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Sprinklr Launches Global Partner Program
Providing partners with the tools, training and support needed to create critical long-term

value for their customers

NEW YORK--(BUSINESS WIRE)-- Sprinklr today announced the launch of the Sprinklr
Partner Program. This program delivers training, go-to-market support, and a certification
program to an ecosystem of technology organizations, systems integrators, agencies, and
social media channels. Sprinklr’s partner program will help brands collaborate across
marketing, sales and care to meet the needs of the modern customer. Learn more about
Sprinklr’s partners throughout the company’s SXSW events at the JW Marriott Austin, from
March 8th to March 10th.

Sprinklr offers three levels of partnership – Silver, Gold and Platinum. Qualified partners
receive the following:

Sprinklr Partner Program Training: Access to digital training content that supports
sales and pre-sales roles, a dedicated partner team for continuous support, and a
certification program for sales and services teams. Partners will also receive services
implementation training.

Sprinklr Partner Program Portal: Online home for partners to track pipeline, view
case studies, sales materials, deal registration, and request support.

Go-to-Market Support and Access to New Technology: Growth opportunities for
partners through co-selling support and access to Sprinklr’s product roadmap.

Sprinklr is currently partnering with trusted companies such as Accenture, Deloitte, Golin,
Havas, IBM, Microsoft, SAP, SapientRazorfish, Twitter, and VMLY&R. Global companies
such as Airbnb, Hilton, McDonald’s, Nike, Walmart are taking advantage of these
partnerships to provide better customer experiences.

“The launch of our new partner program equips companies with the tools, training and
support needed to help brands exceed the expectations of today’s consumers,” said Doug
Balut, VP of Strategic Alliances and Ecosystem, Sprinklr. “We’re committed to
developing a program that sets the foundation for a lasting, profitable partnership. Today’s
launch is an exciting step to scaling Sprinklr’s best-in-class technology across hundreds of
new customers.”

What Sprinklr’s Partners Say:

“Customer success is the foundation of everything we do at Microsoft. This includes
our strategic partnership with Sprinklr," said Tracy Crain, Director of ISV at
Microsoft. "Together, Microsoft and Sprinklr are helping brands make their customers
happier with integrated platforms that manage customer experiences at scale. My
experiences with Sprinklr have been customer-centric, leveraging modern channels to

https://sprinklr.com
https://www.sprinklr.com/partners/
https://www.sprinklr.com/partners/
https://sxsw.sprinklr.com/


look at data in a smarter way. "

“By leveraging owned, earned, and paid together on one social suite, we are able to
maximize productivity and efficiency for our clients,” said Philippe Torloting, Global
Head of Socialyse, the social offering at Havas Media. “Our partnership with
Sprinklr will provide alternative solutions for brands that want to activate campaigns in
an even more authentic, lucid way.”

“Golin is proud to partner with Sprinklr on many of our most successful client
engagements,” said Gary Rudnick, co-CEO, Golin. “Together, progressive public
relations and best-in-class technology are delivering transformational results for many
of the world’s leading brands. It’s a winning combination,” Rudnick said.

“What customers say to and about a brand is what matters most—and it’s happening
across a variety of channels,” said Doug Palmer, Principal at Deloitte Consulting
LLP. “Providing a great customer experience at every touchpoint is critical to building a
brand’s reputation, but that’s easier said than done. And organizations need the right
strategy and technology in place to make it a reality.”

Please check out Sprinklr’s partner page for additional information:
https://www.sprinklr.com/partners/

ABOUT SPRINKLR

Sprinklr helps organizations reach, engage, and listen to customers on 25 social platforms
and millions of web sources such as blogs, review sites, and forums. Sprinklr also enables
organizations to manage conversations on 10 messaging and 4 voice platforms. Sprinklr
Intuition turns these conversations into actionable insights so that brands can delight
customers with 1:1 messages, personalized ads, and memorable customer care. Sprinklr’s
unified platform delivers enterprise-level compliance, security, and privacy – critical in
today’s challenging regulatory environment.

Headquartered in New York City with 1,400 employees in 22 offices, Sprinklr works with
more than 1,000 large enterprise global organizations, including: Allstate, McDonald’s,
Microsoft, NASA, Nike, Philips, Procter & Gamble, Samsung, Santander, Shell and Verizon.
Sprinklr’s partners include Accenture, Deloitte, IBM, Microsoft, and SAP. For more
information, visit sprinklr.com or follow us at @sprinklr.

Please see www.deloitte.com/us/about for a detailed description of Deloitte’s legal structure.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20190307005172/en/

Rachel Leamon
PR@Sprinklr.com

Source: Sprinklr

https://www.sprinklr.com/pr/sprinklr-partners-award-winning-global-media-network-havas-media/
https://www.sprinklr.com/partners/
https://www.sprinklr.com/pr/allstate-selects-sprinklr-drive-social-recruiting-attract-next-generation-talent/
https://blog.sprinklr.com/mcdonalds-loves-social-listening/
https://www.youtube.com/watch?v=XC8RJLlYXEc
https://www.youtube.com/watch?v=qls9qTJhKp4&t=126s
https://twitter.com/nike?lang=en
https://www.youtube.com/watch?v=cXQ0QRzIm8w
https://twitter.com/ProcterGamble?ref_src=twsrc%255Egoogle%257Ctwcamp%255Eserp%257Ctwgr%255Eauthor
https://twitter.com/Samsung
https://www.youtube.com/watch?v=6q7NNu_iy4Q&t=1s
https://www.youtube.com/watch?v=_SOYnetcGs8&t=8s
https://blog.sprinklr.com/verizon-fios-digital-transformation/
https://www.sprinklr.com/
https://twitter.com/Sprinklr?ref_src=twsrc%255Egoogle%257Ctwcamp%255Eserp%257Ctwgr%255Eauthor
http://www.deloitte.com/us/about
https://www.businesswire.com/news/home/20190307005172/en/
mailto:PR@Sprinklr.com

	Sprinklr Launches Global Partner Program

