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Opes Acquisition Corp. CEO 
Ophir Sternberg toured a 
BurgerFi location in Miami 
Beach, where he sampled the 
food and learned of the fast-
casual burger chain’s nine-year 
history. 

That March meeting, with 
BurgerFi’s then-Chief Brand 
Development Officer Charlie 
Guzzetta and founder John 
Rosatti, persuaded Sternberg to 
pursue a $100 million acquisition 
of the North Palm Beach-based 
company, he said. “I’m pretty 
sure we tried just about 
everything on the menu that day,” 
Sternberg said. 

Sternberg, who was promoted to CEO and chairman of Opes Acquisition Corp. (Nasdaq: OPES) prior to the meeting, 
said he was familiar with the chain from his time as founder and CEO of Miami-based Lionheart Capital. 

Shortly after the tour, the Covid-19 pandemic struck South Florida and nonessential businesses such as restaurants were 
ordered to close, offering only takeout and delivery. 

That didn’t deter Sternberg’s interest in the company. Instead, he said it slowly emboldened his desire to pursue the 
acquisition. He said he believed a fast-casual chain like BurgerFi was able to adapt to the changing food and beverage 
landscape more effectively than competitors. 

“I was looking for a company that would come out of Covid as a much stronger company,” he said. “BurgerFi would be 
a very attractive merger opportunity for us with or without Covid, but the pandemic did help us weed out some of the 
weaker players.” 

Guzzetta, recently promoted to president of BurgerFi, said the capital infusion will help the chain enter new markets and 
open more corporate-owned stores. BurgerFi plans to open 50 restaurants in 2021. Thirty are slated to be corporate 
locations, while the rest will be franchised. 

Those future corporate-owned stores are where Sternberg’s 26 years of real estate investment experience will help 
advance BurgerFi’s goals, he said. 

Guzzetta said the Washington, D.C./Virginia/Maryland market is one he hopes to move into thanks to the funds from 
this deal, along with New York and bordering states. 

In the meantime, Sternberg and Guzzetta have begun a search for a new BurgerFi chief executive. Former CEO Corey 
Winograd stepped down from the position more than a year ago, and Sternberg said he hopes to bring in an industry 
veteran to fill the role. 


