
Social Media 2022 Esports

F1 Gaming

Podcasts

F1 Digital Estate

F1 TV Pro & Access

F1 Fantasy

F1 TV available in 127 markets

6  languages

24 simultaneous  streams

Available across 7 platforms

51% yoy growth with 1.6M picked team users (PTU) 

80% of PTUs are U35 and 22% of PTUs in the UK (top market) 

1st market for growth is USA, only second for users to the UK

600K units of F1 Manager 22 sold at the end of 
2022

F1 22 The Official Game nominated for best 
sports/racing game at The Game Awards 2022 and 
was in the top 10 across multiple markets.

F1 Clash – 2022 is the most profitable year of F1 
Clash ever 

30.1M total listens for 2022 total for F1 Beyond The 
Grid, F1 Nation and F1 On The Edge

Beyond The Grid grew across three key areas;  US 
(4.7m listens, +31% yoy), females (3.0m listens, +94% 
yoy), and under 24s (3.9m listens, +13% yoy). 

60.6M followers

7.5BN video views

1.4BN engagements

12.5M followers

8.9M followers

21.6M followers

8.5M followers

*Total Followers across the four main platforms & Snapchat, TikTok, Twitch & Chinese social platforms.

F1 2022 Digital Fact Sheet 

F1 is the fastest growing sports league in 
terms of followers

Instagram is driving this growth in the US 
adding 813k followers in 2022 with a total of 
4.5m followers. 

+45% followers yoy - US fastest growing 
country and now also 1st market ahead of UK 
and Brazil (increase of 1.4m followers in 2022).

125.1M Unique users across F1.com & F1 App

2.9BN Page views across F1.com & F1 App

36% growth yoy in net database with a total of 
13.7M registered users  

351M Impressions – with 111M impressions in the 
first event only (highest of the season)

51M Video Views– 68% of video views were from 
Instagram with a total of 34.5M views

7.3M Engagements – Instagram continued to drive 
engagement with 5.5M over the four events
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