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Safe Harbor Statement

Statements in this presentation that are not statements of historical facts are forward-looking statements and should be evaluated as
such. Forward-looking statements include, but are not limited to, statements regarding our expected financial and operating results in
future periods and statements regarding our expectations regarding the growth of our company, our market opportunity, product
roadmap, including artificial intelligence, sales efficiency efforts and our industry. In some cases, you can identify forward-looking
statements by terminology such as "'may,” "will," "should,” ‘could,” “expect,” ‘plan,” "anticipate,” "believe,” "estimate,” "predict,” "intend,” "potential,’
‘might," "would," "continue,” or the negative of these terms or other comparable terminology.

We have based the forward-looking statements contained in this presentation primarily on our current expectations and projections about
future events and trends that we believe may affect our business, financial condition, results of operations, strategy, short-and long-term
business operations, prospects, business strategy and financial needs. Our actual results could differ materially from those stated or implied
in forward-looking statements due to a number of factors, including, but not limited to, those previously disclosed in the sections titled
“Special Note Regarding Forward Looking Statements” and “Risk Factors” in our most recent Quarterly Report on Form 10-Q and Annual
Report on Form 10-K and in other filings we make with the Securities and Exchange Commission (the “SEC”) and other public
communications. Moreover, we operate in a very competitive and rapidly changing environment. New risks and uncertainties emerge from
time to time, and it is not possible for us to predict all risks and uncertainties that could have an impact on the forward-looking statements
contained in this presentation. We cannot assure you that the results, events and circumstances reflected in the forward-looking
statements will be achieved or occur, and actual results, events or circumstances could differ materially from those described in the
forward-looking statements. Accordingly, you should not rely on forward-looking statements as predictions of future events.

The forward-looking statements made in this presentation relate only to events as of the date on which such statements are made. All
written and oral forward-looking statements attributable to us, or persons acting on our behalf, are expressly qualified in their entirety by
these cautionary statements as well as other cautionary statements that are made from time to time in our SEC filings and public
communications. We undertake no obligation to update any forward-looking statements after the date hereof or to conform such
statements to actual results or revised expectations, except as required by law.



Digital Experiences Are Complex

The customer journey occurs across Company-Owned and Third Party experiences



The Consumer Web Sets the Bar
for Digital Experiences
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Legacy
Architectures
Cannot Deliver
Consumer-Grade
Digital Experiences

LEGACY ARCHITECTURE

Monolithic

Proprietary

Limited to first-party

(web, mobile)

Not optimized for Al

Single-channel CMS

Bad search

Slow page speed

Manual content creation

Built for websites

(O

%) (o) (F) (&) (&

L) (g

NEW ARCHITECTURE

Composable

Open source

Multichannel support
(web, mobile, third-party, etc.)

Al Foundation

Headless CMS

Great search

Super fast page speed

Al content creation

Built for a conversational future



Yext is the Ultimate
Digital Experience
Architecture

Multi-Channel Experience Layer
Fine tune and deliver multi-channel experiences

Manage the customer journey, recognize
user patterns, and generate content to fit
the channel and customer

Data Layer

Collects, manages, and stores all the
knowledge and content about your
company



PLATFORM FEATURES
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The Yext Platform
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Build on Yext

Choose any combination of products and iterate as your needs change
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Organize

Connectors, Knowledge Graph

Collect content, data and knowledge
from across your organization.
Leverage Al to automatically clean,
extract, transform.

Optimize

Analytics, Reviews

Use analytics to optimize your content
over time. Leverage Al to automatically
cluster and find content gaps and
quickly write responses.

Deliver Digital
Experiences
with Al

Generate

Knowledge Graph

Leverage Al to automatically generate
and transform content on the fly for
different channels. Summarize,
translate, transform

Deliver

Web, Pages, Search, Listings, Chat, APIs

Deliver experiences across all user
touchpoints. Leverage Al to deliver state
the art experiences at scale with

Recommendations, Chat and Search.



