
2021-2022 ESG Report1 GRI 000-00

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy

2021-2022 Environmental, 
Social, and Governance Report



This report includes “forward-looking statements” as that term is defined by the Securities and Exchange 
Commission (“SEC”). Forward-looking statements are any statements other than statements of historical 
fact, including statements regarding our expectations, beliefs, hopes, intentions or strategies regarding the 
future. These forward-looking statements include, without limitation, statements relating to our plans, goals 
and strategies with respect to global inclusion and diversity, environmental sustainability, philanthropy, ethics 
and human rights, and responsible business operations. In some cases, forward-looking statements can be 
identified by the use of words such as “aim,” “may,” “will,” “expects,” “should,” “believes,” “plans,” “anticipates,” 
“estimates,” “predicts,” “potential,” “continue,” “future” or other words of similar meaning. 

Forward-looking statements are subject to risks and uncertainties that could cause actual results of Travel 
+ Leisure Co. and its subsidiaries (“Travel + Leisure” or “we”) to differ materially from those discussed in, or 
implied by, the forward looking statements. Factors that might cause such a difference include, but are not 
limited to, the risks disclosed under “Risk Factors” in documents we have filed with the SEC, including in Part I, 
Item 1A of our Annual Report on Form 10-K for the fiscal year ended December 31, 2021, filed with the SEC  
on February 23, 2022. 

We caution readers that any such statements are based on currently available operational, financial and 
competitive information, and they should not place undue reliance on these forward-looking statements,  
which reflect management’s opinion only as of the date on which they were made. Except as required by law,  
we undertake no obligation to review or update these forward-looking statements to reflect events  
or circumstances as they occur.

FORWARD-LOOKING  
STATEMENTS
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As we pass the two-year mark of the 
global COVID-19 pandemic, I’m pleased 
to see travel and vacations continue to 
rebound. With the increase in tourism 
comes a need to act responsibly. 
Through our Full Circle environmental, 
social, and governance (ESG) program, 
Travel + Leisure Co. aims to do just 
that. I’d like to share a few examples 
of our recent ESG progress, but I 
encourage you to read our full report.

Grounded in our own Green 
Certification program, we continue  
to enact efficiency projects and explore 
renewable energy consumption at our 
resorts. In 2021, we entered into an 
offsite community solar agreement in 

Portland, Oregon, and readied two resorts for solar array installations. As we close 
in on our 2025 greenhouse gas emissions (Scope 1 and Scope 2) reduction target, 
we are considering science-based targets to support an urgent transition to a low-
carbon economy. 

As the world returns to traveling, our need to attract and retain great talent is 
more important than ever. We offered incentives to retain associates for the busy 
summer season at key resort locations, and increased our referral payouts. We 
continue to lead the industry when it comes to our healthcare, mental health, 
and wellbeing benefits. In 2021, we conducted a pay equity study and found no 
significant differences in pay between males and females in comparable positions.

We remain steadfast in our commitment to inclusion and diversity, launching the Traveler’s Pledge in  
May 2021. The pledge is a Code of Conduct for our owners, members, and guests that helps our teams provide  
great vacation experiences in a safe, inclusive, and welcoming environment. We also renamed some of our  
resorts to be more inclusive. 

Adhering to COVID-19 safety protocols remains top of mind. We established a global We’ll Be Ready return-to-
work plan and incentivized associates to get vaccinated. 

Last summer, we launched the Travel + Leisure Charitable Foundation and initiated the Travel + Leisure 
Eatonville Scholarship Program in partnership with the School Board of Orange County, Florida. Through 
corporate, in-kind, and associate workplace giving, we donated more than $1.1 million to our communities in 2021.

We welcomed Lucinda C. Martinez to our Board of Directors, growing our Board’s diversity and experience.  
We continue to foster a strong culture where we emphasize the importance of ethics and integrity,  
human rights, and cybersecurity – and require the same of our suppliers. 

Because of our ESG progress, Travel + Leisure Co. has been named one of Newsweek’s America’s Most 
Responsible Companies (for a second consecutive year), DiversityInc’s Most Noteworthy Companies,  
and Forbes Magazine’s America’s Best Large Employers, among others. 

This recognition would not be possible without the support of 16,800+ associates, our guests, members  
and owners, suppliers, and many other stakeholders. Thank you - and we look forward to continuing to put  
the world on vacation in the year ahead. 

Michael D. Brown
President & CEO

Michael D. BrownMichael D. Brown

Message from our President & CEO+

2021-2022 ESG Report4 GRI 102-14

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy

https://sciencebasedtargets.org/
https://www.travelandleisureco.com/us/en/news/press-releases/2021/travel-and-leisure-charitable-foundation-announces-scholarship-program
https://www.travelandleisureco.com/us/en/news/press-releases/2021/travel-and-leisure-charitable-foundation-announces-scholarship-program
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• Wyndham Destinations®: The largest vacation ownership company with more than  
245 vacation club resort locations worldwide.

• Panorama®: The world’s foremost membership travel business including the largest vacation  
exchange company, industry-leading travel technology, and subscription travel brands.

• Travel + Leisure Group: Featuring travel booking platforms, subscription travel clubs  
and branded consumer products inspired by top online and print travel content. 

Our global team of associates brings hospitality to millions, turning vacation inspiration into  
exceptional travel experiences. Learn more about Travel + Leisure Co. brands by visiting our website.

Travel + Leisure Co. is the world’s leading membership and leisure travel 
company with nearly 20 travel brands across our resort, travel club, and 
lifestyle portfolio. We provide outstanding vacation experiences and travel 
inspiration to millions of owners, members, guests, and subscribers every  
year through our products and services:

ABOUT TRAVEL + LEISURE CO.

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy

https://www.travelandleisureco.com/us/en
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+ Our Values
The execution of our strategy is firmly anchored by our culture — the foundation comprised of the shared values, competencies, 
and spirit of our global team. Aligned with our mission to put the world on vacation, our values are the HEART of our company:

We recognize that our impact on customers, associates, and communities strengthens lives. Travel + Leisure Co. thrives upon the commitment of our more than 16,800 associates. 
That is why we foster a culture that strives to unlock the full potential of every individual and as a company.

C O.
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Our efforts to address these issues take place through  
a targeted ESG strategy, known as our Full Circle ESG Program. 
 
By Full Circle, we mean:
• With hospitality and responsible tourism at the heart of all we do,  

we bring out the best in people and places around the globe. 
• Our world is a place where environmental sustainability  

is a way of life and a spirit of inclusion and diversity thrives. 
• Here, our philanthropy strengthens the greater good,  

and ethics and human rights are universal truths.

Simply said, we endeavor to positively impact our world  
while providing value to our stakeholders.

As a leader in the global leisure travel industry, Travel + Leisure Co. proactively 
contributes to advancing environmental, social, and economic issues at our  
destinations. This includes climate change and water scarcity; youth unemployment  
and human trafficking; and threats to the world’s oceans and forests. 

FULL CIRCLE:  
OUR ESG STRATEGY

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy
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+ Snapshot of ESG Recognition
1

DiversityInc

2021 Most  
Noteworthy 
Companies

Forbes Magazine

America’s Best 
Large

Employers 2021

Human Rights Campaign

Best Places to  
Work for LGBTQ+ 

Equality 2021

National Business  
Inclusion Consortium

Best-of-the-Best list of 
corporations in America 

committed to diversity and 
inclusion across all communities

National Veteran-Owned 
Business Association  

Top 2021

Top 2021 Best Corporations 
for Veteran’s Business 

Enterprises® 

Newsweek 2022

America’s Most 
Responsible Companies  

for second consecutive year

  1Visit our website for additional awards. 

https://www.diversityinc.com/2021-top-50-specialty-lists/
https://www.diversityinc.com/2021-top-50-specialty-lists/
https://www.diversityinc.com/2021-top-50-specialty-lists/
https://www.forbes.com/lists/best-large-employers/?sh=42d0df077b66
https://www.forbes.com/lists/best-large-employers/?sh=42d0df077b66
https://www.forbes.com/lists/best-large-employers/?sh=42d0df077b66
https://www.hrc.org/resources/best-places-to-work-for-lgbtq-equality-2022
https://www.hrc.org/resources/best-places-to-work-for-lgbtq-equality-2022
https://www.hrc.org/resources/best-places-to-work-for-lgbtq-equality-2022
https://www.prnewswire.com/news-releases/2021-best-of-the-best-corporations-for-inclusion-named-by-nglcc-and-partners-in-the-national-business-inclusion-consortium-nbic-301422500.html
https://www.einpresswire.com/article/555903866/navoba-names-top-2021-best-corporations-for-veteran-s-business-enterprises
https://www.einpresswire.com/article/555903866/navoba-names-top-2021-best-corporations-for-veteran-s-business-enterprises
https://www.einpresswire.com/article/555903866/navoba-names-top-2021-best-corporations-for-veteran-s-business-enterprises
https://www.newsweek.com/americas-most-responsible-companies-2022
https://www.newsweek.com/americas-most-responsible-companies-2022
https://www.travelandleisureco.com/us/en/news/our-awards
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+ Our ESG Goals and Targets
Our strategy to drive progress across ESG is guided by the following goals and targets. Each goal is overseen by the  
Organizational Capability team, an executive sponsor, and the Corporate Governance Committee of the Board of Directors.

Focus  
Areas

Goal1 Baseline  
Year

Target  
Year

Status Progress as of
December 31, 2021

Environmental

• 40% reduction in greenhouse gas (GHG) emissions intensity  
(Scope 1 and Scope 2 - location-based) by 2025

• 35% reduction in water withdrawal per square foot by 2025
 
• Plant 2 million trees through partnership with Arbor Day Foundation by 2025
• 20% renewable energy consumption of total electricity  

(of our managed resorts) by 2030

2010 
 
2010

2009
n/a

2025 
 
2025

2025
2030

On target 
 
On target

On target
On target

97.5% of target achieved; emissions intensity has decreased  
by 39% compared to baseline 
60.6% of target achieved; water usage intensity has decreased  
by 21.2% compared to baseline of 221.1 liters / sq. ft.  
1,780,000 trees planted; 89% of target achieved 
2.8% of electricity consumed in 2021 was from low-carbon/renewable 
sources

Social

• Continue to enhance a diverse talent pipeline to increase women  
and diverse representation at the Director-and-above level

• Ongoing focus on diverse hires at all levels
• 15% of corporate spend with diverse suppliers
• Leverage strategic partnerships to increase community impact
• Increase Wish Day participation hours by 10%  

(compared to our pre-COVID-19 2018 baseline)
• Increase Associate Relief Fund donations by 10% and enhance global 

awareness (compared to our pre-COVID-19 2018 baseline)

n/a

n/a
n/a
n/a
2018

2018

Ongoing

Ongoing
Annual
Ongoing
Annual

Annual

Ongoing

Ongoing
Not met
Ongoing
Not met

Not met

See pages 31-33, 39

See pages 31-33, 39
13% achieved
See pages 41-43
In 2021, achieved a 23% increase over 2020 Wish Day hours. An 
increase in hours over 2018 is still to be achieved.  
In 2021, achieved a 98% increase in donors over 2018. An increase in 
total dollars over 2018 is still to be achieved. 

Governance

• Increase associate awareness and engagement of ethics and compliance  
policies and resources

• Leverage human rights partnerships
• Enhance associate awareness and education of human rights commitment

n/a

n/a
n/a

Ongoing

Ongoing
Ongoing

Ongoing

Ongoing
Ongoing

See page 46

See page 47
See page 47

 1 Goals and progress against goals were not subject to Deloitte & Touche LLP’s review and, accordingly, Deloitte & Touche LLP does not express a conclusion or any form of assurance on such information
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GRI 102-18, 102-19, 102-20, 102-26, 102-31

The Travel + Leisure Co. commitment to strong  
ESG principles begins with the Board of Directors.

ESG Governance at 
Travel + Leisure Co.

1 0

+

The Board has adopted structures, policies and processes that provide the framework for our 
corporate governance and promote responsible business practices across our company. 

Responsibilities for certain ESG matters are incorporated into the charters of the Audit, 
Compensation and Corporate Governance Committees of the Board, and the full Board receives 
updates on ESG matters from management and Committee Chairs. The Corporate Governance 
Committee of the Board in particular is responsible for reviewing and reporting to the Board on a 
periodic basis regarding matters of corporate social responsibility and sustainability performance, 
including potential long and short term trends and impacts to the Company of environmental, social, 
and governance issues and the Company’s public reporting on these topics.  The Travel + Leisure Co. 
ESG team is responsible for advancing our water, emissions reduction, biodiversity, and renewable 
energy strategies; monitoring our operational performance; and communicating our progress to key 
stakeholders including customers, investors, and associates. 
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GRI 102-46, 102-47

Our ESG strategy and reporting is guided by the materiality principles and recommended 
approach, which is a broader standard than materiality for purposes of our financial 
disclosures. We also aligned our priorities with industry leading associations such as  
the International Tourism Partnership and the World Travel and Tourism Council.  
In 2022, we worked with a third-party to refresh our materiality assessment and  
capture our stakeholders’ current sentiment two years into the COVID-19 pandemic.  
The results informed our 2021 report content. Our CEO and sitting board member is 
responsible for validation of our material topics and approval of the ESG Report. 

The materiality assessment process:

Determining our Material Topics

Benchmarked the most relevant  
(or “material”) ESG topics for our 
business using a four-phased approach 
to identify common themes across our 
internal resources, industry and peers, 
global reporting frameworks including 
GRI,  SASB, and TCFD, and several  
ESG rating and ranking methodologies.

Engaged 500 stakeholders 
through a materiality survey  
and interviews to help prioritize 
our initial list of 44 ESG topics.

Analyzed survey and interview  
results to develop a materiality  
matrix, resulting in 23 priority  
material topics to direct and 
concentrate our ESG efforts.

• Biodiversity
• Environmental management
• Emissions
• Energy
• Water and wastewater

• Benefits and work-life balance
• Community relations
• COVID-19 response
• Diversity, equity, and inclusion
• Associate engagement
• Associate health and safety
• Associate training and development
• Employment
• Fair pay and living wages
• Labor management 
• Local job creation
• Non-discrimination 

• Anti-corruption
• Business ethics and integrity
• Customer engagement and welfare
• Customer privacy
• Data security
• Human rights

Environmental

Social1 2 3

+

Governance

Our ESG Material Topics
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GRI 102-42, 102-43, 102-44

+ Stakeholder 
Engagement

Stakeholder engagement is integral to our  
ESG strategy and to the long-term health 
and prosperity of our business. We define 
stakeholders as those who are directly 
impacted by our business activities and 
whose partnership is critical to our success.

Stakeholders Topics and Concern How We Engage

Customers

• Data security 
• Customer privacy
• Customer engagement and welfare

• Guest Satisfaction Survey
• Wyndham Rewards Program
• Dedicated hotlines and customer service  

response teams
• Home Owners Associations (HOAs)

Associates

• Employment 
• Labor management
• Associate engagement
• Benefits and work-life balance
• Fair pay and living wages
• Training and development
• Diversity, equity, and inclusion
• Environmental management

• Associate engagement surveys
• Roundtable conversations and  

town hall meetings
• Training and development programs
• Diversity Resource Groups
• Green teams

Communities

• Community relations
• Diversity, equity, and inclusion
• Environmental management

• Charitable giving
• Volunteerism and donations
• Supplier Diversity Council
• Board memberships with local associations 

promoting diverse businesses

Suppliers

• Diversity, equity, and inclusion
• Environmental management

• Supplier Code of Conduct
• Mentor-Protégé Program and recognition 

programs
• Risk assessments and monitoring

Investors

• Business ethics and integrity
• Environmental management
• Emissions
• Diversity, equity, and inclusion

• Quarterly and annual financial reporting
• CDP Climate Response
• Engagement with investors and ESG analysts
• Annual shareholder meeting
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Supporting the United Nations 
Sustainable Development Goals

+

Wellness 
Supporing the health and wellbeing of customers, 
associates, and communities

Inclusive Growth & Sustainable Tourism 
Creating local jobs and economic opportunity, 
while preserving the culture and heritage of destinations

Water 
Reducing our water footprint and protecting 
community access to clean water

Biodiversity & Conservation
Protecting the world’s forests through our partnership with 
Arbor Day Foundation and community impact investments

Women & Girls 
Empowering women and girls

Oceans
Promoting the health of oceans and marine life through 
our procurement practices and operating activities

Education
Driving local impact through investments in 
education for tomorrow’s leaders in travel and tourism

Climate Change
Helping to increase the resiliency of destinations 
and dramatically reduce our carbon footprint

Each focus area within our ESG strategy has been mapped and prioritized in alignment with the United Nations (UN) 
Sustainable Development Goals (SDGs), a leading global framework for private and public action for the year 2030. 
We identified the following SDGs as areas where we can have the greatest impact. Examples of our related efforts 
can be found throughout this report, indicated by the applicable SDG icon. 

