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Safe Harbor

This presentation regarding Better Choice Company, Inc. (“the Company”, “Better Choice”, "“BTTR", “we”, "us” or “our”) is for you to familiarize yourself with the Company. This
presentation contains information, statements, beliefs and opinions which are forward-looking, and which reflect current estimates, expectations and projections about future events,
referred to herein and which constitute “forward-looking statements” or “forward-looking information” within the meaning of the Private Securities Litigation Reform Act of 1995. All
statements other than statements of historical fact included in this document, regarding our strategy, future operations, financial position, prospects, plans and objectives of management
are forward-looking statements. Statements containing the words “could”, "believe”, “"expect”, “intend”, “should”, “seek”, "anticipate”, “will", "positioned”, “project”, “risk”, “plan”, "may”,
"estimate” or, in each case, their negative and words of similar meaning are intended to identify forward-looking statements. By their nature, forward-looking statements involve a
number of known and unknown risks, uncertainties and assumptions, most of which are difficult to predict and many of which are beyond the Company’s control, concerning, among
other things, the Company’s anticipated business strategies, anticipated trends in the Company’s business and anticipated market share, that could cause actual results or events to differ

materially from those expressed or implied by the forward-looking statements.

These risks, uncertainties and assumptions could adversely affect the outcome and financial effects of the plans and events described herein. In addition, even if the outcome and
financial effects of the plans and events described herein are consistent with the forward-looking statements contained in this presentation, those results or developments may not be
indicative of results or developments in subsequent periods. Although the Company has attempted to identify important risks and factors that could cause actual actions, events or results
to differ materially from those described in forward-looking information, there may be other factors and risks that cause actions, events or results not to be as anticipated, estimated or
intended. Forward-looking information contained in this presentation is based on the Company’s current estimates, expectations and projections, which the Company believes are
reasonable as of the current date. The Company can give no assurance that these estimates, expectations and projections will prove to have been correct. Given these uncertainties, you
should not place undue reliance on these forward-looking statements. All statements contained in this presentation are made only as of the date of this presentation, and the Company
undertakes no duty to update this information unless required by law. You are also reminded that during this presentation, certain non-GAAP financial measures, such as Adjusted EBITDA,
Adjusted Net Sales or Adjusted Gross Margin may be discussed. These measure should not be considered an alternative to net sales, gross margin, net income, or any other measure of
financial performance or liquidity presented in accordance with generally accepted accounting principles (GAAP). These measures are not necessarily comparable to a similarly titled
measure of another company. Please refer to our reconciliations of these discussed figures with the most comparable GAAP measures.

The known risks, uncertainties and factors are described in detail under the caption “Risk Factors” in documents the Company has filed with the Securities and Exchange Commission (the
"SEC”). that are incorporated by reference in this presentation. Certain information contained in this presentation may be derived from information provided by industry sources. The
Company believes such information is accurate and that the sources from which it has been obtained are reliable. However, the Company cannot guarantee the accuracy of, and has not
independently verified, such information. All trademarks, service marks, and trade names appearing in this presentation are the property of their respective holders.
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Better Choice Company Overview

% Portfolio of Established Premium and Super-Premium Pet Products
Executive Team Purpose Built for Success in the Pet Industry

1,800+ Brick & Mortar Locations Launched through Q3 '22
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Significant Online Recurring Revenue Base (Chewy, Amazon and DTC)

Exciting Three-Year Innovation Pipeline Key to Future Growth

The Most Innovative Premium Pet Food

Company in the World Asset Light Model with Established Co-Manufacturing Partners

Note: Premium and super premium defined as being sold with a retail price greater than S0.20 per ounce.
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Halo is the
brand for a new
generation of
pet parents

~$54M YTD Gross Sales
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International Growth
Continues to
Exceed Expectations

* On pace to exceed contracted volumes in 2022

* International growth driven by Asian demand for
dry cat food (99% Dry Kibble / 88% Cat Food)

* Additional drivers of growth include:
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Holistic High Protein New Market
Renovation Cat Innovation Opportunities

$19.7M YTD Q3 Sales $100M '21-'25 Sales
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Direct-to-Consumer Platform is Fully Integrated

Halopets.com Launched TruDog Transition Complete

PONER 10 THE PET MOM

Q ® We believe pets are family. But like,
family you love *all* the time.