Trusted by thousands of businesses for over 15 years
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Sizeable and expanding market
opportunity

$61B

22%

5-year CAGR

total addressable market

$40 B

Source: IDC Semiannual Software Tracker - 2022 Hl
Forecast. TAM consists of Intelligent Knowledge
Discovery and portions of Persuasive Content
Management, Customer Service, Digital Commerce,
and Al Software Services



Financial Overview
Q3 FY24



Q3 FY24 Performance

Direct Reseller Cash

Cash Flow from

$327 M 3% Growth $70M 3% Decline

ARR Y/Y as reported ARR Y/Y as reported SI81M Operotions (YTD)
o Dollar-based o Dollar-based _
Q7% net retention 95%  net retention $182M  Ending cash
(ARR) (ARR)

Adj. EBITDA and constant currency are non-GAAP measures. ARR and Dollar-based net retention rates are operating metrics. See Appendix for further information, including definitions and/or reconciliations of GAAP
to non-GAAP measures.



Progress towards Rule of 40

FY20 FY21 FY22 FY23

I Positive TTM

-10%

13% e Rule of 40

15%
12% | 12%
)

Adjusted EBITDA margin is @ non-GAAP metric. See Appendix for definition and/or reconciliation of GAAP to non-GAAP measures.
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Adj. EBITDA Margin
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Q4 & FY24 Guidance

*as of December 5, 2023

Adjusted EBITDA is a non-GAAP measure. We have not reconciled our forward-looking Adjusted EBITDA (loss) to its most directly comparable GAAP financial measure of net income (loss). Information on which this
reconciliation would be based on is not available without unreasonable efforts due to the uncertainty and inherent difficulty of predicting within a reasonable range, the timing, occurrence and financial impact of
when such items may be recognized



Appendix



Balance Sheet

Qctober 31,2023 January 31,2023
Assets
Current assets:
Cash and cash equivalents $ 182,156 $ 190,214
Accounts receivable, net of allowances of $829 and $868, respectively 51,387 109,727
Prepaid expenses and other current assets 18,280 15,629
Costs to obtain revenue contracts, current 2709 31,023
Total current assets 278,932 346,593
Property and equipment, net 51,344 62,071
Operating lease right-of-use assets 77,799 85,463
Costs to obtain revenue contracts, non-current 15,644 21,037
Goodwill 4,434 4,477
Intangible assets, net 175 193
Other long term assets 3,312 3,927

Total assets $ 431,640 $ 523,761

In thousands; unaudited



Balance Sheet

Liabilities and stockholders’ equity
Current liabilities:
Accounts payable, accrued expenses and other current liabilities
Unearned revenue, current
Operating lease liabilities, current
Total current liabilities
Operating lease liabilities, non-current
Other long term liabilities
Total liabilities
Commitments and contingencies

Stockholders’ equity:
Preferred stock, $0.001 par value per share; 50,000,000 shares authorized at October 31, 2023 and
January 31, 2023; zero shares issued and outstanding at October 31, 2023 and January 31, 2023
Common stock, $0.001 par value per share; 500,000,000 shares authorized at October 31, 2023
and January 31, 2023; 147,400,372 and 142,684,128 shares issued at October 31, 2023 and
January 31, 2023, respectively; 124,070,118 and 122,334,515 shares outstanding at October 31, 2023
and January 31, 2023, respectively

Additional paid-in capital
Accumulated other comprehensive loss
Accumulated deficit
Treasury stock, at cost
Total stockholders’ equity
Total liabilities and stockholders’ equity

QOctober 31, 2023

January 31,2023

$ 38,027 $ 49,017
144,451 223706

16,644 1855

199,122 290,878

92,205 100,634

3967 4,326

295294 395738

147 142

933,634 897,368

(4,335) (3,617)

(680,859) (676,542)

(12,241) (89,328)

136,346 128,023

$ 431,640 $ 523,761

In thousands, except share and per share data; unaudited



Income Statement

Three months ended October 3], Nine months ended October 3],
2023 2022 2023 2022

Revenue $ 101164 $ 99,280 $ 303,215 $ 298,951
Cost of revenue 22,066 25663 65,809 77473

