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In advance of nationwide legalization, we are 
building the largest cultivation footprint behind the 

the best brand in cannabis.
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● Indus Holdings, Inc. ($INDS.CN and $INDXF) has merged with Lowell Herb Co a leading 
California cannabis brand 

● The new company will be called Lowell Farms Inc. and will trade under ($LOWL.CN and 
$LOWLF) pending transition with relevant exchanges

Total Consideration of ~22.7m shares and $4.1m in cash (to finance debt repayment and 
balance-sheet cleanup)

The transaction is valued at ~$38.5m based on prior day closing price of (USD$1.52) Lowell 
Investors will own approximately 9.3% of the combined NewCo
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Lowell is a premium California 
cannabis brand with extremely rare 

levels of reach and audience

A reputation of authenticity and 
heritage that has become synonymous 

with quality and refinement

Manufactured in LA, the Company is 
best known for its distinctive pre-rolls 

and unique logo
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2020 PRE-ROLL SALES BY BRAND
(Source: Headset)

● Lowell manufactures and self-distributes 
SKUs across the packaged flower, pre-roll, 
concentrates, and vape product categories

● The Company is highly regarded for its 
intricate, high quality packaging, garnering a 
loyal customer base since its founding

Like many brands without an integrated 
supply chain, Lowell has struggled to realize 
profitability resulting in a highly attractive 
opportunity for Indus to unlock much of the 
value inherent in the brand via Indus’ asset 
stack

2020 Revenues of $14.9m
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● Over 1 million in weekly impressions across all social outlets

● 3 million impressions over YouTube

● Remains strong and relevant: 2020 and Q4 activity was 
extremely healthy and remains best-in-class among peers

Total Audience: up 68% y/y

Engagement: up 132% y/y

Industry leading social media audience with 
178k followers

Social Audience
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CLASSIC 3.5G PACK 3.5G JAR FLOWER 1G SMOKE
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RECHARGEABLE VAPE 510 CART NEW INFUSED SMOKES LOWELL DART BUBBLE HASH
FULL-MELT HASH

AGE CURED ROSIN
LIVE ROSIN
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● Indus does not currently have a marquis brand with adequate pull and 
differentiation to absorb any price compression that will occur when supply 
inevitably exceeds demand 

● Opens up prospects for nationwide licensing/expansion opportunities as the 
brand has national recognition among cannabis consumers

● Brands are very difficult to build from scratch (analogous to writing a hit 
song...there is no formula for success regardless of budget)

A premium brand can help pull our products into dispensaries as we can 
leverage availability of the brand against sell-through of our other 
inventory...helping us launch new products without having to use price as the 
primary inducement for dispensaries
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But….there are very few real brands in cannabis



1 Source: Headset

● Lowell is unique: the few other premium brands in cannabis are based on a cult following of the 
product quality...this leadership is ephemeral and is challenging to scale...In contrast, Lowell’s brand 
is built on a reverential brand-image that has become iconic among the emerging cannabis 
counter-culture

● Lowell has a huge following among the cannabis mainstream as an approachable brand with cachet 
and virality that is extremely rare in cannabis (as evidenced by a large social media following)

● Lowell is a brand that is difficult to replicate and the circumstances of the acquisition are exogenous 
to the brand’s reach and relevance which remains very strong

● Lowell is ripe for a large-scale, mainstream marketing program which will make Lowell the smart 
brand of choice across all of cannabis 

● The preroll market grew ~65%1 in California between 2019 and 2020...Flower smoking is alive 
and well and proving to be a preferred method of consumption among newcomers and 
traditionalists alike

●
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Lack of supply-chain/cultivation-supply caused product shortages and 
substantial margin pressure

Leadership turmoil and turnover

A history with compliance challenges and shutdowns

A sub-scale self-distribution model that only offered product to ~15% of 
the California dispensary market
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Consistent and reliable supply of some of the best cannabis in the world 

Broader distribution and sales coverage

Infrastructure to automate and mechanise production

Capital for aggressive marketing expansion

Diversified manufacturing capabilities that afford 
substantial opportunity for brand expansion
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Cultivation at massive scale growing organic, high quality flower
● 225k sqft greenhouse in operation
● In planning phase for new 300k sqft greenhouse
● Further expansion plans in development to reach >1.5m sqft

Diversified manufacturing capabilities and infrastructure spanning 
across all categories

Lowell: A rich brand will unparalleled reach, awareness and 
accessibility anchoring a portfolio of diversified products 

Distribution: a hub&spoke delivery infrastructure that services 85%+ 
of the dispensaries in the state within 24 hours
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PRESS