Dogs cats Why Halo Find a Store

Free shipping on orders over $50 (hooray!)

It's a pet mom
thing

Go ahead. Be shameless. Love your pet like they're your
favorite kid (because they are). And feed them the world's
best food. Oh hey, that's us.

Find your kid's favorite food.

Call ahead to make sure your items are in stock. You know, ust in case.
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SR SN Meal Bites Toppers

Hoboken
" Gantry Piaza Mix these crunchy bites into your dog’s main dish for extra flavor and Sprinkle on a boost of nutrition that keeps their skin healthy and
o Statd park : :
e S it nutrition, or serve as a complete meal. Formerly known as TruDog coat super soft. Formerly known as TruDog Boost e & Fortify Me.
@
., ‘Domnopark reeone sH0® ToPpERS
Jersey City. e 'SHOP MEAL BITES
New York
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Max and Madison

Freeze-Dried
Raw Dog Foo

& Treats FREEZE-DRIED
Raw——

Madewith minims

o

If you shopped TruDog?® for that, get
this.

Our TruDog collection hasa fresh look, but the same exceptional taste and nutrition. Find your
favorites, now in new packaging.
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Halo Holistic™ Domestic Relaunch in Q4 ‘22

Super
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Q4 ‘22

ADDLCAT -
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HOLISTIC WILD SALMON e
& WHITEFISH RECIPE HOLISTIC CHICKEN &

CHICKEN LIVER RECIPE
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Halo Elevate® Has National Distribution in 1,800+ Stores
Represents $6.9M of Gross Sales YTD through Q3 22

"8 NATURAL
4 NUTRITION
L4 BACKED

- SCIENCE

Petco: Seasonal Wall

Placement: May - July ‘22
900 Petco Stores
4’ - 8’ Shelf Space
"Best Choice Brand”

Note: As of August 2022

Petco: Dog Aisle
Launch Date: July ‘22
1,000+ Petco Stores
4’ - 8" Shelf Space
"Best Choice Brand”

PET
SUPPLIES
PLUS

F ~nE Super
R » market
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Pet Supplies Plus: Dog Aisle

Launch Date: April 22
600+ Stores

5’ Shelf Space
“Preferred Brand”

Pet Supermarket: Jan ‘23 Launch

January 1%t Launch Date

4% Largest Chain in US
Expansion Opportunity in 2023
4'+ Shelf Space

Independent Retailers
(Distributor + Direct)

Independent Pet
(Distribution + Direct Sales)

Smaller accounts managed by Phillips

Larger accounts managed directly
4’+ Shelf Space (growth opportunity)
Focus on partner quality
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Summary of Q3 and YTD ‘22 Operating Results

Q4 2021

Ql 2022

GAAP

Q2 2022

Adjusted

Q2 2022

GAAP

Q3 2022

Adjusted
Q3 2022

GAAP Adjusted

Sep YTD 2022  Sep YTD 2022

S in millions

Gross Sales:
Domestic
International
Total

Net Sales:
Domestic
International
Total

Gross Margin:

Domestic
International
Total

S

$9.7
$3.9
$13.6

$§7.1
$3.9
$11.0

$2.0
$0.8
$2.8

%

71%
29%
100%

64%
36%
100%

28%
20%
25%

S

§12.7
$7.0
$19.7

$10.1
$6.9
$17.0

$3.3
S1.4
S4.7

%

65%
35%
100%

59%
41%
100%

33%
20%
28%

S

$12.7
s7.1
$19.8

$9.4
$7.1
$16.5

$2.8
$1.9
$4.7

%

64%
36%
100%

57%
43%
100%

30%
27%
29%

S

$12.7
§7.1
$19.8

$9.9
$7.1
$17.0

$3.3
§1.9
$5.2

%

64%
36%
100%

58%
42%
100%

33%
27%
31%

S

$8.5
§5.7
$14.2

$6.2
$5.7
$11.9

$1.9
$2.3
$4.2

%

60%
40%
100%

52%
48%
100%

|

|

|

|

|

|

|

|

|

%62 52%
| 457 48%
| $11.9 100%
|
|
|
|
|
|
|
|
|
|

$2.1  34%
$23  40%
S4.4 37%

$33.9 63% $33.9 63%
$19.8  37% $19.8  37%
$53.7 100% $53.7 100%
$25.7  57% $26.2  57%

| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |
$19.7  43% | $19.7  43% |
$45.4 100% | $45.9 100% |
| |
| |
| |
| |
| |
| |
| |
| |
| |
| |

