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Data is approximated as of December 31, 2023.
(a) Largest hotel franchisor by number of hotels.
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Reconciliations of non-GAAP financial measures to the most directly comparable GAAP financial measures can be found in the Appendix.
Note:   All system metrics on an organic basis
(a) Net income for 2023 was $289 million.
(b) Net cash from operating, investing and financing activities for 2023 was $376 million, ($66 million) and ($402 million), respectively.
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Data as of December 31, 2023.  Reconciliations of non-GAAP financial measures to the most directly comparable GAAP financial measures can be           
found in the Appendix.
(a) Excluding contracts awarded for ECHO Suites Extended Stay by Wyndham.
(b) In constant currency.
(c) Net income for 2023 and 2022 was $289 million and $355 million, respectively.   Comparable basis represents year-over-year growth             

excluding the results of the select-service management business and owned hotels in 2022 and marketing fund variability.  
(d) Represents the percentage of adjusted EBITDA converted to free cash flow.  Net cash from operating, investing and financing activities                     

was $376 million, ($66 million) and ($402 million), respectively.
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WH Select-Service includes all WH economy, midscale and upper midscale brands; STR Upscale includes STR upscale, upper upscale and luxury       
segments.
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2023 represents all-time high organic year-over-year net room growth. 
(a) 2022 net room growth excludes Vienna House acquisition.
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Reconciliations of non-GAAP financial measures to the most directly comparable GAAP financial measures can be found in the Appendix.
(a) Net income for 2023 and 2022 was $289 million and $355 million, respectively. Comparable basis represents year-over-year growth 

excluding the results of the select-service management business and owned hotels in 2022 and marketing fund variability.  
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Reconciliations of non-GAAP financial measures to the most directly comparable GAAP financial measures can be found in the Appendix.
(a) Net income for 2023 was $289 million.
(b) Net cash from operating, investing and financing activities for 2023, was $376 million, ($66 million) and ($402 million), respectively.
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(a) As of February 1, 2024.
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(a)        Based on WH weighting of STR U.S. Chainscale forecast Feb 2024
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Reconciliations of non-GAAP financial measures to the most directly comparable GAAP financial measures can be found in the Appendix.
(a) Net income for 2023 was $289 million. 
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(a) Assumes midpoint of 2024E adjusted EBITDA outlook.
(b) Assumes midpoint of Wyndham’s target net leverage of 3-4x based on midpoint of 2024E adjusted EBITDA outlook.
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(a) Based on 2022 and 2023 actual adjusted net income and annualized $0.32 for 2022 and $0.35 for 2023 per share quarterly dividend.
(b) Based on 2024 estimated adjusted net income and annualized $0.38 per share quarterly dividend, consistent with current quarterly cash dividend 

policy.
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Data as of December 31, 2023.
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Note: Represents average WH U.S. guest demographic data in 2023.

Page 32
Select-service is defined as STR economy, midscale and upper midscale segments.
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WH Select-Service includes all WH economy, midscale and upper midscale brands; STR Upscale includes STR upscale, upper upscale and luxury segments.
(a) STR 2002 vs 2000
(b) STR 2009 vs 2008
(c) STR 2020 vs 2019
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All data as of December 31, 2023. World’s largest hotel franchisor based on number of hotels; chainscale market share as per most recent Franchise 
Disclosure Documents.
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Data is not brand specific. RevPAR and revenue results are indicative for a 70-room new construction Wyndham-branded economy hotel in the United 
States on a full year current post-COVID basis. Cost per room also includes average land costs for economy hotels across the United States.  Operating 
expenses are based on current post-COVID STR HOST select-service industry data, adjusted for wage inflation, and are not based on individual hotel 
performance. Return on invested capital assumes a loan interest rate of 7.25%.
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Represents branded and non-branded hotels in the economy, midscale and upper midscale segments based on STR census December 2023.
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Reconciliations of non-GAAP financial measures to the most directly comparable GAAP financial measures can be found in the Appendix.
(a) Net income for 2023 was $289 million.   Comparable basis excludes marketing fund variability.  
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Note:  Does not include potential bad debt impacts from uncollectible accounts, if any, in the event of a distressed environment, which cannot be predicted.
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(a) Other revenues are primarily derived from our co-branded credit card program and other ancillary services.
(b) Net income for full-year 2023 was $289 million. 



Net income  $                          289  $                          355 

Provision for income taxes                              109                              121 

Depreciation and amortization                                76                                77 

Interest expense, net                              102                                80 

Early extinguishmet of debt                                  3                                  2 

Stock-based compensation                                39                                33 

Development advance notes amortization                                15                                12 

Transaction-related                                11                                -   

Separation-related                                  1                                  1 

Gain on asset sales                                -                                (35)

Foreign currency impact of highly inflationary countries                                14                                  4 

Adjusted EBITDA  $                          659  $                          650 

Year Ended 

December 31, 2023

Year Ended 

December 31, 2022

Net income  $                           289 

Adjustments:

Acquisition-related amortization expense                                 27 

Transaction-related                                 11 

Early extinguishment of debt                                   3 

Separation-related expenses                                   1 

Foreign currency impact of highly inflationary countries                                 14 

Total adjustments before tax                                 56 

Income tax provision                                   4 

Total adjustments after tax                                 52 

Adjusted net income  $                           341 

Year Ended 

December 31, 2023

Operating income margin 36% 41%

Depreciation and amortization 5% 6%

Adjusted EBITDA adjustments per above 7% 1%

Marketing fund impact 33% 33%

Adjusted EBITDA margin 81% 81%

Year Ended 

December 31, 2023

Year Ended 

December 31, 2022



Net cash provided by operating activities  $                          376 

Less: Property and equipment additions                               (37)

Free cash flow  $                          339 

Year Ended 

December 31, 2023
Cash Flow:

Net cash provided by operating activities  $                           376 

Net cash used in investing activities                                (66)

Net cash used in financing activities                              (402)

Effect of changes in exchange rates on cash, cash equivalents and restricted cash                                  (3)

Net decrease in cash, cash equivalents and restricted cash  $                            (95)

Year Ended 

December 31, 2023
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