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This presentation was developed by ATA Creativity Global (“ACG” or the “Company”) and is intended to be used solely in connection with ACG’s earnings 
call for the fourth quarter (“Q4 2025”) and full year (“FY 2025”) ended December 31, 2025. This presentation is not to be construed as an offer to sell or 
the solicitation of an offer to buy the Company’s securities. This presentation is based upon information available to the public, as well as other 
information from sources which management believes to be reliable but is not guaranteed by the Company as being accurate nor does it purport to be 
complete. The forward-looking statements contained in this presentation are made only of this date, and ACG is under no obligation to revise or update 
these forward-looking statements.

This presentation may contain forward-looking statements, and management may make additional forward-looking statements in response to your 
questions. Such written and oral disclosures are made pursuant to the Safe Harbor provision of the Private Securities Litigation Reform Act of 1995.

These forward-looking statements can be identified by terms such as “anticipate,” “believe,” “could,” “estimate,” “expect,” “forecast,” “future,” “intend,” 
“look forward to,” “outlook,” “guidance,” “plan,” “should,” “will,” and similar terms and include, among other things, statements regarding ACG’s future 
growth and results of operations; ACG’s plans for financing, mergers and acquisitions generally; ACG’s growth strategy, anticipated growth prospects and 
subsequent business activities; ACG’s 2025 guidance; market demand for, and market acceptance and competitiveness of, ACG’s portfolio training 
programs and other education services.

Although we believe our expectations expressed in such forward-looking statements are reasonable, we cannot assure you that they will be realized. 
Investors are cautioned that such forward-looking statements involve risks and uncertainties that could cause actual results to differ materially from the 
anticipated results, and therefore we refer you to a more detailed discussion of the risks and uncertainties in the Company’s filings with the Securities & 
Exchange Commission.

Note: All U.S. dollar amounts in this presentation, relating to the financial results for the fourth quarter and full year ended December 31, 2025, are converted from RMB using an 
exchange rate of RMB6.9931:$1.00. All historical conversions are accurate as of the time reported, unless otherwise noted. The Company reports its financial results under U.S. 
GAAP in RMB, and all percentages calculated in the presentation are based on RMB unless otherwise noted. 

Safe Harbor Statement
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Welcome Remarks 

Kevin Ma
Chairman & CEO
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Key Highlights

Q4 2025: 

Marked by cost savings initiatives and streamlined operations

As compared to Q4 2024…. 

Higher Contribution 
From research-based learning and other 

educational services 

RMB89.1M 
Total Revenue

15.7% Lower 
operating expenses

(excluding a one-time goodwill 
impairment charge)

As compared to Q4 2024…. 
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Key Highlights (cont.)

FY 2025: 

Stable revenue; improved margins due to cost saving initiatives

As compared to FY 2024…. 

RMB268.11 M
Total Revenue

Net revenue supported by core portfolio training services, and increased contribution from research-based learning, 
overseas study counselling and other educational services, despite overall normalized market demand. 

RMB85.2M 
Cash and Cash 

Equivalents

10.8% Lower 
Operating expenses

(excluding a one-time goodwill impairment 
charge in Q4 2025 and provision for loan 

receivable and other receivables in Q1 2025)
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Q4 2025 Operational Highlights

• Portfolio Training Services 
remained main revenue 
contributor (68.8%) 

o Primary portfolio training track - 
Project-based programs credit 
hours accounted for 74.9% of 
total credit hours delivered vs 
66.8% in Q4 2024)

• Existing programs

o 10 Master Classes covering installation 
art, animation, digital media, fashion, 
and interaction

o Shanghai Fashion week program

• ACG Japan Center expanded service 
scopes and improves portfolio of 
offerings

• ACG’s first music preparatory center 
in association with Leeds 
Conservatoire

• Other education services growth 
supported by growing institutional 
partnerships

Portfolio Training 
Services 

Research-Based Learning 
Services

Overseas Study Counselling and 
Other Education Services

Comprised 31.2% of Q4 2025 total net revenues (vs 26.4% in Q4 2024)Main revenue contributor
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Financial and Operational Results

Ruobai Sima
CFO
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Q4 2025 Key Financial Metrics

Net Revenue
RMB89.1M (or $12.7 M) 
        

Gross Profit 
RMB50.2M (or $7.2M)
       

Q4 2025 vs. Q4 2024

Q4’25 Q4’24

89.1M 100.9M

50.2M 63.7M

56.4% 63.1%

73.3M 46.8M

(23.0M) 17.0M

(26.3M) 13.3M

Q4’25 Q4’24

$12.7M $13.8M

$7.2M $8.7M

56.4% 63.1%

$10.5M $6.4M

($3.3M) $2.3M

($3.8M) $1.8M

Other metrics

Net Revenues

Gross profit

Gross margin

Total operating expenses*

Income/(Loss) from operations

Net income/(loss) attributable to ACG

(In RMB) (In USD)