$8.0 31% $8.7 33%
$5.6 28% $5.6 28%
$13.6 30% $14.3 31%
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We Have Achieved Key Gross Margin

Improvement Initiatives

Actions Taken in 2022

* Communicated domestic and international price increase in * Completed transition of international kibble production to new
January ‘22 across majority of SKUs, effective April 22 co-manufacturer in mid-June

* Completed transition of Halo Holistic™ domestic dry kibble to new * Realized ~10%+ margin improvement in international channel
co-manufacturer in Q4 ‘21, realizing 8% - 10% margin beginning in mid-June '22 onwards

improvement on applicable SKUs beginning in Q1 and into Q2 "22 * Illustrative pro forma impact to YTD 2022 period assuming

* Optimized mix, consolidated production runs and selectively transition completed by January 1, 2022:

prepaid production to secure ingredients & priority run-times lustrative

*  Purchased significant Halo Elevate® inventory to ensure sufficient GAAP Adjusted Pro Forma®
supply during launch and to lock in direct COGS Sep YTD 2022 Sep YTD 2022 Sep YTD 2022

S in millions S % S % S %

* Communicated Domestic price increase In June ‘22 (focus on new

Holistic SKUs), effective Sep ‘22 Gross Margin:

Domestic $8.0 31% S8.7 33% s$8.7 33%
International S5.6 28% S5.6 28% s7.6 38%
Total $13.7 30% $14.3 31% $16.3 35%

1. Ilustrative Pro Forma reflects YTD Adjusted Gross Margin adjusted further to assume transition of Int'l production to new co-manufacturer occurred at the beginning of B ETTE R 10
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Extension & Upsize of Credit Facility to $13.5M Complete
Quarterly Amortization Eliminated and Maturity Extended to October 2024

Summary of Key Terms Pro Forma Debt & Liquidity

Closing Date: October 24, 2022
Pro-Forma for
*  Facility Size: S13.5M Revolver (increase from S7.5M September 30, A"_"'endefi_
Revolver + S4.7M Term Loan?) 2022 Credit Facility
*  Maturity Date: October 2024 (extended from January Cash and cash equivalents 557 555
2024) Restricted cash 56.9 56.3

Line of credit availability 501 $2.0

*  Amortization: None (S4.7M of scheduled repayments Total liquidity $12.7

through January 2024 eliminated)

Term Loan S4.7 S0.0
* Liquidity Covenant: ~ $8.5M (reduced from $13.0M1) Line of credit @ $6.8 $115

| Tota Deb
e Restricted Cash: S6.3M (reduced from $6.9M1) ;

** Reflects amounts cutstanding under the debt instruments, excluding debt issuance costs

. Interest rate: US FFR + 3.75%

1. As of 10.24.22 (immediately prior to closing). B ETTE R 11
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Unaudited Consolidated Statements of Operations

Three Months Ended Nine Months Ended

September 30, September 30,
2022 2021 2022 2021

Net sales 5 11,865 5 13,200 S 45,394 35,013
Cost of goods sold 7,700 8,762 31,795 22,407
Gross profit 4,165 4,438 13,599 12,612
Operating expenses:

Selling, general and administrative 10,007 7,745 25,771 21,337

Share-based compensation 562 G650 2,454 3,517
Total operating expenses 10,569 8,405 28,225 24,914
Loss from operations (6,404) (3,967) (14,626) (12,302)
Other (expense) income:

Interest expense, net (142) (79) (324) (3,148)

