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SAFE HARBOR | FORWARD-LOOKING STATEMENTS

Certain statements contained in this presentation, including, without limitation, statements containing the words “believes,” “plans,” “expects,” “anticipates,” and words of similar import,
constitute “forward-looking statements” within the meaning of the Securities Exchange Act of 1934, as amended, by the Private Securities Litigation Reform Act of 1995. Those
statements include statements regarding the intent, belief or current expectations of Verb Technology Company, Inc. (the “Company”), members of its management, and assumptions
on which such statements are based. There can be no assurance that such statements will prove to be accurate and there are a number of important factors that could cause actual
results to differ materially from those expressed in any forward-looking statements made by the Company, including, but not limited to, plans and objectives of management for future
operations or products, the market acceptance or future success of the Company’s products, and the Company’s future financial performance. The Company cautions that these
forward-looking statements are further qualified by other factors including, but not limited to, those set forth in the Company's most recent Annual Report on Form 10-K and the
Company’s most recent Quarterly Report on Form 10-Q, and other filings with the U. S. Securities and Exchange Commission (available at www.sec.gov). Prospective investors are also
cautioned that any such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors that may cause
the actual results, performance, or achievements of the Company to be materially different from any future results, performance or achievements expressed or implied by such forward-
looking statements. Such factors include, among others, the following: general economic and business conditions in those areas in which the Company operates; current and
anticipated effects of the COVID-19 pandemic; demographic changes; competition; fluctuations in market interest rates; changes in credit quality; and the Company’s ability to
successfully integrate any acquisition it may make. Given these uncertainties, undue reliance should not be placed on such forward-looking statements. The Company disclaims any
obligation to update any such factors or to announce publicly the results of any revisions to any of the forward-looking statements contained herein to reflect future events or
developments except as required by law. The presentation does not carry any right of publication or disclosure to any other party. No person may treat this presentation as constituting
either an offer to sell, or a solicitation of an offer to buy, any interest in, or any investment in the Company. Any offering of securities may be made only pursuant to written offering
documents, in compliance with federal and applicable state securities laws. An investment in the Company is available only to qualified individuals or entities, and potential investors
should perform their own due diligence regarding any such investment and the tax treatment of any such investment. This presentation may not contain all the details and information
necessary for you to make an investment decision or comprehensive evaluation of the Company. The Company takes no responsibility for the accuracy, or the completeness of the
information contained herein and makes no assurances of such. In addition, selected financial data in this presentation as of November 15, 2021 is based on unaudited financial
statements. This presentation is not and does not purport to be an appraisal of the assets, stock or business referenced herein. Neither this presentation nor any of its contents may be
used for any other purpose without the prior written consent of the Company. Certain data in this presentation was obtained from various external sources, and neither the Company
nor its affiliates, advisers or representatives has verified such data with independent sources. Accordingly, neither the Company nor any of its affiliates, advisers or representatives makes
any representation as to the accuracy or completeness of that data or undertakes any obligation to update such data after the date of this presentation. Such data involves risks and
uncertainties and is subject to change based on various factors. The trademarks and logos included herein are the property of the owners thereof and are used for reference purposes
only. Such use should not be construed as an endorsement of such products or services by the Company.
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OUR SALES TOOLS SaaS PLATFORM

Livestream Ecommerce
with Affiliate Sales 
Attribution Feature

Interactive Video Powered 
Customer Relationship 
Management (CRM) App for 
Large Sales-Based Enterprises

Interactive Video Powered 
Customer Relationship 
Management (CRM) App 
for Solo Entrepreneurs 
and Small Businesses

A Gamified Video-Based Learning 
Management System (LMS)

Interactive and Shoppable Video 
Integrated Into Microsoft Outlook. 
Gmail Coming Soon
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True In-Video 
Livestream
eCommerce
—
Now with Verb’s 
Attribution 
Feature

verbLIVE combines 
the best features of 
popular webinar and 
video conference 
platforms such as 
Facebook-Live, 
Zoom, and WebEx, 
with Shopify.
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Users can add interactive 
in-video ecommerce capabilities —
including in-video Shopify carts —
to live stream in-video ecommerce 
webinar broadcasting 

Allows webinar hosts to select 
interactive icons that appear on the 
screens of all viewers, providing in-video 
click-to-purchase capabilities for 
products or services featured in the 
livestream video broadcast 

Livestreaming eCommerce 
drives revenue through real-time 
friction-free selling

Provides real-time viewer 
engagement data and 
interaction analytics 

Entirely browser-based, works 
on all devices — no software 
download required

Secured through 
end-to-end encryption 
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1. Li Jiaqi
2. Streamlabs Report

3.  Singles Day

LIVESTREAM SHOPPING GROWTH IN CHINA
The market has exploded and validates the potential for US livestream shopping

11.11.20
Viya, China’s top 
livestream commerce 
influencer, reached 37M
live viewers on a single 
stream and generated
$425M+ in sales 2

