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Forward Looking Statements

This presentation contains certain statements related to future results, our intentions, beliefs and expectations or predictions for the
future which are forward-looking statements as that term is defined in the Private Securities Litigation Reform Act of 1995. These
forward-looking statements involve a number of risks and uncertainties that could cause actual results to differ materially from either
historical or anticipated results depending on a variety of factors. These risks and uncertainties include, but are not limited to, the impact
of the continuing financial and operations uncertainty due to the COVID-19 pandemic, including its impact on the overall economy, our
sales, customers, operations, team members and suppliers. Further information concerning the Company and its business, including
factors that potentially could materially affect the Company’s financial results, is contained in the Company’s filings with the Securities
and Exchange Commission.

This presentation includes market and industry data, forecasts and valuations that have been obtained from independent consultant
reports, publicly available information, various industry publications and other published industry sources. Although we believe these
sources are reliable, we have not independently verified the information and cannot make any representation as to the accuracy or
completeness of such information.

We disclaim any obligation or undertaking to disseminate any updates or revisions to any forward-looking statements contained in this
presentation or to reflect any change in our expectations after the date of this presentation or any change in events, conditions or
circumstances on which any statement is based.

Use Of Non-GAAP Financial Measures

This presentation contains non-GAAP financial measures. All references to profit measures on a comparable basis exclude items that
affect comparability.
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Patrick Industries Acquires

ROCKFORD FOSGATE
on March 7, 2022

ANNOUNCEMENT DATE
February 24, 2022

CLOSING DATE
March 7, 2022

REVENUE
$155 Million in 2021
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PURPOSE BUILT AUDIO SOLUTIONS

About Rockford

* Headquartered in Tempe, AZ

* Designs and distributes high-performance audio systems and components focused on innovation and quality
*  Markets served overlap and align with leisure lifestyle enthusiast

Strategic Rationale

e Preferred supplier in product space driven by consumer preferences

i ki Sales by Ch |
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e Innovative design and unrivaled performance

Powersport
OEM

Sizeable Aftermarket Concentration

* Enhances our go-to-market strategy and provides enhanced stability
e Significant synergy opportunities with our expansive footprint and presence Other OEM

Powersports Market Entry

/ L . . . Powersport &
7“4/‘ N o Exten5|.on into adjacent Iglsure lifestyle marke'F Enthusiast
e Attractive market dynamics and addressable size Aftermarket

Patrick’s platform powers Rockford’'s penetration & expansion in new aftermarket and OEM channels
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Patrick’s Partnership with Rockford
Advances Aftermarket Growth

Diversify our portfolio with
premium branded, highly
J engineered, high margin

Leverage growing connection

[ to consumers
Expand aftermarket —
product platform

offerings

Patrick’s Aftermarket Breakout

RV & Industrial ‘ Marine v ./ Powersports & Enthusiast
4
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~$160 Million Annualized Patrick Aftermarket positioned to
Aftermarket Revenue in 2021 /" Double in 2022 (Est. ~$300M)
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Patrick's Growing Presence in Powersports and Aftermarket

Rockford & Wet Sounds

Product Offerings Patrick’s Platform, Footprint and Resources

+  Premium branded products * Consumer trends driving OEM

* Receivers, Displays, Signal _ S preferences
Processors. Enclosures & * Build out of network with significant

Amplifiers for OEM and leveragability as we acquire or
develop additional brands

* Proprietary manufacturing
capabilities

Fostering consumer
connection with dealer and

aftermarket
rep network

*  Full-Range Wake Tower
Speakers & Subwoofers

@ * ATV, UTV, Auto & Motorcycle =~ w7 "7 7 - - mrmmmmmmmmmmmm s m e m e m e
Audio and Accessories

* Audio solutions platform
Direct-to-consumer

» Leisure Lifestyle enthusiast markets ) .

* Highly engineered audio products Y O - v
that touch across our leisure "/ O
lifestyle enthusiast end market vV O

& Soddordfosqate %

wet sounds

Geographic Concentration

Patrick’s existing platform of deep OEM relationships and extensive distribution channel will drive synergies and
deeper penetration into Powersports and aftermarket channels

we PATRICK
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Purchase Price Multiple Expansion Driven by
Post-acquisition Synergies

EBITDA Margin Post
Acquisition?

EBITDA Margin at
Acquisition Date’

18.2% +310 Bps 21.3%
EBITDA Multiple at )) EBITDA Multiple
Acquisition Date’ Post Acquisition?
8.2x 6.4x

2022P Pro-Forma Aftermarket

~$300 Million

1Based on a selected basket of acquired aftermarket companies 2 Based on 2021 EBITDA
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n https://www.facebook.com/Patrickindustries/

O https://www.instagram.com/patrickindustries/?hl=en

B e nousres, inc PATRICKIND.COM
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