Gain on extinguishment of debt, net = — = 457

Change in fair value of warrant liabilities — 590 — 23,463
Total other (expense) income, net (142) 511 (324) 20,772
Net (loss) income before income taxes (6,546) (3,456) (14,950) 8,470
Income tax expense 1 — 4 —
Net (loss) income available to common stockholders g (6,547) S {3,456) &  (14,954) § 8,470
Weighted average number of shares outstanding, basic 29,364,712 29,466,520 29,339,918 16,799,796
Weighted average number of shares outstanding, diluted 29,364,712 29,466,520 29,339,918 23,685,351
Met (loss) income per share available to commeon stockholders, basic 5 0.22) 5 (0.12) § {0.51) S 0.48
Net (loss) income per share available to common stockholders, diluted 5 (0.22) 5 (0.12) & (0.51) 5 0.34
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Reconciliation of Net (Loss) to EBITDA and Adjusted
EBITDA

Three Months Ended Nine Months Ended
September 30, September 30,
- 2022 2021 2022 2021
Net (loss) income available to common stockholders s (6,547) % (3,456) 5 (14,954) § 8,470
Interest expense, net 142 79 324 3,148
Tax expense 1 = 4 =
Depreciation and amortization 426 431 1,265 1,255
EBITDA (5,978) (2,946) (13,361) 12,873
Mon-cash share-based compensation and warrant expense (a) 562 660 2,454 3,563
Loss on disposal of assets 23 10 26 275
Non-cash change in fair value of warrant liability and warrant N
derivative liability - (590) - (23,463)
Gain on extinguishment of debt, net — — — (457)
Offering relating expenses (b) — 10 — 220
Non-recurring strategic branding initiatives (c) 277 = 948 =
Launch expenses (d) 43 — 523 —
Non-recurring and other expenses (e) 2,205 1,467 2,390 2,772
Adjusted EBITDA $ (2,868) $ (1,389) §  (7,020) § (4,217)

(a) Reflects non-cash expenses related to equity compensation awards. 2021 additionally includes non-cash expenses related to
stock purchase warrants issued for third-party services provided. Share-based compensation is an impertant part of the Company's
compensation strategy and without our equity compensation plans, it is probable that salaries and other compensation related
costs would be higher.

(b) Reflects administrative costs associated with the registration of commeon shares and other debt and equity financing
transactions.

(€} Includes one-time marketing agency and design fees as well as other charges related to our strategic re-branding initiatives.

(d) Reflects non-recurring launch expenses related to the Elevate® launch.

(e) For the three months ended September 30, 2022, includes non-recurring severance costs of $0.2 million and non-cash third
party share-based compensation of $2.1 million issued in 2020 as part of a multi-year contract, partially offset by $0.1 million of
non-recurring customer refunds related to prior year periods included in cost of goods sold. The nine months ended September 30,
2022 additionally includes non-recurring severance costs of $0.1 million and non-recurring professional fees of $0.1 million. For the
three months ended September 30, 2021, includes non-cash third party share-based compensation of $1.3 million and director
costs of $0.2 millien. The nine months ended September 30, 2021 additionally includes non-recurring severance costs of $0.7
million, non-cash third party share-based compensation of $0.6 million, non-recurring consulting costs of 50.4 million and director
fees of $0.1 million, partially offset by 2 $0.5 million reduction to sales tax liability.
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Reconciliation to Net Sales and Gross Profit to Adjusted
Net Sales and Gross Profit

Three Months Ended September 30, 2022

As Reported As Adjusted

(GAAP) Adjustments (MNon-GAAP)
Net sales 5 11,885 5 — 5 11,865
Cost of goods sold 7,700 (190) (3] 7,510
Gross profit 5 4,165 5 190 S 4,355

Gross profit % 35 % 37 %

(a) Reflects an inventory write-off attributable to our Halo Holistic™ rebranding initiatives, partially offset by non-recurring
customer refunds related to prior year periods.

Mine Months Ended September 30, 2022

As Reported As Adjusted

(GAAP) Adjustments (Non-GAAP)
Net sales S 45,354  § 480 (a) $ 45,874
Cost of goods sold 31,795 (190) (b) 31,605
Gross profit § 13,599 § 670 S 14,269

Gross profit % 30 % 31 %

(a) Reflects non-recurring launch expenses related to the Elevate?® launch.
(b) Reflects an inventory write-off attributable to our Halo Holistic™ rebranding initiatives, partially offset by non-recurring
customer refunds related to prior year periods.
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The World’s Best Food
For The World’s Best Kids

eLevare eLevarte
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Better Choice Company
Tha n k YO“! The Most Innovative Pet Food Company In The World
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