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Safe Harbor
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of the private securities litigation reform act of 1995. Such forwaoking statements involve known
and unknown risks, uncertainties and other factors which may cause the actual results, performanc
or achievements of the company to be materially different from any future results, performance or
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specifically station operating income and Adjusted EBITDA. In conformity with reg@ation
information reconciling the noiGAAP financial measures included in this presentation to the most
directly comparable financial measures prepared in accordance with generally accepted accountin
principles is available on the investor relations portion of the company's website at
www.Salemmedia.com, as part of the most current report on forK &1d earnings release issued by
Salem Media Group.
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Diversified, Growth-Driven Multimedia Company

U Salem Media Groujs a multtimedia company targeting 116 Radio
conservative and Christiaaudiences Stations
. . . . SRN®
U Formed in 1986, IPO in 199Bleadquartered in Camarillo, Solom Radio Mowork
CA BROADCASTING

U We reach millions of consumemaily across the nation

through digital media, radio angublishing mr"ﬂﬂhﬁ’fm 7 . RedState
U Salem Media has one of the largest content librarieth =é= Q @
more than 100 highlyrafficked website properties and Sl = _
116radio stations featuring multiplaigh-profile talkshow DIGITAL Daiy Biole  BEARINE ARMS GOdTUbe et
hosts
U Strong financial modetharacterized by recurring revenue,
adjusted free cash flow and quarterly dividends (currently g%g&%%% * — *
9.3% yield) bl el o f
— HISTORY ~ SALEM
U Three reporting segmenthighlighted by stable radio PUBLISHING e ——n

broadcasting revenue angtowingdigital business

1) As of December 4, 2018
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http://new.christianity.com/default.aspx

Investment Highlights

Addressing Rapidisrowing End Markets: Radio Broadcasting and Digital Media

U Immense weekly audience reaching over 268ion people, or 92% of Americars) aweekly basis
U Thirdlargest radio broadcasten thetop 25 U.Smarkets
U Websites are a leading source for Christian and conservative content

Reliableand Predictable Net Income and Strong Free Cash Flow Generation

0 LTM 9/18 net incomef $22.2 million,or $0.85 per share
0 LTM 9/18 free cash flow of $18.7 million, or $0.71 per share

A Free cash flow yieldf 25.3%

StrongHistory of Capital Returns to Shareholders

U Cash distribution 0$0.26 per share, yielding 9.3%
U 28 consecutive quartersf dividend distributions
U Distribution is characterized as a return of capital, a more favorable tax treatment

SignificantPresence in Rapidisrowing Digital Media Business

U Focused on the growth of local digital revenue wehent rollout of Salem Surround
U Strategicallynvestingin R&Dand acquisitions to foster growihn digital media

1) As of December 4, 2018
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Our Integrated Multi-Media Approach

Revenue LTM

September 30, 2018

Digital
Media
$42.2

P’ Radio
Broadcasting
$198.1

Dollars in millions

SALEM®)
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@ Broadcasting

A #1 in commercial Christian radimoadcasting

A 116stations acros89 markets, with ove3,200
affiliates

Digital

A More than150million monthly page views
across hundreds of websitgoperties

A Publish more than 2 millionooks annually

A Several high profile authors undeontract




Balance Sheet & Dividends

Select Balance Sheet Terms

ividend Histor
Strong Div y $ Millions Sep 30, 2018 Dec 31, 201

Cash & cash equivalents 0.0 0.0

U Currently9.3%dividend yield?

U Cash & cash equivalents Receivables 37.2 34.8
intentionally held down to

minimize cash interest FCC Licenses 379.2 380.9

U  $30M revolving line of Total Assets 568.9 572.8
credit at LIBOR #00bps

U $153MFederal NOLs at Debt 250.4 258.7

December 312017 Total Liabilities 3425 3415

¢c2Grtf {0201 K2f RSN®RZE5SIj dzA ( & 231.3

1) As of December 4, 2018
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Third Largest Radio Broadcaster in Top 25 U.S. Markets

Broadcasting
Ownership of Radio Stations Serving the Top 25 Markets

159 m Number of stations in the top 25 markets Number of top 25 markets represented

116
Approximately half of the adults in the U.S. live in the top 25 markets,

where stations have stronger revenue, margins and asset values

73
40 38
= 29 29 26
24 22 23
T T T T T T T T T l- T I
iHeartMedia Entercom Salen? Univision Cumulus Beasley Urban One Cox Alpha Media  Spanish Emmis
Broadcasting
System

1) Source: BIA/Kelsey and company filings. Market ranking excludes Puerto Ricklak<26f.8.
2) Includesannounced acquisitions, divestitures, and exchanges for Salem.