Gross profit 79,098 73617 237,406 221478
Operating expenses:

Sales and marketing 45,355 49,360 136,942 164,244

Research and development 18,291 17,649 53,934 53,770

General and administrative 17,233 18,740 53,774 60,619

Total operating expenses 80,879 85,749 244650 278633

Loss from operations (1,781) (12132) (7,244) (57155)
Interest income 1922 587 5,296 797
Interest expense (173) (2m) (334) (483)
Other (expense) income, net (70) (156) (687) 1
Loss from operations before income taxes (102) (n,912) (2,969) (56,730)
(Provision for) benefit from income taxes (366) (398) (1,348) (1,410)
Net loss $ (468) $ (12,310) $ (4,317) $ (58,140)
Net loss per share attributable to common stockholders, basic and diluted $ — $ (0.10) $ (0.03) $ (0.46)
Weighted-average number of shares used in computing net loss per
share attributable to common stockholders, basic and diluted 124,239,180 123,500,961 123,962,358 126,239,773
Other comprehensive (loss) income:

Foreign currency translation adjustment $ (876) $ (1127) $ (722) $ (6,548)

Unrealized gain (loss) on marketable securities, net 16 (16) 4 (16)
Total comprehensive loss $ (1,328) $ (13,453) $ (5,035) $ (64,704)

In thousands, except share and per share data; unaudited



Cash Flow Statement

Operating activities:
Net loss
Adjustments to reconcile net loss to net cash provided by (used in) operating activities:
Depreciation and amortization expense
Bad debt expense
Stock-based compensation expense
Amortization of operating lease right-of-use assets
Other, net
Changes in operating assets and liabilities:
Accounts receivable
Prepaid expenses and other current assets
Costs to obtain revenue contracts
Other long term assets
Accounts payable, accrued expenses and other current liabilities
Unearned revenue
Operating lease liabilities
Other long term liabilities
Net cash provided by (used in) operating activities

Nine months ended October 3],

2023 2022
(4,317) $ (58,140)
12,625 13,098

589 381
34,335 48,990
6,739 6,684
351 1180
57,251 30,296
(2,738) (1747)
9,054 8173
542 1232
(9,175) 3,910
(78,434) (64,786)
(8,892) (8,158)
207 795
18,137 (18,092)

In thousands; unaudited



Cash Flow Statement

Investing activities:
Capital expenditures
Net cash used in investing activities
Financing activities:
Proceeds from exercise of stock options

Repurchase of common stock

Payments for taxes related to net share settlement of stock-based compensation awards
Payments of deferred financing costs
Proceeds, net from employee stock purchase plan withholdings
Net cash used in financing activities
Effect of exchange rate changes on cash and cash equivalents
Net decrease in cash and cash equivalents
Cash and cash equivalents at beginning of period

Cash and cash equivalents at end of period

Nine months ended October 3],

2023 2022
(2,320) (5,400)
(2,320) (5,400)

8770 561
(23,086) (68,695)
(10,718) (1846)
(394) (284)
2546 1947
(22,882) (68,317)
(993) (733)
(8,058) (98,942)
190,214 261,210
182,156 $ 162,268

In thousands; unaudited



Supplemental Information

Annual Recurring Revenue

Direct Customers
Third-Party Reseller Customers

Total Annual Recurring Revenue

Annual Recurring Revenue Trend

Direct Customers
Third-Party Reseller Customers

Total Annual Recurring Revenue

Dollar-Based Net Retention Rate

Direct Customers
Third-Party Reseller Customers

Total Customers

Qctober 3], Variance
2023 2022 Dollars Percent
$ 326,625 $ 317,280 $ 9,345 3%
70,201 72258 (2,057) (3)%
$ 396,826 $ 389,538 $ 7,288 2%
QOct. 31,2023 Jul. 31,2023 Apr. 30,2023 Jan. 31,2023 Oct. 31,2022
$ 326,625 $ 327,212 $ 326,058 $ 327,017 $ 317,280
70,201 70,502 72,232 73343 72,258
$ 396,826 $ 397,714 $ 398,290 $ 400,360 $ 389538
Oct. 31,2023 Jul. 31,2023 Apr. 30,2023 Jan. 31, 2023 Oct. 31,2022
97% 98% 97% 97% 96%
95% 92% 92% 92% 89%
96% 97% 96% 96% 94%

