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Disclaimer

FORWARD-LOOKING STATEMENTS

Certain statements in this presentation constitute forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking statements include, but are not limited to, all statements other than 
statements of historical facts contained in this presentation, including, without limitation, those regarding our intentions, beliefs or current expectations concerning, among other things: our future financial conditions and performance, results of 
operations and liquidity; our strategy, plans, objectives, prospects, growth, goals and targets; and future developments in the markets in which we participate or are seeking to participate. These forward-looking statements can be identified by the 
use of forward-looking terminology, including the terms “believe”, “could”, “estimate”, “expect”, “forecast”, “intend”, “may”, “plan”, “project” or “will” or, in each case, their negative, or other variations or comparable terminology. Where, in any forward-
looking statement, we express an expectation or belief as to future results or events, such expectation or belief is expressed in good faith and believed to have a reasonable basis, but there can be no assurance that the expectation or belief will 
result or be achieved or accomplished. To the extent that statements in this press release are not recitations of historical fact, such statements constitute forward-looking statements, which, by definition, involve risks and uncertainties that could 
cause actual results to differ materially from those expressed or implied by such statements including risks referred to in our annual and quarterly reports.

FINANCIAL MEASURES

This presentation contains measures and ratios (the “Non-IFRS Measures”), including EBITDA and Operating Free Cash Flow, that are not required by, or presented in accordance with, IFRS or any other generally accepted accounting standards. 
We present Non-IFRS measures because we believe that they are of interest to the investors and similar measures are widely used by certain investors, securities analysts and other interested parties as supplemental measures of performance 
and liquidity. The Non-IFRS measures may not be comparable to similarly titled measures of other companies, have limitations as analytical tools and should not be considered in isolation or as a substitute for analysis of our, or any of our 
subsidiaries’, operating results as reported under IFRS or other generally accepted accounting standards. Non-IFRS measures such as EBITDA are not measurements of our, or any of our subsidiaries’, performance or liquidity under IFRS or any 
other generally accepted accounting principles, U.S. GAAP. In particular, you should not consider EBITDA as an alternative to (a) operating profit or profit for the period (as determined in accordance with IFRS) as a measure of our, or any of our 
operating entities’, operating performance, (b) cash flows from operating, investing and financing activities as a measure of our, or any of our subsidiaries’, ability to meet its cash needs or (c) any other measures of performance under IFRS or other 
generally accepted accounting standards. In addition, these measures may also be defined and calculated differently than the corresponding or similar terms under the terms governing our existing debt.

EBITDA and similar measures are used by different companies for differing purposes and are often calculated in ways that reflect the circumstances of those companies. You should exercise caution in comparing EBITDA as reported by us to 
EBITDA of other companies. EBITDA as presented herein differs from the definition of “Consolidated Combined EBITDA” for purposes of any the indebtedness of the Altice Group. The information presented as EBITDA is unaudited. In addition, the 
presentation of these measures is not intended to and does not comply with the reporting requirements of the U.S. Securities and Exchange Commission (the “SEC”) and will not be subject to review by the SEC; compliance with its requirements 
would require us to make changes to the presentation of this information.

This presentation also includes measures for Altice USA that are not prepared in accordance with U.S. generally accepted accounting principles (“Non-GAAP measures”), including Adjusted EBITDA and Adjusted EBITDA less capital expenditures 
(“OpFCF”).  For an explanation of why Altice USA uses these measures and a reconciliation of the Non-GAAP measures to net income (loss), please see the Second Quarter 2017 (“Q217”) earnings release for Altice USA posted on the Altice USA 
website.
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Q2 2017 Key Takeaways
Continued strong execution on efficiencies, investment and M&A strategy

1 Altice Group: continued revenue growth and margin expansion; 2017 guidance reiterated

2

Altice Europe: accelerated investment in nationwide fiber / 4G+ networks and content to drive growth

3

Altice USA: successful IPO, fiber network rollout progressing, further improved margins

4

Altice Labs & Altice Technical Services: fastest deployment of state-of-the-art FTTH technology in Europe / US

5

Altice Media: new premium rights including Champions League, new channel launches, FTA performing well 

