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FOOTWEAR AND ACCESSORIES, WITH MORE THAN 30 BRANDS, 64,000 ASSOCIATES AND 

REVENUE 0F $12.4 BILLION IN 2015. OUR BUSINESSES AND BRANDS ARE ORGANIZED INTO 

FIVE COALITIONS, CONSISTING OF: OUTDOOR & ACTION SPORTS, JEANSWEAR, IMAGEWEAR, 

SPORTSWEAR AND CONTEMPORARY BRANDS. VF IS HIGHLY DIVERSIFIED ACROSS BRANDS, 

PRODUCTS,  DISTRIBUTION  CHANNELS AND GEOGRAPHIES. OUR  ONE VF  CULTURE AND

APPROACH TO DOING BUSINESS PROVIDE A UNIQUE AND POWERFUL COMPETITIVE ADVANTAGE.
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T O  O U R  S H A R E H O L D E R S :

2015 was a strong year for our company around the world. 

Through the first nine months of the year we tracked ahead of our 
targets with currency-neutral1 top-line growth of 9 percent, or 3 percent  
on a reported basis, and currency-neutral earnings per share up 15 percent, 
or 1 percent reported. Then the business environment changed and we 
took a more cautious approach to the balance of the year. Concerns 
around consumer shopping patterns accelerated during the fourth 
quarter, as we faced the warmest weather ever recorded during the period.

We took immediate action to minimize the impact by managing 
inventories and reducing costs, while continuing to invest in our brands
and innovation initiatives. Thanks to our team’s grit, responsiveness 
and operational agility, we finished the year with results that we are 
proud of. Currency-neutral revenue was up 6 percent, or 1 percent on a
reported basis. Adjusted earnings per share2 on a currency-neutral basis 
was up 12 percent, and was flat compared with adjusted earnings per 
share in 2014. Earnings per share on a reported basis was up 20 percent. 

Our full-year 2015 also faced comparisons against 2014's 53-week year. 
When normalized over 2014 and 2015, currency-neutral revenue grew 
7 percent and earnings grew 13 percent annually over this period, in 
line with the targets of our five-year business plan.

After the experience of 2015, I have a renewed sense of confidence and 
respect for our ability to drive future growth and shareholder returns. 

ERIC C. WISEMAN 
Chairman & Chief Executive Officer
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Thanks to our team’s grit, responsiveness and operational
agility, we finished the year with results that we are proud of.

Your Board of Directors has reviewed and approved that strategy and
remains active in setting, monitoring and assessing our approach.
The VF strategy and the many components that accompany it are the
product of continuous collaboration. Within the brands, across coalitions 
and at the One VF level, executive teams meet often to ensure that we 
remain on track. Meaningful and time-tested indicators throughout our
company provide early signs of favorable or unfavorable changes in the 
global marketplace. We are well-informed, nimble and fueled by our 
willingness to take an objective look in the mirror – and act quickly
on what we see.

A  R E S P O N S I B L E  A P P R O A C H

Our executive compensation practices mitigate excessive risk-taking.
Throughout the company, we emphasize pay-for-performance, using 
a balance of short- and long-term incentives based on a number of key 
performance metrics. We work to align executive compensation with 
shareholder returns through equity ownership and equity-based rewards.
The practices we have in place help to ensure responsible compensation.

For us, sustainability isn’t just about doing what’s right for people and 
the planet, it’s also good business. Our Sustainability and Responsibility 
platform creates tangible value by serving as the catalyst for identifying
new opportunities, reducing and managing risks, and lowering our 
costs. We view sustainable operations as a competitive advantage and 
an opportunity to help conserve the environment. We work to reduce 
our carbon footprint and increase energy efficiency; reduce our water 
consumption; and reduce, reuse and recycle materials. Two items 
of note: VF now has seven distribution centers designated as zero-waste 
facilities, and in 2015 we committed to using 100 percent renewable 
energy in all of our owned facilities by 2025. 