GRI 102-12



ABOUT TRAVEL
+ LEISURE CO.

• Wyndham Destinations®: The largest vacation ownership company with  
more than 245 vacation club resort locations worldwide. .

• Panorama®: The world’s foremost membership travel business including the largest vacation  
exchange company, industry-leading travel technology, and subscription travel brands.

• Travel + Leisure Group: Featuring travel booking platforms, subscription travel clubs  

and branded consumer products inspired by top online and print travel content. 

Our global team of associates brings hospitality to millions, turning vacation inspiration into  
exceptional travel experiences. Learn more about Travel + Leisure Co. brands by visiting our website.

Travel + Leisure Co. is the world’s leading membership and leisure travel company with 
nearly 20 travel brands across our resort, travel club, and lifestyle portfolio. We provide 
outstanding vacation experiences and travel inspiration to millions of owners, members, 
guests, and subscribers every year through our products and services:

Our UN Goals
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• Biodiversity 
• Emissions
• Energy
• Environmental management
• Water and wastewater

Material topics covered:

ENVIRONMENTAL AT
TRAVEL+ LEISURE CO.

Relevant UN SDGs

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy
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Material topic: Environmental management, GRI 103, 201-2

As a part of our operational excellence, we place a high value on 
protecting the environment and communities where we live and 
operate. Our Chief Operating Officer is the champion of environmental 
sustainability and engages with senior executives to integrate company 
efforts and initiatives.

+ Our Environmental  
Management Approach 

Our Environmental Sustainability Policy Statement affirms our commitment to  
reduce the environmental impacts associated with our operations and value chain. 

It outlines our priorities to: 
• Manage our environmental footprint
• Track and measure our performance
• Engage and communicate with our stakeholders

Our Green Certification Program
We use our own Green Certification program, LEED®, ENERGY STAR®, and other certifications, 
ratings, and standards to maximize building performance. Our Green Certification program is based 
on the premise that every managed vacation club property should be consistent in its approach to 
environmental stewardship and highlight the incremental improvement of each resort’s environmental 
impact. As such, individual resorts are annually measured by our global quality assurance teams to 
determine the resort’s front- and back- of-house daily environmental practices.

Risks from Climate Change

Climate change is associated with extreme weather conditions and other 
natural disasters, such as increased frequency and severity of storms 
and floods, coastal erosion and flooding due to higher sea levels, rising 
temperatures, and increased forest fires. We manage properties exposed  

to areas that are susceptible to adverse effects from these conditions and disasters. 

Based upon insurable property values as of December 31, 2021, approximately 35% of  
our managed properties are in Tier I windstorm exposure areas, approximately 20% are  
in areas with a high level of flood risk, and approximately 20% are in high-risk wildfire-
prone states. 

It is possible that the weather conditions and other natural disasters associated with 
climate change could increase in frequency and/or severity. This could have a material 
adverse effect on our managed property portfolio, operating costs, and demand for our 
products and/or services.1 

 1 Please refer to our 10-K for the outlined risks.

https://www.travelandleisureco.com/us/en/social-responsibility/environmental-sustainability/our-sustainability-story
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
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GRI 103, 201-2

Travel + Leisure Co. incorporates guidelines set by the International Standards Organization 
(ISO), including ISO 14001 for efficient energy management systems. In alignment with ISO 
14001, we audit and update the Wyndham Destinations (WYND) Green Certification Program 
annually to promote new sustainability practices that place our focus on energy, and water. 
Credit for the certification requires initiatives in the following categories: water conservation, 
green purchasing, environmental education, energy conservation and GHG reduction, recycling, 
and community involvement. 

Successful adoption of the required practices, in addition to using more advanced innovations, 
results in higher levels of program recognition and achievement up to the highest — Crystal 
Green Certification. Recognition plaques for the Green Certification Program proudly hang in 
resort lobbies to remind associates and guests of our commitment to green practices.

WYND Green Certification Levels as of December 31, 2021

49%
Crystal

10%
Silver

1%

40%

No Certification

Basic

2021

https://www.iso.org/iso-14001-environmental-management.html
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Material topic: Energy and emissions. See related data on page 21 and page 22

Our environmental sustainability strategies, programs, and 
goals have the shared purpose of reducing emissions, and water 
withdrawal, while improving our biodiversity impact.

+ Our Environmental  
Footprint 

Energy and Emissions Across Our Operations 
We are committed to reducing carbon emissions (Scope 1 and Scope 2  
- location-based) per square foot by 40% by 2025, compared to our 2010 
baseline. We track performance against the baseline intensity of CO2-

equivalent (CO2e) emitted per square foot across our portfolio of more than 34 million 
square feet. Since 2010, we have reduced our Scope 1 and Scope 2 carbon emissions 
intensity by 39% through 2021, while increasing our overall portfolio square footage by 
11.11% since 2010. 

Our resorts regularly enact low-cost efficiency projects like energy efficient lighting and 
ENERGY STAR® appliances in rooms. In 2021, our Home Owners Associations invested  
more than $17 million in energy efficiency capital projects including upgrades and  
replacements to HVAC systems, cooling towers, pumps, variable frequency drives,  
air handling units, and windows.

Recognizing and Participating  
in Environmental Leadership 

The RCI Green Award (North America and Europe). 
RCI recognizes the most environmentally conscious 
resorts within the company’s exchange network 
through the RCI Green Award, which celebrates  
RCI-affiliated resorts that actively engage in 
sustainable practices. RCI partners with an 
independent organization to assess and rate 
applicants who participate in a 10-minute survey. 
Applicants are judged on their innovations in energy 
and water conservation, outreach, and environmental 
management. Read about our 2021 winners. 

Better Buildings Challenge. Travel + Leisure Co. 
joined the U.S. Department of Energy’s Better 
Buildings Challenge to reduce energy usage intensity 
(Scope 1 and Scope 2) 20% by 2024 for Wyndham 
Destinations-managed resorts and all Travel + Leisure 
Co. corporate locations. We have committed to over 25 
million square feet of building space (over 70% of our 
portfolio), based on a 2014 baseline.

ENERGY STAR® Excellence. Developed by the 
U.S. Environmental Protection Agency to promote energy efficiency, the ENERGY STAR 
rating program provides an important benchmark for our corporate offices. Our corporate 
headquarters currently has an ENERGY STAR rating of 100. Nineteen percent (19%) of 
our locations have an ENERGY STAR rating of 90 or greater, with 32% of those currently 
having a perfect 100.

https://www.travelandleisureco.com/us/en/news/press-releases/2021/rci-recognizes-affiliates-for-industry-leading-sustainability-practices
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Exploring Renewable Energy
We aim to achieve 20% renewable energy consumption by 2030 at our managed resorts.  
During the fiscal year ending December 31, 2021, our 17 onsite solar projects produced a total of 30,215 
Gigajoules (GJ), or approximately 2% of our total energy consumption. This is equivalent to avoiding the 
GHG emissions from nearly 9.5 million miles driven by an average gasoline-powered passenger vehicle 
in the United States. 

In 2021, we entered into an offsite community solar agreement in Portland, Oregon. The arrangement 
is projected to yield more than 500,000 kilowatt-hours (kWh) in renewable power for our local resort, 
which is equal to powering more than 42 homes’ electricity use for one year.

We also finalized the infrastructure needed to prepare for solar arrays at our WorldMark Clear Lake 
in California and Limetree Beach Resort in St. Thomas, U.S. Virgin Islands. The WorldMark Clear Lake 
solar system will have solar carports and five state-of-the-art solar tilt ports that track the sun to 
maximize solar production. Clear Lake will have a 500-kilowatt battery to power the resort for two-plus 
days if the resort needs to go off grid during emergencies. Solar projects are estimated to decrease 
business costs by $60,000 per year. 

WorldMark Energy & Water Fund 
In 2017, the WorldMark Board set aside money to fund resort conservation initiatives to  
reduce WorldMark’s energy, carbon and water footprint. Since then, the fund has financed  
36 programs at 25 properties. The capital expenditures include interior and exterior lighting, 
unit controls and replacement pumps and motors. In Q3 2021 alone, WorldMark resorts  
avoided 800,000 kWh as a result of the implemented programs. This is equivalent to  
avoiding the GHG emissions from driving 122 vehicles for one year.

Solar arrays at WorldMark Clear Lake, California and 
Limetree Beach Resort, St. Thomas, U.S. Virgin Islands
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Material topic: Water and wastewater, GRI 303-1. See related data on page 23

Managing and Conserving Water
We track our water performance against a baseline using an intensity of water  
usage per square foot to normalize across our portfolio of properties. By 2030,  
we aim to reduce water withdrawal intensity by 35% from a 2010 baseline. Our water 

conservation strategies are focused at the resort level and include low- to no-cost upgrades that 
save both water consumption and operating costs. 
 
In 2021, we conducted a water risk assessment according to the World Resources Institute 
Aqueduct tool and identified 71 resorts in high or extremely high-water stressed locations.  
To start, we are implementing action plans with the 12 resorts representing 60% of our targeted 
water reduction efforts. We aim to reduce our water consumption in these 12 areas by more than 
68.1374 megaliters of water annually. 

As part of our action plans, we installed Aqua Mizer® toilet technology at eight new sites.  
The Aqua Mizer technology is a system of toilet tank fill valves designed to eliminate tank to 
bowl leaks, helping prevent catastrophic floods and water loss. In 2021, we saved over 26.4979 
megaliters of water from the new installations. We expect annual savings moving forward to  
be over 41.6395 megaliters. This volume represents an average of about 17% cost savings on  
our water bills.

Automated Leak Detection at WorldMark 

In 2021, we installed six new automated leak detection systems at WorldMark 
resorts. These systems recognize potential catastrophic leaks before they occur. 
This early detection system helps avoid property losses, reduce water usage, and 
save our associates’ time from needing to address serious loss issues in the units.

https://www.wri.org/aqueduct
https://www.wri.org/aqueduct
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Material topic: Biodiversity, SASB SV-HL- 160a.2, GRI 304-3

+ Supporting Biodiversity
Travel + Leisure Co. aims to protect fragile habitats and conserve biodiversity. 
Through our partnership with the Arbor Day Foundation, we have preserved 
millions of square feet of rainforest lands, improved the lives of thousands of 
farmers and their families, and helped restore the planet’s ecosystem. In 2019, 

we became a founding member of Arbor Day’s Evergreen Alliance, known as their “Time for Trees 
Initiative.” The goal of this initiative is to plant 100 million trees and inspire five million tree planters  
to help carry the mission forward — all by April of 2022, the 150th anniversary of Arbor Day.  
The “Time for Trees Initiative” goal was achieved early in 2021.

Supporting biodiversity is a common theme among our resorts and associates’ volunteerism efforts 
around the world. In 2021, local efforts included: 
• Celebrating World Turtle Day in the Philippines. Associates in the Philippines relaunched the  

“Save the Turtles” project in 2021 with the Pawikan Conservation Center, a community organization 
devoted to rescuing, protecting, and propagating marine turtles. Associates raised money, donated 
in-kind goods, and removed trash from Nagbalayong beach, where turtles usually lay their eggs. 

• Indigenous Community Fruit Tree Planting Philippines. Associates in the Philippines are 
supporting the Aeta community – Filipino indigenous people – by donating and planting fruit-bearing 
tree seedlings. Not only are the trees contributing to reforestation efforts, but the fruit will provide a 
food and economic source for the Aeta people. 

• Holua Resort Tree Planting. Associates from the Holua resort in Hawaii teamed up with Dr. Richard 
Stevens from the Palamanui Forest Preserve Fund and the University of Hawaii Foundation to plant 
native Hawaiian trees as part of the Palamanui reforestation project. Wish Days (see page 41) have 
enabled our Holua associates to partner with Dr. Stevens for the past five years, playing a meaningful 
role in growing his botanical garden from ground zero.

Celebrating Turtle Day Celebrating Turtle Day

Holua Resort Tree Planting

Fruit Tree Planting Philippines

Holua Resort Tree Planting

Fruit Tree Planting Philippines
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Material topic: GRI 302-1, 302-3, SASB SV-HL- 130a.1

To achieve our carbon, and water withdrawal goals, we 
use a proprietary, state-of-the-art eco-software – known 
as our WYND Green Toolbox – as a one-stop-shop to 
track, measure, and share best practices. It can develop 
and share dashboards, which measure key performance 
indicators and goals.

Boundary

+ Tracking and Measuring 
Our Environmental 
Performance 

The WYND Green Toolbox also serves as our primary reporting mechanism 
for all publicly reported environmental data including, but not limited to the 
data reported in this section of the ESG Report, and to the CDP, Dow Jones 
Sustainability Indices, Sustainalytics, MSCI, JUST Capital, and others.

Total Square Feet

2020

2021

36,121,223 

34,622,740 6

2021 2020

Total Energy Consumption 1,877,077 GJ 1,724,735 GJ

Non-Renewable Fuel Consumed (Natural Gas, 
Gasoline (Petrol) - Mobile, Propane)

785,593 GJ 697,647 GJ

Renewable Fuel Consumed3 N/A N/A

Total Electricity Consumed4 1,091,484 GJ 1,027,088 GJ

 Purchased Grid Electricity (97% of Total 
Electricity Consumed for 2021 and 2020)

1,061,269 GJ 999,200 GJ

 Self-Generated (Renewable) Electricity 
Consumed (3% of Total Electricity 
Consumed for 2021 and 2020)

30,215 GJ 27,888 GJ

Self-Generated Electricity, Heating, Cooling, 
and Steam, Which are not Consumed4 13 GJ 3,872 GJ

Electricity, Heating, Cooling, and Steam Sold4 13 GJ 3,872 GJ

Energy Intensity (per square foot)5 0.05422 GJ / sq. ft 0.04775 GJ / sq.ft

1 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.
2 See page 24 for  the standards, methodologies, assumptions, conversion factors, and calculations utilized in defining, compiling, and recording enterprise-
wide inventory for energy, water, greenhouse gas emissions (Scope 1 and Scope 2), and other sustainability metrics. 
3 We do not currently consume any renewable fuels.
4 We do not currently consume or sell any heating, cooling, or steam.
5 Intensity ratio includes all energy consumption within the organization only.
6 The change in square feet is due to routine operational control changes in our portfolio. Over the last year, we reviewed and updated the list of locations 
included in our reporting portfolio to ensure only those that are active, open, and under our operational control are included. This resulted in a decrease of 
our overall square footage by 4.15% over what was reported in 2020.

Energy Use1, 2, 4
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Material topic: Emissions, GRI 305-1, 305-2, 305-4

GHG Emissions1 Emissions Sources5

2010 Baseline2 2021 2020

Scope 1 Emissions
46,231 metric 
tons CO2e

53,929 metric 
tons CO2e

37,174 metric tons 
CO2e reported 
in 2020
50,207 metric 
tons CO2e - 
Recalculated*

Scope 2 Emissions  
(location-based)

194,342 metric 
tons CO2e

110,089 metric 
tons CO2e

110,932 metric tons 
CO2e

Scope 2 Emissions  
(market-based)

194,342 metric 
tons CO2e7

109,486 metric 
tons CO2e

not reported

Scope 1 and Scope 2 
(location-based) 
Emissions Intensity  
(per square foot)

0.0077206 
metric tons 
CO2e / sq. ft.4

0.00474 metric 
tons CO2e / sq. ft.