In thousands; unaudited

Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

Three months ended October 31, Nine months ended October 3],
2023 2022 2023 2022

GAAP net loss to Adjusted EBITDA:
GAAP net loss $ (468) $ (12,310) $ (4,317) $ (58,140)
Interest (income) expense (1,749) (376) (4,962) (314)
Provision for income taxes 366 398 1,348 1,410
Depreciation and amortization 3,637 4,395 12,625 13,098
Other expense (income) 70 156 687 (m)
Stock-based compensation expense 1,758 14,822 34,335 48990

Adjusted EBITDA $ 13514 $ 7,085 $ 39716 $ 4933

In thousands; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

Three months ended October 31,2023 Three months ended October 31,2022
Stock-Based Stock-Based
Compensation Compensation
Costs and expenses GAAP Expense Non-GAAP GAAP Expense Non-GAAP
Cost of revenue $ 22,066 $ (739) $ 21327 $ 25,663 $ (1176) $ 24,487
Sales and marketing $ 45,355 $ (4,336) $ 41,019 $ 49,360 $ (5,432) $ 43,928
Research and development $ 18,291 $ (2,822) $ 15,469 $ 17,649 $ (3,946) $ 13,703
General and administrative $ 17,233 $ (3,861) $ 13,372 $ 18,740 $ (4,268) $ 14,472
Three months ended October 31,2023 Three months ended October 31, 2022
Stock-Based Stock-Based
Costs and expenses as a Compensation Compensation
percentage of revenue GAAP Expense Non-GAAP GAAP Expense Non-GAAP
Cost of revenue 22% % 21% 26% M% 25%
Sales and marketing 45% (4)% 2% 50% (6)% 44%
Research and development 18% (3)% 15% 7% (3)% 14%
General and administrative 7% (4)% 13% 19% (4)% 15%

In thousands; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

Nine months ended October 31, 2023 Nine months ended October 31,2022
Stock-Based Stock-Based
Compensation Compensation
Costs and expenses GAAP Expense Non-GAAP GAAP Expense Non-GAAP
Cost of revenue $ 65,809 $ (2151) $ 63,658 $ 77473 $ (3,899) $ 73,574
Sales and marketing $ 136,942 $ (12,222) $ 124,720 $ 164244 $ (17,957) $ 146,287
Research and development $ 53,934 $ (8,385) $ 45,549 $ 53770 $ (12,668) $ 41102
General and administrative $ 53,774 $ (n577) $ 42197 $ 60619 $ (14,466) $ 46,153
Nine months ended October 31,2023 Nine months ended October 31,2022
Stock-Based Stock-Based
Costs and expenses as d Compensation Compensation
percentage of revenue GAAP Expense Non-GAAP GAAP Expense Non-GAAP
Cost of revenue 22% (1% 21% 26% 1% 25%
Sales and marketing 45% (4)% 4% 55% (6)% 49%
Research and development 18% (3)% 15% 18% (4)% 14%
General and administrative 18% (4)% 14% 20% (5)% 15%

