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I.

Herbalife Nutrition provides consumer choice
Herbalife Nutrition is committed to understanding and meeting consumer needs, and
recognizes that some consumers prefer foods made from non-bioengineered or non-genetically
modified (“GM”) ingredients. Where feasible, the Company strives to give consumers a choice
about the use of non-GM ingredients and offers products that do not contain GM ingredients.
We make decisions about the use of ingredients at the local level, tailoring each decision to the
needs and desires of each local market.

II.

Transparency
In markets where there is a labeling requirement for GM ingredients or products, Herbalife
Nutrition makes those disclosures.

III.

Scientific and regulatory bodies regard genetically modified ingredients as safe.
GM technology has been widely used for more than 20 years as crops using this technology
require fewer pesticides, less water, reduce carbon emission, and keep production costs down.
National and international health authorities have undertaken rigorous evaluation of GM
ingredients related to both human and animal health and there is broad consensus among
authoritative bodies around the world that GM ingredients that have been approved in market
place are as safe as their non-GM counterparts and there are no negative health effects
associated with use of GM ingredients.
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IV.

World Health Organization (WHO)
Food and Agriculture Organization (FAO)
European Food Safety Authority (EFSA)
U.S. Food and Drug Administration (FDA)
U.S. Department of Agriculture (USDA)
National Academies of Science, Engineering and Medicine
Health Canada
Singapore Genetic Modification Advisory Committee
Food Standards Australia New Zealand
Brazilian Ministry of Agriculture, Livestock, and Food Supply

Our Commitment
At Herbalife Nutirtion, providing consumers with choice is at the heart of everything we do as
we believe consumers should make the decisions that are best for them. We commit to
providing our customers with choice and continuously providing non-GM alternatives where
there is demand and is feasible.

