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This presentation contains “forward-looking” statements relating to RealPage, Inc.’s strategy and focus, expected, possible or assumed future results
including its financial outlook for the third quarter and calendar year ending December 31, 2017, expected timing and results of our pending acquisitions,
expected financial results of On-Site and RealPage’s long-term revenue and adjusted EBITDA margin goals. These forward-looking statements are based
on management's beliefs and assumptions and on information currently available to management.

Forward-looking statements include all statements that are not historical facts and may be identified by terms such as “expects,” “believes,” “plans,” or
similar expressions and the negatives of those terms. Those forward-looking statements involve known and unknown risks, uncertainties and other factors
that may cause actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by the forward-looking statements. The company may be required to revise its results upon finalizing its review of quarterly and full-year results,
which could cause or contribute to such differences. Additional factors that could cause or contribute to such differences include, but are not limited to, the
following: (a) the possibility that general economic conditions, including leasing velocity or uncertainty, could cause information technology spending,
particularly in the rental housing industry, to be reduced or purchasing decisions to be delayed; (b) an increase in insurance claims; (c) an increase in
client cancellations; (d) the inability to increase sales to existing clients and to attract new clients; (e) RealPage’s failure to integrate acquired businesses
and any recent or future acquisitions successfully or to achieve expected synergies, including the timing and completion of the pending acquisitions of
LRO and On-Site; (f) the timing and success of new product introductions by RealPage or its competitors; (g) changes in RealPage’s pricing policies or
those of its competitors; (h) legal or regulatory proceedings; (i) the inability to achieve revenue growth or to enable margin expansion; and (j) such other
risks and uncertainties described more fully in documents filed with or furnished to the Securities and Exchange Commission (“SEC”) by RealPage,
including its Annual Report on Form 10-K previously filed with the SEC on March 1, 2017 and its Quarterly Report on Form 10-Q filed on May 8, 2017. All
information provided in this release is as of the date hereof and RealPage undertakes no duty to update this information except as required by law.

FORWARD LOOKING STATEMENTS
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A global software and data analytics company that improves the
operational and transactional performance of real estate assets.

REALPAGE®
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SELL MORE NEW UNITS         CROSS-SELL HIGHER RPU

46M

RP UNITS

11.5M

TOTAL ADDRESSABLE
MARKET (UNITS)

UNITS

25
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• Rents grew 3.6% in Q2’17, down from 5% in 2015 
• Construction still heavy by historical standards

MACROECONOMIC TRENDS: 
RENTAL APARTMENT HOUSING MARKET STABILIZING

• Market essentially full 95% occupancy
• Apartment demand strong

San Francisco BostonHouston Austin

METRO CLASS A URBAN-CORE

San Francisco BostonHouston Austin

Source: MPF Research and AxioMetrics data. Source: MPF Research and AxioMetrics data.
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• Migrating sales approach to RP platform, away from point products 

• CAPREIT ~ 12,000 unit portfolio

• Implementing broad RP suite – surprised to see so much functionality         
with ONE, INTEGRATED platform 

• Barker Management ~ 10,000 unit affordable portfolio

• Implementing broad RP suite – driving results-oriented culture 

SUITE SALES TRACTION
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• AXIOMetrics integration ahead of plan 
• AUM bolsters RUM platform, adds energy & water consumption data
• LRO acquisition pending regulatory review
• Pending acquisition of On-Site extends Leasing & Marketing
• Enhances integration into competitive property management systems
• Extends screening footprint
• Adds consumer credit, demographic and sociographic data
• Adds 700,000 new units – offers significant synergy opportunities
• Expect to enhance Leasing & Marketing platform 

ACQUISITIONS
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• Unity platform releasing in stages

• New Leasing & Marketing functionality 

• New Data Analytics functionality

• Expect organic investments to continue

• Committed to 200 basis points of adjusted EBITDA 
margin expansion per year

INVESTING IN THE FUTURE
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• Strong Q2’17 financial performance

• Steady progress towards 2020 objectives

• Results highlight compelling financial model  

• Will continue to invest in innovation through acquired 
technology and internal development

• Investing modestly in certain areas within sales force

• Non-GAAP on demand subscription 
revenue grew 15% YOY

QUARTERLY FINANCIAL HIGHLIGHTS
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$142 
$148 $149 

$154 

$162 

Q2'16 Q3'16 Q4'16 Q1'17 Q2'17

Non-GAAP Total Revenue

YOY Growth:               25% 22% 23% 20% 14%

*See the appendix section of this presentation for a 
reconciliation of GAAP to Non-GAAP measures. 
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• Average $183 in RPU in Q2’17  
• Average RPU of $183 is 3.2X aggregate RP RPU of $57

