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Cinemark Overview




Cinemark Overview INEMAR

AOne of the largest and most influential movie theatre
companies in the world
d 533 theatres with 5,974 screens in 16 countfies

AU.S. Operation&

0 Third largest exhibitor in terms of market share

0 42 states, 104 DMAs

d #1 or #2 in box office revenues in 80% of our top 25 markets

0 Highest attendance per screen among leading exhibitors

0 Surpassed North American industry box office growth for 10
out of the past 11 years

0 U.S. operations funded the debt, domestic growth
opportunities and dividend

Alnternational Operations?
0 First modern theatre experience throughout Latin America
d More than 26 years of operating experience
0 15 countries
0 Approximately 30% market share in key countries
0 Presence in 14 of top 20 metropolitan cities in the region

1) As of 9/30/2020.
2) As of 12/31/2019.
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Lee Roy Mitchell
Founder & Executive Chairman
Founded Cinemark in 1987, served as CEC

through 2006 and has served as Executive
Chairman since 1996

Mark Zoradi
CEO & Board Director

{ SNBWSR a /AySYl NJ] Q&

30+ years at Walt Disney Company, most
recently serving as President of the Walt
Disney Studios Motion Picture Group

I
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Sean Gamble
CFO & COO

10+ years of industry experience. Joined a$
I AYSYIFNJ Q& / Ch AY HAOWM

years as CFO/Executive Vice President of
Universal Pictures within NBCUniversal

Valmir Fernandes
President, International
20+ years of Cinemark experience includes
Jthe past\I0yeaysas Rresident of
International following 10 years as the
General Manager of Cinemark Brazil

Mike Cavalier
EVP General Counsel

Served as General Counsel since 1997. Helped

guide company through various transactions
including M&A, IPO and numerous lending
agreements

Additional key leaders with 20+ years of industry/Cinemark

experience in the US and internationally
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Exhibition Industry Trends CLNEMARIK,
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Stable, longterm industry growth trends across technology innovations and economic cycles

North America Box Office Trends

Recliners and

DVD player . . . enhanced food
drops t0$100 Dlgltal projector conversion Investments ...

(DVD heyday)

. Recession year Mass OTT streaming adoption ...

Financial
Exhibition crisis
bankruptcies/

consolidation
Megaplex and -
stadium seating
Internet begins
to go mainstream
VHS begins
5 st?t::’gpmax 1.57B patrons

—_— I 1.38B patrons

1.1B patrons

1.3B patrons

1979 M$2.8BH
1984
1989
1994
2004
2019 M $11.4B

1999
2009
2014

VCR Internet DVD Streaming

Sources: North Americ&omScoreNATO.
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Broad and Leading Presence in the Americas T ——
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Strong presence across the U.S. and Latin America that is strategically important to film
distributors as well as promotional partners

Market Share- North America Market Share- Key Latin American Markets

Bl Cinemark
B Cinepolis
Kinoplex
B Araujo
M ucl
Others

37%

20%

Argentina .

8%
13% @

Brazil

Others
36%

Il Cinemark

I Cinepolis
NAI

B Lumiere

I Cinemacenter
Others

Harkins /
Marcus

Cineplex

6%

49

B Cinepolis

Il Cinemark
Cineplanet
Others

Cinemark

Chile

1) Based on FY 2019 box office. 6



Consistent Industry Outperformance
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Cinemark has surpassed North American industry box office growtlodiOof the past 45 quarters and

has consistently led the industry in profitability
2014- 2019 Admission Revenue Growth

CILNEMARK.,
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22.9%

17.3%

10.1%

North America Cinemark Cinemark
Industry U.S. Worldwide

Constant $
Source: MPAA and Public Filings.

CNK WW Adjusted EBITDA Growth

6% =
CAGR $745

—
$551

2014 2019
Constant $

1) As of December 31, 2019. 10% WW growth in USD as reported. Constant currencyGaARaneasurement calculated using therage exchange rates for the
corresponding months for 2019. We translate results of our international operating segment from local currencies iotlatd.8sidg currency rates for respective reporting
periods. Significant changes in foreign exchange rates from one period to the next can result in meaningful varigtionsdmasults. We provide constant currency

amounts to compare performance without the impact of foreign currency fluctuations.

2) Adjusted EBITDA has been presented including all cash distributions from equity investees for all years Qesdypdndix page 28 for reconciliation of Adjusted EBITDA t?

the most directly comparable GAAP measures.



Initiatives to Drive Growth and Outperformance T —
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While the initiatives are currently being reprioritized, we expect these to be a focus over the -i@ng.

1 Create an extraordinary in tHHHEEHS /(D culTlt

theatre guest experience CINEMARK. wyns

MOVIECLUB $TTaK0E B
2 Deepen and extend the overall B
' Ccttsly

guest engagement
3 Actively pursue organic and HIEI .',:,’
synergistic growth opportunities Pizza Tt /
“Hut cinionic

M E D I A EXPERIENCES. DELIVERED.

—+

Invested in strategic initiatives while maintaining the strength and flexibility of our balance shee
Going forward, refortifying the balance sheet will be our primary focus.