SALEM®» A




Geographically Diversified Portfolio

Broadcasting

Seattle, WA Denver, CO Minneapolis, MN Chicago, IL Detroit, Ml
(12) 4 AM (18) 4 AM, 1 FM (15) 4 AM (3) 2 AM (13) 2 AM
| | | ‘

Youngstown, OH
(131) 1 AM

Portland, OR Boston, MA

(21) 3 AM, 3 FM (10) 3 AM
New York, NY

(4) (1,19) 2 AM

San Francisco, CA @ Philadelphia, PA
(4.36) 3 AM (9) 2 AM
Colorado Springs, CO Q 9 Washington, DC
(89) 1 AM, 2 FM ® (2 (7) 3AM, 1 FM
4
Oxnard, CA Warrenton, VA
(119) 1 FM o 99 (2]
Los Angeles, CA .
(2) LAM, 2 FM —E’QQ s
San Bernardino, CA @ e Greenville, SC
(24) 1 AM (5) (58) 3 FM
Honolulu, HI e Atlanta, GA
(62) 3 AM, 4 FM 9 (8) 5AM, 1 FM
San Diego, CA
(16) 2 AM
|
Phoenix, AZ Dallas, TX San Antonio, TX Houston, TX Little Rock, AR Tampa, FL Sarasota, FL
(14) 3 AM (5) 3AM, 2 FM (24) 3 AM (6) 2 AM, 1 FM (86) 1 AM, 3FM (17) 5 AM (70) 1 AM

® Top 25 Markets © Markets 2650 @ Other Markets

St. Louis, MO
(23) 2 AM

SourceRadio Market Survey Population, Rankings & InformagiBall 2018published by The Nielsen Company. Market Ranking excludes Puerto Rico.
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Three Strategic Radio Broadcasting Formats

Broadcasting

LTM September 201&adio Revenue

Christian Christian Musia News Talk _ o
Teaching and Tal The FIS® = Programming ‘N
39 Stations + Sirius XM 13 Stations 33 Stations Al
47%of radio revenue 23%of radio revenue 22%of radio revenue Other $175M
41%
ARMIS70
Block Progra.mmllng | - i_“ FOCUS %
U Programming time sold to national ngurofit ministries and locathurches f:FAMILY T ‘L
\y‘ NSIGHT FOR LIVING

U Higher marginghan traditional spotadvertising \‘\ § ) /bIrfIbuchMmmtnes .
U High renewal rategxceeding 95%nnually; 2.54.0% rateincreases LIFES GRM‘E @
0 Our top 10 programmers have averaged 30+ years ondlre truthforlife “&

: . . ay s k o
i Programming revenue comprisé8% of radio revenuand 32%o0f total revenue FAMIL:(odayn J‘iy‘lvﬁ)r
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Salem Radio Network: Serving Over 3,200 Affiliates

Broadcasting

!

SRN®» | ¢

\ 4
Salem Radio Network >y
The Hugh The Dennis The Michael The Larry Elder The Joe Walsh The Eric
Hewitt Show Gallagher Show Prager Show Medved Show Show Show Metaxas Show
Number of Affiliates: 412 392 383 359 388 265 332
Network Revenue
SRN News®» 1,450 SALEM®, 182 _
Salem Radio Network News Affiliates Music Network Affiliates $ in millions
Townhall = -
632 N 43
Affiliates Singingnews Affiliates
RADIO

LTM 9/16 LT™M 9/17 LTM 9/18
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Our Integrated Multi-Media Approach

National Christian GOdTUbe - RSy ol l'!lhlSUUf e

Salem DigitaMedia
WWEGSICS

2 o =
oSk (place®com ST criisswalk.com $50 -
[ oo moson oo

$42.2

$40 -
National Conservative Hl]lAtH RedState 8 —-'__‘-—n,__-l_ _

Websites e OSSR
Nrownhaii; BEARING ARMS $30 1
$20
Church SERMONSP@DE :ichristianlobs.com Claers o

$8.9

E-Commerce WebsiteS o ® : SERMON
wmh'Phouse ChurchStaffing.com k“\l ARCH .cc -

Bible Study King James %0 I
Tools Bible <OD>( LTM 9/18
m L@ ® Revenues

New Mobile Apps
Daily Bible One Place Daily Devotion Operating Income
$ in millions



http://www.crosscards.com/
http://new.christianity.com/default.aspx
http://www.crossdaily.com/
http://www.christianjobs.com/

Strategically Investing In Growth Platforms

. : ) ) ) Transitioned From Desktop to Mobile
U We continue to invest in mobile and tablet
.»‘ 23

platforms given ongoing shift in consumer .
demand, including mobilepps ) -~ 2017’)

U Desktop now accounts for oniy8%of page
: o
VIEWS VS. 99& Iﬁoog = Desktop Mobile Apps ~ Mobile Web ™ Tablet

. . - . . Diversified Mix of Traffic Sources
U Diversified our traffic sources avoid _

reliance from any onerovider @

2017
13%
1%

m Mobile Apps Search Engine Direct Traffic
Facebook ® Email m Website Referrals

SALEMES
MEDIA GROUP

U Largest source dfaffic is now mobile




Our Integrated Multi-Media Approach

Publishing Revenue

Publishing

More than 75 books on the NY Times Best Seller List

. . . 25.0 -
Salem Traditional Book Publishing ¥
REGNERY SEBASTIAN GORKA
b _Publi‘sh_ing,_ Inc. . e $20.0 -
. ) Whu
e d
REGNERY UFight $15.0
H ISTO RY DEFEATING AMERICA'S ENEMIES
—WITH NO APOLOGIES
Salem Self-Publishing Services S0 -
8 MANAGEMENT
ACROSS AMERICA s
= 2 PROVERBS
PRACTICING =
One Step
At A Time
IM & GLENDABUCKEES $0.0 -

LTM 9/18