0.0041003 metric 
tons CO2e / sq. ft. 
reported in 2020 
0.00446 metric 
tons CO2e / sq. ft. - 
Recalculated*

Progress Against 
2010 Baseline3 N/A* -38.6% in metric 

tons CO2e / sq. ft.
-46.9% metric tons 
CO2e / sq. ft.*

* In 2021, the Company revised the emission factors used for calculating HFCs included in Scope 1 Emissions due to a correction of an 
error in the emission factors used in the prior year for estimating the emissions relating to HFCs. As a result of the revised emission 
factors used to calculate emissions relating to HFCs, Scope 1 Emissions and Emissions Intensity for the fiscal year ended December 
31, 2020 were recalculated to present comparable data. As a result, Scope 1 Emissions increased by 13,033 metric tons of CO2e to a 
total of 50,207 metric tons of CO2e. The 2010 Baseline and Progress Against 2010 Baseline were unable to be recalculated using the 
revised emission factors.  

1 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.
2  Reference page 24 for baseline calculation.
3 The 2010 Baseline, any progress or progress against goals, was not subject to Deloitte & Touche LLP’s review. As a result, Deloitte & 
Touche LLP does not express a conclusion or any form of assurance on such information.
4 A correction was made to the 2010 Baseline Emissions Intensity, as the emissions intensity of 0.00733300 was published incorrectly 
in the 2020 SR Report.
5 Refer to page 24 to see Global Warming Potentials (“GWP”) obtained from the Intergovernmental Panel on Climate Change 
(“IPCC”) Fifth Assessment Report (Climate Change 2013: The Physical Science Basis” – Table 8.A.1) (“AR5”).

6 The Company utilized a tool for U.S. Federal Agencies that covers dormitories/barracks which provided a comparable factor. As such, 
the Company continues to utilize the 0.004 lbs./sq. ft. factor in 2021.
7 The baseline for Scope 2 Market-based has been established using Scope 2 Location-based as a proxy as the Company cannot calculate 
a result for 2010 Scope 2 Market-based.

Scope Emissions Source Type Emission Factor Employed

Scope 1 - Global
Natural gas, propane, 
gasoline (mobile)

U.S. EPA MRR Final Rule (40 CFR 98) - Commercial 
Sector 2013

The Climate Registry - 2021 General Reporting 
Protocol - USA Transport

Scope 1 - Global Refrigerants

The estimation is calculated by estimating 1 kg HFC 
per square foot. Emission factor is then calculated 
by the total amount multiplied by 0.3788 to arrive 
at a kilogram of CO2e figure. This factor of 0.3788 is 
derived by multiplying the following values calculated 
by ICF International (ICF): 
•  Average Pounds of Refrigerant Charge per Square 

Foot (0.004 lbs./sq. ft.)6 
•  Average Comfort Cooling Annual Refrigerant Loss 

Rate (0.1)
• IPCC GWP for R-410A (most used for AC units) (2088)
• Conversion from Pounds to Kilograms (0.4536 lbs./kg)

Scope 2 - U.S.: 
Location-Based

Electricity U.S. EPA eGRID – 2022 (with 2020 Data)

Scope 2 - U.S.:  
Market-Based

Electricity

Utility Emission Factors (2021  
Research Year) 

World Resources Institute - GHG Protocol Scope 2 
Guidance (2015)

Scope 2 – Canada:  
Location- and  
Market-Based

Electricity
Environment Canada - 2021 National Inventory 
Report (2019 data)

Scope 2 - Rest of 
World: Location- and 
Market-Based

Electricity

International Energy Agency - CO2 Emissions from 
Fuel Combustion 2021 - Year 2019

United Kingdom Department for Environment, 
Food, and Rural Affairs –  
2021 Guidelines
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Material topics: Water and wastewater, biodiversity, GRI 303-3, 304-3, SASB SV-HL- 140a.1

1 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.  
2 Refer to page 24 regarding water methodology.
3 Water withdrawal intensity, and the 2010 Baseline, any progress or progress against goals, was not subject to Deloitte & Touche LLP’s review and, accordingly, Deloitte & Touche LLP 
does not express a conclusion or any form of assurance on such information.
4 Please note that based on limited water discharges, water consumption information is currently not available.

2021 2020

Water Withdrawal (megaliters / thousands of cubic meters) 6,035.06 5,236.32 

Fresh Water Withdrawal (megaliters / thousands of cubic meters) 6,035.06 5,236.32

Fresh Water Withdrawal in areas with High or Extremely High 
Baseline Water Stress 34% of 2021 and 35% of 2020 total water 
withdrawal (megaliters / thousands of cubic meters)

2,029.89 1,812.70

Water Consumption (megaliters / thousands of cubic meters)4 N/A N/A

Water Consumed in areas with High or Extremely High Baseline 
Water Stress4

N/A N/A

Water Withdrawal Intensity (liters/square foot)3 174.3 145.0

Progress Against 2010 Baseline Intensity3 - 221.1 liters / sq. ft. - 21.2% - 34.4%

Biodiversity Efforts

Trees planted through partnership with Arbor Day

1,780,000

2020

2021

1,741,687

Water Withdrawal and Consumption 1, 2
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Environmental data has been reported for the entities where the Company has operational control (as defined 
by the Greenhouse Gas Protocol). Environmental data that pertains to the organizational and operational 
boundaries have been reported for the global operations for owned, managed, and leased locations including 
administrative space, sales, data and call centers, resorts, and bungalows which in total includes 412 
properties in 2021. Travel + Leisure Co. does not track locations under 1,000 square feet.  Locations under 
1,000 square feet have been identified as kiosks in malls and key drop-off sites at various locations. This 
exclusion is not material because these locations comprise less than 0.01% of the portfolio square footage in 
our boundary.  Actual data is utilized when calculating metrics, with exceptions in specific instances where 
an estimation is required to ensure the site impact is included within the metrics. Travel and Leisure Co. uses 
the EcoStruxure™ Resource Advisor platform (the “RA platform”) to collect individual site data, which is then 
aggregated and consolidated through the platform’s reporting function. The RA platform also automatically 
applies the correct numeric conversions to convert all different sources of data with their respective units 
of measure (e.g., MMBtu, MWh, MJ, Therm) into the unit of measure reported within the environmental 
performance disclosures.  

Energy Use and GHG Emissions Scope and Methodology
This report includes Scope 1 (direct) and Scope 2 (indirect) emissions. The methodology is in accordance with 
the Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard (Revised Edition), published 
by the World Resources Institute/World Business Council for Sustainable Development (the “GHG Protocol”).  
Specifically:
•  Scope 1 emissions include all relevant GHGs emitted directly from the Company’s activities, which 

includes natural gas, propane, fuel oil, owned/leased fleet fuel usage and refrigerant use.
• Scope 2 emissions include indirect GHG emissions from consumption of purchased electricity.  Scope 2 

emissions are reported as both location-based and market-based.

The GHG baseline has been established in accordance with the GHG Protocol. The baseline for Scope 1 and 
Scope 2 GHG emissions was set as 2010, which was the first year the Company began gathering, tracking, 
and reporting data for Scope 1 and Scope 2 Location-based.  The baseline for Scope 2 Market-based has been 
established using Scope 2 Location-based as a proxy as the Company cannot calculate a result for 2010 Scope 
2 Market-based.  The environmental performance data for our 2010 baseline was recalculated in 2018 as a 
result of the Wyndham Destinations spin-off of the Wyndham Hotels and Resorts entity.

The Scope 2 market-based calculation method utilizes emissions factors that Travel + Leisure Co. has 
identified or has been provided through contractual instruments such as:
• Energy attribute certificates: such as renewable energy credits (RECs), alternative energy credits, carbon 

offsets, etc. 
• Direct energy contracts: inclusive of renewable energy, brown power, and low-carbon purchases. 

• Utility & supplier-specific emissions rates: pulled directly from the supplier’s website or supplied in the contracts/
invoices themselves

Travel + Leisure Co. does not have any energy attribute certificates or direct energy contracts. Accordingly, market-
based emissions are calculated using supplier/utility factors, when available.  When these factors are not available, 
grid average factors consistent with location-based emissions are utilized.   Residual mix is not utilized in our 
calculations as the Company has found it immaterial to overall emissions and therefore is not including residual mix 
as required by the GHG Protocol.   

Scope 2 location-based is calculated by multiplying the purchased electricity by the appropriate emissions factors 
for that geographic area (grid average factors). Refer to page 22 for the emission factors used.

The underlying energy usage data for Scope 1 and Scope 2 GHG emissions is collected through the RA platform 
primarily based on meter readings, supplier data, or estimations.  This platform calculates the associated emissions 
through the application of appropriate GHG emission factors, using the most recent emission factors available as 
shown in the Emissions Sources table on pg. 22.  GHG emissions relating to HFCs included in Scope 1 emissions are 
estimated based on square footage.

The following gases are included in the GHG inventory: CO2, CH4, N2O, and HFCs. Remaining gases (PFCs, SF6, 
NF3) have been omitted from reporting as they are not a material source of GHG for the business.  Biogenetic CO2e 
is not applicable to our business. 

Water Methodology
The Company’s only material source of water comes from municipal sources and is monitored through third-party 
water meters. When metered water is not available, we gap fill the rest of the data using estimations.

The water intensity is calculated by dividing the liters by the square footage of the building (excluding parking and 
irrigated area). The Company does not withdraw water from surface, ground, sea, or produced sources in a material 
way.  Current data relating to the origin source of third-party water is not available.  Non-freshwater usage is not 
material to the Company as we only withdraw fresh water at our locations.  Water stress is determined by utilizing 
the World Resource Institute Aqueduct tool. 

Material topic: GRI 302-1, 302-3, 303-3, 305-1, 305-2, 305-4, SASB SV-HL-140a.1

Notes for our Environmental Data

AR5 Global Warming Potentials Used in this Report

Greenhouse Gas GWP

CO2 1

CH4 28

N2O 265

HFC for R-410A (most used for AC units) 2088
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+

To deliver 
on our 
environmental 
goals, Travel 

+ Leisure Co. strives to engage 
meaningfully with associates,  
owners, and guests to support  
the sustainability and resiliency  
of destinations within our portfolio.

Travel + Leisure Co. provides 
sustainability training to newly 
hired associates, office-based staff, 
engineers, housekeeping staff, and 
resort management teams. “Achieving 
Everyday Sustainability” is a series 
of web-based training modules 
driven by the Green Certification 
Program. Functional areas that 
receive specialized training include 
housekeeping, front desk, and 
maintenance teams. Additionally, 
resort staff are offered energy 
conservation training through 
Schneider Electric.

All Wyndham Destinations vacation club resorts and Travel + Leisure Co. 
corporate offices have Green Teams that are responsible for energy tracking 
and performance improvement. Green Teams drive associate engagement and 
participation around environmental days of awareness and celebration such as 
Earth Hour, Earth Day, and Earth Week. 

The “Caught Green Handed” program allows associates to nominate co-workers 
for going the extra mile to promote sustainability in the workplace. Quarterly, 
the Travel + Leisure Co. Green Council votes on nominees for the Caught Green 
Handed award. The winner best illustrates our commitment to deliver great 
vacations while embodying environmental responsibility. 

At a resort level, associates actively engage owners and guests to celebrate the 
environment and participate in sustainability-focused activities. All Wyndham 
Destinations vacation club resort suites are equipped with recycling bags,  
EcoLogo dish soap, and laundry detergent.

Engaging Associates, Owners, and  
Guests in Environmental Sustainability 

Caught “Green Handed”Caught “Green Handed”

Palm Aire Resort
National Wildlife Day Event

Mountain Vista and The Falls
teams cleaning up trash

Palm Aire Resort
National Wildlife Day Event
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Relevant UN SDGs

• Benefits and work-life balance
• Community relations
• COVID-19 response 
• Diversity, equity and inclusion
• Employee engagement
• Employee health and safety
• Employee training and development
• Employment 
• Fair pay and living wages
• Labor management
• Local job creation
• Non-discrimination

Material topics covered:

SOCIAL AT 
TRAVEL + LEISURE CO.

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy
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+ Our Associates
Our associates are the backbone of Travel + Leisure Co. Our Chief Human Resources 
Officer oversees all efforts related to our associates and engages with leaders across 
the company to integrate efforts and initiatives seamlessly. 

At Travel +Leisure Co. we:  
• Explore innovative solutions to attract and retain talent. 
• Provide the education, tools, and information associates need to own their 

development.
• Engage our associates through technology and feedback mechanisms.
• Foster an inclusive and diverse workplace that provides everyone the 

opportunity to learn, grow, and make a positive impact.
• Ensure a safe and healthy working environment.  

Attracting and Retaining Talent 
In 2021, we revamped our strategy to attract and retain associates in 
the United States ahead of the summer travel season. For new hires 
and existing associates in hourly operations and hourly supervisor 

positions, we offered a “Stay Bonus” for staying with the company through 
September 7, 2021. The amount varied from $250 to $1,500 depending on the 
associate’s level and hire date.

Additionally, we increased our referral payouts to $1,000 for all U.S.-based resort 
operations positions and up to $12,500 for referring qualified candidates to open 
sales positions. In 2021, we hired more than 2,000 referrals, paying out more than 
$1.2 million in referral bonuses to associates. 

We offer a comprehensive total rewards program to our associates, which includes 
competitive pay,1 healthcare benefits, retirement savings plans,2 employee stock 
purchase program,3 and paid time off.  

We are piloting innovative options for hybrid salary and commission compensation 
programs designed to attract and retain new sales and marketing associates in key 
locations. The program enables newly-hired sales representatives and marketing 
agents the opportunity to be paid a fixed hourly rate – in addition to a bonus – for 
up to six months. Participants also have the option to move to an incentive-based 
plan earlier for higher compensation potential.

1  Approximately 50% of our associates participate in a variable pay incentive program.
2  Approximately 97% of our associates are eligible to participate in a company sponsored retirement plan or a mandatory pension plan in their country of residence, subject to plan terms.
3  We have an employee stock purchase plan with a 10% discount from the fair market value at the grant date available to approximately 89% of our associates.

Referral Payouts  
up to

$12.5K
for referring qualified 
candidates to open 
sales positions

$1.2M
referral bonuses paid  
to associates in 2021

Material topics: Benefits and work-life balance, Employment, Fair pay and living wages, Labor management, Local job creation.
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GRI 403-6

Supporting Associates’ Mental Health and Wellbeing 
As part of our total rewards program, we provide 
mental health and wellbeing support. More than 
half of our associates are enrolled in one or more 

of our wellbeing programs in the United States and Canada, 
which include: 

• Hinge Health to help associates and family members address  
back or joint pain without medicines or surgery. 

• Stress and weight management, such as discounted prices  
on fitness club memberships, health and wellness products  
and weight management programs.

• Tobacco cessation program to help associates quit tobacco. 
• Omada Program to help associates learn how to make modest  

health changes that can lead to weight loss and reduced risk for  
type 2 diabetes and heart disease.

• Livongo Diabetes Management Program that includes  
the latest technologies, coaching, and unlimited test strips  
at no cost to associates enrolled in our medical plan. 

We also offer associate discounts to our worldwide resorts,  
encouraging associates to use paid time off and recharge. 

Supporting Working Parents

Travel + Leisure Co. offers an array of resources and benefits to help working parents: 

• Family planning and health coaches to help associates navigate family life while balancing career 
responsibilities. 

• Perks at Work program for savings and free resources, such as finding a tutor for children, homeschooling tips 
and tricks, and discounts on certain childcare providers.  

• Flexible spending accounts for dependent care to save on childcare expenses. 

• Employee assistance program (EAP) to provide counseling and assistance with a variety of personal issues. 

• Two weeks of paid parental leave.1

• Reimbursement up to $5,000 in expenses related to the adoption of a child.

• Flexible work schedules based on our associates’ roles and work responsibilities.  

1  This benefit is only for the U.S. population due to statutory requirements in each country, limiting our ability to gather and track personal data.
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Material topic: Employee training and development, GRI 404-2, 404-3

Promoting Continuous Learning and Development 
We continue to tailor our learning and development strategy to help retain, grow,  
and build a diverse pipeline of internal applicants through various development  
programs at every level. Our global learning and development program is aligned  

under the umbrella of Destination U — a solution that puts the ownership of each associates’
career development directly into their hands.

