
Energy, Sports and Fitness
category increasing approximately 
34% during the first quarter
 
Weight Management product 
category grew by 16% in the quarter
 
Targeted Nutrition, which includes
our Health & Wellness product 
offerings, grew by 21%

1Please reference earnings press release for the first quarter ended March 31, 2021 at ir.herbalife.com for discussion of Adjusted Diluted EPS.
 
This document contains “forward-looking statements” within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. All statements other than 
statements of historical fact are “forward-looking statements” for purposes of federal and state securities laws, including any projections of earnings, revenue or other financial items; any statements of the plans, strategies and objectives of 
management, including for future operations, capital expenditures, or share repurchases; any statements concerning proposed new products, services or developments; any statements regarding future economic conditions or performance; 
any statements of belief or expectation; and any statements of assumptions underlying any of the foregoing or other future events. Forward-looking statements may include, among other, the words “may,” “will,” “estimate,” “intend,” 
“continue,” “believe,” “expect,” “anticipate” or any other similar words. Although we believe that the expectations reflected in any of our forward-looking statements are reasonable, actual results could differ materially from those projected 
or assumed in any of our forward-looking statements. Our future financial condition and results of operations, as well as any forward-looking statements, are subject to change and to inherent risks and uncertainties, such as those disclosed 
or incorporated by reference in our filings with the Securities and Exchange Commission including our most recent quarterly report on Form 10-Q, many of which are beyond our control. Additionally, many of these risks and uncertainties 
are, and may continue to be, amplified by the COVID-19 pandemic. Important factors that could cause our actual results, performance and achievements, or industry results, to differ materially from estimates or projections contained in or 
implied by our forward-looking statements include, among others, the following: the potential impacts of the COVID-19 pandemic on us, our Members, customers, and supply chain, and the world economy; our ability to attract and retain 
Members; our relationship with, and our ability to influence the actions of, our Members; our noncompliance with, or improper action by our employees or Members in violation of, applicable U.S. and foreign laws, rules, and regulations; 
adverse publicity associated with our Company or the direct-selling industry, including our ability to comfort the marketplace and regulators regarding our compliance with applicable laws; changing consumer preferences and demands; 
the competitive nature of our business and industry; legal and regulatory matters, including regulatory actions concerning, or legal challenges to, our products or network marketing program and product liability claims; the Consent 
Order entered into with the FTC, the effects thereof and any failure to comply therewith; risks associated with operating internationally and in China; our dependence on increased penetration of existing markets; any material disruption 
to our business caused by natural disasters, other catastrophic events, acts of war or terrorism, cybersecurity incidents, pandemics and/or other acts by third parties; noncompliance by us or our Members with any privacy laws, rules, or 
regulations or any security breach involving the misappropriation, loss, or other unauthorized use or disclosure of confidential information; contractual limitations on our ability to expand or change our direct-selling business model; our 
reliance on our information technology infrastructure and manufacturing facilities and those of our outside manufacturers; the sufficiency of our trademarks and other intellectual property; product concentration; our reliance upon, or the loss 
or departure of any member of, our senior management team; restrictions imposed by covenants in the agreements governing our indebtedness; risks related to our convertible notes; changes in, and uncertainties relating to, the application 
of transfer pricing, customs duties, value added taxes, and other tax laws, treaties, and regulations, or their interpretation; our incorporation under the laws of the Cayman Islands; and share price volatility related to, among other things, 
speculative trading and certain traders shorting our common shares.
 
 
The forward-looking statements should be considered in light of these risks and uncertainties. All forward-looking statements contained herein are based solely on information available to us on the date of this presentation. We undertake no 
obligation to publicly update or revise any forward-looking statements, whether as a result of changed circumstances, new information, future events or otherwise.

Raising Full Year Guidance

First Quarter Highlights

2021   

Earnings

Raising Full Year Guidance:

•  Net Sales Guidance to 9% – 15% Growth

•  Reported and Adjusted1 Diluted EPS 
Guidance to $4.41 – $4.81 and 

   $4.65 – $5.05, Respectively

First Quarter HighlightsDelivers Largest First Quarter Net 
Sales in Company History

• Net Sales of $1.5 Billion, an 18.9% 
  Year-Over-Year Increase

• Five of Six Geographic Regions Reported 
Year-Over-Year Net Sales Growth

Set Single Month Net Sales Record 
in March

Herbalife Nutrition Will Host Its 2021 Investor Day in August


