynatrace.com/trial/
https://www.dynatrace.com/
https://www.dynatrace.com/news/blog/
https://twitter.com/Dynatrace/
https://www.businesswire.com/news/home/20210209005358/en/
mailto:dynatrace@marchcomms.com


Spark Communications 
dynatrace@sparkcomms.co.uk 
+44 207.436.0420

Source: Dynatrace

mailto:dynatrace@sparkcomms.co.uk

	Dynatrace Announces Session Replay for Native-Mobile Applications