PreCOVID
FinancialSummary
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2019 Financial Summary T ——

Amounts in millions

2019 Worldwide Results Highlights

AServed ~280 million patrons globally

AAchieved % consecutiveyear of record revenue with tep

5-Year line growth in U.S. and International segments

2019 CAGR AExceededNorth America industry box office growth by

Attendance 280 1.2% 200 bps, outperforming in 10 of the past 11 years
AGrew global concession per caps 8.7% in constant $,
Revenue $3,283 4.6% extending growth trend to 13 consecutive years
Adj. EBITDA $745 3.9% AGenerated over 20% free cash flow growth vs. 2018
Adj_ EBITDAY% 22.7% AMaintained balance sheet strength with almost $0.5B in
cash and ~2x net leverage, consistent with results for pas

Free Cash Flow $258  4.2% 10 years
End Cash Balance$488 AStrengthened circuit and customer experience by

reclining another 200 screens (60% of U.S. circuit)

Net Leverage 2X AExpandechighly successful Movie Club subscription

program to 950K members

1) See Appendix page 28 for reconciliation of Adjusted EBITDA and Free Cash Flow to the most directly comparable GAAP measure 10



COVIDP19
Update
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Key Liquidity Actions T —

We have been working aggressively to preserve cash and bolster liquidity to effectively navigate
through the crisis; we have limited cash burn and secured a runway into 2022 if the current operating
environment continues

4 )
Eliminated Non
Essential Expenses
o y
4 )
Reduced Payroll
o y
4 N\
Delayed Payments
o y
4 N\
Suspended
Dividend
o y
4 N\
Secured Additional
Financing
o
4 )
Pursuing CARES
Act Opportunities
o y
Restructured
Operations
o y

Cash Preservation & Liquidity Actions

Significantly limited all noessential operating/capital expenditures
Board of Directors and CEO elected to take no salary; numerous executives voluntarily reduced to 20%

Additional payroll reductions included layHodf hourly workers and reducing salaries for corporate
employees, both domestically and internationally

Negotiated payment deferrals and modifications across a wide range oftelted and other contractual
obligations (ex: secured $63MM of 2Q3Q 2020 facility lease payment deferrals over next year and a hal

Temporarily suspended quarterly dividend of ~$42MM per quarter
Issued $250MM of new Senior Secured Notes (due 2025) and $460MM of convertible bonds (due 2025
Paid down $98.8MM revolver to minimize interest expense payments

~$100MM CARES Act received associated with QIP and net loss deductions with an incremental $100
expected by the first half of 2021

Permanently closed 20 lower performing theatres and reduced corporate workforce, which will improve
annual Adj. EBITDA/cash $10MM

Reengineering business processes to be more streamlined and efficient

1) International operations have pursued sim#éations,however layoffs have not yet been as significant due to varied country regulations. 12



cnemas

. . - . CineEMani
Streamline & Business Efficiency Actions T —

Have enacted, and are continuing to pursue, varied productivity and efficiency initiatives to achieve ¢
strategic cash management and profitability objectives, including aligning expenses with-texar
demand.

Optimizing operating hours arghowtimeschedules throughtilization of
enhanced data management analytics

Simplifying and streamlining numerous theatre practigesich as ticket issuance
inventory procedures and ushering routines, to be leaner and more efficient

Refining the degree of staffing require operate theatres, including enhanced
planning and management controls

Concentrating food and beverage offerings to core categorehich are less
labor intensive (will ramp up offerings once attendance warrants)

Continuing to driveompanywide Continuous Improvemenand margin
expansion projects

Delaying certain capital and resouraatensive initiativesthat are not critical in
the nearterm, and rationalizing theatre and corporate headcount accordingly

13



Enhanced Cleaning, Safety and Efficiency Measures
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A range of enhanced cleaning and distancing protocols have been implemented to ensure guest anc
employee safety

THE CINEMARK STANDARD

0! ¢:
AN
HIGH-TOUCH & CONCESSION

AREAS SANITIZED AT LEAST
EVERY 30 MINUTES

i

PHYSICAL DISTANCING
SIX FEET APART

<>°??<><>

HAND SANITIZER &
SEAT WIPES ADDED
THROUGHOUT

+ &

AUDITORIUM SEATS
SANITIZED BEFORE
EVERY MOVIE

|

|

ON DUTY CHIEF CLEAN
& SAFETY MONITOR

=

REDUCED AUDITORIUM
CAPACITIES & STAGGERED
SHOWTIMES

Ny

7N

EMPLOYEE PRE-SHIFT
WELLNESS CHECK-INS

#
~N

RESTROOMS SANITIZED
EVERY 30 MINUTES

a

EMPLOYEE MASKS & GLOVES
+ FREQUENT HANDWASHING
& GLOVE CHANGES

AStaggering show timet® minimize crowds and

iImplementingseat buffering technologyvithin our
point-of-sale system that will ensure physical distancing

between parties
AMandatory face mask$or employees and guests

ASubstantially raising the fresfair ratesof our HVAC
systems with constant use of supply fans to increase th
total volume of fresh, outside air flowing through our
theatres

AScreening employee welbeingbefore each shift

AAssigning €hief Clean & Safety Monitdor each
theatre shift for a heightened level of accountability

AMinimizing physical contacat the box office and
concession stand (e.g., installing plexiglass barriers)

Almplementingcontactless transactionprotocols

AFrequently disinfectingll hightouch areas, as well as
seats every morning and between show times with
products approved by EPA to combat COY8D

14



CINEMARK.
Testand-Learn Theatres T i———
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The results of our tesand-learn theatres were instrumental in the phased reopening of our global
circuit with key learnings on training, communication, implementation and execution of our clean
and safety protocols in this new operating environment.

