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MERITAGE HOMES CORPORATION 
RESPONSIBLE MARKETING POLICY 

PURPOSE  

We are committed to meeting the highest ethical and legal standards for our marketing while 
fulfilling our customers’ information needs. To protect our customers’ right to a fully informed 
decision, we promote truthful, fair, and non-discriminatory advertising and marketing of our 
products. Transparency, accuracy, and clarity of our pricing and product information in our 
messaging are essential to prevent all claims of deceptive marketing, and to uphold our high 
standards of customer satisfaction.  It is important to us that our marketing partners share these 
values and help create a safe, responsible environment for our brand and customers. We are equally 
committed to providing all our stakeholders with accurate, transparent, and timely information.  

Our marketing strategy reflects the affordability, energy-efficiency, and livability of our product. 
We believe our commitment to building energy-efficient, healthy homes is well-aligned with buyer 
preferences regarding sustainability and the environment. Our marketing strategy also focuses on 
a range of in-person to virtual offerings, with helpful online resources that include a chat bot, 
videos, and brochures on our customer website to make key information even more accessible. 

This Responsible Marketing Policy applies to all employees (full time or part time), as well as our 
marketing vendors, suppliers and partners. This policy is reviewed and updated annually at a 
minimum.  

 

OUR RESPONSIBILITIES 

Our approach to presenting our brand story starts with our core value of Integrity Above All Else: 

• Clear and honest representation of our products, services, and terms and conditions 
• Sales and marketing efforts that are anti-discriminatory without limitation, race, gender, 

color, religion, age, national origin, marital and familial status, gender identity, sexual 
orientation or any other legally protected status 

• Compliance with sales and marketing-related laws and regulations in the regions where we 
conduct business 

• Fair competition 
• Customer privacy protection 
• Respectful and timely response to stakeholders 
• Sustainable marketing efforts through our virtual offerings 

TRAINING AND EDUCATION  
• Marketing team members and vendors review this policy annually  
• Marketing team members participate in compliance-based and professional development-

based training annually at a minimum to ensure physical and digital marketing assets 
consider topics including but not limited to consumer facing promotion positioning, data 
protection, privacy policies, inclusive marketing and fair housing  
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REPORTING CONCERNS 

• Contact executive management or VP of Internal Audit / Compliance with any questions 
or concerns regarding compliance with this policy and to report violations 

• Anyone may report any actual or suspected violations under this policy promptly to 
Meritage’s anonymous ethics phone line at (800) 793-7719 or anonymously by Internet 
(www.meritagehomes.ethicspoint.com). The hotline provides a transcript of your 
anonymous call to Meritage’s Chair of the Audit Committee through a third-party provider. 
Accordingly, the hotline is completely confidential and protects the identity of any 
individual reporting a potential issue 

• Prohibit retaliation of any kind against an individual who reports concerns in good faith  
 