TOP 50 RPU CLIENTS

RealPage Aggregate RPU RealPage Top 50 RPU Average Market Opportunity

$57

$183

$247

2014 2015 2016

$147
$162

$186

Q2’17

$183
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• Total ACV of $649 million – 18% YOY growth  
• Top 100 ACV clients average RPU of $85 
• Consistent growth across all client segments

LAND AND EXPAND

2014 2015 2016 Q2’17

ACV $405.2 $469.7 $566.3 $649.0

UNITS 9.6 10.6 11.0 11.5

RPU $42.39 $44.45 $51.53 $56.51

Below 5,000 Units

5,000 - 20,000 Units

20,000 Units+

2014 2015 2016

$156

$143

$171

$128

$136

$142

$175

$188

$203

Q2’17

$204

$214

$231



*See the appendix section of this presentation for a reconciliation of 
GAAP to Non-GAAP measures. 
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• Q2’17 Non-GAAP total revenue and on-demand 
subscription growth of 14% and 15%, respectively, 
driven by: 
• Resident Services – 19% YOY growth  
• Property Management – 8% YOY growth  
• Asset Optimization – 47% YOY growth
• Leasing & Marketing – 1%* YOY growth 

PRODUCT FAMILY QUARTERLY FINANCIAL HIGHLIGHTS

$29.6

$38.5

$13.7

$54.6

$29.5

$39.0

$13.9

$58.4

$27.6

$39.1

$14.7

$60.1

$27.8

$40.3

$17.8

$61.0

Q1’17Q2’16 Q3’16 Q4’16

Leasing & Marketing
Property Management
Resident Services
Asset Optimization

$29.3

$41.4

$20.1

$64.9

Q2’17

* Excludes the sale of the senior referral business in 2016.
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• Efficiency gains across business  
• Non-GAAP operating expense improved to one of lowest 

levels in history  
• Adjusted EBITDA margin expansion of 280 basis points 

YOY ~ achieving leverage while investing for the long-term  
• Expect to ramp internal investments, committed to

200 basis points per year  
• Non-GAAP net income per diluted share of 

$0.23 ~YOY growth 28%

QUARTERLY PROFITABILITY

Adjusted EBITDA ($)

$31 
$33 

$36 $37 
$39 

Q2'16 Q3'16 Q4'16 Q1'17 Q2'17
Margin:              21.5% 22.3% 24.3% 24.1% 24.3%*See the appendix section of this presentation for a reconciliation of 

GAAP to Non-GAAP measures. 
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• Cash flow from operations grew 46% YOY, excluding $2.4 million benefit related to
tenant improvement reimbursements in Q2’16  
• Capital expenditures of over $17 million, target 8% of revenue in 2017 and 5% longer-term
• Strengthened capital structure with cost-effective sources of capital
• Nearly $700(1) million of capital deployed – expect aggregate purchase price 

valuation of 10X adjusted EBITDA exiting 2018

LIQUIDITY AND OPERATING CASH FLOW

(millions) Q4 2016 Q2 2017
BALANCE SHEET
CASH AND CASH 
EQUIVALENTS $104.9 $324.6

DEBT $122.1 $395.6

CASH FLOW
OPERATING CASH FLOW(2) $31.1 $46.3

CAPITAL EXPENDITURES $14.2 $17.2
YTD’172014 2015 2016

$77 $80
$71 $70

$92 $96

$127
$136

Adjusted EBITDA ($)                     Operating Cash Flow ($)

(2) Excludes the accounting treatment of tenant reimbursements related to headquarters move.

(1) Includes the pending acquisition of LRO and the pending acquisition of On-Site.

*See the appendix section of this presentation for a reconciliation of GAAP to Non-GAAP measures. 
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• Q3’17 Non-GAAP total revenue of $172.0 million to $174.0 million  
• Q3’17 Adjusted EBITDA of $40.7 million to $42.2 million  
• Q3’17 Non-GAAP diluted EPS of $0.23 to $0.24  
• FY’17 Non-GAAP total revenue of $661.0 million to $667.0 million  
• FY’17 Adjusted EBITDA of $159.0 million to $163.0 million  
• FY’17 Non-GAAP diluted EPS of $0.89 to $0.93  
• Ahead of 2020 objectives

2017 EXPECTATIONS & FINANCIAL SUMMARY

*See the appendix section of this presentation for a reconciliation 
of GAAP to Non-GAAP measures. 
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APPENDIX
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES
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RECONCILIATION OF NON-GAAP
FINANCIAL MEASURES TO COMPARABLE GAAP MEASURES


