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Nightfood Ice Cream Compared Favorably
to Industry-Leading Brand in First National
Media Review
TARRYTOWN, NY, Dec. 26, 2018 (GLOBE NEWSWIRE) -- via NEWMEDIAWIRE –
Nightfood, Inc. (OTC: NGTF), the company pioneering the projected multi-billion dollar
nighttime snacking category, has begun to receive media coverage of innovative Nightfood
ice cream.

While trade publications picked up on the Nightfood ice cream launch in November, a
December 20th feature on the website of iconic magazine Fast Company was the first
consumer-focused national feature of the Nightfood line.

In the “Most Innovative Companies” section, author Rina Raphael wrote, “I tried out
Nightfood, along with my Ben & Jerry’s for six late nights. Nightfood was as tasty as its
competitor, if perhaps a bit less creamy…”. 

Nightfood contains approximately 70% fewer calories than comparable Ben & Jerry’s flavors,
approximately 65% less sugar, and 50% more protein. 

“We’re unique in that we can deliver nighttime indulgence similar to Ben & Jerry’s or
Haagen-Dazs, but with a higher protein, lower sugar and lower calorie product, and without
any erythritol or artificial sweeteners," explained Nightfood founder Sean Folkson.  “Our
attention to using sleep-friendly ingredients further sets us apart from the other better-for-
you ice creams that have stolen half a billion dollars in market share over the last three
years.”

Industry experts estimate that 80% of at-home ice cream consumption happens shortly
before bed. Nightfood’s team of leading sleep experts, led by Dr. Michael Breus, The Sleep
Doctor™, helped formulate eight delicious flavors of ice cream with sleep-friendly
ingredients. The Company believes nighttime ice cream can capture market share from
premium ice cream consumers as well as the millions of consumers that have recently
switched to better-for-you options.

“We’ve seen that consumers are very willing to switch when they find something better,”
added Jim Christensen, Nightfood’s VP of Ice Cream Sales, who formerly held the same
position with global ice cream giant, Unilever.  “As we roll Nightfood into national distribution
over the next 12 months, we’re expecting to quickly become the most disruptive new brand
in the space.”

In the few days since the Fast Company feature appeared, the Company has fielded
inquiries from other media outlets, including major network national morning news shows.

“The media is fascinated by what we’re doing,” continued Folkson. “This is something that



we obviously planned and prepared for.   Our own Dr. Breus is a veteran of approximately
100 appearances on Good Morning America, The Today Show, The Dr. Oz Show, and other
national TV outlets.  We certainly expect Nightfood to receive a significant amount of
national television publicity to powerfully support this national roll-out.”

Nightfood’s highly-anticipated retail launch begins in February.  That’s when it is scheduled
to hit shelves in its first major retail partner, a top-ten regional supermarket chain, which will
place Nightfood in 100% of its locations.

About Nightfood Holdings:

Nightfood Holdings, Inc. (OTC: NGTF), owns Nightfood, Inc. and MJ Munchies, Inc. 

Nightfood, Inc, “The Nighttime Snack Company”, is a snack food company dedicated to
providing consumers delicious, better-for-you, sleep-friendly choices for evening snacking.
 According to IRI Worldwide, 44% of snack consumption occurs at night, representing a
consumer spend of over $1B weekly on nighttime snacks.  The Company has developed a
dynamic infographic at http://NightSnacking.com as a definitive consumer and media
resource clearly illustrating the size and scope of the largely untapped nighttime snack
category.

Market research giant, Mintel, recently released a report identifying nighttime specific food
and beverages as one of their most “compelling and category changing” trends for 2017 and
beyond. 

Consumer’s most popular choices are cookies, chips, and ice cream.  Nightfood creates,
manufactures, and distributes snacks formulated to help consumers satisfy nighttime
cravings in a better, healthier, more sleep friendly way.  

MJ Munchies, Inc. was recently formed as a new, wholly owned subsidiary of Nightfood
Holdings, Inc. to capitalize on legally compliant opportunities in the CBD and marijuana
edibles and related spaces.  The Company intends to market some of these new products
under the brand name “Half-Baked”.   Munchies is currently preparing a patent application
with the USPTO for a proprietary ingredient to be used in Half-Baked snacks that
Management believes will give it a unique and defensible competitive advantage against
other recreational edible brands.  The Company believes tremendous opportunities currently
exist to launch successful and legally compliant products in this space, and that such
opportunities will continue to grow over time.

For more information, visit http://ir.Nightfood.com and http://Nightfood.com

Questions can be directed to investors@Nightfood.com

Forward Looking Statements: 

This current press release contains "forward-looking statements," as that term is defined in
Section 27A of the United States Securities Act of 1933 and Section 21E of the Securities
Exchange Act of 1934. Statements in this press release which are not purely historical are
forward-looking statements and include any statements regarding beliefs, plans,
expectations or intentions regarding the future, including but not limited to, any products sold
or cash flow from operations. 

https://www.globenewswire.com/Tracker?data=1f1vHNTUdic_kh6qF5vKsReVHOR-WjdgEtNHEvuK7u9fXqnX57YdHRLd2xG3hPR84phFmzlf__ivKAocBe5T0DkAhuG1Ke6_tVM84UxFGUI=
https://www.globenewswire.com/Tracker?data=1f1vHNTUdic_kh6qF5vKsem7ZrYPfkX4rruB9ZMfBwNBSB_4TKjHOqMpnuO3a06sRT3MHkUKrK93YCAoBkivxsYA8XETBxLaYf6PDdCqhc6ArusmrtVjCuFOp1dceYDtm4Kz05GqotXVdzif-2G4BwawQ0K2EPXuDeVdAcpAmKIlVrDnW-gL8aAQnfk_lMkfSJ7dyxfwQ5LTHwdf7W5FR0iTJOEb0rcqijwOIbJ7cDuDfZg55Kch3RqrAfN9XEW730-5bUEa-OqyhUOPUhMWMA==
https://www.globenewswire.com/Tracker?data=1f1vHNTUdic_kh6qF5vKsfZU28jXdgdbR0Oli-jMqF6PQd4fQyfNNRdP0znVrWFYtT2dKACgyVv4nG2Il5Q_BA==


Actual results could differ from those projected in any forward-looking statements due to
numerous factors. Such factors include, among others, the inherent uncertainties associated
with distribution and difficulties associated with obtaining financing on acceptable terms.
These forward-looking statements are made as of the date of this news release, and we
assume no obligation to update the forward-looking statements, or to update the reasons
why actual results could differ from those projected in the forward-looking statements.
Although we believe that the beliefs, plans, expectations and intentions contained in this
press release are reasonable, there can be no assurance that such beliefs, plans,
expectations or intentions will prove to be accurate. Investors should consult all of the
information set forth herein and should also refer to the risk factors disclosure outlined in our
most recent annual report for our last fiscal year, our quarterly reports, and other periodic
reports filed from time-to-time with the Securities and Exchange Commission.

Media Contact:
Tim Sullivan
media@Nightfood.com
732-816-0239 

Investor Contact:
Stuart Smith
investors@Nightfood.com
888-888-6444, x3

Source: NightFood Holdings, Inc.

https://www.globenewswire.com/NewsRoom/AttachmentNg/4c4d9f6f-a168-47b7-a547-c62dbe6b8dcc

	Nightfood Ice Cream Compared Favorably to Industry-Leading Brand in First National Media Review

