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Herbalife Nutrition Hosts 6th Annual
Nutrition Industry Scientific Summit

Herbalife Nutrition Unveils Botanical DNA Field Testing Device and Methods at
Summit

LOS ANGELES--(BUSINESS WIRE)-- Herbalife Nutrition (NYSE: HLF), a premier global
nutrition company whose purpose is to make the world healthier and happier, today hosted
the 6th annual nutrition industry scientific summit, in Torrance, California. At the summit,
industry experts and those from academia shared information and new strategies on a broad
range of nutrition-related topics, including developments in botanical identification,
manufacturing quality control, the science of gut health, and the Food Safety Modernization
Act.

"Our continued investment in technology, research and manufacturing quality, further
strengthens our position as a nutrition industry leader and helps set industry standards,” said
Dr. John Agwunobi, Co-President and Chief Health and Nutrition Officer, Herbalife Nutrition.

Herbalife Nutrition quality control analytical scientist, Dr. Zhengfei Lu and Dr. Steven
Newmaster, professor of Botany & Genomics at the University of Guelph, Canada,
demonstrated a botanical DNA field-testing device and discussed methodologies that could
help all manufacturers accurately identify botanicals. Additionally, Herbalife Nutrition
announced that Dr. Lu’s paper has been accepted for publishing in the peer reviewed
Journal of AOAC International. The paper, "Single Laboratory Validation of a Two-Tiered
DNA Barcoding Method for Raw Botanical Identification," describes how the new technology
aides in the quality control of manufactured nutrition products. After publication, it will be
available as an open access article via the organization’s web page:
http://aoac.publisher.ingentaconnect.com/content/aoac/jaoac.

Dr. David Heber, Chairman of the Herbalife Nutrition Institute and Founding Director of the
Center for Human Nutrition at the University of California, Los Angeles, shared insights into
the human microbiome, the new science behind its relationship with botanicals, and how a
healthy microbiome directly links to people’s health and happiness.

In addition to a presentation on scientific advances and innovations, attendees received a
regulatory update on the Food Safety Modernization Act from Darryl Sullivan,
AOAC/Eurofins. Dr. Kristy Appelhans, senior director of Global Consumer Safety, and Joyce
Cao, senior analyst of Global Consumer Safety at Herbalife Nutrition provided an important
overview of frameworks for best practices in post-market consumer safety and product
quality monitoring.

To receive the latest company updates from Herbalife Nutrition, follow @HerbalifeNews on
Twitter or visit Herbalife.com.

http://aoac.publisher.ingentaconnect.com/content/aoac/jaoac
http://www.herbalife.com


About Herbalife Nutrition Ltd.

Herbalife Nutrition is a global nutrition company whose purpose is to make the world
healthier and happier. The Company has been on a mission for nutrition - changing people's
lives with great nutrition products and programs - since 1980. Together with our Herbalife
Nutrition independent distributors, we are committed to providing solutions to the worldwide
problems of poor nutrition and obesity, an aging population, skyrocketing public healthcare
costs and a rise in entrepreneurs of all ages. Herbalife Nutrition offers high-quality, science-
backed products, most of which are produced in Company-operated facilities, one-on-one
coaching with an Herbalife Nutrition independent distributor, and a supportive community
approach that inspires customers to embrace a healthier, more active lifestyle. Herbalife
Nutrition’s targeted nutrition, weight-management, energy and fitness and personal care
products are available exclusively to and through its independent distributors in more than
90 countries.

Through its corporate social responsibility efforts, Herbalife Nutrition supports the Herbalife
Nutrition Foundation (HNF) and its Casa Herbalife programs to help bring good nutrition to
children in need. Herbalife Nutrition is also proud to sponsor more than 190 world-class
athletes, teams and events around the globe.

Herbalife Nutrition has approximately 8,300 employees worldwide, and its shares are traded
on the New York Stock Exchange (NYSE: HLF) with net sales of approximately $4.4 billion
in 2017. To learn more, visit Herbalife.com or IAmHerbalife.com.

Herbalife Nutrition also encourages investors to visit its investor relations website at
ir.herbalife.com as financial and other information is updated and new information is posted.

View source version on businesswire.com:
https://www.businesswire.com/news/home/20190115005732/en/
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