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Nightfood and Papa John's Satisfy Late
Night Cravings with Double Cheeseburger
Papadias and Pickles for Two Ice Cream
TARRYTOWN, NY, Nov. 23, 2020 (GLOBE NEWSWIRE) -- via NewMediaWire -- Nightfood,
Inc. (OTCQB: NGTF), the company pioneering the category of nighttime snacks for better
sleep, today announced Nightfood’s Pickles For Two ice cream is being featured along with
a Double Cheeseburger Papadia from Papa John’s in a gift pack as part of a promotional
partnership.

“We’re honored to have been invited by Papa John’s to participate in this national promotion
satisfying late-night cravings,” commented Nightfood CEO Sean Folkson. “We’re excited to
be able to introduce our Pickles For Two, and the entire Nightfood brand, to so many new
consumers.”

Nightfood ice cream was developed by leading sleep experts for nighttime snacking with
ingredients for relaxation and better sleep.  A better choice for men, women, and children of
all ages, Nightfood pints feature more protein, fiber, calcium, magnesium, and zinc, and less
sugar, less fat, and fewer calories than regular ice cream.  

The company recently launched the Pickles For Two flavor to satisfy the two most popular
pregnancy cravings: pickles and ice cream. Nightfood was named this year as the official ice
cream of the American Pregnancy Association. And now, the two companies are bringing
consumers the opportunity to satisfy all of their late-night pickle cravings with Pickles for
Two ice cream and the Papa John’s Double Cheeseburger Papadia, which also features
crunchy pickles.

In addition to Pickles For Two, Nightfood ice cream comes in many traditional flavors,
including Cold Brew Decaf, Cookies n’ Dreams, Midnight Chocolate, Full Moon Vanilla, Milk
& Cookie Dough, Bed and Breakfast, Cherry Eclipse, and After Dinner Mint Chip.

Papa John’s Double Cheeseburger Papadia is a fan-favorite, available for a limited time
only.  It features a quarter pound of seasoned beef with crispy pickles and melty cheese
baked to a toasty perfection. The Double Cheeseburger Papadia is served with Papa John’s
signature burger dipping sauce for a maximum flavor experience.

As part of the promotion, influencers and other consumers were selected to receive a
custom cooler, pints of Nightfood’s Pickles For Two, and of course, a Papa John’s Double
Cheeseburger Papadia, delivered by their local Papa John’s location.  Nightfood ice cream is
not available for consumer purchase from Papa John’s as part of this promotional
partnership. 

About Nightfood Holdings:

https://www.globenewswire.com/Tracker?data=j_if2_EAQKRxsNXGHZWIbbwPs_NTkgmkfAvxwUC_ZC9bnsxpgegwTTNQPrgHx32mEL1Oewd7xbDGwLOYExk1-w==


Nightfood Holdings, Inc. (OTC: NGTF), owns Nightfood, Inc. and MJ Munchies, Inc. 

Nightfood has expanded distribution for its ice cream into major divisions of the largest
supermarket chains in the United States: Kroger (Harris Teeter), Albertsons Companies
(Jewel-Osco and Shaw’s and Star Markets), and H-E-B (Central Market) as well as Lowe’s
Foods, Rouses Markets, and other independent retailers. 

Nightfood won the 2019 Product of the Year award in the ice cream category in a Kantar
survey of over 40,000 consumers. Nightfood was also named Best New Ice Cream in the
2019 World Dairy Innovation Awards.

Nightfood has been endorsed as the Official Ice Cream of the American Pregnancy
Association and is the recommended ice cream for pregnant women.  There are
approximately 3,000,000 pregnant women in the United States at any given time, and ice
cream is the single most-widely reported pregnancy craving.  With more calcium,
magnesium, zinc, fiber, and protein, less sugar and a lower glycemic profile than regular ice
cream, Nightfood has been identified as a better choice for expectant mothers.

Nightfood is not just for pregnant women.  Over 80% of Americans snack regularly at night,
resulting in an estimated 700M+ nighttime snack occasions weekly, and an annual spend on
night snacks of over $50 billion dollars, the majority of it on options that are understood to be
both unhealthy, and disruptive to sleep quality.  

