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Dynatrace Announces Expanded
Partnership with SAP
SAP expands use of Dynatrace’s AI-powered observability and digital experience monitoring
capabilities in SAP Commerce Cloud, available on SAP Store, helping retailers drive better

business outcomes during the holiday season and beyond

WALTHAM, Mass.--(BUSINESS WIRE)-- Software intelligence company Dynatrace (NYSE:
DT) today announced its expanded partnership with SAP will help prepare the world’s
leading retailers for a successful Cyber Monday and beyond. This multi-year agreement
positions Dynatrace® as a strategic observability partner for SAP® Commerce Cloud. This
means Dynatrace’s digital experience monitoring capabilities, including real user monitoring
and synthetic monitoring, and precise answers from its AI-engine, Davis™, are now
available for SAP Commerce Cloud, digital experience monitoring, which customers can
subscribe to via the online SAP Store. The solution enables retailers to maximize customer
satisfaction and online conversions by optimizing every step in their user journey, from the
first click on a mobile app or website, to code-level insights detailing the performance of
underlying cloud services.

“As a part of our digital transformation efforts, we needed to migrate our e-commerce to a
more advanced platform. This required digital experience monitoring to understand precisely
which improvements to prioritize and ensure everything performs as expected,” said
Christoferson Chua, B2B E-Commerce Lead Developer, at ASICS. “The combined power of
Dynatrace digital experience monitoring and SAP Commerce Cloud helps us understand and
pinpoint bottlenecks across our e-commerce integrations, enabling our teams to proactively
drive innovation and optimizations to achieve a fast and responsive storefront. Ultimately,
this allows us to strengthen our relationships with customers and partners, as well as our
brand value.”

According to recent research by Deloitte, 2020 e-commerce holiday sales are expected to
surge by 25% to 35% compared to 2019, reflecting consumers’ preference for online
shopping in the wake of the pandemic. As retailers look to elevate their digital strategies,
and competition intensifies, continuous optimization of digital user experience has become
essential to the bottom line.

By embedding Dynatrace’s AI-powered observability and digital experience monitoring
capabilities into SAP Commerce Cloud, customers gain a deeper understanding of
applications and microservices running in their environment, including third-party services.
Dynatrace can identify anomalies, such as mobile app crashes, errors, or performance
issues, prioritize them by business impact, and supply precise root-cause determination.
This enables digital teams to understand how application performance and new features
influence business KPIs, including conversions and revenue, so they can continuously
optimize user experience across mobile, web, and other edge-device channels.

“Imagine you’re a retailer, and during Cyber Monday your mobile app or website crashes.

https://www.dynatrace.com/?utm_medium=pr&utm_source=dynatrace-website&utm_campaign=dynatrace&utm_content=sap-partnership&utm_term=none
https://www.sapstore.com/solutions/42999/SAP-Commerce-Cloud%252C-digital-experience-monitoring/
https://www2.deloitte.com/us/en/pages/about-deloitte/articles/press-releases/a-tale-of-two-holiday-seasons-as-a-k-shaped-recovery-model-emerges-consumer-spending-heavily-bifurcated.html/


What would you do?” asked Michael Allen, VP of Global Partners at Dynatrace. “Extending
Dynatrace’s AI and digital experience management capabilities to SAP Commerce Cloud
helps retailers know exactly what’s happening in their environments, across mobile, web,
and other edge-channels. They can see where the highest-impact issues are, and how the
performance of their digital services impacts business outcomes. This helps ensure, even
during the most critical moments and heavy-traffic days, digital experiences work perfectly.”

“As an analyst-recognized, market-leading commerce solution, SAP Commerce Cloud is
focused on delivering the best possible commerce experiences and outcomes for our
customers so they can do the same for their customers,” said Riad Hijal, Global Head and
VP, Commerce Strategy and Solution Management at SAP. “Reliable observability
capabilities are a foundational element of a highly available commerce solution. By
incorporating Dynatrace’s observability and digital experience monitoring capabilities within
SAP Commerce Cloud, customers will be further empowered to monitor the full, end-to-end
landscape, from infrastructure and application performance to digital journeys on commerce
storefronts.”

SAP Commerce Cloud, digital experience monitoring, including Dynatrace’s capabilities,
was released in October 2020. For more product details, and to purchase SAP Commerce
Cloud, digital experience monitoring, visit SAP Store.

About Dynatrace

Dynatrace provides software intelligence to simplify cloud complexity and accelerate digital
transformation. With automatic and intelligent observability at scale, our all-in-one platform
delivers precise answers about the performance of applications, the underlying infrastructure
and the experience of all users to enable organizations to innovate faster, collaborate more
efficiently, and deliver more value with dramatically less effort. That’s why many of the
world’s largest enterprises trust Dynatrace® to modernize and automate cloud operations,
release better software faster, and deliver unrivaled digital experiences.

Curious to see how you can simplify your cloud? Let us show you. Visit our trial page for a
free 15-day Dynatrace trial.

To learn more about how Dynatrace can help your business, visit
https://www.dynatrace.com, visit our blog, and follow us on Twitter @dynatrace.

SAP disclaimers

Any statements in this release that are not historical facts are forward-looking statements as
defined in the U.S. Private Securities Litigation Reform Act of 1995. All forward-looking
statements are subject to various risks and uncertainties described in SAP’s filings with the
U.S. Securities and Exchange Commission (“SEC), including its most recent annual report
on Form 20-F, that could cause actual results to differ materially from expectations. SAP
cautions readers not to place undue reliance on these forward-looking statements which
SAP has no obligation to update and which speak only as of their dates.

SAP and other SAP products and services mentioned herein as well as their respective
logos are trademarks or registered trademarks of SAP SE in Germany and other countries.
Please see https://www.sap.com/copyright for additional trademark information and notices.

https://www.sapstore.com/solutions/42999/SAP-Commerce-Cloud%252C-digital-experience-monitoring
https://www.dynatrace.com/trial/
https://www.dynatrace.com/
https://www.dynatrace.com/news/blog/
https://twitter.com/Dynatrace/
https://www.sap.com/copyright


All other product and service names mentioned are the trademarks of their respective
companies.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20201130005378/en/
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