6 M&A: completed sale of Belgium and Luxembourg businesses, re-investing in media (Teads and Media Capital)

7 Rapid deleveraging in US creating optionality for capital deployment
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Q2 2017 Altice Group Financial Profile
Continued revenue growth and efficiencies 

Q2-161 Q2-171

-2.7%
Revenue Growth
Reported  

+2.7%2

38.8%
Adjusted EBITDA Margin

40.4%

19.8%
OpFCF Margin3

22.4%

1. Financials shown in this presentation are pro forma defined here as results of the Altice N.V. Group as if all acquisitions had occurred on 1/1/16, including Cablevision (Optimum), NextRadioTV and Altice Media Group France (and excluding 
Belgium and Luxembourg and Newsday Media Group as if the disposals occurred on 1/1/16). Segments shown on a pro forma standalone reporting basis, Group figures shown on a pro forma consolidated basis. Financials include the 
contribution from the insourcing of Parilis and Intelcia in Q2 2017 (not in Q2 2016)

2. 1.4% on a constant currency basis
3. OpFCF defined as Adjusted EBITDA-capex
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Continued Strong Group Performance
All Altice major markets again contributing to revenue improvement

Note: Segments presented on a standalone reporting basis and in local currency. SFR shown including media assets; “Optimum” financials exclude Newsday Media Group (75% stake disposed on 7 July, 2016)

Q2-16 Q2-17

+1.5%

+3.8%

-4.4%

-0.4%

-3.0%

+0.1%

+2.2%

+3.2%

 Revenue YoY (%)
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Fastest FTTH Rollout Planned in Europe / U.S.
Global fiber deployments across Altice Group

Dominican Republic

Targeting run-rate of c.4-5 million fiber (FTTH) homes passed p.a.

Altice Labs: Global R&D center

Pioneering fiber GPON technology 
including state-of-the-art CPE 

Altice Technical Services

In-house global network deployment, 
upgrade and maintenance. Additional 
external revenue opportunity selling to 
3rd parties

Pre-Altice 
2006

End-2017 
target

2025 FTTB / FTTH 
target

Nationwide FTTB / FTTH rollout

c.11m Nationwide0

Pre-Altice 
Q1-15

End-2017 
target

2020 FTTH target

Nationwide FTTH rollout

Pre-Altice 
2016

5-year FTTH rollout across Altice USA

c.4.0m Nationwide1.8m

5.1m

0

100% Optimum footprint

+ Part of Suddenlink footprint

FTTH target



Altice Media Solutions, SFR Regie

Advertising & Data Analytics
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Altice Media Strategy To Drive Growth
Investment in sport, news, cinema and series driving differentiation and advertising growth

Content investment & 
Altice Channel Factory

1-5
UEFA in 2018:

Europe / US / Israel

Global distribution partnerships

Europe

(Sold in 20 countries)

(Sold in 20 countries, 
adapted by HBO)

(Sold in 15 countries)

Israel

Free-to-air 
(FTA)

Data Analytics

partnership

Sport

News

Entertainment

New channels

Original creations

1. NextRadio TV channels are 49% owned

H1-17 YoY 
Revenue Growth

+20%

+59%
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Altice Sales Channels Digitalization: Example of Efficiencies
Improving customer service and achieving sales & marketing efficiencies through digitalization 

4.3%
6.0% 6.1% 5.8%

14.4%

17.8%

15.7%

21.1%

26.7%
25.1% 25.8%

28.1%

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17 Q2-17

% of fixed B2C gross adds through online sales channels 

27.2%
27.9% 27.9%

34.9%
35.7%

41.6%

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17 Q2-17
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Benefits of Our Global Communications Group
Coherent global strategy with significant scale advantages

Rest of the World

FranceUSA

Portugal

 Management expertise / best practice

▬ Altice Way

 Technology

▬ Home entertainment hub 

▬ User interface

▬ Fiber

▬ Data analytics

 Scale

▬ Altice Technical Services (“ATS”) and Customer Services (Intelcia) 

▬ Centralized procurement

▬ Centralized corporate finance

▬ Altice Media

 B2C and B2B platforms and services

 Global brand

Countries of presence
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Altice France Turnaround Since SFR Acquisition
Revenue stabilization, mobile base return to growth, broadband base stabilizing 