Singles Day: $75B+ Sales 3

2020
Taobao Live sold to 500M+ 
livestream shoppers in 2020 
and is projected to generate 
500B+ transactions over the 
next three years.2

Livestream shopping total 
reaches  $136B+ and sees 453% 
three-year growth rate 2

MARCH 2020
560 million Chinese 
are watching
livestream shopping 2

11.11.19
On Singles Day, Li Jiaqi sells 
$145M in one livestream 1

In 2019, livestream 
shopping accounted 
for 9% of China’s total 
ecommerce revenues 2
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https://www.scmp.com/magazines/style/news-trends/article/3074253/who-millionaire-li-jiaqi-chinas-lipstick-king-who
https://www.cnn.com/2020/11/10/tech/singles-day-2020-alibaba-intl-hnk/index.html


US LIVESTREAM MARKET PRIMED FOR GROWTH
The Domestic Social and Ecommerce Trends Converge 
in Livestream Shopping

2020 eCommerce Inflection Point
Due to COVID, 10 years of e-commerce adoption was accelerated into 3 months.1

Influencers Are Driving Purchase
Influencer marketing spend grew to $9.7B in 2020, 91% of survey respondents 
believe influencer marketing to be an effective form of marketing.2

Livestream Usage is Taking Off
Total livestream viewership (non-ecommerce) in the US grew 2x in 2020. 
27.9 billion hours streamed in 2020 across the top four platforms.3

Live Shopping Models Are Natural to US Consumers
The behavior is not new: U.S. consumers have a long tradition of “TV shopping” 
(decades of QVC and HSN – Parent Mkt Cap (Nasdaq: QRTEA): $4.5 bn).4 And 
limited-supply “drop” model, which is foundational to live stream shopping’s 
success in China, is already frequently used by flagship US brands (ex. Supreme). 

1. McKinsey Report
2. The State of Influencer Marketing 2020: Benchmark Report

3. StreamLabs
4. As at Nov. 1, 2021
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https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/survey-us-consumer-sentiment-during-the-coronavirus-crisis
https://influencermarketinghub.com/influencer-marketing-benchmark-report-2020/
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Click here for video

https://www.youtube.com/watch?v=bPOAjDbjeQE&t=1s


The Social Shopping Livestream Platform 
Online - 24 / 7 - Global Destination
Interactive, Multi-Vendor Shopping Entertainment Experience
Follow-Me-Style Unified Shopping Cart 

Scores of simultaneous 
live sessions from multiple 
consumer brands, big-box 
brick-and-mortars, 
boutiques, influencers, and 
celebrities across 
numerous categories

Fun, social and engaging 
experience — shoppers can 
ask host questions, invite 
friends, and chat with other 
shoppers in real time

Intuitive shopping 
convenience from the 
comfort of viewers’ homes

With a calendar of upcoming 
and past events, make 
purchases even from live 
sessions you missed 

No chatbots with 
prepopulated answers —
get the information you need 
to purchase immediately
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Click here for video

https://www.youtube.com/watch?v=qKMVlqwsu1s


WHY VENDORS WILL LOVE IT

Vendors expand their reach
substantially without additional 
physical storefronts

Secure online purchases, 
minimize abandoned carts

Extensive business-building analytics for 
vendors — valuable intelligence for their 
own, unlimited use

Includes modified version of our Attribution 
technology, allowing shoppers to get paid 
when their referrals make purchases and 
enhancing vendors’ revenue opportunities

The U.S. Is conditioned for live shopping with decades of QVC and home shopping network; Market 
eliminates the friction of calling to place an order. 

High-quality user experience and 
platform performance in an ultra-
low latency private global CDN 
network that VERB controls
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Convergence of Shopping and Entertainment
An Online TV Channel with Interactive and 
Shoppable Entertainment Programming —
an Extension of Market

New distribution channel 
for all forms of interactive 
and shoppable content —
concerts, gameshows, 
sports, sitcoms, podcasts, 
news, live and special 
events, and many more

Content creators 
enjoy greater revenue 
opportunities through 
native interactive 
video platform

Sponsors and advertisers 
enjoy real-time 
monetization, data 
collection and analytics —
accurately measure ROI 
from marketing spend

Viewers can click 
directly in videos to 
purchase products 
featured plus many 
other interactive 
capabilities
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THE FOREFRONT OF 
LIVESTREAM e-COMMERCE

verbTV and Market expand the 
applications of our interactive 
video technology

David Meltzer

We’ve tapped entrepreneur, investor and best-selling author 
David Meltzer as executive producer to develop shoppable 
content for verbTV, including:

“2-Minute Drill” reality TV pitch competition

“Office Hours” late-night entrepreneur talk show

Interactive e-sports programs

First of many partnerships to build a library of 
shoppable programming
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Our interactive video 
eCommerce technology 
now integrated into . . .

1 billion users worldwide 
total addressable market
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Click here for video

https://www.youtube.com/watch?v=wZgoTt605Z0


Combines the capabilities of customer relationship 
management (CRM), lead-generation, content 
management, and in-video ecommerce capabilities in 
an intuitive, powerful tool for both inexperienced as well 
as highly skilled sales professionals. 