Nightfood was formulated by sleep and nutrition experts with ingredients that research
suggests can support nighttime relaxation and better sleep quality.  Scientific research
indicates unhealthy nighttime cravings are driven by human biology.  Willpower is also
weakest at night, and stress is another contributing factor.  A majority of night snackers
report feeling both guilty and out-of-control when it comes to their nighttime snacking.

Because unhealthy night snacking is believed to be biologically driven, and not a trend or a
fad, management believes the category of nighttime-specific nutrition, which Nightfood is
pioneering, can be a billion-dollar category. 

MJ Munchies, Inc. was formed in 2018 as a new, wholly owned subsidiary of Nightfood
Holdings, Inc. to capitalize on legally compliant opportunities in the CBD and marijuana
edibles and related spaces.  The Company is seeking licensing opportunities to market such
products under the brand name “Half-Baked”, for which they’ve successfully secured
trademark rights.  

Questions can be directed to investors@Nightfood.com

Management also encourages Nightfood shareholders to connect with the Company via
these methods:

E-mail: By signing up at ir.nightfood.com, investors can receive updates of filings and news
releases in their inbox.

Telegram: There is now a live, interactive Telegram group which interested parties can join
to reach team members and discuss Nightfood. Ask questions, learn more about the
company and discuss future prospects. Join the Telegram Group Here:
https://t.me/NightfoodHoldings

https://www.globenewswire.com/Tracker?data=Sn0eRl7T1lG6kWO5kL3sY_6NM9n8oXOpj00GPcA0beEjInlNCG3JWzh9Wjgf0HXx-KWcQ4GY9SrpM0NHelsDobTpqUnE8bvL73RoiELkjz0=
https://www.globenewswire.com/Tracker?data=8t1ofqgQWEN_0yz6yq6HNgonTss5k3ydrQL9Sti7Hmo2kYucCQXMg9yFhA27-V8-L2rMmpVAXa5rlzPxABwbHMFNzMfUi8nsN4EWOyEovNZqdcyexAjT57ZhBHYEACHWq6jZ3IThg5n4dkev2nu5VzGJup6b7B0u-3fq-w3HZFQBw2D965EJZi93cWaFo60h8ukuYgjkJtsB5Y2N_5B02KGLNwgrg8HRzCDqmk5EiPY=
https://www.globenewswire.com/Tracker?data=XxoRsoSMp9eIvtdMnMoK7V4kFEuE95MGS1eMuBr64VF8AjqrzAU1avr3ossJwDIKz1UwvC3-sk-VfKyMOZBkdniJVRO3izqRI4LeI3nY_WQjjSyjVn9WPs0WARJbw-wNA_cGY8o4SUwXsHI4eldDFSF3orUOXl1cED1eWlaoctzD4eI5CoXa-cUR_R6P7jgAm2B08YVb2eVFdLbE5Iu_X2xyyIKumbSncOhWVf6YMWb-bLBMawwkI2ureiWN-2gL0abznGmVXCoSXL96JXfdiw3jpdcTQAA1neZBf-MxSAc=


YouTube: The company has established a new YouTube series which will feature weekly
videos with team members, insights into latest industry developments, and provide a behind
the scenes look at the latest company developments.  Click here to subscribe to Nightfood’s
YouTube channel.

About Papa John’s

Papa John’s International, Inc. opened its doors in 1984 with one goal in mind: BETTER
INGREDIENTS. BETTER PIZZA.® Papa John’s believes that using high quality ingredients
leads to superior quality pizzas. Its original dough is made of only six ingredients and is
fresh, never frozen. Papa John’s tops its pizzas with real cheese made from mozzarella,
pizza sauce made with vine-ripened tomatoes that go from vine to can in the same day and
meat free of fillers. It was the first national pizza delivery chain to announce the removal of
artificial flavors and synthetic colors from its entire food menu. Papa John’s is headquartered
in Louisville, Ky. and is the world’s third largest pizza delivery company with more than 5,360
restaurants in 48 countries and territories as of September 27, 2020. For more information
about the Company or to order pizza online, visit www.PapaJohns.com or download the
Papa John’s mobile app for iOS or Android.