(3.5%)

(0.4%)

(0.2%)2

FY-15 Q2-17

B2C mobile postpaid net adds YoY Broadband net adds YoY

(400)

34

FY-15 Q2-17

(224)

(16)

FY-15 Q2-17

 More investments: fiber and 4G+ 

 Content differentiation and advertising growth 

 Company reorganization and digitalization 

Future growth

('000) ('000)

 Revenue YoY (%) 1

1. Revenue growth rates presented on a standalone reporting basis; SFR revenue growth rate including media assets for Q2 2017 on an organic basis. Revenue growth rates for FY 2015 excluding media assets
2. Excluding retail roaming EU tariffs impacts in May 2016

Excluding regulatory impact 2
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Altice France Infrastructure Investments Paying-Off 
Accelerated investments in SFR’s 4G / 4G+ mobile and fiber networks

1.9

2.4

2014 Last Twelve Months

Capital expenditures 4G coverage of the population1 Fiber homes passed

5.9

10.0

Q2-14 Q2-17

 Infrastructure-based competition 

 Building best-in-class network 

(%) (m)(€bn)

 #1 for territory coverage

 #1 for population coverage in low dense areas

 #2 quality of service (Arcep) and still improving

 2017 target reached early; 99% 2018 target

 Market leader

 New nationwide fiber rollout target

30%

69%

92%

70%

88%

33%

80%

Q2-14 Q4-14 Q2-15 Q4-15 Q2-16 Q4-16 Q2-17

N°1
91%

1. Bouygues and Free as of Q1-17



0%

20%

40%

60%

80%

100%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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Altice France Nationwide Fiber Roll-out Plan
Ambitious plan supported by Altice Infrastructure to support fixed business returning to growth

Fiber homes passed

(% of population covered)

 Today: 10 millions fiber homes passed

 2022: 80% territory coverage

 2025: 100% territory coverage

 Creation of a dedicated structure for future 

FTTH rollout: Altice Infrastructure 

 Cost within existing Altice capex envelope

 Deployment to begin in September 2017  

+ c.2 to 3 million 
additional plugs every year



(199)

(73)

33 
68 34 

Q2-16 Q3-16 Q4-16 Q1-17 Q2-17
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Altice France B2C Mobile Business
Sustained return to growth following significant investment and quality of service improvement

B2C mobile postpaid net adds B2C mobile service revenue growth

('000) (%)

25.826.1 25.5 25.2

Postpaid ARPU (€/Month)

25.0

(6.3%)

(2.0%)

1.7% 1.5% 1.7% 

Q2-16 Q3-16 Q4-16 Q1-17 Q2-17
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Altice France B2C Fixed Line Business 
Focus on churn reduction, network expansion and content investment

1. Unique subscriber net additions

(102)
(119) (115)

(79)
(51)

Q2-16 Q3-16 Q4-16 Q1-17 Q2-17

Fiber vs. DSL net adds 1

Fiber ('000)

DSL ('000)

Total net adds
(Fiber + DSL)

(75) (61) (35) (16)

Total fixed ARPU 
(€/Month)

37.3 36.9 35.9 35.1

(58)

35.6

44 44 54 45 35

 DSL trends continue to improve

– Churn reduction

– Successful new pricing strategy 

 Fiber net adds remain below target 

– Management focus 

– FTTH fiber network roll-out acceleration to increase 

addressable market 

– Content investment to drive differentiation 



Fiber homes passed
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Altice Portugal Turnaround Since MEO Acquisition
Revenue stabilization and accelerated investments in MEO’s fiber network 

(7.3%)

0.1%

FY-15 Q2-17

Capital expenditures

331

454

FY-15 Last Twelve
Months

2.0

3.5

Q2-15 Q2-17

(€m) (m)(%)

 Revenue YoY (%)

20

33

FY-15 Q2-17

B2C fiber net adds

(k)

(128)

168

FY-15 Q2-17

B2C mobile net adds

(k)
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Altice USA Business Dynamics
Accelerated revenue growth since Altice control 

