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Legal Disclosures

This presentation and the accompanying oral presentation contain forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E 
of the Securities Exchange Act of 1934, including, without limitation, statements regarding revenue and revenue growth, profitability, operating efficiencies, hiring and sales 
headcount, operating cash flow, product pipeline and the timing of product availability, market opportunity, competitive position, industry and technological trends and the 
impact of the COVID-19 pandemic on our business and results of operations. In some cases, you can identify forward-looking statements by terminology such as "may," "will," 
"should," "could," "expect," "plan," "anticipate," "believe," "estimate," "predict," "intend," "potential," "might," "would," "continue," or the negative of these terms or other comparable 
terminology.  Actual events or results may differ from those expressed in these forward-looking statements, and these differences may be material and adverse.

We have based the forward-looking statements contained in this presentation and accompanying oral presentation primarily on our current expectations and projections 
about future events and trends that we believe may affect Yext's business, financial condition, results of operations, strategy, short- and long-term business operations, 
prospects, business strategy and financial needs.  Our actual results could differ materially from those stated or implied in forward-looking statements due to a number of 
factors, including, but not limited to, the impact of the COVID-19 pandemic on U.S. and global markets, our business, operations, financial results, cash flow, demand for our 
products, sales cycles, and customer acquisition and retention; our ability to renew and expand subscriptions with existing customers especially enterprise customers and 
attract new customers generally; our ability to successfully expand and compete in new geographies and industry verticals; our ability to maintain and scale our sales force; 
our ability to expand our service and application provider network; our ability to develop new product and platform offerings to expand our market opportunity, including with 
Yext Answers; our ability to release new products and updates that are adopted by Yext's customers; our ability to manage our growth effectively; weakened or changing 
global economic conditions; the number of options exercised by our employees and former employees; and the accuracy of the assumptions and estimates underlying our 
financial projections.  

For a detailed discussion of these and other risk factors, please refer to the risks detailed in Yext's filings with the Securities and Exchange Commission, including, without 
limitation, Yext's most recent Annual Report on Form 10-K, which are available at http://investors.yext.com and on the SEC’s website at https://www.sec.gov.  Further 
information on potential risks that could affect actual results will be included in other filings Yext makes with the SEC from time to time. Moreover, Yext operates in a very 
competitive and rapidly changing environment. New risks and uncertainties emerge from time to time and it is not possible for Yext to predict all risks and uncertainties that 
could have an impact on the forward-looking statements contained in this presentation and accompanying oral presentation. Yext cannot assure you that the results, events 
and circumstances reflected in the forward-looking statements will be achieved or occur, and actual results, events or circumstances could differ materially from those 
described in the forward-looking statements.

Certain information in this presentation and the accompanying oral presentation has been obtained from third-party sources believed to be reliable; however, the Company 
does not give any representation or warranty as to its accuracy, adequacy, timeliness or completeness, and assumes no responsibility for independent verification of such 
information. 

The statements contained in this presentation and accompanying oral presentation are made as of May 24, 2021, unless otherwise indicated, and financial information in this 
presentation and accompanying oral presentation are as of the dates indicated. Yext undertakes no obligation to update any statements or to conform such statements to 
actual results or revised expectations, except as required by law. 

This presentation and accompanying oral presentation may not be recorded, referenced, quoted or linked by website, in whole or in part, except as agreed in writing by Yext. 
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AI search is disrupting keyword 
search

AI Search Provides Direct Answers_

1999

Keyword Search is Stuck Here_
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AI search engines have...

Knowledge GraphNatural Language Multi-Algorithms
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Support

Happier 
customers

AI search powers 
higher customer 

satisfaction

The value of AI search

Marketing

More 
conversions

1.4X increase in onsite 
conversions with AI 

search*

Developer

Faster, cheaper 
implementations 

AI search is 9x faster to 
build on Yext than 

home-built solutions, 
with 89% lower 3-year 

TCO*

Ecommerce

Increased 
Average Order

Leveraging machine 
learning has shown 

and increase of 50% in 
average order value**

Workplace

Better 
productivity

Employees find 
content faster and 

work more 
productively with AI 

search

*Yext Proprietary Study, 2021, Developer results based on Yext modeling and assumptions.
**Eventige Media Group, 2021
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The Answers Platform
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Tracking

analytics
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Yext Solutions for Customer Support

Help Site 
Search

Case Form 
Deflection

Agent Desktop 
Search 

SEO for Help 
Center

In-App 
Support

Knowledge 
Base
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Help Site Search
Empower customers to find instant answers to their support questions within FAQs, guides, tutorials, videos, ebooks, product 
manuals, etc.