VF is one of the largest apparel and footwear companies in the world. 
With this scale comes the responsibility and opportunity to lead 
our industry toward a better future. To that end, we've created a 
Responsible Sourcing program, an initiative that ensures our contract 
suppliers are operating with the same high standards we set for ourselves. 



1See discussion of currency-neutral amounts on Page 28 of the 2015 Annual Report on Form 10-K.
2Earnings per share in 2015 is adjusted to exclude impairment charges for intangible assets. GAAP earnings per share for the year was
$2.85. Earnings per share in 2014 was adjusted to exclude impairment charges for goodwill and intangible assets. GAAP earnings per share 
for the year was $2.38.
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The program has four objectives: 1) Maintain safe and healthy 
environments for all workers; 2) Manufacture products and source 
raw materials responsibly and ethically; 3) Reduce the environmental 
impact of our business; and 4) Improve the standard of living for all 
workers who make our products. In its earliest stages, this effort is 
already beginning to make a difference.

As we move forward, I remain confident in our future, just as I am 
grateful to you, our shareholders, for your continued confidence …
to our customers and consumers worldwide for their loyalty … and
to our 64,000 associates whose passion and commitment enable
our achievements.

Eric C. Wiseman 
Chairman & Chief Executive Officer 
March 11, 2016

(DILUTED) (BILLIONS)(DILUTED) (BILLIONS)

REVENUES
(BILLIONS)

ANNUAL EARNINGS
PER SHARE2

ANNUAL DIVIDENDS
PER SHARE

CASH FLOW
FROM OPERATIONS

2011 2012 2013 2014 2015 2011 2012 2013 2014 2015 2011 2012 2013 2014 2015 2011 2012 2013 2014 2015

$12.4$12.3
$11.4$10.9

$9.5

$3.08$3.08
$2.71

$2.43
$2.00

$1.33

$1.11
$0.92

$0.76
$0.65

$1.1

$1.7
$1.5

$1.3

$1.1
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Our business model is built on a thoughtfully selected and 
rigorously managed collection of brands.

OUTDOOR &
ACTION SPORTS

JEANSWEAR

Western

Asia Pacific
Europe

South America

North America
Founded: 1889

IMAGEWEAR

SPORTSWEAR

CONTEMPORARY 
BRANDS

P O W E R F U L  B R A N D S
VF has a diverse portfolio of powerful brands around the world. 
Keeping them powerful requires consistent investment in innovative 
products and inspirational storytelling that build strong equity with 
consumers. And it means delivering all of this whenever and wherever
consumers shop. VF's talented, achievement-focused associates 
leverage our proven business model to develop and advance our brands. 
By doing so, we enable reinvestment, promote growth and deliver 
superior returns to our shareholders. Powerful brands ... they set
VF apart.

Founded: 1966

Founded: 1973

Founded: 1967

Founded: 1994

Founded: 1952

Founded: 1999

Founded: 1975

Founded: 1947

Founded: 1965

Founded: 2002

Founded: 1923

Founded: 1971

Founded: 1976

Founded: 1937

Founded: 2013

Founded: 1983

Founded: 2000

Founded: 2002

Founded: 2001

Founded: 1949

Europe
South America

Founded: 1987

Founded: 1984

Founded: 1987

Founded: 1966
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O P E R A T I N G  C O M M I T T E E
Eric C. Wiseman 
Chairman & 
Chief Executive Officer

Steven E. Rendle
President &
Chief Operating Officer

Scott A. Roe
Vice President & 
Chief Financial Officer

Scott H. Baxter 
Vice President & Group President, 
Jeanswear Americas, Imagewear &
South America 

Karl Heinz Salzburger 
Vice President & Group President, 
International 

Stephen F. Dull 
Vice President, 
Strategy and Innovation 

Thomas A. Glaser 
Vice President &  
President, Supply Chain  

Anita Z. Graham 
Vice President, 
Chief Human Resources Officer 

Laura C. Meagher
Vice President, 
General Counsel & Secretary 

Martin S. Schneider
Vice President & 
Chief Information Officer 

From left to right: 