Through Destination U, each associate can clearly understand where their role fits within  
the company and access courses that are designed to advance their development.  
This is done through three stages of internal development:

1. Start your role: This stage allows new Travel + Leisure  
Co. associates to jump into their role through onboarding  
and skill-building tools.

2.  Grow your expertise: Associates looking to expand  
expertise in their current role can access a variety of  
development tools and resources, including instructor-led 
training, mentorship programs, job shadowing and job  
rotation programs, and self-paced learning resources such  
as TED talks, book abstracts, and e-learning courses.

3.  Develop your potential: Developed for associates  
looking to grow their career, this stage provides tools  
to seek feedback on performance and growth potential.

Travel + Leisure Co. programs to develop high-potential associates and promote career progression include: 
• ACCELERATE. A three-day, face-to-face learning experience customized by management  

consulting company Linkage™ to accelerate leadership performance at the Vice President level.
• The Wyndham Destinations and Panorama Leadership Bench program. A blended learning  

experience designed to proactively develop our talented Directors and Managers, giving them  
the opportunity to enhance their career readiness with Panorama and Wyndham Destinations. 

• The Emerging Leader Program. Establishes internal bench strength by providing hands-on 
 training, preparing noteworthy associates for potential placement into a leadership role.

At minimum, Travel + Leisure Co. completes an annual talent review of all leaders that are Director  
level or above. The formal reviews identify a talent potential rating, readiness for movement within the 
organization, and succession planning. Organization segments conduct reviews for associates,  
professionals, and frontline managers.

To encourage associates to become more proficient in their roles 
and prepare for future opportunities, Travel + Leisure Co. offers  
tuition and certification reimbursement. Tuition reimbursement 
is based on whether the associate is full-time or part-time and the 
grade achieved for each course. The limit is $4,000 per calendar 
year for undergraduate courses and $6,000 for graduate courses. 
Certification or professional licensing courses or programs are 
reimbursed up to $3,500.1

Tuition and 
Certification 
Reimbursement

1 This benefit is only for associates based in the U.S.
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Engaging Employees 
Travel + Leisure Co. engages associates so they can be successful, creating a work environment that ensures we put our customers first. 
Technology solutions like Workday™, our cloud-based Human Capital Management (HCM) system, help us engage with our associates regularly. 
Through Workday, we simplified and standardized recruiting, hiring, learning, and talent management processes across the company. 

In 2021, we conducted an associate engagement survey to serve as a new baseline, in addition to regular pulse surveys. Our engagement score 
ranked in the 72nd percentile among our hospitality peers. The survey was administered by Gallup, Inc., a leading third-party research and 
analytics company. We use the outcomes from our engagement and pulse surveys to plan new and updated programs to further enhance our 
associate engagement. For example, our mental and wellbeing benefits (see page 28) and training and development initiatives (see page 29).

We recognize associates through tiers of awards: 
• eCards (non-monetary). Congratulate, thank, or virtually high-five a coworker with a customizable eCard.
• Heartbeat Awards (monetary). Formally recognize the outstanding contribution of a peer, teammate, or business  

partner who demonstrates our values and core competencies. The monetary value is designated in points —  
from 10 to 250 — that can be sent to an associate. Associates may award 10 to 250 points to a peer or business partner.

We also engage associates through environmental sustainability (see page 25) and volunteerism efforts (see page 41). 

Engagement Score

72ND

percentile among our 
hospitality peers

Material topic: Employee engagement
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Business Process 
Improvement

Taking a deeper look at our current 
business processes to strengthen 
and improve the way we operate 
within Travel + Leisure Co.

Associate 
Engagement

Expanding and rebranding our 
Associate Business Groups (ABGs) 
to Diversity Resource Groups 
(DRGs) to provide professional 
development and career 
opportunities.

Education  
and Training

Reviewing our curriculum and 
expectations, and ensuring we are 
strengthening the knowledge of 
associates and customers to foster 
inclusion and diversity in all areas  
of our business.

Leadership Commitment 
and Engagement

Analyzing our current leadership 
development strategy, identifying
gaps, and taking action to ensure an 
equitable outlook for all associates.

A Culture of Inclusion and Diversity 
We strive to cultivate an inclusive environment where our associates, customers, suppliers, and communities feel appreciated, respected, and valued. We identified and 
enlisted diverse leaders and champions representing various business disciplines for the Global Inclusion & Diversity Council (GIDC). Our President and CEO serves 
as the executive champion. The GIDC mission is to foster, cultivate, and design actions to strengthen our culture and global communities, through inclusion, equitable 
opportunities, and social justice. 

This mission is executed through four focus areas:

In 2021, the GIDC hosted two town halls to review the inclusion and diversity program’s mission, pillars and progress with our associates.

Our President & CEO signed the CEO Diversity Action Pledge, which outlines a specific set of actions we have committed 
to  take to cultivate a trusting environment where all ideas are welcomed, and employees feel comfortable and empowered 
to have discussions about diversity and inclusion. We were also the first organization in the timeshare industry to sign the 
Orlando Economic Partnership Diversity, Equity, and Inclusion Pledge.

Inclusion and 
Diversity 
Leadership

Material topics: Diversity, equity and inclusion, Employee engagement, Non-discrimination, GRI 103

https://www.ceoaction.com/pledge/ceo-pledge/
https://orlando.org/l/diversity-equity-and-inclusion-pledge/#:~:text=We%20will%20pledge%20to%20remove,as%20an%20innovative%20hiring%20practice.


2021-2022 ESG Report3 2

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy

Business Process Improvement 
Our talent acquisition strategy focuses on developing a diverse pipeline of candidates and  
includes applicants from a variety of backgrounds, cultures, and experiences. This includes  
women, people of all gender identities and expressions, people of color, veterans, those living  
with disabilities, and mature job seekers. 

To improve diversity at the Director-and-above level, we implemented an intentional approach  
where 50% of potential candidates presented to the hiring manager will be gender and/or ethnically 
diverse to the greatest extent possible. This approach is designed to enable us to increase our diverse 
representations at leadership levels as we diversify our broader internal talent pipeline.
 

We are committed to gender parity. In 2021, we conducted a pay  
equity study. The findings indicated no significant difference 
in pay between males and females in comparable positions. 

Travel + Leisure Co. is committed to ensuring our customers and associates always feel welcome.  
To improve our customer experience as it relates to inclusion and diversity, we: 
• Outlined a formal process through our Owner Services and RCI call centers to support our  

associates when they encounter a difficult conversation with customers.
• Launched the Traveler’s Pledge in May 2021. The pledge is a Code of Conduct for our owners, 

members, and guests that helps our teams provide great vacation experiences in a safe, inclusive,  
and welcoming environment. 

• Renamed some of our resorts to be more inclusive. In 2021, we made the following changes: 
• WorldMark Plantation Resort is now WorldMark Grand Palms
• Fairfield Plantation is now The Villas at Fairfield
• Club Wyndham SeaWatch Plantation is now Club Wyndham SeaWatch Resort
• Club Wyndham Plantation is now Club Wyndham Grand Palms
• WorldMark by Wyndham Myrtle Beach Plantation is now  
 WorldMark by Wyndham Grand Palms

Leadership Commitment and Engagement
To develop our pipeline of inclusive leaders, we added the following curriculum to our internal leadership 
development programs: inclusive leadership, unconscious bias, and the business case for inclusion 
and diversity for future leaders. The Compensation Committee also included a strategic component in 
the Executive Annual Incentive Plan for 2021 focused on increasing representation of racial and ethnic 
diversity at the Vice President level and above in the United States. 

Several members of our senior leadership team are engaged in local and national inclusion and diversity 
organizations, including the Hispanic Chamber of Commerce of Metro Orlando, The Pride Chamber of 
Orlando, National LGBT Chamber of Commerce (NGLCC), and Lift Orlando.

Education and Training
Approximately 85% of our organization has participated in the online  
Inclusion & Belonging module that outlines concepts around unconscious bias,  
belonging and social equity. All new hires are required to participate  
in the online module within their first 90 days. 

 
We strive to attain the highest completion rate possible at any given time.  
As a large organization constantly onboarding new employees, we consistently  
have about 15% of our total workforce in the process of completing the training.

In 2021, we introduced a new talent development opportunity: the Executive Committee (EC) 
Sponsorship Experience. The EC Sponsorship Experience is a four-month connection experience  
for ready-to-grow Directors and General Managers across the organization. Invited participants are 
paired with an EC member who serves as a sponsor, providing their unique leadership perspective  
while fostering greater organizational visibility and advocacy for selected participants.

We also launched the Mentorship Experience. This six-month relationship-based development 
experience connects people and advance competencies and business acumen to directly support  
each mentee’s personal learning objectives. Participants are matched to executives with broad 
organizational experience. 

Material topics: Diversity, equity and inclusion, Employee training and development, Fair pay and living wages, Non-discrimination

https://www.wyndhamdestinations.com/us/en/our-brands/travelers-pledge
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Associate Engagement 
We rebranded our internal affinity groups to Diversity Resource Groups (DRGs). DRGs focus on 
members’ professional development through education, awareness and community engagement  
and outreach. We have six dedicated DRGs for our Asian and Pacific Islander, Black/African American, 

Hispanic/ Latinx, LGBTQIA+, Veteran, and Women associates. Each DRG is supported by an executive sponsor  
from our Executive Committee.

In 2021, we launched a new DRG in response to the increased incidents of prejudice and racism targeted towards  
the Asian and Pacific Islander community. Asians and Pacific Islanders in Travel (APT) is a platform for our associates 
to be a better advocate and ally for one another and have meaningful conversations. For Asian and Pacific Islander 
Heritage Month in 2021, APT hosted virtual chats with speakers like Congresswoman Stephanie Murphy and U.S.  
Pan Asian American Chamber of Commerce President and CEO Susan Au Allen. 

Asians and 
Pacific Islanders 
in Travel  
(APT)

Coalition of  
Black Associates  
(CoBA)

Fuerte
(Hispanic/ Latinx)

Pride
(LGBTQIA+)

Veteran and 
Supporters Travel 
(VAST)

Women in 
Travel  
(WIT)

Diversity Resource Groups (DRGs)

DRGs 2021 Impact

42 2,000+
sessions

10K
attendees members

Material topics: Diversity, equity and inclusion, Employee engagement
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Material topic: Employee health and safety, GRI 103, 403-1, 403-2, 403-4, 403-5. See related data on page 38

Ensuring the Health and Safety of our Associates  
To ensure our associates and contractors under our control have a safe working 
environment, the Corporate Safety and Security team lead our occupational  
health and safety management system following Occupational Safety and  

Health Administration (OSHA) requirements and guidance. The Corporate Safety and  
Security team participates in companywide risk management meetings and regularly 
reports to the CEO and Board of Directors. 

Each resort is required to identify risks and hazards. Our Corporate Safety and Security  
team then performs annual, comprehensive safety and security risk assessments to audit  
against regulatory compliance, workers compensation, site hazards, food and beverage,  
contract security, COVID-19 protocols, and other relevant topics. 

Each site is required to have dedicated health providers in the event of injury  
or illness. This information is given to associates during onboarding and readily available  
to managers. Per OSHA requirements, each site has a formal Safety Committee comprising  
a mix of frontline associates, supervisors, and managers that participate in at least quarterly  
safety meetings to review incidents and ongoing investigations. Notes from each safety  
meeting are posted in associate common areas. 

The Corporate Safety and Security team works closely with the Business Continuity team 
on incident management plans and response. Business Continuity owns a detailed  
Emergency Preparedness Guide that equips each resort with our incident response protocol and 
reporting process, an emergency response hotline, and the physical requirements for handling 
emergency situations ranging from natural disasters to criminal activity. 

Every associate completes occupational health and safety and emergency preparedness training  
during their new hire orientation. Then, we conduct training on an annual cycle covering a range of 
topics from bloodborne pathogens to ergonomics. Depending on the department, geography, and 
exposure level, additional training may be required. For example, housekeepers receive dedicated 
training to prevent musculoskeletal injuries and focus on ergonomics. In California and other areas 
prone to wildfires, we have specialized training to address evacuation. Members of our Corporate  
Safety and Security team and resort associates responsible for safety maintain certifications to the 
National Fire Protection Association, CPR, and others. 

We communicate to associates about health and safety through weekly safety alerts and newsletters, 
actively engaging on Yammer and Microsoft Teams, and collaborating with other teams. 

In addition to our health and wellbeing benefits (see page 28) to keep our associates healthy,  
we have a variety of safety programs.
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Project Opioid
Travel + Leisure Co. participates in Project Opioid, a collaboration between the 
business community, law enforcement, insurance carriers, health care providers, 
researchers/educators, and faith-based organizations. We signed the pledge, donate 
annually, and sit on the organization’s Board of Directors. 

We recognize how one-time pain prescriptions can quickly turn into a life-long battle 
with opioid addiction. As part of our emotional wellbeing benefits for associates 
and their families, we partner with Cigna and our mental health carriers to provide 
compassionate substance abuse treatment and mental health support. This includes 
providing a confidential crisis hotline and naloxone at no cost. Further, we train 
managers to recognize the signs of substance abuse and intervene early. 

“We’ll Be Ready” Plan
As associates started returning to the office, we established a global “We’ll Be Ready” 
return-to-work plan. This plan is a comprehensive and evolving resource outlining the 
protocols and actions to protect our associates. For example:
• Transitioning associates to work from home, or work a hybrid work schedule, 

wherever possible.
• Mandatory onsite temperature checks and health screenings at select locations.
• Requiring masks onsite for unvaccinated associates and as required by  

local ordinance.
• Promotion of onsite social distancing.
• Requiring sick associates to stay home.
• Immediate contact tracing response.
• Enhanced onsite cleaning protocols in alignment with CDC, WHO,  

and OSHA protocols.
• Certified “We’ll Be Ready” health and safety champions at all resorts and sales sites.
• Enhanced safety and health training specific to COVID-19.
• Vaccine education and incentive initiatives.
• Time off for associates who choose to be vaccinated.
• Required COVID-19 symptom awareness attestation.

We Are VAXXED 
In 2021, we launched “We Are VAXXED” to educate and incentivize associates  
to get vaccinated against COVID-19. We hosted live webinars and Q&A sessions 
with expert medical professionals and health organizations. More than 6,100 
associates in the United States participated by sharing their fully vaccinated  
status and we gave away more than $115,000 in combined raffle incentives over  
the course of 11 weeks.

6,100+ $115K+
associates in the United 
States participated

in combined raffle incentives 
over the course of 11 weeks

Material topic: COVID-19 response, Employee health and safety

https://projectopioid.org/
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+ Our Workforce as of December 31, 2021
All figures are based on contracted or at will active associates identified as full-time and  
part-time in our HR information system as of December 31, 2021, unless otherwise stated. Part-
time associates comprise 7% of our workforce. Temporary workers, which include contractors 
and/or seasonal associates, do not perform a significant amount of activities, and therefore are 
immaterial to total headcount. As such, we have not disaggregated between permanent and 
temporary associates in the disclosures below.

1 As documented above, temporary workers are immaterial to total headcount. As such, we have not disclosed permanent and 
temporary workers disaggregated as required by GRI 102-8 but rather reported both of these employment types in the aggregate.
2 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.

