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Sprinkir Report: 5 Models of Influence:
Inspiration from Forbes’ 2022 World’s
Most Influential CMOs

Innovative CMQOs demonstrate five distinct models of influence, or the five B’s: Breadth,
Broadcast, Business, Buzz, and Brand

NEW YORK--(BUSINESS WIRE)-- Sprinklr (NYSE: CXM), the unified customer experience
management (Unified-CXM) platform for modern enterprises, today announced a new
report: 5 Models of Influence: Inspiration from Forbes’ 2022 World’s Most Influential CMOs
A companion report to the Forbes' 2022 ranking ofThe World’s Most Influential CMOs, the
report provides best practices for marketers looking to strengthen their personal and brand
leadership.

“Marketing influence has and will continue evolving, as the landscape in which CMOs
operate continues shifting,” said Seth Matlins, Managing Director, Forbes CMO Network.
“The fifty chief marketers recognized this year—along with those on the CMO Hall of Fame
list— are using their influence to impact their brands and businesses, industry, and often the
world at large.”

"Congratulations to each of the CMOs who are shaping the future of marketing. For six
years now, Sprinklr has partnered with Forbes on the World’s Most Influential CMOs list.
We've measured and witnessed the evolution of marketing. We know there is more than one
way for brands to build and wield influence,” said Arun Pattabhiraman, Chief Marketing
Officer, Sprinklr. “The Forbes’ ranking and Sprinkir's companion report celebrate the variety
of paths influential CMOs use to build influence that emerged from this year’s data.”

With 5 Models of Influence, Sprinkir provides a deeper dive into how marketing leaders
demonstrate five distinct models - or the five B’s - of influence: Breadth, Broadcast,
Business, Buzz, and Brand.

e Breadth: building and signaling influence at a very high level across a range of brand,
personal, and business indicators.

e Broadcast: earning attention from established news sources, including broadcast,
print, and major online outlets.

e Business: capturing the interest and engagement of fellow marketers and the broader
business community.

e Buzz: driving conversation and attracting attention on social channels, including
Twitter, LinkedIn, and blogs.

e Brand: stewarding a major brand in the public spotlight.


https://www.sprinklr.com/
https://www.sprinklr.com/forbes-influential-cmos/?utm_medium=pr&utm_source=businesswire&utm_campaign=ww--ma--contact-us-forbes-cmo-2022-report--06-23-22
https://www.forbes.com/sites/sethmatlins/2022/06/23/the-forbes-worlds-most-influential-cmos-list-2022/?sh=52f1b48d1b8a
https://www.sprinklr.com/forbes-influential-cmos/?utm_medium=pr&utm_source=businesswire&utm_campaign=ww--ma--contact-us-forbes-cmo-2022-report--06-23-22

From broadcast to buzz to business, there are many models for building influence in the
marketing world. Marketers can leverage this new report to help drive growth through an
understanding of the models of influence most aligned to brand and team strengths.

To view Sprinklr's companion report, please visit: 5 Models of Influence: Inspiration from
Forbes’ 2022 World’s Most Influential CMOs.

For the complete list of CMOs, please visit The World’s Most Influential CMOs.

To follow the conversation on social, use: #ForbesCMOs and #MostInfluential CMOs.
About Forbes

Forbes champions success by celebrating those who have made it, and those who aspire to
make it. Forbes convenes and curates the most influential leaders and entrepreneurs who
are driving change, transforming business and making a significant impact on the world. The
Forbes brand today reaches more than 150 million people worldwide through its trusted
journalism, signature LIVE and Forbes Virtual events, custom marketing programs and 47
licensed local editions in 80 countries. Forbes Media’s brand extensions include real estate,
education and financial services license agreements.

About Sprinklr

Sprinklr is a leading enterprise software company for all customer-facing functions. With
advanced Al, Sprinkir's unified customer experience management (Unified-CXM) platform
helps companies deliver human experiences to every customer, every time, across any
modern channel. Headquartered in New York City with employees around the world, Sprinkir
works with more than 1,000 of the world’s most valuable enterprises — global brands like
Microsoft, P&G, Samsung and more than 50% of the Fortune 100.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20220627005066/en/
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