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The Rollins Brand

N

Continued Growth Our Company

A 22 consecutive years of improved earnings A Leading pest and termite control company

A Dividend increased a minimum of 12% for 17 A Powerful ORKIN brand name i world renown
consecutive years A Over 2.3 million residential and commercial

A 5% or greater revenue growth each of the last 10 customers
years A Over 800 locations and 200 franchises worldwide
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Or ki n

ROLLINS

1901
began operations;

sold poison door to door

1968
Rollins begins trading on the NYSE

2015

Rollins acquires Critter Control, Inc.

S

Otto

1964

Rollins buys Orkin for $62 million

1999
Orkin acquires Canadian Based PCO Services

Entry into International Market

2019

Rollins acquires Clark Pest Control



ROLLINS

A FAMILY OF BRANDS
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Industry
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Awareness

$18 billion industry globally with an  Increasing health

expected growth rate of 4-5% awareness
annually; $12+ billion US
Competitors

3 largest public competitors:
ServiceMaster (NYSE:SERV)
Rentokil (LSE:RTO)
Ecolab (NYSE:ECL)
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Customers Market

US, roughly 70% residential US market is 20,000

US and 30% commercial companies; Highly fragmented

S

Evolution

market

Rollins, Terminix, Rentokil, Anticimex

& Ecolab generate over 30% of

industry revenues



Solid track record of Shareholder Value creation

Rollins Value Proposition

@ Competitive Advantage

Brand and best in class customer experience

Recession Resistant

® 80+% of revenues are recurring

Significant Insider Ownership

Strong management and excellent depth

Strong Balance Sheet

Focus on sustained profitable growth




Revenue & Retention by Business Line

Commercial Residential Termite

Retention 88% - 90% Retention 76% - 85% Retention approximately 85%




Revenue GrowtB009-2018
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$1,750,000,000

$1,600,000,000

$1,450,000,000
$1,300,000,000
$1,150,000,000 I I I
$1,000,000,000 . l
Q"q' Q"n" Q"b‘ e"" Q'(\ Q"q’

O

o



Organic Revenue Growth
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TOP

WORK
PLACES

2019

Peoplec Our Greatest Asset

Journal-Constitution
% 2019WINNER
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Commitment to Training
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27,000 sq. ft. state of the art

<

Named to Training Magazine Attracts regulators, Learning & Training Center

i T d.p5 Training educators, & university unique to pest control

Companieso fo researchers industry, including Termite &

years Commercial training facility

ROLLINS
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Global Training Communication

Web-based employee training network utilized by employees and franchises worldwide

ROLLINS
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