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NightFood Announces Expanded
Distribution Network
TARRYTOWN, NY, July 30, 2015 (GLOBE NEWSWIRE) -- NightFood Holdings, Inc. (OTC:
NGTF) ("NightFood" or the "Company"), a company dedicated to delivering better nighttime
snack solutions to consumers, today announced the expansion of its broker and distribution
network with broker coverage of the entire east coast.

The Company has entered into exclusive broker arrangements with Main Street Marketing in
the Southeastern U.S., and Tozzi & Associates in the Northeast.

NightFood CEO Sean Folkson stated, "We're addressing a large, unmet need in the market,
and we know consumers love our products from the overwhelmingly positive online
reviews.  Now is the time to start establishing broad retail distribution in mainstream outlets. 
These are two elite brokers, our primary target in each region. It's exciting to see how
enthusiastic they are about representing NightFood, and helping us build the next great
brand.  They truly see the potential, and understand our vision.

"There is nothing like Nightfood in the market and we think NightFood taps a very desirable
need state for consumers", said Phil Tozzi, President of Tozzi and Associates. Tozzi and
Associates services hundreds of retail accounts, including Fairway Market (NASDAQ:FWM),
Whole Foods Northeast, North Atlantic, and Mid-Atlantic regions (NASDAQ:WFM), Wakefern
(ShopRite), and Ahold (Stop & Shop, Giant Landover, Giant Carlisle, & Martins), and will
represent Nightfood from Maine to Central Virginia

Main Street Marketing services and calls on hundreds of retail accounts including Whole
Foods South and Florida regions, Earth Fare, Harris Teeter, Winn Dixie (NASDAQ:WINN),
Publix (OTC:PUSH) and The Fresh Market (NASDAQ:TFM), and will represent Nightfood
from Central Virginia through Florida.

Folkson added, "We look forward to continuing our partnership with Cascadia Managing
Brands as we build out our retail distribution network, making NightFood products locally
available to more consumers across the country."

About Nightfood:

NightFood manufactures and markets snack products specifically formulated for nighttime
consumption. It is estimated that 44% of all snacks are consumed in the evening, accounting
for over $50 Billion in annual consumer spend.  The most widely consumed nighttime snack
options in 2013 were cookies, chips, ice cream, and candy.  These popular snacks are not
only understood to be generally unhealthy, but they also often contain ingredients and
nutritional profiles that can impair sleep quality.  NightFood is the first and only company to
manufacture snack products to address the unique nutritional needs consumers have at
night.  All NightFood snack products are formulated to help consumers satisfy their nighttime



cravings in a better, healthier, more sleep friendly way.  The company website is
www.nightfood.com

Forward Looking Statements:

This current press release contains "forward-looking statements," as that term is defined in
Section 27A of the United States Securities Act of 1933 and Section 21E of the Securities
Exchange Act of 1934. Statements in this press release which are not purely historical are
forward-looking statements and include any statements regarding beliefs, plans,
expectations or intentions regarding the future, including but not limited to, any products sold
or cash flow from operations.

Actual results could differ from those projected in any forward-looking statements due to
numerous factors. Such factors include, among others, the inherent uncertainties associated
with distribution and difficulties associated with obtaining financing on acceptable terms.
These forward-looking statements are made as of the date of this news release, and we
assume no obligation to update the forward-looking statements, or to update the reasons
why actual results could differ from those projected in the forward-looking statements.
Although we believe that the beliefs, plans, expectations and intentions contained in this
press release are reasonable, there can be no assurance that such beliefs, plans,
expectations or intentions will prove to be accurate. Investors should consult all of the
information set forth herein and should also refer to the risk factors disclosure outlined in our
most recent annual report for our last fiscal year, our quarterly reports, and other periodic
reports filed from time-to-time with the Securities and Exchange Commission.
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