ABox office of $14.9M generated in 3Q20 with a portion of theatres operating and
limited new film offerings

APrivate Watch Parties generated 17% of the 3Q20 box office

Box
Office

Food & AFood & beverage per cap trends modestly trailing@@VID figures with limited
Beverage 02y 0SaaAirzy 2FFSNAy3Ia YR RA&AO02dzy i SR

AWeekend only occupancy of 7%+ with reduced capacity and library content

Occupancy (relative to 25¢ 30% averages historically)

Movie Club  AMovie Club members representing 285% of attendance

ATheatres operating are more than covering incremental variable costs (film rental,

Operating  cogs, hourly labor, utilities, janitorial, etc.)
Costs AOperating theatres burning less cash relative to being shut down
Guest A96% guest satisfaction with Cinemark protecting their health and safety

Satisfaction Avast majority of guests intend to visit again and will recommend Cinemark to

family and friends 15



Theatre Reopening Status
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considerations, as well as active collaboration with our studio partners on the timing of their new film

releases

Reopening Considerations

1 Current status of the virus

Evolving restrictions imposed by
governmental authorities

3 Availability of new film content

4 New health and safety protocols

Consumer confidence and
willingness to return to theatres

Reopening Timeline and Approach

A~70% U.S. theatres open as of this past weekend

AWas 90% in early November before CO¥@Dnfection
rates escalated

A60% of Latin America open

ABrazil, Central America, Colombia and Ecuador currentl
operating, at least partially

AArgentina, Chile, Peru reopening dates remain unclear

ATactical and phased reopening was successful in the U.S. an
be applied throughout Latin America

AlK2gAy3a Of I aaA0 NBLISNI2NE O
promotional pricing of $5 for adults and $3 for children and
seniors in addition to new release films

16



2020 Financials
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YTD September 2020 Financial Summary T —

Amounts in millions

YTD 30 2020 Worldwide Results Highlights

AAhead of the crisis, through Feb QTD, on relatively flat
attendance, revenue was up 5%, Adj. EBITDA had increased

16% and Adj. EBITDA margin expanded ~200 bps compared
YTD  YTD 1019

M 9‘3—19 AThe impact of COVAID®, including being shutdown for last

Attendance 48 216 two weeks of March, throughout 2Q and most of 3Q, with
limited film content materially distorted YTD 3Q20 reported
results and yielded a net loss of $(378)MM

Revenue $588 $2,494
i AWe have taken significant actions to preserve cash and bolste
AdJ- EBITDA $(179) $567 liquidity, which limited our monthly cash burn to ~$50MM in
Adj EBITDA % N/A 29 704 2Q and 3Q and secured cash runway into 2022 if the current
] | environment continues
Free Cash FloWw $(235) $211 AOur history of favoring a strong balance sheet with low
leverage has positioned us well to withstand the COVID
End Cash Balance$826 $483 pandemic;cash management will remain a central focus as

we emerge from crisis

Net Leverage N/A 1.9x
¢ FulltyearCapExeduced to ~$100MM vs. $300MM budget

¢ Deferred $63MM of 2Q20 and 3Q20 rent expense to
future periods, along with payment extensions of varied
other obligations

1) See Appendix page 24 for reconciliation of Adjusted EBITDA and Free Cash Flow to the most directly comparable GAAP measure 18



A Look Ahead
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Theatre Industryc A Look Ahead TR —

A Innovating and evolving mowvigoing the moviegoing
experience with Private Watch Parties and reparatory
content as we await the reignition of the industry

ao®®

o g00®

HOST A VERY MERRY MOVIE SCREENING
FOR UP TO 20 GUESTS!

A We believe penup demand for ouf-home THE CINEMARK
entertainment, along with a backlog of strong film P R!VAT
content, bodes well for exhibition TCH

WA vo4

Al NBOGdzNYy (2 Wy2NXIFfOeQ Yl|é aLl ®®
driven by staggered theatre openings due to ¢t PA RcTY

government limits, reduced operating hours, lingering
social distancing and a ranyp of consumer comfort
with public gatherings

STARTING AT *99*

*Prices may vary. Learn more

¢ Note: our historic occupancy levels in peak periods
typically range between 280%, so we can operate
profitably while maintaining social distancing
requirements

A Studio and talent support is strong with marketing
campaigns, festival ideas and other creative concepts
already in motion to help excite consumers to return to
theatres

A We have maintained active communication with
Cinemark Movie Rewards members, including Movie
Club, which will be a key channel for reopening

20



