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‘ ‘ VF's first quarter results were right in line with our expectations. The company's largest brands and international and
direct-to-consumer platforms performed well, delivering solid results against a retail backdrop that continues to experience
significant dislocation. Our diversified value-creation model and our focus on becoming a more agile and consumer-centric

organization position us to accelerate growth through 2017 and execute against our
recently announced 2021 strategic growth plan. ’ ’

- Steve Rendle,
President & Chief Executive Officer
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\’” POWERFUL BRANDS. POWERFUL PLATFORMS. ONE VF.