● Give customers direct answers instantly - no 
long-form articles or blue links

● Display content in a single unified search 
experience through a federated 
architecture

● Prevent issues from becoming cases by 
allowing customers to self-serve

● Scale customer service operations by offering 
24/7/365 support to prospects, customers, 
and partners alike

● Rerank FAQs based on which ones have 
resolved questions before

85% of customer service interactions 
will start with self-service by 
2022, up from 48% in 2019

Source: https://www.gartner.com/doc/reprints?id=1-24RWVAKI&ct=201209&st=sb 
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Case Form Deflection
Decrease case creation by recommending related content based on the issue being raised - right within the case submission 
form

● Suggest relevant answers right as 
customers fill out the details of their 
issue

● Proactively deflect ticket submissions 
and reduce inbound case volume by 
suggesting relevant content

● Use ML and NLU to understand and act 
upon customer cues in real-time

● Decrease cost-to-serve 

EMAIL ADDRESS

SUBJECT - PLEASE PHRASE AS A QUESTION

Contact Support

TYPE OF ISSUE

How can we help?

How do I export a location?

DESCRIPTION

84% of people want to solve their 
own problem before reverting 
to raising support tickets EMAIL ADDRESS

Source: https://www.addsearch.com/blog/shockingly-high-cost-poor-site-search
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Agent Desktop Search
Empower agents to find instant answers in their internal portal as they guide customers in troubleshooting issues

● Empower your agents to drive faster case 
resolution that increases customer loyalty 
and satisfaction

● Troubleshoot customer problems at scale 
with intelligent case clustering 

● Reduce internal information silos by 
centralizing all support data for easy 
retrieval 

● Vary results by user, based on role or 
access level

● Reduce agent attrition by keeping them 
educated and equipped for success

● Help onboard new agents

● Give agents visibility into what your 
customers need most

Unable to use Virtual Try-On

Unable to use Virtual Try-On

20% Average time an agent spends 
understanding customer 
questions and searching for 
information

Source: https://www.gartner.com/en/documents/3708917/delivering-relevant-content-and-knowledge-to-customers-i
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SEO for Help Center
Answer your customers’ questions before they even reach your help site by improving your ranking and presence in search

● Influence rich search results across different search 
engines via optimized web pages and articles

● Sync pre-answered FAQs to proactively answer
consumers’ common questions and help further 
them along the path to conversion

● Track and answer questions consumers ask on third 
party sites, like Google listings, and share proactive 
FAQs

● Gain insight into the most frequently asked questions 
and topics about your business

● Monitor and respond to feedback from customers 
within reviews across the web

89% of millennials use a search engine 
to find answers before making a 
call to get customer service

Source: Salesforce study, 2017
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In-App Support
A “digital concierge” for your web, mobile, and desktop apps that expands into a Yext search experience when clicked

● Provide your customers with an intuitive, chat-
like search experience, either inside your 
application or behind your user login

● Add just a few lines of code to start providing 
the answers your customers seek, without 
incurring costs for your support team

● Delivers versatile value as:
○ A “website assistant”
○ A first line of defense for a chatbot
○ An educational tool for complex 

products
○ A way to deter shopping cart 

abandonment
○ A product discoverability tool for 

considered purchases

57% of consumers are frustrated 
with inconsistent answers 
across chatbot and human-
assisted service

Source: https://martechseries.com/sales-marketing/customer-experience-management/chatbots-rank-dead-
last-customer-satisfaction-digital-service-demand-grows-amid-covid-19/
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Knowledge Base
A graph-based “one-stop shop” for all the information your teams need

● Store all your team’s content and information — and the 
relationships among data points — in a dynamic, graph-
based system

● Empower your teams to find the information they need with a 
world-class search experience 

● Leverage pre-built or fully customizable formats for data types 
like FAQs, Support Articles, Products, Job Openings, and many 
more

● Create and edit pages or other content with customizable 
page templates

● Allow your teams the appropriate view, comment, or edit 
access with robust workflows and approvals at the record, 
folder, or system level

Source: IDC, 2014

$5.7M A typical organization employing 1,000 
workers wastes over $5.7M annually 
searching for, but not finding, information
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