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Major Chinese Global Digital Services Join
Yext Knowledge Network in Spring 19
Product Release

Yext Spring Release also includes new Google Q&A Functionality and
General Availability of Al-Ready Yext Pages

NEW YORK, Feb. 25, 2019 /PRNewswire/ --Yext, Inc. (NYSE: YEXT), the leader in Digital

Knowledge Management (DKM), announced integrations with some of the largest global
digital services used by Chinese travelers around the world, as part of Yext's Spring '19
Product Release. The integrations with Baidu Map (Overseas), Fliggy, CK Map, and PIRT
put businesses outside China in control of their brand information in the services that
hundreds of millions of Chinese travelers all across the globe use to find places to eat, shop,
stay, and more.

"The Chinese digital landscape is made up of an entirely different set of services from those
in the West. When Chinese travelers who use services like Baidu and Fliggy at home travel
overseas, they use these same services to find businesses in the cities they are visiting,"
said Howard Lerman, Founder and CEO of Yext. "If a business's information isn't in these
services, it is invisible to these potential customers. We're integrating with some of the
largest Chinese services so businesses using Yext can provide perfect answers to Chinese


https://www.yext.com/?utm_source=Spring%252520%252719%252520Release&utm_medium=Press%252520release

travelers."

Travelers from Mainland China are still subject to the "Great Firewall" when they travel
overseas, and so they do not use sites like Google to find places to eat, stay, or shop,
overseas. Instead, they use services like Baidu Map (Overseas), Fliggy, CK Map, and PIRT
while traveling. A survey by Coresight Research indicates that 72% of Chinese tourists use
online resources to plan their trips and 98% rely on their mobile phones while abroad to
keep in touch and do research on the go.

"Chinese tourists spent a world-leading $261 billion in 2016, and the economic impact of
tourism from China is expected to grow in the coming years. Many businesses aren't
structuring their information and making it available to the digital services this critical
customer base is using, and so they are unable to reach these customers," said Marc
Ferrentino, Chief Strategy Officer of Yext. "Yext's integrations with leading Chinese services
make it possible for businesses in the West to provide verified answers to consumers using
these services, increasing visibility and providing a better customer experience."

The Spring '19 Release includes the following features:

¢ New Integrations with Chinese Apps: The Yext Knowledge Network now includes
leading services that Chinese travelers use when they travel around the world.
Businesses outside China using Yext can now publish their information to Baidu Map
(Overseas), Fliggy, CK Map, and PIRT, so their critical business information will be
correct and up to date in these services. Current Yext customers will see these new
data partners in their accounts on March 26.

¢ Google Q&A: Businesses can now monitor and answer questions that consumers ask
about them on Google in Google's Q&A search results, directly in the Yext dashboard.
Using Yext, they can also sync pre-answered FAQs to pre-empt common customer
questions in order to provide a better customer experience and win more business.

¢ Al-Ready Pages: Yext's self-serve Pages option is now available for general access.
With the Spring '19 Release, Yext has enhanced Al-Ready Pages with new
customization options. Al-Ready Pages let businesses create a smart landing page on
their website for any entity stored in Yext with just a few clicks to drive consumer
discovery and action.

For more information on the Spring '19 Product Release,visit the Release Notes.

About Yext

Yext, Inc. (NYSE: YEXT) is the leading Digital Knowledge Management (DKM) platform.
Yext's mission is to give companies control over their brand experiences across the digital
universe of maps, apps, search engines, voice assistants, and other intelligent services that
drive consumer discovery, decision, and action. Today, thousands of businesses including
brands like Taco Bell, Rite Aid, and Steward Health Care use the Yext Knowledge Engine™
to manage their digital knowledge in order to boost brand engagement, drive foot traffic, and
increase sales.

Yext has been named a Best Place to Work by Fortune and Great Place to Work® as well as
a Best Workplace for Women. Yext is headquartered in New York City with offices in Berlin,
Chicago, Dallas, Geneva, London, Paris, San Francisco, Shanghai, Tokyo, and the
Washington, D.C area. For more information, visit www.yext.com.
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