1,500+
OUTLETS

PRESS EXPOSURE

26B+
TOTAL IMPRESSIONS

FEATURED IN

70+
COUNTRIES
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USE OF NON-IFRS MEASURES
This document refers to EBITDA because certain investors may use this information to assess the Company’ performance and also determine the Company’s ability to generate cash flow. EBITDA means 
earnings before interest, taxes, depreciation and amortization and is a measurement of financial performance without having to factor in financing decisions, accounting decisions or tax environments. It is 
similar to Net Income with some factors of non-operating expenses added back into the value: Net Income plus interest plus depreciation plus taxes plus amortization expense. This data is furnished to 
provide additional information and is a non-IFRS measure and does not have any standardized meaning prescribed by IFRS and therefore may not be comparable to similar data presented by other 
issuers. It should not be considered in isolation as a substitute for measures of performance prepared in accordance with IFRS and is not necessarily indicative of operating costs presented under IFRS. 
U.S. INVESTOR NOTICE: Neither the United States Securities and Exchange Commission (“SEC” or “COMMISSION”) nor any state securities administrator has approved or disapproved the securities 
offered herein nor has the Commission or any state securities administrator passed upon the adequacy or accuracy of the disclosures contained herein. Any representation to the contrary is a criminal 
offense. The securities offered hereby have not been registered under the Securities Act of 1933, as amended (the “1933 Act”), or the securities laws of any state and are being offered in reliance upon 
certain exemptions from registration under such laws. Any securities acquired by a “U.S. Person” (as defined in Rule 902(a) of Regulation S under the 1933 Act) is available. 

ON FORWARD-LOOKING STATEMENTS
This document includes information, statements, beliefs and opinions which are forward-looking, and which reflect current estimates, expectations and projections about future events, referred to herein as 
“forward-looking statements” or “forward-looking information”. Statements containing the words “believe”, “expect”, “intend”, “should”, “seek”, “anticipate”, “will”, “positioned”, “project”, “risk”, “plan”, “may”, 
“estimate” or, in each case, their negative and words of similar meaning are intended to identify forward-looking statements. By their nature, forward-looking statements involve a number of known and 
unknown risks, uncertainties and assumptions concerning, among other things, the Company’s anticipated business strategies, anticipated trends in the Company’s business and anticipated market share, 
that could cause actual results or events to differ materially from those expressed or implied by the forward-looking statements. These risks, uncertainties and assumptions could adversely affect the 
outcome and financial effects of the plans and events described herein. In addition, even if the outcome and financial effects of the plans and events described herein are consistent with the forward-looking 
statements contained in this document, those results or developments may not be indicative of results or developments in subsequent periods. Although Indus has attempted to identify important risks and 
factors that could cause actual actions, events or results to differ materially from those described in forward-looking information, there may be other factors and risks that cause actions, events or results not 
to be as anticipated, estimated or intended. A description of assumptions used to develop such forward-looking information and a description of risk factors that may cause actual results to differ materially 
from forward-looking information can be found in the Company’s disclosure documents, such as the Company’s listing statement and management’s discussion and analysis, filed on the SEDAR website at 
www.sedar.com. Forward-looking information contained in this presentation is based on the Company’s current estimates, expectations and projections, which the Company believes are reasonable as of 
the current date. The Company can give no assurance that these estimates, expectations and projections will prove to have been correct. You should not place undue reliance on forward-looking 
statements, which are based on the information available as of the date of this document. Forward-looking statements contained in this document are made of the date of this presentation and, except as 
required by applicable law, the Company assumes no obligation to update or revise them to reflect new events or circumstances. Historical statements contained in this document regarding past trends or 
activities should not be taken as a representation that such trends or activities will continue in the future. In this regard, certain financial information contained herein has been extracted from, or based 
upon, information available in the public domain and/or provided by the Company. In particular, historical results should not be taken as a representation that such trends will be replicated in the future. No 
statement in this document is intended to be nor may be construed as a profit forecast. 

ON FUTURE-ORIENTED FINANCIAL INFORMATION
To the extent any forward-looking information in this Presentation constitutes “future-oriented financial information” or “financial outlooks” within the meaning of applicable Canadian securities laws, such 
information is being provided to demonstrate the anticipated market penetration [of the Company’s products] and the reader is cautioned that this information may not be appropriate for any other purpose 
and the reader should not place undue reliance on such future-oriented financial information and financial outlooks. Future-oriented financial information and financial outlooks, as with forward-looking 
information generally, are, without limitation, based on the assumptions and subject to the risks set out above under the heading “On Forward-Looking Statements”. Indus’ actual financial position and 
results of operations may differ materially from management’s current expectations and, as a result, Indus’ revenue and expenses may differ materially from the revenue and expenses profiles provided in 
this Presentation. Such information is presented for illustrative purposes only and may not be an indication of Indus’ actual financial position or results of operations. 
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