Associates by Country1 , 2 North America 13,880
Canada 109 
Mexico 509
United States 13,262

Latin America  
(LATAM) 397
Argentina 2
Brazil 15
Colombia  3
Uruguay 377

Asia Pacific (APAC) 2,264
Australia 1,081
China 26
Fiji 213
India 102
Indonesia 30

Japan 155
New Zealand 42
Philippines 408
Singapore 76
South Africa 81
Thailand 50

Europe, Middle East  
and Africa (EMEA) 277
Egypt  10
Finland 13
Greece 6
Ireland 85
Italy 1
Portugal 19
Spain 5
Turkey 3
United Kingdom 135

Total 16,818

13,880
2,264277

397

Material topics: Employment, Local job creation, GRI 102-8
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Material topics: Employment, Local job creation, GRI 401-1

New Hires by Region

9,747
1,28732

214 11,280

10,046

Total

Total

NAM

NAM

LATAM

LATAM

APAC

APAC

EMEA

EMEA

Associates Leaving Employment by Region

8,728
1,10544

169

New Hires by Gender

Associates Leaving Employment by Gender

11,280
Total

10,046
Total

605

497

5,096

4,405

5,579

5,144

Not Declared

Not Declared

Male

Male

Female

Female
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Associates by Gender1, 2 New Hires  
by Age Group

Total number of employees entitled to 
parental leave by gender

Parental Leave1, 3, 4

Total number of employees that:

Total number of employees by gender:

returned to work in 
the reporting period 
after parental leave 
ended, by gender

Return to work rate of employees 

that took parental leave, by gender

Retention rate of employees that 

took parental leave, by gender5

returned to work after 
parental leave ended, that 
were still employeed 12 
months after their return 

to work by gender5

Associates Leaving  
Employment by Age Group

Associate Gender by Employment Type1

16,818
Total

457
Not Declared

Not Declared Not Declared

237 220

297

8,910
Female

Female Female

8,231 679

800

Work-Related  
Injuries 
and IllnessesFull Time Part Time

5,085 6
Male Not

Declared

6,026
Female

Material topics: Employee health and safety, Employment, Local job creation, GRI 102-8, 401-1, 401-3, 403-9, 403-10

Female

Male

7,451
Male

7,154
Male Male

< 30 Years 30–50 Years > 50 Years > Unknown

11,280 10,046Total

4,755

12 11 8

1,569

552 454

4,404

32 32

14
Total

3,947

1,530

4,115

took parental leave  

by gender

100% 44%
Male Male

92% 67%
Female Female

1 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67. 
2 Temporary workers, which include contractors and/or seasonal associates, do not perform a significant amount of activities, and therefore are immaterial to total headcount, as 
documented on page 36. As such, we have not disclosed permanent and temporary workers disaggregated as required by GRI 102-8 but rather reported both of these employment 
types in the aggregate.
3 Terminated and active employees during the year ending December 31, 2021.
4 These metrics include only the U.S. population due to statutory requirements in each country limiting our ability to gather and track personal data.

5 These employees represent those who took parental leave in FY21 and have since 
returned as active in the Company for at least 12 months as of June 30, 2022. 1 female 
and 8 male employees were still active with the Company, but have not yet reached 
the 12 month-mark as of June 30, 2022 and therefore were excluded from this count.



2021-2022 ESG Report3 9

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy

Level
American 
Indian or 
Alaska Native

Asian
Black or 
African 
American

Declined  
to Answer

Hispanic/
Latinx

Native Hawaiian 
or Other  
Pacific Islander

Two or  
More Races White

Associates1 1.0% 7.5% 14.4% 2.1% 25.3% 2.1% 3.7% 43.9%

Professional 0.4% 8.3% 10.9% 1.4% 16.1% 1.2% 2.4% 59.3%

Manager 0.3% 8.3% 7.6% 0.6% 14.7% 1.7% 3.0% 63.7%

Director 0.4% 5.5% 3.8% 1.5% 9.2% 0.8% 3.1% 75.7%

VP 0.7% 5.9% 5.2% 1.5% 10.4% 0.0% 2.2% 74.1%

Sr. Leadership 0.0% 5.4% 0.0% 1.8% 3.6% 0.0% 0.0% 89.3%

Associates by Age Group (U.S. only) 1, 2, 3 Gender Percentages by Level (U.S. only) 1, 2, 3

Associates by Race / Ethnicity  (U.S. only) 1, 2, 3

Level

Associates1 24.7% 45.8% 29.6%

Professional 13.4% 63.4% 23.2%

Manager 5.5% 70.3% 24.3%

Director 0.4% 66.0% 33.5%

VP 0.0% 61.5% 38.5%

Sr. Leadership  0.0% 50.0% 50.0%

Level

Associates1 55.6% 44.2% 0.1%

Professional 53.0% 47.0% 0.0%

Manager 48.4% 51.6% 0.0%

Director 42.6% 57.0% 0.4%

VP 28.9% 71.1% 0.0%

Sr. Leadership  25.0% 75% 0.0%

1 For purposes of the tables on this slide, Associates is a defined job level, but generally speaking, all company employees are referred to as associates within this ESG Report unless otherwise noted.
2 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.
3 Percentages may not add to 100% due to rounding of the metrics.

Material topics: Diversity, equity and inclusion, Employment, GRI 405-1

< 30 Years Female30-50 Years Male> 50 Years Not Declared
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Female Male >50 years White Hispanic / Latinx

33%

67%

22%

78%

Material topics: Diversity, equity and inclusion, Employment, GRI 405-1

100%

Governance Body by Gender, Race/Ethnicity and Age Group1

1 This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.
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+ Giving Back to Our Communities
Supporting communities where we live and work around the world, while providing 
vacation experiences to deserving families, is a key focus of the Travel + Leisure Co. 
philanthropy program. Our Chief Human Resources Officer is the executive champion  
of our philanthropic efforts.  

In 2021, we divided our philanthropic efforts between corporate giving, in-kind giving, and associate workplace giving:

Giving Type Amount

Corporate giving $601,516.15

In-kind giving (Wyn Rewards) $60,371.09

In-kind giving (Wish) $279,946.93

Associate workplace giving/match $183,635.23

Total $1,125,469.40

All full-time and part-time associates, working 20 hours or more in the U.S. and  
Canada, can take a Wish Day, which offers 8 hours of paid time off per year to volunteer  
at a recognized charitable 501(c)(3) organization. In 2021, our associates used 1,450  
Wish Days, or 11,600 hours.

Wish Days

Material topics: Benefits and work-life balance, Community relations, GRI 203-2
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Introducing the Travel 
+ Leisure Charitable 
Foundation 
We launched the Travel + Leisure 
Charitable Foundation in the 

summer 2021. The foundation embraces a diverse 
and inclusive community through a variety of 
programs, including leadership training, mentoring 
opportunities, and educational support. 

One of its flagship initiatives is the Travel + 
Leisure Eatonville Scholarship Program in 
partnership with the School Board of Orange 
County, Florida. The program promotes 
educational excellence within the Eatonville 
community, the oldest African American-
incorporated municipality in the U.S., by 
providing scholarships to eligible high school 
students. Through the foundation, we’ll continue 
supporting strategic partnerships with charitable 
organizations that align with our focus and mission. 

Step Up for Students
Step Up for Students is a nonprofit 
in Florida providing low-income 
students, bullied students and 
students with special needs with 

scholarships to help pay tuition for private school, 
assistance to attend an out of district public 
school, or for tutoring, textbooks or therapies. 
Since 2011, we’ve contributed $8,750,000 to Step 
Up for Students. 

Give Kids the World Village
Give Kids the World Village 
is an 84-acre, nonprofit 
“storybook” resort in Central 
Florida where children with 

critical illnesses and their families are treated to 
weeklong, cost-free vacations. For the past seven 
years, Travel + Leisure Co. has sponsored the 
Stars & Pars Golf Tournament — a community 

2021 Travel + Leisure Eatonville 
Scholarship  recipients

fundraising event for Give Kids the World Village 
that has raised more than $1.1 million and provided 
vacation experiences to more than 175 families. 

Jack & Jill Late Stage 
Cancer Foundation
The Jack & Jill Late 
Stage Cancer Foundation 
helps provide vacation 
experiences for more than 
100 families each year, 

creating cherished memories and experiences  
that positively impact the lives of families close  
to losing a parent. Since 2015, Travel + Leisure Co. 
has partnered with the organization to support 
families across the country at many Wyndham 
Destinations vacation clubs resorts, where 
associates and on-site staff ensure a seamless  
and memorable experience for those staying  
with them, many for their last family vacation.

Our new subscription travel club 
will provide new members with an 
opportunity to support the nonprofit 
charity initiative of their choice, 
among participating Central Florida 
organizations, with a $10 donation 
provided by Travel + Leisure Club. For 
every new member who enrolls through 
the club’s charity portal, the Travel 
+ Leisure Club will donate $10 to the 
charity of the new member’s choice 
among participating organizations. 
The pilot program began in 2021 with 
Give Kids The World Village and the 
Northern Florida Chapter of the JDRF. 

Christel House International
The Christel House mission 
is to transform the lives of 
impoverished children around 
the world — breaking the 
cycle of poverty and building 

self-sufficient, contributing members of society. 
Associates of Travel + Leisure Co. contribute 
year-round to Christel House through 
fundraisers, ongoing donations, and volunteer 
hours. In 2021, Travel + Leisure Co. associates 
across the organization donated more than 
$150,000 in monetary and in-kind donations.

Material topic: Community relations

Travel + Leisure Club  
Partners with Central  
Florida Nonprofits 
to Deliver a Positive  
Impact from Travel

https://www.travelandleisureco.com/us/en/news/press-releases/2021/travel-and-leisure-charitable-foundation-announces-scholarship-program
https://www.travelandleisureco.com/us/en/news/press-releases/2021/travel-and-leisure-charitable-foundation-announces-scholarship-program
https://www.clubtravelandleisure.com/v6/charity?utm_source=pressrelease&utm_medium=referral&utm_campaign=GivebackCharity
https://www.gktw.org/
https://www.jdrf.org/northernflorida/
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2022 ESG Report

Associate Relief Fund 
The Associate Relief Fund was created to provide a financial assistance grant  
to qualified Travel + Leisure Co. associates in the event of a disaster or hardship. 
We pay all administrative costs associated with the fund to ensure each dollar 
contributed goes directly to associates in need, and it is administered by 
independent nonprofit Emergency Assistance Foundation. Since 2016, the fund 
has aided more than 820 associates who have experienced a personal hardship,  
or who were directly impacted by a natural disaster.

Local Community Engagement Efforts 
Our resorts and associates engage  
and volunteer in the communities where  
they live and work around the world.  
Following are a few examples from 2021. 

Wyndham 
Championship  
Fore! Good

Creating a positive impact in the community 
is a hallmark of the Wyndham Championship, 
and Wyndham Championship Fore! Good—the 
tournament’s signature philanthropic platform—
helps give back to worthy causes in central North 
Carolina and beyond. Wyndham Rewards donated  
to one of the Championship’s signature charities  
via “Birdies Fore Backpacks.” 

Through Birdies Fore Backpacks, Wyndham 
Rewards works with local organizations—Backpack 
Beginnings, Forsyth Backpacks, Out of the Garden 
Project and United Way of Greater High Point—to help feed children  
from low-income families around the Piedmont Triad region of North 
Carolina. Backpacks are packed with nutritionally-sound meals, which 
families take home every weekend. Just five dollars can feed one child  
for a weekend while $150 can feed a child for a school year. Since its 
creation in 2014, the program has provided more than 590,000 meals  
to thousands of local families. 

WorldMark Leavenworth Trail Maintenance
Associates partnered with local nonprofit Wenatchee River Institute  
to clean-up a popular hiking trail in Leavenworth, Washington, and then  
helped with building maintenance projects at the institute.

Wyndham Ka’Eo Kai and Shearwater Beach Clean-up
Associates participated in a weekly beach clean-up held by Surfrider Kauai.  
The effort removed 150,000 pounds of debris from the Kauai shoreline.

Beach Clean-up

150,000
pounds of debris removed 
from the Kauai shoreline

Impacting Families

590,000+
meals provided to families through 
Birdies Fore Backpacks since 2014

Leavenworth Trail

Shearwater Beach

Material topics: Community relations, Employee engagement
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Relevant UN SDGs

GOVERNANCE AT  
TRAVEL + LEISURE CO.

• Anti-corruption
• Business ethics and integrity
• COVID-19 response 
• Customer engagement and welfare
• Customer privacy
• Data security
• Human rights

Material topics covered:

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy
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GRI 102-18, 102-22, 102-23

Good corporate governance is an integral part of our operations  
and values, and our Board of Directors is committed to exercising  
sound corporate governance principles and practices.

Corporate Governance 

Our Corporate Governance Guidelines, together with the charters of the Audit, Compensation,  
and Corporate Governance Committees of the Board, provide the framework for effective governance.

The Board of Directors is led by Stephen P. Holmes, former CEO of Wyndham Worldwide, who serves 
as our non-executive chairman. We also have an independent Lead Director, and seven of nine current 
directors are independent. 

In 2021, we appointed Lucinda C. Martinez to our Board of Directors. Ms. Martinez is an accomplished 
media and entertainment industry executive with expertise in the global marketing of subscription 
businesses for two of the world’s most successful digital media companies, HBO and Netflix. With the 
appointment of Ms. Martinez, our Board of Directors is 33% gender diverse and 22% ethnically diverse.

+

Board of Directors

Stephen P. Holmes
Chairman of the Board

James E. Buckman
Lead Independent Director

Louise F. Brady
Director

Michael H. Wargotz
Director

Denny Marie Post
Director

Michael D. Brown
President & CEO

Ronald L. Rickles
Director

George Herrera
Director

2021
Lucinda C. Martinez  
appointed

22%33%
ethnically diversegender diverse

Lucinda C. Martinez
Director

https://d1io3yog0oux5.cloudfront.net/_8836b34fae76a6dcde1cb80b820d024f/travelandleisureco/db/1923/17805/file/TNL+Corporate+Governance+Guidelines-080421.pdf
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+ Fostering Ethical Practices
Code of Conduct
The Travel + Leisure Co. Code of Conduct outlines our expectations of all 
associates and serves to foster a culture of compliance and transparency  
within the organization. The Code of Conduct applies to all of our associates. 
Travel + Leisure Co. also expects contractors, consultants, and others who 
temporarily perform work for the company to follow the Code of Conduct.

The Code of Conduct includes topics ranging from equal and fair treatment of 
associates, owners, and guests; health and safety; conflicts of interest; protecting 
our information; anti-corruption; and financial and reporting integrity. All 
associates are required to complete annual Code of Conduct training. 

Strict Stance Against Bribery and Corruption
Travel + Leisure Co. is committed to doing business with honesty, integrity, and  
in an ethical manner. This means we do our best to avoid and prevent corruption 
of all kinds. We comply with all applicable anti-corruption laws, including local laws 
in every country where we do or intend to do business. We also maintain internal 
Anti-Corruption, Conflict of Interest, and International Trade Control Policies to 
manage risks associated with bribery and corruption. 

Travel + Leisure Co. has implemented processes and controls to back up our 
policies to alert us of potential concerns. For example, through a risk-based due 
diligence program, we screen and monitor third parties we work with to identify 
fraud, corruption, sanctioned countries or individuals, legal and ethical issues, and 
reputational risks. We act immediately on any issues that could result in potential 
reputational, legal, and financial exposure to our business.

We intentionally focus on advancing the awareness of our strict anti-corruption 
measures through more simplified policies, communication, and training.  
Through the Code of Conduct and accompanying policies, our message is clear: 
we have zero tolerance for unethical practices. Associates have a duty to speak up, 
and we are all accountable to ensure that our policies are followed. 

As part of our communication strategy, we host ad-hoc trainings throughout the 
year to enhance awareness. We communicate to associates through surveys, our 
intranet, and communication tools like internal television monitors and posters as 
methods to further integrate our Anti-Corruption Policies. 

We report monthly, quarterly, and annually to internal and external auditors,  
and the Audit Committee on program effectiveness, which includes our training 
and awareness measures.

Reporting Concerns
We have a strict anti-retaliation policy, which encourages the reporting of any 
concerns without fear of retaliation. Options for our associates to communicate 
concerns include reporting to a manager, Human Resources Business Partner, the 
Ethics & Compliance team, or through our Integrity Helpline, which is available 
24/7 and managed by a third-party to ensure anonymity. 

The Travel + Leisure Co. Ethics & Compliance team partners with Human 
Resources, Legal, Internal Audit, and Information Technology to investigate and 
address concerns. The EthicsPoint reporting tool is used as our case management 
system, where details of the case, actions taken, and remediation are captured. We 
analyze this data to measure the effectiveness of the Ethics & Compliance program 
and identify ways to prevent, detect, and measure future misconduct. We have a 
consistent progressive disciplinary process to address substantiated allegations.

Material topics: Anti-corruption, business ethics and integrity, GRI 102-16, 103, 205-2, 102-17

STEP UP
YOUR VOICE MATTERS
You are our top priority.

Report any concerns anonymously 
24/7 through the Integrity Helpline. 