In thousands; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

Three months ended October 3], Nine months ended October 3],
2023 2022 2023 2022

Gross profit
GAAP gross profit $ 79,098 $ 73,617 $ 237,406 $ 221,478
Plus: Stock-based compensation expense 739 1176 2151 3899
Non-GAAP gross profit $ 79,837 $ 74,793 $ 239,557 $ 225377
Gross margin
GAAP gross margin 78.2% 74.2% 78.3% 741%
Plus: Stock-based compensation expense 0.7% 11% 0.7% 1.3%
Non-GAAP gross margin 78.9% 75.3% 79.0% 75.4%
Operating expenses
GAAP operating expenses $ 80,879 $ 85,749 $ 244,650 $ 278,633
Less: Stock-based compensation expense (1,019) (13,646) (32184) (45,091)
Non-GAAP operating expenses $ 69,860 $ 72103 $ 212,466 $ 233542
Operating expenses as a percentage of revenue
GAAP operating expenses as a percentage of revenue 80% 86% 81% 93%
Less: Stock-based compensation expense (M% (13)% (% (15)%
Non-GAAP operating expenses as a percentage of revenue 69% 73% 70% 78%
Income/Loss from operations
GAAP loss from operations $ (,781) $ (12,132) $ (7,244) $ (57,155)
Plus: Stock-based compensation expense 11,758 14,822 34,335 48990
Non-GAAP income (loss) from operations $ 9,977 $ 2690 $ 27,091 $ (8165)
Operating margin (Income/Loss from operations as a percentage of revenue)
GAAP operating margin (2)% (12)% (2)% (19)%
Plus: Stock-based compensation expense 12% 15% 11% 16%
Non-GAAP operating margin 10% 3% 9% (3)%

In thousands; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

GAAP net loss
Plus: Stock-based compensation expense
Non-GAAP net income

GAAP net loss per share attributable to common stockholders, basic
Stock-based compensation expense per share

Non-GAAP net income per share attributable to common stockholders, basic
GAAP net loss per share attributable to coommon stockholders, diluted
Stock-based compensation expense per share

Non-GAAP net income per share attributable to common stockholders, diluted

Three months ended October 3],

Weighted-average number of shares used in computing GAAP net loss per share attributable to common

stockholders, basic and diluted

Weighted-average number of shares used in computing non-GAAP net income per share attributable to

common stockholders
Basic
Diluted

GAAP net loss as a percentage of revenue
Plus: Stock-based compensation expense

Non-GAAP net income as a percentage of revenue

2023 2022
$ (468) (12,310)
11,758 14,822
$ 11,290 2,512
$ - (010)
0.09 0.2
_ s 0.09 002
$ - (0.10)
0.09 0.2
$0.09 0.02
124,239,180 123,500,961
124,239,180 123,500,961
126,733,610 124,131,014

Three months ended October 3],

2023 2022
(05)% (12.4)%
1.7% 14.9%
11.2% 25%

In thousands, except share and per share data; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

Nine months ended October 3],

2023 2022

GAAP net loss $ (4,317) $ (58,140)
Plus: Stock-based compensation expense 34,335 48990
Non-GAAP net income (loss) $ 30,018 $ (9,150)
GAAP net loss per share attributable to common stockholders, basic $ (0.03) $ (0.46)
Stock-based compensation expense per share 0.27 0.39
Non-GAAP net income (loss) per share attributable to common stockholders, basic $ 0.24 $ (0.07)
GAAP net loss per share attributable to common stockholders, diluted $ (0.03) $ (0.48)
Stock-based compensation expense per share 0.26 0.39
Non-GAAP net income (loss) per share attributable to common stockholders, diluted $ 0.23 $ (0.07)
Weighted-average number of shares used in computing GAAP net loss per share attributable to common
stockholders, basic and diluted 123,962,358 126,239,773
Weighted-average number of shares used in computing non-GAAP net income (loss) per share
attributable to commmon stockholders

Basic 123,962,358 126,239,773

Diluted 127,808,283 126,239,773

Nine months ended October 3],
2023 2022

GAAP net loss as a percentage of revenue (1.4)% (19.4)%
Plus: Stock-based compensation expense 11.3% 16.3%
Non-GAAP net income (loss) as a percentage of revenue 9.9% (31)%

In thousands, except share and per share data; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP Reconciliation

Three months ended October 3],

Constant Currency Revenue 2023 2022 Growth Rates

Revenue (GAAP) $ 101,164 $ 99,280 2%
Effects of foreign currency rate fluctuations (1,413)

Revenue on a constant currency basis (Non-GAAP) $ 99,751 —%

Nine months ended October 3],
2023 2022 Growth Rates

$ 303,215 $ 298,951 1%

Revenue (GAAP)