Note: Total operating expenses increase was mainly due to a one-time goodwill impairment charge of RMB33.9 million (or $4.8 million) recorded in Q4 2025 which was not 
recorded in Q4 2024, and partially offset by decreased selling expenses during the period
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FY 2025 Key Financial Metrics

FY 2025 vs. FY 2024

FY’25 FY’24

268.1M 268.1M

130.3M 141.3M

48.6% 52.7%

194.6M 184.5M

(64.1M) (43.2M)

(48.0M) (36.1M)

FY’25 FY’24

$38.3M $36.7M

$18.6M $19.4M

48.6% 52.7%

$27.8M $25.3M

($9.2M) ($5.9M)

($6.9M) ($4.9M)

Other metrics

Net Revenues

Gross profit

Gross margin

Total operating expenses*

Loss from operations

Net loss attributable to ACG

(In RMB) (In USD)

Net Revenue
RMB268.1M (or $38.3M) 
        

Gross Profit 
RMB130.3M (or $18.6M)
       

Note: Total operating expenses increase was mainly due to a one-time goodwill impairment charge of RMB33.9 million (or $4.8 million) recorded in Q4 2025, and partially offset by 
decreased overall operating expenses during the period and an RMB3.8 million (or $0.5 million) the collection of previously impaired loans and other receivables recorded in Q1 2025
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Balance Sheet Highlights

As of 12/31/2025

Cash and cash equivalents 85.2M $12.2M

Total current assets 111.4M $15.9M

Total assets 408.3M $58.4M

Total current liabilities 344.6M $49.3M

Total liabilities 376.3M $53.8M

Total shareholders’ equity 32.0M $4.6M

(In RMB) (In USD)
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Portfolio Training Programs
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Enrollment Trends*

Total Student Enrollment 
Breakdown

Total 4,129 Total 4,781

Student enrollment growth 
normalized in 2025,

as the surge in 2024 was due to 
significantly increased international 

traveling and studying activities 
following the COVID-19 pandemic 

recovery

*Student enrollment does not fully correlate with revenues for the same period.  

Total 4,127
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Enrollment Trends
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Portfolio Training Program 
Credit Hours Breakout

Total Credit Hours -10.5%
as demand normalized

FY 2025 
vs FY 2024

Project - based*

+0.3% 
As ACG continues to encourage students to 
opt for the more flexible and customizable 

project-based track

Total 149.5 Total 195.5

*Project-based programs credit hours (both as a number and as a percentage of total credit hours) continued to grow in the recent years.  

Total 193.8
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2025 Growth Strategy

Jun Zhang
President
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FY 2026 Business Strategy

Maintain leading position in China’s creative arts education industry 

Leverage skilled and experienced teaching team, existing and new high-
quality offerings, and an extensive network of global partnerships with 
arts institutions

Expand operational efficiency initiatives and take additional steps to 
manage operating and administrative expenses by

• Optimizing service portfolio

• Improving classroom utilization

• Strategically allocating teaching resources to larger campus locations

• Streamlining sales organization and prioritizing cost-effective and proven student 
acquisition channels
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Long-term Growth Strategy

Organic: focus on higher 
fee /margin services

Strategic Planning of 
Geographic Markets

Launch of
 new services

1 2 3

‒ Encourage students to opt for project-
based programs

‒ Ramp up of revenues generated via 
Research-Based Learning and Overseas 
Study Counselling services

‒ Mindful planning, intensified coaching, 
and continuous improvement on 
product offerings

‒ Envolve teaching staff in product design 
and sales to improve program quality 
and boost sales

‒ Improve classroom utility 

‒ Domestic: Concentrate regional 
resources on larger centers, and 
gradually consolidate select campuses 
in less active markets.  

‒ Overseas: Establish/upgrade overseas
centers

‒ Increase/establish domestic and 
international partnerships, enabling 
access to world-class educational 
resources

‒ Continued innovation and 
introduction of new research-based 
learning programs

‒ Other Educational Services: Overseas 
college foundation programs, in-
school art classes in partnership 
schools, and more



Q&A Session



ATA Creativity Global

Ruobai Sima, CFO
+86 (10) 6518 1133 x 5518

simaruobai@acgedu.cn 

Lena Cati
(212) 836-9611

lcati@theequitygroup.com  

Alice Zhang
(212) 836-9610

azhang@theequitygroup.com

Investor Relations Counsel: 

Contact Us

mailto:simaruobai@acgedu.cn
mailto:lcati@theequitygroup.com
mailto:lcati@theequitygroup.com
mailto:azhang@equityny.com
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Balance Sheet – As of December 31, 2025
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Consolidated Statements of Comprehensive Income (Q4 2025)
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Consolidated Statements of Comprehensive Income (FY 2025)
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