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Southwest Brings 'Finfare' Of Discovery
Channel's Shark Week To The Sky With
Onboard Pre-Premiere Episode
Airline commemorates sixth consecutive Shark Week partnership with
augmented reality experience for fans; celebrations with Customers and
Employees unfold at 40 airports across the U.S.

DALLAS, July 9, 2019 /PRNewswire/ -- Southwest Airlines Co. (NYSE: LUV), in partnership
with Discovery Channel, launched a campaign bringing the fun of Shark Week to flying fans
this summer. The carrier is celebrating Shark Week throughout July, ahead of Shark Week
on Discovery beginning Sunday, July 28.

"Our Shark Week partnership brings fun through unique offerings for our Customers and
Employees," said Brandy King, Director of External Communication who oversees the
airline's Brand Partnerships and Entertainment Public Relations initiatives. "Whether on the
ground with augmented reality experiences and gate games hosted by our Employees, to
inflight exclusive content on our Shark Week On-Demand Channel, or through our social
channels with engaging content and a special sweepstakes, we'll be celebrating Sharks all
month."

Southwest brings Shark Week to fans through all phases of travel and, this year, extends the
immersion straight into their homes. Through an augmented reality experience, Shark Week
fans engaging with Southwest through the carrier's social channels and in airports across
the country will be encouraged to "swim with sharks" by using the augmented reality
experience, accessible via swa.is/sharkweek. Fans can download a filter on their cell phones
to select from the five most-popular sharks featured in Shark Week programming (Great
White Shark, Hammerhead Shark, Mako Shark, Tiger Shark, and Bull Shark) to swim across
their screens, and share a photo or video of the experience to their social channels using
#SharksTakeFlight.

Customers traveling this summer will be able to experience the fun of Shark Week in a
variety of ways. While inflight, Customers can enjoy jawsome content via the Onboard
Entertainment Portal's custom Shark Week TV Series Channel. The Shark Week TV Series
Channel houses a library of Shark Week episodes that Customers can sink their teeth into,
plus a never-before-seen episode, Extinct or Alive: The Lost Shark, which Customers can
watch nearly 30 days ahead of its premiere during Shark Week. The feeding frenzy
continues as Southwest Customers tune in to Shark Week on Discovery Channel beginning
Sunday, July 28, and continuing through Sunday, August 4, via Live TV onboard Southwest
WiFi-equipped flights.

Southwest Employees also are getting in on Shark Week fun! Beginning July 8, Employees
in 40 Southwest airports will display Shark Week materials in gate areas with which
Customers can interact. Delivering on Southwest's legendary Customer Service and
Hospitality, Southwest Employees will host gate games to entertain fliers and celebrate the

http://www.southwest.com/?src=PRPRPRNBPEPRSKWK190702
https://swa.is/sharkweek


31st anniversary of Shark Week, one of the most popular and longest-running televised
summer events in history. 

For fans who want to experience a diving excursion, Southwest is hosting a Dare to Dive
sweepstakes from July 1-31 giving a chance to land a trip to Nassau, Bahamas, to enjoy a
diving experience*. Anyone may visit Southwest.com/sharkweek for a chance to win
roundtrip air travel (does not include taxes and fees of at least $5.60 per one-way flight) for
winner and three guests, a $3,000 gift card to The Island House, a boutique hotel, and a
$375 gift card to Stuart Cove's for a diving excursion.

One of the most popular and longest-running televised summer events, Shark Week has
celebrated cartilaginous creatures for more than 30 years. This year, viewers can enjoy
hours of new content that will answer some of your most pressing shark-related questions.
This year's programming will immerse fans in the lives of sharks all around the world, from
the Caribbean Sea to the island of Guadalupe, and many places in between.

*NO PURCHASE NECESSARY TO ENTER OR WIN.  A PURCHASE WILL NOT
INCREASE YOUR CHANCES OF WINNING.  Void where prohibited.  Open to legal
residents of 50 United States and the District of Columbia, excluding Alaska, age 19 years or
older at time of entry.  Limit one entry per person per day.  All fields must be completed. 
Approximate retail value of prize: $4,975.00.  For complete details and Official Rules, visit
http://www.southwest.com/sharkweek.  By submitting an entry, you agree to the Official
Rules.  By entering, information collected will be used in accordance with Sponsor's Privacy
Policy at Southwest.com.  Sponsor: Southwest Airlines Co., 2702 Love Field Dr. Dallas, TX
75235.  Enter by July 31, 2019 at 11:59 p.m. E.T. Air travel does not include taxes and fees
of at least $5.60 per one-way flight.

ABOUT SOUTHWEST AIRLINES CO.

In its 49th year of service, Dallas-based Southwest Airlines Co. (NYSE: LUV) continues to
differentiate itself from other air carriers with exemplary Customer Service delivered by more
than 59,000 Employees to a Customer base topping 130 million passengers annually.
Southwest became the nation's largest domestic air carrier in 2003 and maintains that
ranking based on the U.S. Department of Transportation's most recent reporting of domestic
originating passengers boarded. In peak travel seasons, Southwest operates more than
4,000 weekday departures among a network of 101 destinations in the United States and 10
additional countries.

Southwest coined Transfarency® to describe its purposed philosophy of treating Customers
honestly and fairly, and low fares actually staying low. Southwest is the only major U.S.
airline to offer bags fly free® to everyone (first and second checked pieces of luggage, size
and weight limits apply, some carriers offer free checked bags on select routes or in qualified
circumstances), and there are no change fees, though fare differences might apply.

Southwest is one of the most honored airlines in the world, known for a triple bottom line
approach that contributes to the carrier's performance and productivity, the importance of its
People and the communities they serve, and an overall commitment to efficiency and the
planet. Learn more about how the carrier gives back to communities across the world by
visiting Southwest.com/citizenship.  

Book Southwest Airlines' low fares online at Southwest Airlines or by phone at 800-I-FLY-
SWA.

https://southwest.promo.eprize.com/sharkweek/?affiliate_id=sw_news_release
http://www.southwest.com/sharkweek/?src=PRPRPRNBPEPRSKWK180702
http://www.southwest.com/sharkweek
http://www.southwest.com/sharkweek
http://www.southwest.com/?src=PRPRPRNBPEPRSKWK190702
http://www.transfarency.com/
https://www.southwest.com/citizenship/
http://www.southwest.com/?src=PRPRPRNBPEPRSKWK190702


 

View original content:http://www.prnewswire.com/news-releases/southwest-brings-finfare-of-
discovery-channels-shark-week-to-the-sky-with-onboard-pre-premiere-episode-
300881705.html

SOURCE Southwest Airlines Co.

http://www.prnewswire.com/news-releases/southwest-brings-finfare-of-discovery-channels-shark-week-to-the-sky-with-onboard-pre-premiere-episode-300881705.html
http://www.prnewswire.com/news-releases/southwest-brings-finfare-of-discovery-channels-shark-week-to-the-sky-with-onboard-pre-premiere-episode-300881705.html
http://www.prnewswire.com/news-releases/southwest-brings-finfare-of-discovery-channels-shark-week-to-the-sky-with-onboard-pre-premiere-episode-300881705.html