Effects of foreign currency rate fluctuations (446)

Revenue on a constant currency basis (Non-GAAP) $ 302,769 1%

In thousands; unaudited
Note: Numbers rounded for presentation purposes and may not sum



Non-GAAP measurements

In addition to disclosing financial measures prepared in accordance with U.S. generally accepted accounting principles (GAAP), this presentation includes non-GAAP cost of revenue, non-GAAP gross profit, non-
GAAP gross margin, non-GAAP operating expenses (sales and marketing, research and development, general and administrative), non-GAAP operating expenses (sales and marketing, research and development,
general and administrative) as a percentage of revenue, non-GAAP income (loss) from operations, non-GAAP operating margin, non-GAAP net income (loss), non-GAAP net income (loss) per share, and non-GAAP
net income (loss) as a percentage of revenue, which are referred to as non-GAAP financial measures.

These non-GAAP financial measures are not calculated in accordance with GAAP as they have been adjusted to exclude the effects of stock-based compensation expenses. Non-GAAP gross margin, non-GAAP
operating expenses (sales and marketing, research and development, general and administrative) as a percentage of revenue, non-GAAP operating margin, and non-GAAP net income (loss) as a percentage of
revenue are calculated by dividing the applicable non-GAAP financial measure by revenue. Non-GAAP net income (loss) per share is defined as non-GAAP net income (loss) on a per share basis. See the tables
labeled "Reconciliation of GAAP to Non-GAAP Financial Measures” for detail on the applicable weighted-average shares outstanding.

We believe these non-GAAP financial measures provide investors and other users of our financial information consistency and comparability with our past financial performance and facilitate period-to-period
comparisons of our results of operations. With respect to non-GAAP gross margin, non-GAAP operating expenses (sales and marketing, research and development, general and administrative) as a percentage of
revenue, non-GAAP operating margin and non-GAAP net income (loss) as a percentage of revenue, we believe these non-GAAP financial measures are useful in evaluating our profitability relative to the amount of
revenue generated, excluding the impact of stock-based compensation expense. We also believe non-GAAP financial measures are useful in evaluating our operating performance compared to that of other
companies in our industry, as these metrics eliminate the effects of stock-based compensation, which may vary for reasons unrelated to overall operating performance.

We also discuss Adjusted EBITDA (loss), a non-GAAP financial measure that we believe offers a useful view of overall operations used to assess the performance of core business operations and for planning
purposes. We define Adjusted EBITDA (loss) as net income (loss) before (1) interest income (expense), net, (2) provision for income taxes, (3) depreciation and amortization, (4) other income (expense), net, and (5)
stock-based compensation expense. The most directly comparable GAAP financial measure to Adjusted EBITDA (loss) is GAAP net income (loss). Users should consider the limitations of using Adjusted EBITDA (loss),
including the fact that this measure does not provide a complete measure of our operating performance. Adjusted EBITDA (loss) is not intended to purport to be an alternate to GAAP net income (loss) as a
measure of operating performance. Adjusted EBITDA margin is calculated by dividing Adjusted EBITDA by revenue which we believe is useful in evaluating operations relative to the amount of revenue generated.

In addition, we present non-GAAP constant currency measures of revenue. Constant currency as it relates to revenue provides a framework for assessing Company performance which excludes the effect of
foreign currency rate fluctuations. Current period results for entities reporting in currencies other than U.S. Dollars (“USD”) are converted into USD at the average monthly exchange rates in effect during the
comparative period, as opposed to the average monthly exchange rates in effect during the current period.

We use these non-GAAP financial measures in conjunction with traditional GAAP measures as part of our overall assessment of our performance, including the preparation of our annual operating budget and
quarterly forecasts, and to evaluate the effectiveness of our business strategies. Our definition may differ from the definitions used by other companies and therefore comparability may be limited. In addition, other
companies may not publish these or similar metrics. Thus, our non-GAAP financial measures should be considered in addition to, not as a substitute for, nor superior to or in isolation from, measures prepared in
accordance with GAAP.