TNLIntegrityHelpline.com

0826-2021  OSP-720107  9/21

https://d1io3yog0oux5.cloudfront.net/_63488e308c51d723f11682f88fc09ac5/travelandleisureco/db/1923/17808/file/0842-2021+Code+of+Conduct+Brochure_Single+Pages+%283%29.pdf
https://secure.ethicspoint.com/domain/media/en/gui/55489/index.html
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Material topic: Human rights, GRI 408-1, 409-1, 412-2

Travel + Leisure Co. is dedicated to protecting human rights within  
our sphere of influence and doing our part to combat all forms of 
human trafficking. 

Protecting Human Rights

Our Human Rights Policy Statement – aligned with the principles contained in the United Nations 
Declaration of Human Rights – outlines our commitment to the rights of all humans, including non-
discrimination, the right to freedom of peaceful assembly and association, the receipt of fair wage,  
and the prevention of exploitation of children, forced labor, modern slavery, and human trafficking. 

The Human Rights policy applies to all associates, contractors, suppliers, resort developers,  
and partners within our value chain. Additionally, all are required to operate in a manner  
compliant with applicable laws and operating standards.

+

Taking a Stand Against the Exploitation of Children
We signed The Tourism Child-Protection Code of Conduct 
(The Code) to take a stand against the commercial sexual exploitation of children.  
As a subscriber to The Code, Travel + Leisure Co. commits to enhancing all policies 

condemning child trafficking and providing training to associates globally. The training includes  
the proper tools and resources for identifying and reporting potential trafficking activities at all  
our locations globally. We are the first vacation ownership company to sign The Code.

https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement#:~:text=We%20are%20committed%20that%20those,obligations%2C%20ethics%20and%20business%20conduct.&text=We%20acknowledge%20the%20human%20rights,all%20of%20our%20locations%2C%20globally.
https://www.ecpatusa.org/code
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GRI 102-9, 102-13, 308-1, 412-3, 414-1

We work with hundreds of suppliers to procure what’s needed  
at our resorts. This includes cleaning products, linens and towels, 
hygiene items, furniture, food, and much more. 

Our Supply Chain

Our Supplier Code of Conduct defines our expectations of how our suppliers must operate, 
including human rights, labor rights, environmental sustainability, and anti-corruption. 

+
Procurement Categories Sustainable Sourcing Best Practices

Cleaning Products
Non-toxic cleaning chemicals from Ecolab used for  
unit cleaning and common area guest-touch areas

Environmental Sustainability
Use of Ecolab pesticides without neonicotinoids  
at all U.S. locations

Dish Soap and 
Laundry Detergent

EPA Design for the Environmental-listed or ECOLOGO  
certified soaps and detergents used in resort units

Bath Tissue, Facial Tissue,  
and Paper Towels

Brand standard for paper products to be purchased  
from the Kimberly Clark Corporation, which meets FSC, 
EcoLogo, and EPA guidelines

Cage-Free Eggs
In 2021, 97% of our global sourcing of eggs was cage-free for 
all shell eggs and egg products (liquid and/or processed).

Suppliers and Environmental Sustainability 
In addition to complying with all applicable environmental laws and regulations,  
we expect and encourage our suppliers to:

• Eliminate or minimize emissions.
• Establish greenhouse gas emissions (Scope 1 and Scope 2) 

reduction targets and measures.
• Ensure responsible use of energy (including the adoption of renewable  

energy sources where applicable) and water. 

We also have several programs, relationships, and product requirements to  
maintain a responsible, sustainable supply chain, as illustrated by the examples below.

Suppliers and Human Rights Responsibility
In the Supplier Code of Conduct, we strictly prohibit the use of child labor and expect that our suppliers 
provide transparency into their business operations. In addition, we expect our suppliers to take actions 
to tackle modern slavery1 throughout their own supply chain, consistent with disclosure obligations under 
the UK Modern Slavery Act of 2015. Travel + Leisure Co. evaluates suppliers through the Office of Foreign 
Assets Control database, which screens for any individual or company that might have sanctions against 
them for being tied to a targeting foreign country, narcotics traffickers, or engaged in activities related to 
proliferation of weapons of mass destruction. Additionally, we may require high-risk suppliers to complete 
anti-corruption awareness training.

Supplier Diversity
Our supplier diversity initiative seeks to provide equal access to all suppliers for  
procurement opportunities. Diverse businesses include those owned by women,  
African Americans, Hispanic/Latinx Americans, Asian Americans, Native Americans,  

the LGBTQIA+ community, veterans, and people with disabilities. Our supplier diversity objectives are: 
• To increase corporate spending with diverse suppliers
• To increase the number of diverse suppliers with which we do business 
• To grow and enhance our diverse business community outreach

Key Supplier Partnerships
• Paul Mitchell: We recently partnered with Paul Mitchell to introduce their sustainably  

sourced product line as part of our in-room amenities.

• Lavazza: Part of the proceeds from our Lavazza coffee purchases support tree planting  
efforts through the Arbor Day Foundation. As part of our 2021 Lavazza purchase, trees  
will be planted in four national forests in Florida, California, and Oregon for forest  
restoration and wildlife habitat protection. 

1Read our Modern Day Slavery Statement.

https://www.travelandleisureco.com/content/dam/wyndham/wynd-investor-site/about-wyndham/090721-tnl-supplier-code-of-conduct.pdf
https://www.travelandleisureco.com/content/dam/travel-and-leisure/social-responsibility/ethics-and-human-rights/modern-slavery-statement/060322-modern-slavery-statement.pdf
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Signature Programs How We’re Driving Impact

The Academy
Biennially, Travel + Leisure Co. convenes diverse suppliers to spend a full day with our executives. We share our strategic vision and objectives for the coming years, 
present pertinent business topics relating to department operations, and share tips on how to navigate corporate America. Our suppliers also share best practices,  
and the event concludes with a one-on-one matchmaking session, where we pair the suppliers with our procurement decision makers.

Mentor-Protégé Program
Our Mentor-Protégé Program is a 12-month mentorship program to provide business development assistance to promising diverse businesses. Mentors evaluate  
and measure the protégés’ progress throughout the year. This program helps develop the capability and capacity of diverse businesses to provide products  
and services to large corporations like Travel + Leisure Co.

Supplier Diversity Council

The Florida State Minority Supplier Development Council1 has been sponsored and chaired by Travel + Leisure Co. since its inception. The council’s membership  
is comprised exclusively of local corporate supplier diversity leaders — including Walt Disney World Resort, Universal Parks and Resorts, Orlando Health, Duke Energy,  
and others, as well as diverse suppliers, and presidents of diverse advocacy groups in the community, including the Hispanic Chamber of Commerce of  
Metro Orlando, The Pride Chamber (local LGBTQ chamber of commerce), among others. The primary focus of the Supplier Diversity Council is to discuss shared  
interests and understand how members can best work together to increase opportunities for the local diverse business community. The council also offers  
a “Certification Reimbursement Program” for diverse suppliers. Travel + Leisure Co., through the Hispanic Chamber of Commerce, reimburses program cost  
to participating diverse suppliers (regardless of the diverse classification) that are successfully certified.

Year Spend Percentage of Total Procurement Spend

2020 $102,535,769    15%

2021 $82,239,558      13%

1Travel + Leisure Co. is also a corporate member of the National Minority Supplier Development Council, National LGBT Chamber of Commerce, The Pride Chamber (Orlando), Indy Rainbow Chamber of Commerce, African American Chamber of Commerce of Central 
Florida, National Veteran-owned Business Association, Women Business Enterprise National Council, WEConnect International, U.S. Pan Asian American Chamber of Commerce, U.S. Hispanic Chamber of Commerce, Hispanic Chamber of Commerce of Metro Orlando, 
and Osceola Chamber of Commerce’s Hispanic Business Council.

We consider supplier diversity early in the procurement process and identify potential new opportunities for diverse suppliers through three signature programs.

Our Diverse Supplier Spend

https://fsmsdc.org/
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Guest Satisfaction and Experience
Travel + Leisure Co. actively measures and manages customer satisfaction across our business lines 
by developing customized programs by market, such as loyalty and customer service programs, to 
strengthen relationships with customers. 

Our Customer Care departments offer a comprehensive platform for improving front-line customer 
interactions, expediting case resolution, and generating customer feedback for process improvements. 
Customer service concerns are monitored and managed through various channels. We have a central 
repository to document and respond to customer challenges. From 2019 to 2021, the number of 
customer complaints has dropped 38%. 

We measure intent to recommend (Net Promoter Score) and satisfaction rates by conducting surveys 
for key customer-facing contacts in the following departments: Sales, Resorts, Digital (website 
management), and Contact Centers. Satisfaction surveys, which are based on a scale from 1 to 5, where 
4 is satisfied and 5 is extremely satisfied, are monitored weekly, monthly, and quarterly. Our associates 
and leaders are held accountable for performance. 

In 2021, we observed a dramatic increase in guest occupancy at our resorts, compared to 2020  
but we were challenged with staffing shortages. Regardless, our 2021 Net Promoter Score was 39.8, 
nearly four points above the external hospitality benchmark of 36. 

Material topic: Customer engagement and welfare, GRI 416-1

Keeping Our Customers  
Happy and Healthy

+
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Material topics: COVID-19 response, Customer engagement and welfare, GRI 416-1

In Response to COVID-19
To support the current staffing challenges in the marketplace, we launched our Virtual Agent program. These kiosks will allow guests to be checked 
in expeditiously at our resorts without detracting from the human interaction they expect when arriving at our properties. Agents will answer the 
video calls from their homes or other resorts in our portfolio and process the check-in for the guests in a timely manner. This digital solution will  
allow for our candidate pool to expand and the guests to not be affected by current shortages companies are facing in some markets.

We continue to support curbside check-in and enhanced cleaning protocols at our resorts to allow for a safe environment for both associates and 
customers. As of early 2022, some resorts have adopted curbside check-in permanently due to the positive feedback from our owners and guests. 

In 2021 and 2022, we continued to focus on the health and well-being of our customers and guests in a variety of ways. 

Heightened Focus on Cleanliness at Our Resorts
Vacation Ready® is an enhanced set of cleaning methods and standards to minimize risk and maximize safety due to the COVID-19 pandemic.  
These cleaning best practices were created in partnership with Ecolab to ensure the proper hygiene and infection-prevention processes are  
in place for our customers and guests as they return to vacation:
• Common areas are completely sanitized.
• Resort staff are required to wear masks and use personal-protective equipment for the safety of associates and customers.
• Multiple cleaning stations are available throughout the location, meaning easy access to hand sanitizer and disinfectant wipes for everyone.
• Increased spacing between furniture ensures guests are at a safe distance in common areas.
• High-touch surfaces across public areas — from telephones and touchscreens to handles and hand railings — are frequently cleaned  

and disinfected with EPA approved, virus-killing products.

Improved Check-In Procedures
• Resorts are making check-in calls to help make guests’ arrival easier.
• Text notifications are sent to update guests with the most accurate time they can expect their suite will be ready.
• Suite keys are thoroughly sanitized and disinfected.
• Suite keys are often delivered to minimize interpersonal contact.

Enhanced Sanitation in Suites
• Housekeepers are required to wear protective gear throughout the cleaning process.
• All surfaces are thoroughly cleaned and disinfected — with special attention given to high-touch items such as door handles, light switches, 

thermostats, telephones, remote controls, alarm clocks, drapery pulls, furniture knobs, appliances, faucet handles, and toilet and shower handles.

This room was
cleaned with care.

0532-2020 5/20
490660

0532-2020 General Sales Environmental.indd   20532-2020 General Sales Environmental.indd   2 5/13/20   1:11 PM5/13/20   1:11 PM
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Oversight of Risk Management+

Material topics: Customer privacy, Data security

Risk Management 
Our CEO and other members of senior management are primarily responsible for day-to-day risk management 
analysis and mitigation and report to the full Board or the relevant Committee regarding risk management.  
The Board also has an active role, as a whole and at the Committee level, in providing oversight and seeks to  
ensure that risks undertaken by the Company are consistent with a level of risk that is appropriate and aligned  
with the achievement of our business objectives and strategies.

Each Committee of the Board is responsible for providing oversight with respect to the management of certain 
risks and the entire Board is regularly informed about our risks through Committee reports and management 
presentations. The Audit Committee provides oversight on our programs for risk assessment and risk management, 
including with respect to financial accounting and reporting, internal audit, information technology, cybersecurity 
and ethics and compliance. The Compensation Committee provides oversight on our assessment and management 
of risks relating to our executive compensation and management succession planning. The Corporate Governance 
Committee provides oversight on our management of risks associated with the independence of the Board and 
potential conflicts of interest.

Information Privacy and Security
Our Chief Technology Officer (CTO) leads our information privacy and security efforts. The CTO reports to  
the CEO and he and/or members of his team provide quarterly updates to the Audit Committee of our Board  
of Directors. Travel + Leisure Co. has several policies that govern our cybersecurity actions and initiatives. 
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Cybersecurity Efforts 
We promote cybersecurity awareness throughout the organization through required and ad-hoc 
training such as regular phishing assessments. We proactively communicate to associates on 
cybersecurity through our intranet and other channels, like including a fish icon on all emails  
to remind associates to be vigilant of potential phishing risks.

Protecting Data Privacy
Travel + Leisure Co. recognizes and supports the need to appropriately protect the privacy of 
information collected from customers, associates, and applicable third parties who provide us their 
personal information. We implement, maintain, and monitor comprehensive privacy policies and a 
privacy compliance program that comply with applicable laws, regulations, industry standards, and 
contractual obligations. We also publicly post privacy notices on our websites that outline how we  
and our various brands process personal information. For an example, please visit Privacy Notice. 
We include reasonable privacy protections into our company practices, such as data security, collection 
limits, retention practices, and data accuracy, as well as maintaining comprehensive data management 
procedures. Travel + Leisure Co. promotes privacy throughout the organization through both scheduled 
mandatory courses and ad-hoc training.

Protecting Our Guests from Scams
We created Scambusters and Certified Exit – backed by Wyndham™ programs to help educate  
our Wyndham Destinations timeshare owners about their ownership plans and how to avoid any 
predatory and/or misleading practices from third-party exit firms.

Scambusters collects and shares details about third-party companies who could potentially harm 
owners. Some of these entities make claims to help owners with their timeshare or assist them in  
exiting their ownership, when in fact, they charge predatory fees and offer little to no support to the 
owner. Owners can safely and securely report any suspicious activity they experience to Scambusters.  
We then use this information to monitor and analyze the impact of reported scams and devise strategies 
to educate and protect our owners. 

Travel + Leisure Co. has filed lawsuits against third-party exit companies with cases pending in federal 
courts in Florida, New Jersey, and Tennessee. To date, our legal actions have led courts to enter more 
than 20 permanent injunctions preventing these companies and their owners from continuing to 
mislead and prey on our owners.

Material topics: Customer privacy, Data security

https://www.travelandleisureco.com/us/en/privacy-notice
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This report provides an overview of our shared value approach to ESG, ESG priorities, and key highlights.  
The report covers our activities during the fiscal year ending December 31, 2021 (FY2021), except as otherwise 
noted. Our reporting is guided by frameworks such as: SASB (Sustainability Accounting Standards Board), 
TCFD (Task Force on Climate-Related Financial Disclosures),GRI (Global Reporting Initiative), and  
UN SDGs (Sustainable Development Goals).

Our boundary for reporting SASB, GRI and TCFD environmental metrics is based on operational control, which 
includes all of our operating assets that we own, manage or lease, rather than financial control. All social figures 
are based on contracted or at will active associates identified as full-time and part-time in our HR information 
system as of December 31, 2021, unless otherwise stated. This reporting does not include locations under 1,000 
sq. ft. or entities that are part of travel and membership (i.e., Panorama and Travel + Leisure Group). These 
entities operate a variety of travel businesses, including three vacation exchange brands, a home exchange 
network, travel technology platforms, travel memberships, and direct-to-consumer rentals. Our vacation 
exchange business is the world’s largest and has 3.7 million members and relationships with 4,200 vacation 
ownership resorts located in approximately 110 countries and territories. These businesses are primarily Fee-
for-Service, selling third-party inventory, hence are not part of our data collected under operational control.
 
We also report through programs such as CDP, a global environmental disclosure system. 