1. Revenue growth rates presented on a standalone reporting basis and in local currency; all Optimum revenues exclude Newsday 

 Revenue YoY (%) 1

+ Sustained revenue growth above levels before Altice took control

 Demand for higher broadband speed tiers

+ Further improved margins and cash flow 

+ Further improved customer service metrics

+ 5-year “Generation Gigaspeed” progressing well

+ Data analytics growing strongly

 New Viacom partnership

Strong revenue momentum

1.7% 

3.6% 

2.4%
2.2%

3.2%

FY-15 FY-16 Q2-15 Q2-16 Q2-17
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Altice USA B2C Fixed Line Business
Continued positive customer and ARPU trends

B2C customer relationships B2C customer relationships 
('000) ('000)

1. Total revenue includes B2C, B2B, wholesale and other revenue for both Optimum and Suddenlink. Both Optimum and Suddenlink customer relationships refer to the total number of unique B2C (residential) 
customer relationships but excludes B2B (SMB B2B customers)

+0.2% +1.2%

ARPU ($) Per unique customer ARPU ($) per unique B2C customer

Total revenue growth 1: +2.9% YoY (cc)

+1.6%

153.5 156.0

+2.8%

107.0 110.0

Total revenue growth 1: +3.8% YoY (cc)

2,882 2,873 2,879 2,887 2,889

Q2-16 Q3-16 Q4-16 Q1-17 Q2-17

1,628 1,636
1,649

1,661
1,648

Q2-16 Q3-16 Q4-16 Q1-17 Q2-17



New customers taking plans ≥ 100Mbps
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Altice USA B2C Broadband Speeds
Focus on high speed broadband growth; Suddenlink was rated fastest ISP in US for 20173

1. Network statistics as of the end of the period
2. B2C customers for Optimum and Suddenlink
3. According to PC Mag, Suddenlink ranks as the #1 Residential-Direct Internet Service Provider

% of customers ≥ 100 Mbps broadband speeds 1,2

5% 9%
15%

22%
30%

48%

61%
66%

79%

5% 6% 9% 10% 12% 16%
21% 26%

39%

Q2-15 Q3-15 Q4-15 Q1-16 Q2-16 Q3-16 Q4-16 Q1-17 Q2-17

Average speed taken (Mbps) Existing customers subscribing to plans ≥ 100Mbps

Meeting customer demand for higher broadband speeds following network upgrade

935242

Optimum AcquisitionSuddenlink Acquisition
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Altice USA Margin Progression 
Substantially improved margins and cash flow 

1. Capex is prepared in accordance with U.S. GAAP. Adjusted EBITDA and Adjusted EBITDA less capex (OpFCF) are non GAAP-measures. For a reconciliation of these non-GAAP measures to net income 
(loss), please see the Q2 17 Altice USA earnings release posted to the Altice USA website 

Altice USA1

Adj. EBITDA margin

OpFCF 1

margin
16.5%

FY 2015

25.6%

FY 2016

33.3%

 Improved margins 

 Dynamic organization 

 More optimization potential 

 Re-investments 

Capex % of sales Operating free cash flow margin

YTD 2017

16.0% 16.2% 15.5% 
10.2% 12.1% 9.6% 

13.9% 
7.1% 9.8% 

16.6% 14.8% 16.6% 23.3% 
24.0% 28.7% 

26.4% 
33.8% 

32.9% 

32.6% 31.0% 32.1% 33.5% 
36.1% 

38.3% 
40.3% 40.8% 42.7% 

Q2 15 Q3 15 Q4 15 Q1 16 Q2 16 Q3 16 Q4 16 Q1 17 Q2 17
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Altice N.V.
Pro forma consolidated financials 1

1. Financials shown in this presentation are pro forma defined here as results of the Altice N.V. Group as if all acquisitions had occurred on 1/1/16, including Cablevision (Optimum), NextRadioTV and Altice Media Group France (and excluding 
Belgium and Luxembourg and Newsday Media Group as if the disposals occurred on 1/1/16). Segments shown on a pro forma standalone reporting basis, Group figures shown on a pro forma consolidated basis. Financials include the 
contribution from the insourcing of Parilis and Intelcia in Q2 2017 (not in Q2 2016)

