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Guided by Principles
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Purpose
/ŀǊƛƴƎ ŦƻǊ ǇŜƻǇƭŜΩǎ 
health as a trusted 

partner.

To be the partner of choice in 
generics and consumer 

health, while continuously 
outgrowing the industry in terms of 

growth and profitability.

Vision Values
Integrity

Entrepreneurship
Agility

One STADA



Integrity Entrepreneurship Agility One STADA

Each and everyone acts ethically 
ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ ŎƻƳǇŀƴȅΩǎ 
internal as well as external 

standards. Our actions are led by 
speaking-up and respect.

Each and everyone drives new 
ideas and actions, creating 
future growth and value.

Each and everyone leads 
change with flexibility and 

decisiveness as part of their 
ongoing journey of personal 

development.

Each and everyone acts in the 
best interests of the overall 
company rather than their 

business unit or function to build 
one successful STADA.

Based on Values
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Generics
(prescription business)

Consumer 
Health

(non-prescription business)

Foundation for Future Growth
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Specialty 
Pharmaceuticals

Unbranded & 
Branded Generics

Cosmeceuticals

Food supplements

Diagnostics

OTC



10 billion tablets 
producedper year

/ŀǊƛƴƎ ŦƻǊ tŜƻǇƭŜΨǎ IŜŀƭǘƘ
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710 million packages 
produced per year



STADA at a Glance

DiversifiedGenerics portfolio 
and a wide range of Consumer 

Health products

One of the fastest-growing
Consumer Health companies

Among the TOP5 generic 
players in Europe
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10,000+ employees 
worldwide form One STADA



EBITDA adjusted: 
ϵснс ƳƛƭƭƛƻƴΣ ŀgrowth of 

+24% in 2019 

Outperforming the Market
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Net Sales (Financial Year 2019): 

ϵнΣслф ƳƛƭƭƛƻƴΤ ƎǊƻǿƛƴƎ нȄ ŀōƻǾŜ ǘƘŜ 
market in Generics/Consumer Healthcare
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1895

1975

1998
2004 & 2007

2013

2017

2001

2008 2016

2006

1990/91
2018

1996 2019
Acquisitionsin
Central Europe

(Walmark, Takedaand
Biopharma)  

andtwo brandedCHC 
portfoliosfrom GSK with

focuson Europe

History of Growth and Expansion

Founded in Dresden 
as a 

ǇƘŀǊƳŀŎƛǎǘǎΩ 
association

Entry into the 
emerging generics 

market

Acquisition of 
EurogenericsSA in 

Belgium

Acquisitionof
ALIUD PHARMA 

GmbH in Germany

Initial public 
offering

Joined MDAX

Expansion in Russia: 
acquisition of Nizpharmand 

MAKIZ Pharma in Russia

Acquisition of 
HemofarmGroup in Serbia

Launch of first 
biosimilar SILAPO 
(Erythropoetin)

Acquisition of OTC 
pharmaceutical 
manufacturer 

Thornton & Ross 
(UK)

Start of focused 
internationalisation 

of successful 
branded products

Successful voluntary 
public takeover offer 
by Bain Capital and 

Cinven; shareholding of 
Ḑ65% 

Acquisition of rights 
for Nizoral
in EMEA



Recent Successes

Acquisitionof Walmark, 
a leadingConsumer Healthcare

company
in Central Europe*

Strategic partnershipwith Alvotech
for sevenbiosimilarcandidatesin 

Europe

Acquisitionof approx. 
20 selected OTC 

and RX products fromTakeda in 
Russia/CIS*

Launch of anti-cancerdrug
Bortezomibin 14 European 

countries asthe first genericand
innovative ready-to-use injection 

solution

Acquisitionof two branded CHC 
portfolios from GSK with focus on

Europe

Acquisitionof the prescriptionand
Consumer Health businessof 

Biopharma in Ukraine*

*Subject to approval by the competent state authorities



A Globally Operating 
Company

�‡ STADA products sold in ~ 120 
countries

�‡ Co-operations with >100 
partners around the world

�‡ Internal production in 10 
countries on 3 continents

�‡ Internal development in 4 
countries