Quickly and easily create, 
distribute, and post videos 
with on-screen clickable icons 

Prospects or customers click 
on products featured in videos 
and impulse buy while the 
video is playing, or click on a 
calendar icon in the video to 
make an appointment 
eliminating friction from 
the sales process

Allows users to focus their 
time and efforts on ‘hot 
leads’ or interested prospects

Users create their hot lead lists 
by using familiar, intuitive 
‘swipe left/swipe right’ 
on-screen navigation

*as reported by users.
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*as reported by users.

Proprietary data collection / 
analytics inform users in real time, 
when and for how long their 
prospects have watched a video, 
how many times they watched it, 
and what they clicked on

Increases or 
more in sales 
conversion rates*

Increases in 
retention 
rates* 
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Click here for video

https://www.youtube.com/watch?v=ypE4AM3Aats&t=2s


verbTEAMS — Now offered bundled with verbLIVE —
allows sales and marketing teams to easily share and 
deliver content to their sales reps, while gaining access 
to usage metrics. verbTEAMS is available on both mobile 
and desktop with a 1-click sync to Salesforce making it 
easy to deliver the right content, to the right people, 
at the right time.

Share content from a central 
location, no confusing 
different versions of material

Upload your training, sales, 
and product content to 
verbTEAMS and add your users

Highly scalable with self-sign-up, self-
onboarding, and self-configuring.
Add your logos and colors to create a 
custom branded experience for every 
user and customer to share and view 
your content

Review user activity and 
display it in an at-a-glance 
analytics dashboard

Know exactly how effective 
each asset is and how to 
follow up
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Click here for video

https://www.youtube.com/watch?v=hlQNerfVXIw


verbLEARN is an interactive, 
gamified learning 
management system (LMS) 
for use by corporate sales 
managers and educators for 
training and education.

Used by enterprises seeking to 
educate large sales teams or 
customer base about new products 
or elicit in-video feedback about 
existing products 

Incorporates Verb’s proprietary data 
collection and analytics capabilities 
that inform users in real time, when 
and for how long the viewers 
watched the video, how many times 
they watched it and what they 
clicked on
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Click here for video

https://www.youtube.com/watch?v=_Vx02gADWRM


PARTNERSHIPS & INTEGRATIONS
We’ve integrated our interactive video technology into other 
popular enterprise CRMs.

Current Integration Partners:

Launched June 2021Launched Nov 2020
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SELECT ENTERPRISE CUSTOMERS
Global User Base ▸ 60 countries ▸ 48 Languages 
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KEY PERFORMANCE METRICS
2021 3RD QUARTER HIGHLIGHTS — RECORD DIGITAL REVENUE

$2.4M Total Digital revs — up 30% over Q2 2021, up 
28% over same period last year

$1.9M SaaS recurring revs — up 25% over same 
period last year, up 15% over Q2 2021

$2.9M Total Combined revs — up 21% over Q2 2021

Added 16 client contracts with approx. $1.1M 
guaranteed base contract value in Q3

Expecting approx. $1M of additional annual 
recurring revenue from new product sales to 
existing clients as at Q3

Added PULSE AI / BI capabilities to track prospect 
interactions, guide salespeople and automate 
selling process 

Integration of verbLIVE new live stream 
ecommerce with Salesforce

More than 160 enterprise clients in 60 countries 
and 48 languages

Added ATTRIBUTION feature to verbLIVE (affiliate 
marketing tech that expands the total addressable 
market exponentially)

3.0M total user downloads — up more than 88% 
from same period last year 

verbMAIL — interactive video email for Microsoft 
Outlook integration completed and launched
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PROVEN MANAGEMENT

Rory J. Cutaia
Founder / CEO, President 

& Chairman of the Board of Directors

Salman Khan
Interim Chief Financial Officer

Former Founder, Chairman & CEO 
of Telx — sold for $218M in 2006, 

then again for $1.9B in 2015. 
Invested more than $4M 

to finance Verb.

20+ years domestic and international 
finance and accounting experience. 

Occidental Petroleum Corp., California 
Resources Corp., Ernst & Young, 

PricewaterhouseCoopers. CA (UK), 
MBA (Univ. of Michigan)
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DISTINGUISHED BOARD OF DIRECTORS

Nancy Heinen
Former Apple 

General Counsel 

Member of Steve Jobs 
inner circle for 12 years 

Phil Bond
Former Under 

Secretary of the U.S. 
Dept. of Commerce 

for Technology

Judith 
Hammerschmidt

Jimmy Geiskopf Ken Cragun

Former Exec Vice. Pres 
& International Chief 
Counsel of Herbalife 

International 

Former Special Asst to 
2 Attorney Generals of the 

United States 

Verb Lead Director and 
former Pres and CEO of 

Budget Rent-a-Car

CFO with 30 yrs. 
experience leading 

major financing 
transactions for listed 

tech and SaaS 
software companies, 

building teams 
in more than 
20 countries 
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Thank you.
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