2. “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q2 2017 (not in Q2 2016); including corporate revenue of €88.4m in Q2-2017 and 
€36.2m in Q2-2016

€m Q2-16 Q2-17
YoY Reported

Growth
YoY Constant 

Currency Growth

Revenue 

France (SFR) 2,773 2,763 (0.4%) (0.4%)

Altice USA 1,997 2,112 5.8% 3.2% 

Portugal 575 576 0.1% 0.1% 

Israel 235 266 13.2% 3.8% 

Dominican Republic 174 176 1.2% 1.8% 

French Overseas Territories 56 54 (4.7%) (4.7%)

Others, Corporate and Eliminations 2 (10) 9 - -

Altice N.V. Consolidated 5,802 5,957 2.7% 1.4% 

Adjusted
EBITDA 

France (SFR) 999 953 (4.6%) (4.6%)

Altice USA 728 913 25.3% 22.2% 

Portugal 279 255 (8.3%) (8.3%)

Israel 111 121 8.7% (0.3%)

Dominican Republic 91 91 (0.3%) 0.4% 

French Overseas Territories 22 14 (35.3%) (35.3%)

Others, Corporate and Eliminations 21 59 - -

Altice N.V. Consolidated 2,252 2,406 6.9% 5.4% 

OpFCF

France (SFR) 427 311 (27.4%) (27.4%)

Altice USA 483 701 45.2% 41.7% 

Portugal 189 145 (23.4%) (23.4%)

Israel (1) 56 nm nm

Dominican Republic 57 62 8.0% 8.7% 

French Overseas Territories 8 5 (38.2%) (38.2%)

Others, Corporate and Eliminations (12) 57 - -

Altice N.V. Consolidated 1,151 1,335 16.0% 10.4% 



Overview of Altice Group DEBT Pro-Forma (5)

Diversified silos

Target Leverage

 Altice Europe: c. 4.0x
 Altice US: c. 5.0-5.5x 

Available Liquidity

 Altice Group 1: €4.9 bn

LTM financial information as of Q2-17 for Altice Group and excluding pension liabilities for Portugal Telecom. Comcast collar loan at Cablevision (CVC) secured against Comcast shares not included in debt and leverage figures 
1. Total group cash of €1,354m minus €83m of restricted cash and total undrawn RCF of €3,664m (total RCF of €4,628m net of €96m LOCs and €870m RCF drawn)
2. Total size of facility (fully drawn). €50m cash includes €49m of restricted cash
3. Altice Europe (Consolidated) LTM Adj. EBITDA includes (€107m) corporate costs / consolidation adj. to standalone Adj. EBITDA figures. Altice US (Consolidated) LTM Adj. EBITDA includes €3m corporate costs / consolidation adj. to standalone Adj. EBITDA figures. Altice Group (Consolidated) 

includes additional (€104m) corporate costs / consolidation adj. LTM Adj. EBITDA includes SA Belgium Adj. EBITDA of €42m
4. France RCF of €1,125m, AI RCF of €981m minus €300m drawn and ALUX RCF of €200m. Suddenlink RCF of €307m ($350m) minus €15m ($17m) LOCs. CVC RCF of €2,015m ($2,300m) minus €80m ($91m) LOCs and €570m ($650m) drawn
5. Pro forma gross debt and cash balance adjusted for the partial repayment of the 10.875% 2025 notes at CVC
6. Includes €758m of commercial paper
7. Group net debt includes €6m cash at Altice USA Inc. and €426m cash at Altice NV

Altice Europe 
(Consolidated) 

Altice Group 
(Consolidated) 

Gross Debt 30,211 50,580

Net Debt7 29,575 49,226

LTM Adj. EBITDA 3 5,876 9,281

PF Cash Int. 1,641 2,954

Credit Metrics

Gross Leverage 5.1x 5.4x

Net Leverage 5.0x 5.3x

Undrawn RCF 4 2,006 3,664Altice Lux (Europe) silo

Altice NV (Top Co) BC Partners / 
CPPIB / Mngt.