These non-GAAP financial measures may be limited in their usefulness because they do not present the full economic effect of our use of stock-based compensation. We compensate for these limitations by
providing investors and other users of our financial information a reconciliation of the non-GAAP financial measure to the most closely related GAAP financial measures. However, we have not reconciled the non-
GAAP guidance measures disclosed in the above presentation to their corresponding GAAP measures because certain reconciling items such as stock-based compensation and the corresponding provision for
income taxes depend on factors such as the stock price at the time of award of future grants and thus cannot be reasonably predicted. Accordingly, reconciliations to the non-GAAP guidance measures is not
available without unreasonable effort. We encourage investors and others to review our financial information in its entirety, not to rely on any single financial measure and to view non-GAAP net income (loss) and
non-GAAP net income (loss) per share in conjunction with GAAP net income (loss) and net income (loss) per share.

We have not reconciled our forward-looking Adjusted EBITDA (loss) to its most directly comparable GAAP financial measure of net income (loss). Information on which this reconciliation would be based on is not
available without unreasonable efforts due to the uncertainty and inherent difficulty of predicting within a reasonable range, the timing, occurrence and financial impact of when such items may be recognized. In
particular, Adjusted EBITDA (loss) excludes certain items including interest income (expense), net, provision for income taxes, depreciation and amortization, other income (expense), net, and stock-based
compensation expense.



Operating metrics

This presentation also includes certain operating metrics that we believe are useful in providing additional information in assessing the overall performance of our
business.

Annual recurring revenue, or ARR, for Direct customers is defined as the annualized recurring amount of all contracts in our enterprise, mid-size and small business
customer base as of the last day of the reporting period. The recurring amount of a contract is determined based upon the terms of a contract and is calculated
by dividing the amount of a contract by the term of the contract and then annualizing such amount. The calculation assumes no subsequent changes to the
existing subscription. Contracts include portions of professional services contracts that are recurring in nature.

ARR for Third-party Reseller customers is defined as the annualized recurring amount of all contracts with Third-party Reseller customers as of the last day of the
reporting period. The recurring amount of a contract is determined based upon the terms of a contract and is calculated by dividing the amount of a contract by
the term of the contract and then annualizing such amount. The calculation assumes no subsequent changes to the existing subscription. The calculation
includes the annualized contractual minimum commitment and excludes amounts related to overages above the contractual minimum commitment. Contracts
include portions of professional services contracts that are recurring in nature.

Total ARR is defined as the annualized recurring amount of all contracts executed as of the last day of the reporting period. The recurring amount of a contract is
determined based upon the terms of a contract and is calculated by dividing the amount of a contract by the term of the contract and then annualizing such
amount. The calculation assumes no subsequent changes to the existing subscription, and where relevant, includes the annualized contractual minimum
commitment and excludes amounts related to overages above the contractual minimum commitment. Contracts include portions of professional services
contracts that are recurring in nature.

ARR is independent of historical revenue, unearned revenue, remaining performance obligations or any other GAAP financial measure over any period. It should be
considered in addition to, not as a substitute for, nor superior to or in isolation from, these measures and other measures prepared in accordance with GAAP. We
believe ARR-based metrics provides insight into the performance of our recurring revenue business model while mitigating for fluctuations in billing and contract
terms.

In addition, we present ARR on a constant currency basis. Constant currency as it relates to ARR provides a framework for assessing Company performance which
excludes the effect of foreign currency rate fluctuations. Contracts included in the determination of ARR in the current period are converted into USD at the
exchange rates in effect at the end of the comparative period, as opposed to the exchange rates in effect at the end of the current period.

Dollar-based net retention rate is a metric we use to assess our ability to retain our customers and expand the ARR they generate for us. We calculate dollar-

based net retention rate by first determining the ARR generated 12 months prior to the end of the current period for a cohort of customers who had active

contracts at that time. We then calculate ARR from the same cohort of customers at the end of the current period, which includes customer expansion, contraction
and churn. The current period ARR is then divided by the prior period ARR to arrive at our dollar-based net retention rate.
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