“Travel + Leisure Co.” means Travel + Leisure Co. Inc., a Delaware corporation. This report also covers some 
activities of the Travel + Leisure Charitable Foundation, a separately incorporated Delaware charitable private 
foundation. Travel + Leisure Co. org is used to refer to the collective philanthropy of Travel + Leisure Co. Inc. 
and the Travel + Leisure Charitable Foundation.

About this Report

REPORTING 
INDICES

Introduction About Environmental Social Governance Reporting IndicesOur ESG Strategy
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Specified Indicators Disclosure Criteria

Information on employees  
and other workers

GRI 102-8 Information on employees and other workers from the GRI Sustainability Reporting Standards: General Disclosures 2016

Energy consumption  
within the organization

GRI 302-1    
Energy consumption within the organization from the Global Reporting Initiative (“GRI”)  
Sustainability Reporting Standards: 302 Energy 2016

Energy intensity GRI 302-3 Energy intensity from the GRI Sustainability Reporting Standards: 302 Energy 2016

Water withdrawal GRI 303-3 Water withdrawal from the GRI Sustainability Reporting Standards: 303 Water and Effluents 2018

Direct (Scope 1) GHG emissions GRI 305-1 Direct (Scope 1) GHG emissions from the GRI Sustainability Reporting Standards: 305 Emissions 2016

We engaged Deloitte & Touche LLP to perform a review engagement on management’s assertion related specified indicators as of or for the fiscal year ended December 31, 
2021.  The specified indicators are set forth below and are also denoted by an asterisk within the SASB section or the GRI Index within this 2021-2022 Environmental, Social and 
Governance (ESG) Report.  Information outside of the specified indicators set forth below, including linked information, was not subject to Deloitte & Touche LLP’s review and, 
accordingly, Deloitte & Touche LLP does not express a conclusion or any form of assurance on such information. Further, any information relating to periods prior to the year 
ended December 31, 2018, or information relating to forward-looking statements, targets, goals and progress against goals, was not subject to Deloitte & Touche LLP’s review 
and, accordingly, Deloitte & Touche LLP does not express a conclusion or any form of assurance on such information. See Deloitte’s report here.

Management of Travel + Leisure Co. is responsible for the completeness, accuracy and validity of the specified indicators as of or for the fiscal year ended December 31, 2021. 
Management is also responsible for the collection, quantification and presentation of the information included in the 2021-2022 ESG Report and for the selection of the 
criteria, which management believes provide an objective basis for measuring and reporting on the specified indicators. Management of Travel + Leisure Co. asserts that the 
specified indicators set forth below as of or for the fiscal year ended December 31, 2021, are presented in accordance with the respective criteria set forth below.

Our ESG report has been prepared in accordance with the GRI Standards: Core option, which include an internationally-recognized set of indicators to reporting on economic, 
environmental and social aspects of business performance. For additional information on the GRI Standards, please visit globalreporting.org.

+ Management Assertion
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Specified Indicators Disclosure Criteria

Energy indirect (Scope 2)  
GHG emissions

GRI 305-2 Energy indirect (Scope 2) GHG emissions from the GRI Sustainability Reporting Standards: 305 Emissions 2016

GHG emissions intensity GRI 305-4 Direct GHG emissions intensity from the GRI Sustainability Reporting Standards: 305 Emissions 2016

Benefits provided to full-time employees 
that are not provided to temporary or 
part-time employees +

GRI 401-2
Benefits provided to full-time employees that are not provided to temporary or part-time employees  
from the GRI Sustainability Reporting Standards: 401 Employment 2016

Parental Leave + GRI 401-3 Parental Leave from the GRI Sustainability Reporting Standards: 401 Employment 2016

Diversity of governance bodies and 
employees

GRI 405-1
Diversity of governance bodies and employees from the GRI Sustainability Reporting Standards:  
405 Diversity and Equal Opportunity 2016

SASB SV-HL-130a.1 SASB 130a.1
Sustainability Accounting Standards Board (“SASB”) Hotels & Lodging Sustainability Accounting Standard:  
Energy Management Topic: SV-HL-130a.1

SASB SV-HL-140a.1 SASB 140a.1 SASB Hotels & Lodging Sustainability Accounting Standard: Water Management Topic:  SV-HL-140a.1      

SASB SV-HL-310a.1 + SASB 310a.1 SASB Hotels & Lodging Sustainability Accounting Standard: Labor Practices Topic:  SV-HL-310a.1      

GRI 102-49, 102-51, 102-54

+ Comparative information presented for periods prior to the year ended December 31, 2021 relating to GRI 401-2, GRI 401-3, and SASB SV-HL-310a, if any, was not subject to Deloitte & Touche LLPs review.
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GRI 102-49, 102-51, 102-54

+ SASB 
The Sustainable Accounting Standards Board (SASB) is an independent, private sector organization with a mission to 
develop and disseminate sustainability accounting standards that help public corporations disclose material, decision-
useful information to investors. (For additional information on SASB, please visit www.sasb.org.)

Travel + Leisure Co. has used the SASB Hotels & Lodging Sustainability Accounting Standard as a basis for reporting disclosures in the SASB Index for activity and 
accounting metrics.

We have modified the boundary for reporting the SASB metrics to be based on operational control which includes all of our operating assets that we own, manage 
or lease, rather than financial control, except as otherwise noted herein. This reporting does not include entities that are part of travel and membership (i.e., 
Panorama and Travel + Leisure Group). These entities operate a variety of travel businesses, including three vacation exchange brands, a home exchange network, 
travel technology platforms, travel memberships, and direct-to-consumer rentals. Our vacation exchange business is the world’s largest and has 3.7 million members 
and relationships with 4,200 vacation ownership resorts located in approximately 110 countries and territories. These businesses are primarily Fee-for-Service, 
selling third-party inventory, hence are not part of our data collected under operational control.

Activity Metrics

Code 2021 Location/Response

Number of available room nights SV-HL-000.A 26,000+

Average occupancy rate SV-HL-000.B    Net annual occupancy of 70%

Number of facilities (including % managed, % owned  
and leased, and % franchised)

SV-HL-000.D In 2021, 100% of  lodging facilities were owned and managed. No facilities were leased or franchised.

https://www.sasb.org/
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GRI 102-49, 102-51, 102-54

Code 2021 Location / Response

Energy Management
Total energy consumed (including % grid 
electricity and % renewable)

SV-HL- 130a.1* ESG Report, Tracking and Measuring Our Environmental Performance, page 21

Water Management
Total water withdrawn (including % of each in 
regions with High or Extremely High Baseline 
Water Stress)

SV-HL- 140a.1* ESG Report, Water Withdrawal and Consumption, page 23, 24

Ecological Impacts

Number of lodging facilities located in or near 
areas of protected conservation status or 
endangered species habitat

SV-HL- 160a.1

Among our vacation club resorts, we have not identified any properties that are located near areas 
classified under the World Conservation Union (IUCN) designation I-IV, UNESCO Natural World Heritage 
Sites, UNESCO Man and the Biosphere Reserves, Key Biodiversity Areas; and having potential impact to 
wetlands designated under the Convention on Wetlands of International Importance, also known as the 
Ramsar Convention.

Description of environmental management 
policies and practices to preserve ecosystem 
services

SV-HL- 160a.2 ESG Report, Our Environmental Footprint, page 17; Supporting Biodiversity, page 20

Labor Practices

Voluntary and involuntary turnover rate for 
lodging facility employees1 SV-HL- 310a.1* In 2021, our total turnover rate was 67%. Our voluntary turnover rate was 59%. 

Our involuntary turnover rate was 8%.

Description of policies and programs to prevent 
worker harassment

SV-HL- 310a.4

Human Rights Policy Statement
We also have an internal Harassment, Discrimination and Retaliation Policy to prevent associate 
harassment. The Policy details our status as an Equal Opportunity Employer, reporting, investigations, 
remedial action, responsibilities, and violations.

Climate Change 
Adaptation

Number of lodging facilities located in 100 year 
flood zones

SV-HL- 450a.1
Among our vacation club resorts, we have identified 43 properties that are located in 100- year flood 
zones. These properties are located in South Carolina, Florida, Texas, Hawaii, Virgin Islands, Puerto Rico, 
California, Rhode Island, Tennessee, Idaho, Washington, and Missouri.

Accounting Metrics

* This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67. 
1 Lodging facilities employees are defined as employees within the Resort Management function.

https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement
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Organizational Profile

102-1 Name of the organization Travel + Leisure Co.

102-2 Activities, brands, products, and services ESG Report, About Travel + Leisure Co., page 5
Travel + Leisure Co. Overview

102-3 Location of headquarters Our corporate headquarters is located at 6277 Sea Harbor Drive in Orlando, Florida 32821
Travel + Leisure Co. Overview

102-4 Location of operations Travel + Leisure Co. Overview

102-5 Ownership and legal form Travel + Leisure Co. (“TNL”) is a publicly traded corporation on the New York Stock Exchange

102-6 Markets served Travel + Leisure Co. Overview

102-7 Scale of the organization 2021 10-K Filing
Travel + Leisure Co. Overview

102-8* Information on employees and other workers ESG Report, Our Workforce as of December 31, 2021, pages 36, 38

102-9 Supply chain ESG Report, Our Supply Chain, page 48
In 2020, we had over 17,000 suppliers with $1.1B spend (North America)

102-10 Significant changes to the organization and its supply chain  2021 10-K Filing, page 35

102-11 Precautionary Principle or approach ESG Report, Our ESG Goals and Targets, page 9
Our Environmental Management Approach, page 15

102-12 External initiatives ESG Report, Supporting the United Nations Sustainable Development Goals, page 13  
Human Rights Policy Statement

102-13 Membership of associations ESG Report, Supplier Diversity, page 48

Disclosure Description 2021 Location / Response

+ GRI Index

* This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.

Our ESG report has been prepared in accordance with the GRI Standards: Core option, which include an internationally-recognized set of indicators to reporting on economic, 
environmental and social aspects of business performance. For additional information on the GRI Standards, please visit globalreporting.org.

General Disclosures

https://www.travelandleisureco.com/content/dam/travel-and-leisure/news/travel-and-leisure-co-overview/063022-travel-leisure-co-overview.pdf
https://www.travelandleisureco.com/content/dam/travel-and-leisure/news/travel-and-leisure-co-overview/063022-travel-leisure-co-overview.pdf
https://www.travelandleisureco.com/content/dam/travel-and-leisure/news/travel-and-leisure-co-overview/063022-travel-leisure-co-overview.pdf
https://www.travelandleisureco.com/content/dam/travel-and-leisure/news/travel-and-leisure-co-overview/063022-travel-leisure-co-overview.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
https://www.travelandleisureco.com/content/dam/travel-and-leisure/news/travel-and-leisure-co-overview/063022-travel-leisure-co-overview.pdf
https://investor.travelandleisureco.com/sec-filings/annual-reports/content/0001361658-22-000013/0001361658-22-000013.pdf
https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement
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Strategy

102-14 Statement from the most senior decision-maker ESG Report, A Message from our CEO and President, page 4

102-15 Key impacts, risks, and opportunities 2021 10-K Filing, page 17
Investor Presentation (May/June 2022)

Ethics and Integrity

102-16 Values, principles, standards, and norms of behavior ESG Report, Our Values, page 6; Code of Conduct, page 46
Code of Conduct
Human Rights Policy Statement

102-17 Mechanisms for advice and concerns about ethics ESG Report, Reporting Concerns, page 46
Code of Conduct

Governance

102-18 Governance structure of the organization ESG Report, Corporate Governance, page 45
2022 Proxy Statement

102-22 Composition of the highest governance body and its committees ESG Report, Corporate Governance, page 45
Committee Composition
2022 Proxy Statement

102-23 Chair of the highest governance body ESG Report, Corporate Governance, page 45
2022 Proxy Statement

102-24 Nominating and selecting the highest governance body Corporate Governance Guidelines, pages 1-4
Corporate Governance Committee Charter, pages 1-2
2022 Proxy Statement

102-25 Conflicts of interest Code of Business Conduct and Ethics for Directors

102-28 Evaluating the highest governance body’s performance Corporate Governance Guidelines, page 5

102-36 Process for determining remuneration 2022 Proxy Statement

Disclosure Description 2021 Location / Response

https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
https://d1io3yog0oux5.cloudfront.net/_b3d6ccba13f7ef060b0b384fe06afda1/travelandleisureco/db/1912/18089/pdf/May_JUne-2022+Investor+Presentation_FInal.pdf
https://d1io3yog0oux5.cloudfront.net/_63488e308c51d723f11682f88fc09ac5/travelandleisureco/db/1923/17808/file/0842-2021+Code+of+Conduct+Brochure_Single+Pages+%283%29.pdf
https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement
https://d1io3yog0oux5.cloudfront.net/_63488e308c51d723f11682f88fc09ac5/travelandleisureco/db/1923/17808/file/0842-2021+Code+of+Conduct+Brochure_Single+Pages+%283%29.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000132/0001361658-22-000132.pdf
https://investor.travelandleisureco.com/corporate-governance/board-committees
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000132/0001361658-22-000132.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000132/0001361658-22-000132.pdf
https://d1io3yog0oux5.cloudfront.net/_8836b34fae76a6dcde1cb80b820d024f/travelandleisureco/db/1923/17805/file/TNL+Corporate+Governance+Guidelines-080421.pdf
https://d1io3yog0oux5.cloudfront.net/_f620d93d11f613644b099f155a7eef49/travelandleisureco/db/1923/17804/file/TNL+Corporate+Governance+Committee+Charter-080421.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000132/0001361658-22-000132.pdf
https://d1io3yog0oux5.cloudfront.net/_f620d93d11f613644b099f155a7eef49/travelandleisureco/db/1923/17807/file/TNL+Code-of-Business-Conduct-and-Ethics-for-Directors-080421.pdf
https://d1io3yog0oux5.cloudfront.net/_8836b34fae76a6dcde1cb80b820d024f/travelandleisureco/db/1923/17805/file/TNL+Corporate+Governance+Guidelines-080421.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000132/0001361658-22-000132.pdf
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Disclosure Description 2021 Location / Response

Stakeholder Engagement

102-40 List of stakeholder groups ESG Report, Stakeholder Engagement, page 12

102-41 Collective bargaining agreements 2021 10-K Filing, page 11
Less than 1% of our associates are subject to collective bargaining agreements  
governing their employment with our company.

102-42 Identifying and selecting stakeholders ESG Report, Stakeholder Engagement, page 12

102-43 Approach to stakeholder engagement ESG Report, Stakeholder Engagement, page 12

102-44 Key topics and concerns raised ESG Report, Stakeholder Engagement, page 12

Reporting Practice

102-45 Entities included in the consolidated financial statements 2021 10-K Filing, Exhibit 21.1 

102-46 Defining report content and topic boundaries ESG Report, Determining our Material Topics, page 11

102-47 List of material topics ESG Report, Determining our Material Topics, page 11

102-48 Restatements of information N/A

102-49 Changes in reporting ESG Report, About This Report, page 54

102-50 Reporting period Our reporting period is calendar year 2021. 