Altice USA Inc.Altice Luxembourg S.A. (HoldCo)

Gross Debt €6,231m
Net Debt €6,230m
Undrawn RCF 4 €200m

ANV / Altice Corporate Financing S.a.r.l.

Gross Debt 2 €1,403m

Net Debt 2 €1,353m

20.1%

70.2%

Suddenlink silo Cablevision siloAI siloSFR silo

Altice Lux (Europe) silo

Altice France (SFR)

Altice International silo

Suddenlink silo

Cablevision silo

Altice International
Gross Debt €8,243m
Net Debt €7,972m
LTM Adj. EBITDA 4 €2,172m
Gross Leverage 3.8x
Net leverage 3.7x
Undrawn RCF 4 €681m

Suddenlink
Gross Debt €5,947m
Net Debt €5,849m
LTM Adj. EBITDA €1,146m
Gross Leverage 5.2x
Net Leverage 5.1x
Undrawn RCF 4 €292m

Cablevision (Optimum)
Gross Debt €13,019m
Net Debt €12,881m
LTM Adj. EBITDA €2,305m
Gross Leverage 5.6x
Net Leverage 5.6x
Undrawn RCF 4 €1,366m

94.3% 100%

100%Free 
Float

5.7%

100%

Altice France (SFR)
Gross Debt 6 €15,738m
Net Debt €15,373m
LTM Adj. EBITDA €3,767m
Gross Leverage 4.2x
Net leverage 4.1x
Undrawn RCF 4 €1,125m

Free 
Float

9.7%

24
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Altice USA Leverage Evolution
Rapid de-leveraging to within target range

1. Net debt and Adj. EBITDA figures as per Altice reported financials in euros on an IFRS basis. L2QA Adj. EBITDA is Adjusted EBITDA for the two most recent consecutive fiscal quarters multiplied by 2.0
2. Leverage calculated in local currency and under US GAAP, excluding management fees. Adjusted EBITDA is a non GAAP-measure. For a reconciliation of Adjusted EBITDA to net income, please see the Q2 17 Altice USA earnings release 

posted to the Altice USA website
3. Excluding the impact of total dividends in Q2 2017 of $840m (a total of $340m from Suddenlink, $500m from Optimum) and $193m accrued interest on the (now extinguished) shareholder loan paid prior to the IPO

Net debt / L2QA Adj. EBITDA 1

Target 

5.0 – 5.5x

7.0x

5.8x

5.0x
4.7x

7.1x

5.3x
5.0x

Q2-15 Q2-16 Q2-17

Suddenlink Optimum

Q2-17
Excl. Dividends 3Suddenlink leverage Optimum leverage

5.3x
5.6x

5.0x
5.3x

2

2

2

2
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217 13 13 313
1,105

2,579

358
1,102

2,3977812

47 47 47 240 47

3,956
56

2,073

4,297

4,194

4,172

2,058

6 11 11
931 1,106

11
975

11

1,568 1,314364 2

1,384 2

487
464

1,472

595

1,603

683

4,783

1,148

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

Alt Int SFR Alt Lux SL CVC Altice Corp. Fin

1,163

26

Note: Maturity profile excluding leases/other debt (c.€353m), includes RCFs drawn of €570m for CVC and €300m for AI shown at their maturity date and €758m of commercial paper at SFR maturing in 2017. WAL 
and WACD stats exclude finance leases/other debt (c.€353m) but includes commercial paper at SFR
1. Pro-forma partial repayment of $315m of the 10.875% 2025 notes and ACF facility maturity extension (€240m to 2020 and €1,163m to 2021)
2. SFR and CVC revolver can be drawn to term out these amortisations 

Altice maturity profile (€m)

Debt maturity summary:

Altice Group

WAL life of 6.3 years (including RCF drawn and CP issued at SFR)

WACD of 5.9%

Long-term capital structure with limited near-term maturities

2017 2018 2020 202220212019 2023 2024 2025 2026 2027
Altice Europe silo Altice USA

1,173 1,659 558 1,695 4,101 13,808 7,9053,1259,839 5,213 1,148

Overview of Altice Group Maturity Profile1

Retain long-dated maturities following pro-active refinancing activity
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$m Q2-16 Q2-17
YoY constant 

currency growth

Revenue 2,257 2,328 3.2%

YoY growth (%) 2.2% 3.2%

Adjusted EBITDA 816 994 21.9% 

Margin (%) 36.1% 42.7%

Capital expenditures 274 228 (16.6%)