Standing:  
Anita Z. Graham  
Karl Heinz Salzburger 
Thomas A. Glaser  
Scott A. Roe  
Eric C. Wiseman  
Steven E. Rendle 
Stephen F. Dull 
Scott H. Baxter

Seated:  
Franklin L. Terkelsen 
Martin S. Schneider  
Brendan G. Sullivan 
Laura C. Meagher

Brendan G. Sullivan 
Vice President, 
Direct-to-Consumer 

Franklin L. Terkelsen
Vice President, 
Business Development











































































































































































































































COMMON STOCK 

Listed on the New York Stock Exchange – trading 
symbol VFC.

SHAREHOLDERS OF RECORD 

As of January 29, 2016, there were 3,612 shareholders 
of record.

DIVIDEND POLICY 

Quarterly dividends of VF Corporation Common Stock, 
when declared, are paid on or about the 20th day of 
March, June, September and December.

DIVIDEND DIRECT DEPOSIT 

Shareholders may have their dividends deposited into 
their savings or checking account at any bank that is a 
member of the Automated Clearing House system. Questions 
concerning this service should be directed to Computershare 
Trust Company, N.A., at www.computershare.com/investor. 

S T O C K  I N F O R M A T I O N

DIVIDEND REINVESTMENT PLAN 

The Plan is offered to shareholders by Computershare Trust 
Company, N.A. The Plan provides for automatic dividend 
reinvestment and voluntary cash contributions for the 
purchase of additional shares of VF Corporation Common 
Stock. Questions concerning general Plan information should 
be directed to the Office of the Vice President, General 
Counsel and Secretary of VF Corporation. 

QUARTERLY COMMON STOCK PRICE INFORMATION 
The following table shows the high and low sales prices 
on a fiscal quarter basis for the years 2013-2015. 

QUARTERLY COMMON STOCK PRICE

TRANSFER AGENT AND REGISTRAR 

Communications concerning shareholder address changes, 
stock transfers, changes of ownership, lost stock certificates, 
payment of dividends, dividend check replacements, 
duplicate mailings or other account services should be 
directed to the following:

MAILING ADDRESSES

Shareholder correspondence should be mailed to:

Computershare
P.O. Box 30170

Overnight correspondence should be sent to:

Computershare
211 Quality Circle, Suite 210

 

SHAREHOLDER WEBSITE

www.computershare.com/investor 

SHAREHOLDER ONLINE INQUIRIES

https://www-us.computershare.com/investor/contact

 

The VF Corporation 2015 Annual Report contains forward-
looking statements as defined by federal securities laws.
Important factors that could cause future results to differ
materially from those projected in the forward-looking
statements are discussed in VF Corporation's 2015 Form 10-K.

C O R P O R A T E  I N F O R M A T I O N

CORPORATE OFFICE 

VF World Headquarters 

105 Corporate Center Blvd. 
Greensboro, NC 27408 

Telephone: 336.424.6000 

Facsimile: 336.424.7696 

Mailing Address: 

P.O. Box 21488 
Greensboro, NC 27420-1488

VF CONTACTS 

Scott Deitz  

Vice President, 
Public Affairs 

Lance Allega 

Vice President, 
Investor Relations 

Letitia Webster 

Vice President, 
Global Corporate 
Sustainability 

Craig Hodges 

Senior Director, 
Corporate 
Communications

Q1

Q2

Q3

Q4

High

77.83

76.18

77.40

73.81

2015

$

Low

67.85

68.12

66.90

61.17

$

High

42.21

48.77

51.24

62.48

$

Low

35.70

41.13

46.41

47.33

$

High

63.45

64.08

67.82

75.99

$

Low

55.14

57.57

59.82

61.75

$

2014 2013



VF CORPORATION
105 CORPORATE CENTER BLVD.  
GREENSBORO, NC 27408   
336.424.6000

FOR ADDITIONAL INFORMATION  
VISIT VFC.COM er
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