102-51 Date of most recent report ESG Report, About This Report, page 54

102-52 Reporting cycle Annual

102-53 Contact point for questions regarding the report fullcircle@wyn.com

102-54 Claims of reporting in accordance with the GRI Standards ESG Report, About This Report, page 54

102-55 GRI content index ESG Report, GRI, page 59

102-56 External assurance Deloitte & Touche LLP reviewed specified indicators as denoted by an asterisk within the GRI Index, within 
this 2021-2022 Environmental, Social, and Governance (ESG) Report, and in accordance with the attestation 
standards established by the American Institute of Certified Public Accountants. The Independent 
Accountant’s Review Report can be found on page 67 of this report.

https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
mailto:fullcircle%40wyn.com?subject=
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Material Topics

Economic

Market presence 103 Management approach 2021 10-K Filing
Investor Presentation (May/June 2022)

Indirect Economic Impacts 103 Management approach ESG Report, Giving Back to Our Communities, page 41
2021 10-K Filing
Investor Presentation (May/June 2022)

203-2 Significant indirect economic impacts ESG Report, Giving Back to Our Communities, page 41

Anti-corruption 103 Management approach ESG Report, Strict Stance Against Bribery and Corruption, page 46

205-2 Communication and training on anti-corruption 
policies and procedures

ESG Report, Strict Stance Against Bribery and Corruption, page 46

Environmental

Energy 103 Management approach ESG Report, Energy and Emissions Across Our Operations, page 17

302-1* Energy consumption within the organization ESG Report, Tracking and Measuring Our Environmental Performance, page 21, 24

302-3* Energy intensity ESG Report, Tracking and Measuring Our Environmental Performance, page 21, 24

Water 103 Management approach ESG Report, Managing and Conserving Water, page 19

303-1 Interactions with water as a shared resource ESG Report, Managing and Conserving Water, page 19

303-3* Water withdrawal by source ESG Report, Water Withdrawal and Consumption, page 23, 24

Biodiversity 103 Management approach ESG Report, Supporting Biodiversity, page 20

304-3 Habitats protected or restored ESG Report, Supporting Biodiversity, page 20

Topic Disclosure Description 2021 Location / Response

* This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.

https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
https://d1io3yog0oux5.cloudfront.net/_b3d6ccba13f7ef060b0b384fe06afda1/travelandleisureco/db/1912/18089/pdf/May_JUne-2022+Investor+Presentation_FInal.pdf
https://investor.travelandleisureco.com/sec-filings/all-sec-filings/content/0001361658-22-000013/0001361658-22-000013.pdf
https://d1io3yog0oux5.cloudfront.net/_b3d6ccba13f7ef060b0b384fe06afda1/travelandleisureco/db/1912/18089/pdf/May_JUne-2022+Investor+Presentation_FInal.pdf
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Topic Disclosure Description 2021 Location / Response

Emissions 103 Management approach ESG Report, Energy and Emissions Across Our Operations, page 17

305-1* Direct GHG emissions (Scope 1) ESG Report, Tracking and Measuring Our Environmental Performance, page 22, 24

305-2* Energy indirect GHG emissions (Scope 2) ESG Report, Tracking and Measuring Our Environmental Performance, page 22, 24

305-4* GHG emissions intensity ESG Report, Tracking and Measuring Our Environmental Performance, page 22, 24

Social

Employment 103 Management approach ESG Report, Our Associates, page 27

401-1 New hires and employee turnover ESG Report, Our Workforce as of December 31, 2021, page 36

401-2*, 1 Benefits provided to full-time employees that 
are not provided to temporary or part-time 
employees

Parental leave

401-3* Parental leave ESG Report, Our Workforce as of December 31, 2021, page 38

1 Operations in the U.S. are identified as significant locations.
* This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.
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Topic Disclosure Description 2021 Location / Response

Labor/Management Relations 103 Management approach We maintain good working relationships with the associates covered by  
collective bargaining agreements (less than 1% of our total associate population). We 
have not experienced any work stoppages or idle time.

402-1 Minimum notice periods regarding  
operational changes

We comply with the local legal and regulatory requirements in the  
locations where we operate, including providing proper notice to  
associates impacted by operational changes.

Occupational Health and Safety 103 Management approach ESG Report, Ensuring the Health and Safety of our Associates, page 34

403-1 Occupational health and safety management 
system

ESG Report, Ensuring the Health and Safety of our Associates, page 34

403-2 Hazard identification, risk assessment, and 
incident investigation

ESG Report, Ensuring the Health and Safety of our Associates, page 34

403-4 Worker participation, consultation, and 
communication on occupational health and 
safety 

ESG Report, Ensuring the Health and Safety of our Associates, page 34

403-5 Worker training on occupational health and 
safety

ESG Report, Ensuring the Health and Safety of our Associates, page 34

403-6 Promotion of worker health ESG Report, Supporting Associates’ Mental Health and Wellbeing, page 28

403-9 Work-related injuries ESG Report, Our Workforce as of December 31, 2021, page 38

Training and Education 103 Management approach ESG Report, Promoting Continuous Learning and Development, page 29

404-2 Programs for upgrading employee skills and 
transition assistance programs

ESG Report, Promoting Continuous Learning and Development, page 29

Diversity and Equal Opportunity 103 Management approach ESG Report, A Culture of Inclusion and Diversity, page 31

405-1* Diversity of governance bodies and employees ESG Report, Our Workforce as of December 31, 2021, pages 39, 40

* This information was subject to Deloitte & Touche LLP’s review. See Independent Accountant’s Review Report, page 67.
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Topic Disclosure Description 2021 Location / Response

Non-discrimination 103 Management approach ESG Report, A Culture of Inclusion and Diversity, page 31

406-1 Incidents of discrimination and corrective  
actions taken  

Related: Human Rights Policy Statement
We also have an internal Harassment, Discrimination and Retaliation Policy to 
prevent associate harassment. The Policy details our status as an Equal Opportunity 
Employer, reporting, investigations, remedial action, responsibilities, and violations.

Child Labor 408-1 Operations and suppliers at significant risk  
for incidents of child labor

Related: ESG Report, Protecting Human Rights, page 47;  
Taking a Stand Against the Exploitation of Children, page 47
Human Rights Policy Statement

Forced or Compulsory Labor 409-1 Operations and suppliers at significant risk  
for incidents of forced or compulsory labor

Related: ESG Report, Protecting Human Rights, page 47 
Human Rights Policy Statement

Human Rights 103 Management approach ESG Report, Protecting Human Rights, page 47

412-2 Employee training on human rights policies  
or procedures

ESG Report, Protecting Human Rights, page 47

Local Communities 103 Management approach ESG Report, Giving Back to Our Communities, page 41

413-1 Operations with local community engagement, 
impact assessments, and development programs 

Travel + Leisure Co. rarely develops new properties. If we do, we follow  
local laws and regulations as it relates to zoning requirements and engaging  
with the community. 

Supplier Social Assessment 103 Management approach ESG Report, Suppliers and Human Rights Responsibility, page 48

414-1 New suppliers that were screened using labor 
practices criteria

Related: ESG Report, Suppliers and Human Rights Responsibility, page 48

Customer Health and Safety 103 Management approach ESG Report, Keeping Our Customers Happy and Healthy, page 50

416-1 Assessment of the health and safety impacts  
of product and service categories

Related: ESG Report, Keeping Our Customers Happy and Healthy, page 50

Customer Privacy 103 Management approach ESG Report, Information Privacy and Security, page 52
Privacy Notice

418-1 Substantiated complaints regarding breaches of 
customer privacy and losses of customer data

None during the reporting period

https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement
https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement
https://www.travelandleisureco.com/us/en/social-responsibility/ethics-and-human-rights/human-rights-policy-statement
https://www.travelandleisureco.com/us/en/privacy-notice
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+ TCFD

TCFD Category Recommended Disclosures 2021 Location / Response

Governance: Disclose the organization’s 
governance around climate-related risks and 
opportunities

a) Describe the board’s oversight of climate-related risks and opportunities. ESG Report, ESG Governance at Travel + Leisure Co., page 10
CDP, section C1.1a, C1.1b

b) Describe management’s role in assessing and managing
climate-related risks and opportunities.

ESG Report, ESG Governance at Travel + Leisure Co., page 10
CDP, section C1.2a

Strategy: Disclose the actual and potential 
impacts of climate-related risks and opportunities 
on the organization’s businesses, strategy, and 
financial planning where such information is 
material

a) Describe the climate-related risks and opportunities the
organization has identified over the short, medium, and long term.

CDP, section C2

b) Describe the impact of climate-related risks and opportunities
on the organization’s businesses, strategy, and financial planning.

CDP, section C2.3a, C2.4a

c) Describe the resilience of the organization’s strategy, taking
into consideration different climate-related scenarios, including a 2°C or lower scenario.

CDP, section C3

Risk Management: Disclose how the 
organization identifies, assesses, and manages 
climate-related risks

a) Describe the organization’s processes for identifying and assessing climate-related risks. CDP, section C2.1b, 2.2

b) Describe the organization’s processes for managing climate-related risks. CDP, section C2.2

c) Describe how processes for identifying, assessing, and managing climate-related risks are 
integrated into the organization’s overall risk management.

CDP, section C1.1a, C1.1b, C1.2a

Metrics and Targets: Disclose the  
metrics and targets used to assess and manage 
relevant climate-related risks and opportunities 
where such information is material.

a) Disclose the metrics used by the organization to assess climate-related risks and 
opportunities in line with its strategy and risk management process.

CDP, section C3

b) Disclose Scope 1 and Scope 2,  greenhouse gas (GHG) emissions, and the related risks. ESG Report, Tracking and Measuring Our Environmental 
Performance, page 22; CDP, section C2.2a, C6, C7

c) Describe the targets used by the organization to manage climate-related risks and
opportunities and performance against targets.

ESG Report, Energy and Emissions Across Our Operations, 
page 17; CDP, section C4.1b, C4.2a, C4.2b

The criteria used by Travel + Leisure Co. to determine our priorities with regards to climate change risks and opportunities is based on the degree of potential market, physical, 
regulatory, and/or business model impacts to Travel + Leisure Co. We also consider our value chain impacts, industry trends, and level of stakeholder interest among our associates, 
investors, and customers. For additional information on TCFD, please visit https://www.fsb-tcfd.org and refer to Travel + Leisure Co. 2021 CDP Climate Change response.

https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.cdp.net/en/saml/new
https://www.fsb-tcfd.org
https://www.cdp.net/en/saml/new
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Deloitte & Touche LLP
201 N Franklin Street
Suite 3600 Tampa, FL 33602-5818
 USA

Tel: +1 813 273 8300
Fax: +1 813 229 7698 
www.deloitte.com

We have reviewed management of Travel + Leisure Co.’s (“TNL” or the “Company”) assertion that the specified indicators set forth below and included within the accompanying 
Travel & Leisure 2021-2022 Environmental, Social, and Governance (ESG) Report as of or for the fiscal year ended December 31, 2021 (the “specified indicators”) are presented 
in accordance with the respective criteria set forth below (the “Criteria”):

INDEPENDENT ACCOUNTANT’S REVIEW REPORT

To the Board of Directors
Travel + Leisure Co.
6277 Sea Harbor Drive
Orlando, FL 32821

Specified indicators Criteria

GRI 102-8 Disclosure: Information on employees and other workers Disclosure 102-8 Information on employees and other workers from the Global Reporting Initiative (“GRI”) Sustainability Reporting 
Standards: General Disclosures 2016

GRI Disclosure 302-1: Energy consumption within the organization Disclosure 302-1 Energy consumption within the organization from the GRI Sustainability Reporting Standards: 302 Energy 2016

GRI Disclosure 302-3: Energy intensity Disclosure 302-3 Energy intensity from the GRI Sustainability Reporting Standards: 302 Energy 2016

GRI Disclosure 303-3: Water withdrawal Disclosure 303-3 Water withdrawal from the GRI Sustainability Reporting Standards: 303 Water and Effluents 2018

GRI 305-1 Disclosure: Direct (Scope 1) GHG emissions Disclosure 305-1 Direct (Scope 1) GHG emissions from the GRI Sustainability Reporting Standards: 305 Emissions 2016

GRI 305-2 Disclosure: Energy indirect (Scope 2) GHG emissions Disclosure 305-2 Energy indirect (Scope 2) GHG emissions from the GRI Sustainability Reporting Standards: 305 Emissions 2016

GRI 305-4 Disclosure: GHG emissions intensity Disclosure 305-4 Direct GHG emissions intensity from the GRI Sustainability Reporting Standards: 305 Emissions 2016

GRI 401-2 Disclosure: Benefits provided to full-time employees that 
are not provided to temporary or part-time employees

Disclosure 401-2 Benefits provided to full-time employees that are not provided to temporary or part-time employees from the GRI 
Sustainability Reporting Standards: 401 Employment 2016 

GRI 401-3 Disclosure: Parental Leave Disclosure 401-3 Parental Leave from the GRI Sustainability Reporting Standards: 401 Employment 2016

GRI 405-1 Disclosure: Diversity of governance bodies and employees Disclosure 405-1 Diversity of governance bodies and employees from the GRI Sustainability Reporting Standards: 405 Diversity and Equal 
Opportunity 2016

SASB SV-HL-130a.1: Energy Management Topic Sustainability Accounting Standards Board (“SASB”) Hotels & Lodging Sustainability Accounting Standard: Energy Management Topic: 
SV-HL-130a.1

SASB SV-HL-140a.1: Water Management Topic SASB Hotels & Lodging Sustainability Accounting Standard: Water Management Topic:  SV-HL-140a.1  

SASB SV-HL-310a.1: Labor Practices Topic SASB Hotels & Lodging Sustainability Accounting Standard: Labor Practices Topic:  SV-HL-310a.1  
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INDEPENDENT ACCOUNTANT’S REVIEW REPORT

The Company’s management is responsible for its assertion. Our responsibility is to express a 
conclusion on management’s assertion based on our review.

Our review was conducted in accordance with attestation standards established by the American 
Institute of Certified Public Accountants (AICPA) in AT-C Section 105, Concepts Common to All 
Attestation Engagements, and AT-C Section 210, Review Engagements. Those standards require that 
we plan and perform the review to obtain limited assurance about whether any material modifications 
should be made to management’s assertion in order for it to be fairly stated. The procedures performed 
in a review vary in nature and timing from, and are substantially less in extent than an examination, the 
objective of which is to obtain reasonable assurance about whether management’s assertion is fairly 
stated, in all material respects, in order to express an opinion.
Accordingly, we do not express such an opinion. Because of the limited nature of the engagement, the 
level of assurance obtained in a review is substantially lower than the assurance that would have been 
obtained had an examination been performed. We believe that the review evidence obtained is sufficient 
and appropriate to provide a reasonable basis for our conclusion.

We are required to be independent and to meet our other ethical requirements of the Code of 
Professional Conduct issued by the AICPA. We applied the Statements on Quality Control Standards 
established by the AICPA and, accordingly, maintain a comprehensive system of quality control.

The procedures we performed were based on our professional judgment. In performing our review, we 
performed analytical procedures and inquiries. For a selection of specified indicators, we performed 
tests of mathematical accuracy of computations and reviewed supporting documentation in regard to 
the accuracy of the data within the specified indicators.

The preparation of the specified indicators requires management to interpret the criteria, make 
determinations as to the relevancy of information to be included, and make estimates and assumptions 
that affect the reported information. Measurement of certain indicators includes estimates and 

assumptions that are subject to substantial inherent measurement uncertainty resulting, for example, 
from the accuracy and precision of GHG emission factors and estimation methodologies used by 
management. Obtaining sufficient, appropriate review evidence to support our conclusion does not 
reduce the inherent uncertainty in the amounts and disclosures. The selection by management of 
different, but acceptable measurement methods, input data, or assumptions, may have resulted in 
materially different amounts or indicators being reported.

Information outside of the specified indicators included within the Travel & Leisure 2021-2022 ESG 
Report, including linked information, was not subject to our review and, accordingly, we do not express 
a conclusion or any form of assurance on such information. Further, any information relating to periods 
prior to the year ended December 31, 2018, including the 2010 baseline, or information relating to 
forward looking statements, targets, goals and progress against goals, was not subject to our review and, 
accordingly, we do not express a conclusion or any form of assurance on such information.

As disclosed in the 2021-2022 ESG Report, related to GRI 305-1 Disclosure: Direct (Scope 1) GHG 
emissions and GRI 305-4 Disclosure: GHG emissions intensity, in 2021 the Company revised the 
emission factors used for calculating HFCs included in Scope 1 Emissions due to a correction of an 
error in the emission factors used in the prior year for estimating the emissions relating to HFCs. As a 
result of the revised emission factors used to calculate emissions relating to HFCs, Scope 1 Emissions 
and GHG emissions intensity for the fiscal year ended December 31, 2020 were recalculated to present 
comparable data. As a result, Scope 1 Emissions increased by
13,033 metric tons of CO2e to a total of 50,207 metric tons of CO2e. Our conclusion is not modified with 
respect to this matter.

Based on our review, we are not aware of any material modifications that should be made to 
management’s assertion that the specified indicators included within the accompanying 2021-2022 ESG 
Report of the Company as of or for the fiscal year ended December 31, 2021 are presented in accordance 
with the Criteria in order for it to be fairly stated.

July 29, 2022
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