Capex to sales (%) 12.1% 9.8%

Altice USA, Inc. Numbers 
Pro forma USD financials1

1. “Optimum” financials exclude Newsday Media Group (75% stake disposed on 7 July, 2016). Revenue and capex are prepared in accordance with U.S. GAAP. Adjusted EBITDA is a non-GAAP measure. For a 
reconciliation of Adjusted EBITDA to net income, please see the Q2 17 Altice USA earnings release posted to the Altice USA website
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Altice N.V.
Pro forma consolidated revenue 1

1. Financials shown in this presentation and throughout this appendix are pro forma defined here as results of the Altice N.V. Group as if all acquisitions had occurred on 1/1/16, including Cablevision (Optimum), 
NextRadioTV and Altice Media Group France (and excluding Belgium and Luxembourg and Newsday Media Group as if the disposals occurred on 1/1/16). Segments shown on a pro forma standalone reporting 
basis, Group figures shown on a pro forma consolidated basis. Financials include the contribution from the insourcing of Parilis and Intelcia in Q2 2017 (not in Q2 2016)

2. “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q2 2017 (not in Q2 2016); including corporate and 
other revenue of €88.4m in Q2-2017 and €36.2m in Q2-2016, and eliminations of €-350.3m in Q2-2017 and €-91.8m in Q2-2016

€m Q2-16 Q2-17
YoY reported

growth
YoY constant 

currency growth

France 2,773 2,763 (0.4%) (0.4%)

US (Optimum) 1,431 1,510 5.5% 2.9% 

US (Suddenlink) 566 602 6.4% 3.8% 

Portugal 575 576 0.1% 0.1% 

Israel 235 266 13.2% 3.8% 

Dominican Republic 174 176 1.2% 1.8% 

French Overseas Territories 56 54 (4.7%) (4.7%)

Others, Corporate and eliminations 2 (10) 9 nm nm 

Total Altice N.V. Group consolidated 5,802 5,957 2.7% 1.4% 
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Altice N.V. (cont’d)
Pro Forma consolidated Adj. EBITDA

1. “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q2 2017 (not in Q2 2016); including corporate 
costs and other of €3.4m in Q2-2017 and €-6.9m in Q2-2016, and eliminations of €-26.4m in Q2-2017 and €-0.5m in Q2-2016

€m Q2-16 Q2-17
YoY reported

growth
YoY constant 

currency growth

France 999 953 (4.6%) (4.6%)

Margin (%) 36.0% 34.5%

US (Optimum) 470 622 32.4% 29.1% 

Margin (%) 32.8% 41.2%

US (Suddenlink) 258 290 12.4% 9.6% 

Margin (%) 45.6% 48.2%

Portugal 279 255 (8.3%) (8.3%)

Margin (%) 48.4% 44.4%

Israel 111 121 8.7% (0.3%)

Margin (%) 47.3% 45.4%

Dominican Republic 91 91 (0.3%) 0.4% 

Margin (%) 52.1% 51.4%

French Overseas Territories 22 14 (35.3%) (35.3%)

Margin (%) 39.6% 26.9%

Others, Corporate and intersegment adjustments 1 21 59 nm nm 

Total Altice N.V. Group consolidated 2,252 2,406 6.9% 5.4% 
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Altice N.V. (cont’d)
Pro forma consolidated capex

1. “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q2 2017 (not in Q2 2016); including eliminations of 
€-30.3m in Q2-2017 and €0.0m in Q2-2016

€m Q2-16 Q2-17
Q2-17

% capex to sales

France 572 643 23.3% 

US (Optimum) 174 143 9.5% 

US (Suddenlink) 72 69 11.4% 

Portugal 90 111 19.2% 

Israel 112 65 24.3% 

Dominican Republic 34 29 16.5% 

French Overseas Territories 14 9 17.6% 

Others and eliminations 1 33 2 nm 

Total Altice N.V. Group consolidated 1,100 1,071 18.0% 


