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FORWARD -LOOKING STATEMENTS

This presentation may contain statement s | oeosktiinnga tsetsa toermepnrtddj.oeScat sif aetbsd ri talleadts eimadmesrtt ii tewst d afwfsar vGemae r al | vy,
festimate, 06 fianticipate, 0 fAproj ect ,-okifgnstaterheats, ahicd geseraliv iark @ot histericgh in ratire.iFonmasd-lobkihg stateméntp aré soihjeat éorcattain risks and
uncertainties that could cause actual results to differ materially from The Coca-Col a Company 6s hi st or iesentlexpeciajpesroi peojeatians. Bhase risksuncludg but are not limited to, obesity
and other health-related concerns; water scarcity and poor quality; evolving consumer preferences; increased competition and capabilities in the marketplace; product safety and quality concerns; perceived
negative health consequences of certain ingredients, such as non-nutritive sweeteners and biotechnology-derived substances, and of other substances present in our beverage products or packaging materials; an
inability to be successful in our innovation activities; increased demand for food products and decreased agricultural productivity; changes in the retail landscape or the loss of key retail or foodservice customers; an
inability to expand operations in emerging and developing markets; fluctuations in foreign currency exchange rates; interest rate increases; an inability to maintain good relationships with our bottling partners; a
deterioration in our bottling partners' financial condition; increases in income tax rates, changes in income tax laws or unfavorable resolution of tax matters; increased or new indirect taxes in the United States and
throughout the world; increased cost, disruption of supply or shortage of energy or fuels; increased cost, disruption of supply or shortage of ingredients, other raw materials or packaging materials; changes in laws
and regulations relating to beverage containers and packaging; significant additional labeling or warning requirements or limitations on the marketing or sale of our products; an inability to protect our information
systems against service interruption, misappropriation of data or breaches of security; unfavorable general economic conditions in the United States; unfavorable economic and political conditions in international
markets; litigation or legal proceedings; failure to adequately protect, or disputes relating to, trademarks, formulae and other intellectual property rights; adverse weather conditions; climate change; damage to our
brand image and corporate reputation from negative publicity, even if unwarranted, related to product safety or quality, human and workplace rights, obesity or other issues; changes in, or failure to comply with, the
laws and regulations applicable to our products or our business operations; changes in accounting standards; an inability to achieve our overall long-term growth objectives; deterioration of global credit market
conditions; default by or failure of one or more of our counterparty financial institutions; an inability to renew collective bargaining agreements on satisfactory terms, or we or our bottling partners experience strikes,
work stoppages or labor unrest; future impairment charges; multi-employer pension plan withdrawal liabilities in the future; an inability to successfully integrate and manage our Company-owned or -controlled
bottling operations; an inability to successfully manage our refranchising activities; failure to realize the economic benefits from or an inability to successfully manage the possible negative consequences of our
productivity initiatives; failure to realize a significant portion of the anticipated benefits of our strategic relationship with Monster; inability to attract or retain a highly skilled workforce; global or regional catastrophic
events, including terrorist acts, cyber-st r i kes and radi ol ogi cal attacks; and bthehSeauritiesiars Exchange Gotnmiss®re (8EC), imcluding our AouvalRaporych ornf i | i n
10-K for the year ended December 31, 2016, and our subsequently filed Quarterly Reports on Form 10-Q, which filings are available from the SEC. You should not place undue reliance on forward-looking
statements, which speak only as of the date they are made. The Coca-Cola Company undertakes no obligation to publicly update or revise any forward-looking statements.



ASIA PACIFIC GROUP

Overview

A 32 markets @developed, developing, emerging

A 4.5+ billion consumers

A 15 million customers

A $275B in industry retail value
A KO value share ~15%

A KO revenue $5B

Portfolio
(retail value mix)
Value Share
Position
- Sparkling Soft Drinks #1
Energy* #4
- Juice, Dairy & Plant #2
Hydration #1
Tea & Coffee #1

All numbers 2016
Percentages may not add to 100% due to rounding

*Energy brands are owned by Monster Beverage Corporation, in which TCCC has a minority investment.
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THERE IS STILL SIGNIFICANT OPPORTUNITY AHEAD

Asia Pacific CAGR KO Value Share
Industry Retail Value Growth (2017 -2020) 2016
$ Billions

Juice, Dairy

& Plant $20 3-4%
Hydration 6-7%
Energy 8-9%
Sparkling
Soft Drinks ~3%
Tea & Coffee $4 2-30p

*Energy brands are owned by Monster Beverage Corporation, in which TCCC has a minority investment.

We expect the industry to grow ~$50B by 2020 at a ~4% CAGR




THE BEVERAGE LANDSCAPE

Global Asia Pacific Developed Markets
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= $117B retail value




OUR DIVERSE CONSUMERS:
BLENDING TRADITION WITH PROGRESS

Home -brewed
beverages rituals

Broad palate:
hot - cold, sweetened -

unsweetened
. . Personalization Permissibility stronger Benefits
Growing repertoire Customization Treats More Options Science
. . UltraCCc:rgenie:.nce Healthier Slmple & Clean Spec'!alty
d rIVe n by e m e rg I n g tre n d S Experier;;.te :::: Natural Crafted L,\c/)l:arf 2::::”al

Eager to try new products
and experiences

Quickly adopting
technology -driven convenience




WE ARE DEVELOPING A PORTFOLIO
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Launched over 500 new products in the past three years
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