Forward-Looking Statements: 

This current press release contains "forward-looking statements," as that term is defined in
Section 27A of the United States Securities Act of 1933 and Section 21E of the Securities
Exchange Act of 1934. Statements in this press release which are not purely historical are
forward-looking statements and include any statements regarding beliefs, plans,
expectations or intentions regarding the future, including but not limited to, any products sold
or cash flow from operations. 

Actual results could differ from those projected in any forward-looking statements due to
numerous factors. Such factors include, among others, the inherent uncertainties associated
with distribution and difficulties associated with obtaining financing on acceptable terms.
These forward-looking statements are made as of the date of this news release, and we
assume no obligation to update the forward-looking statements, or to update the reasons
why actual results could differ from those projected in the forward-looking statements.
Although we believe that the beliefs, plans, expectations and intentions contained in this
press release are reasonable, there can be no assurance that such beliefs, plans,
expectations or intentions will prove to be accurate. Investors should consult all of the
information set forth herein and should also refer to the risk factors disclosure outlined in our
most recent annual report for our last fiscal year, our quarterly reports, and other periodic
reports filed from time-to-time with the Securities and Exchange Commission.

Media Contact:
Tim Sullivan
media@Nightfood.com
732-816-0239

Investor Contact:
Stuart Smith
investors@Nightfood.com
888-888-6444, x3

https://www.globenewswire.com/Tracker?data=WENYUL569qNM1yxWZJdTWhmY_7flKaGunisbwd5L3mBLyXEoxH1AhtTPhukSNLTtZc7A9fxntAUTk7HrripbblMv8-AmHbHqWLoNYPOs451U0f15JiPuKacbaDJbEl1SddJ2fUFPyy-XwsYHhH-6hCFDOvbmZ8aIlj3ZQrviKOc5vLeu5SdXA5qp9p3RLlNxzH5lHhb_4x9fbmnPQ863my1kjyYdsFdFVVMmV3sJBMIA3-MtposQZ_CbZgVZPVQ0pSLsoWD5thB_NGFWA62cfw==
https://www.globenewswire.com/Tracker?data=sT8biAb4ufSx0vuDr0es2fY3BuFubWdYBvfQd-rERq8AlSwDa07ugmJmCGV18GQN-U9qQ-83iBy5_JgYA2dW2ipZXurINGzK5RFT1m68D2f1Yuk8Up_fWrajwee1Hi02_kUcq6kHwsOuX-GtWh_DZ392ZEcXQx3bkdyP83hk8v5IM-cvFctUlC2YS-ttkNQGco9-W3WUbldhht5KL6tp5g0cvr5cJJWCUCtUDQUJSYoF6KW51o_i38GyVe1YsFBfNU9im2Yh7pXYOKU2zck-rafeNHbeeeD-CUT31J-gAt20JRF7D2arxPeh4Z70E5sgD8SJfRLb6GEfTIugj4CXUQ==
https://www.globenewswire.com/Tracker?data=QlWbdkvnAnRL8xxQGVYTIH224D6JHQBV-9UhM9qt0r6FNcXuw0wpNYIKO8pfZsF6S5aFbjYocevwgMrvZak8kDLjyb16PaXl2qM0x6_q9-Y=
https://www.globenewswire.com/Tracker?data=Sn0eRl7T1lG6kWO5kL3sY_6NM9n8oXOpj00GPcA0beHd0OX5m42q0dgGlG6EtZ_lcMBCPOXFsgHyOppZoLta_pPgJIj_UZs1OEwnz-UxwpM=


NIghtFood, Inc.

Nightfood Pickles For Two ice cream featured in Papa John's gift pack

Attachment

NIghtFood, Inc.

Source: NightFood
Holdings, Inc.

https://ml.globenewswire.com/Resource/Download/0286faca-d494-4b15-8610-0e51e811ec3e
https://www.globenewswire.com/NewsRoom/AttachmentNg/4c4d9f6f-a168-47b7-a547-c62dbe6b8dcc
https://www.globenewswire.com/NewsRoom/AttachmentNg/0286faca-d494-4b15-8610-0e51e811ec3e/en

	Nightfood and Papa John's Satisfy Late Night Cravings with Double Cheeseburger Papadias and Pickles for Two Ice Cream
	NIghtFood, Inc.
	Nightfood Pickles For Two ice cream featured in Papa John's gift pack


