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Letter from Our CEO

Dear Clear Channel Outdoor Stockholders, 

Stakeholders and Colleagues,

I am pleased to share Clear Channel Outdoor’s progress in its first 
year as an independent, pure-play, outdoor advertising company.  

It would be remiss, however, if I did not first acknowledge that we are in 
the midst of unprecedented and troubled times. While the impact of 
the spread of the coronavirus is uncertain, and the situation is rapidly 
evolving, we are committed to doing all we can to capitalize on the 
fundamental strength and growth drivers of our industry in order to 
unlock shareholder value.

Led by our newly established Board of Directors and executive 
management team with extensive knowledge of the Company and 
experience in the out-of-home industry, we have invested the right 
resources to support a strategy that emphasizes out-of-home medium 
growth, technology leadership, customer focus and the pursuit of 
opportunistic transactions and strategic alternatives. We have also 
taken prudent financial actions that we believe will enable us to execute 
on this strategy, leading to a stronger balance sheet, increased cash 
flow generation and an extended maturity profile.

We believe in the strength of out-of-home as a unique brand building 
medium and are confident in our ability to execute our vision to deliver a 
leading media platform reaching the growing population with important 
customer messaging through and beyond these challenging times.

I invite you to review the information in the 10-K that this letter 
accompanies, as well as the additional summary information that 
follows. Thank you for your continued support and confidence in Clear 
Channel Outdoor. 

Sincerely,

C. William Eccleshare

CEO OF CLEAR CHANNEL

The past year brought unprecedented challenges to all of us as we 
adjusted to the many impacts of the COVID-19 pandemic.  In response, 
we took decisive actions to protect and enhance our operations with the 
aim of maximizing our performance near-term, while continuing to 
position our organization for success well into the future. These steps 
included strengthening our liquidity, addressing our cost base and 
adjusting our sales approaches, while continuing to expand our digital 
platform and data analytics products.   

At the center of our strategy, the digital transformation of our business 
has continued, supported by our growing suite of data analytics tools. In 
turn, we are increasingly demonstrating the flexibility and immediacy of 
our platform in utilizing data to deliver real-time content changes 
depending on audience traffic patterns, as well as weather, daypart and 
other relevant variables.  We are forging deeper relationships with our 
customers as we develop, execute and measure highly creative and 
engaging ad campaigns reaching the right audiences at the right time 
and place.   

While we are still in the early phases of the worldwide recovery, we are 
heartened by the progress being made with regard to the development 
and distribution of vaccines, and we believe we well-positioned to return 
to growth as we gradually emerge from the pandemic in 2021.  
Supported by solid liquidity on our balance sheet, we remain committed 
to amplifying the fundamental opportunities inherent in our business 
model as we pursue our ongoing priorities of revenue expansion, debt 
reduction, free cash flow generation and investments in profitable growth. 

I invite you to review the information in the 10-K that this letter 
accompanies. Thank you for your continued support and confidence in 
Clear Channel Outdoor. 



Our Team

C. William Eccleshare Brian D. Coleman

Lynn A. Feldman

Scott R. Wells

CHIEF EXECUTIVE OFFICER  

AND PRESIDENT

• Served as CEO of Clear Channel 
International for 9 years

• Prior leadership roles at BBDO 
(Omnicom), Young & Rubicam (WPP), 
Ammirati Puris Lintas (Interpublic 
Group), J. Walter Thompson  
and McKinsey

• Over 40 years of media and 
advertising experience

CHIEF FINANCIAL OFFICER

• Served as SVP and Treasurer of 
iHeartMedia for 18 years

• Prior to iHeartMedia, held financial 
positions at companies in the 
banking, power and media sectors

• Over 20 years of treasury experience 
in media and advertising

GENERAL COUNSEL AND 

CORPORATE SECRETARY

• Served as General Counsel for 
Wyndham Hotel Group for 6 years 
and prior to that, served as Deputy 
General Counsel and Corporate 
Secretary for Wyndham Worldwide

• Held various corporate roles within 
Cendant and Lowenstein

• Over 20 years of corporate  
legal experience

CHIEF EXECUTIVE OFFICER, 

CLEAR CHANNEL  

OUTDOOR AMERICAS

• Served as an Operating Partner at 
Bain Capital

• Served on the Board of Clear Channel 
Outdoor Holdings from 2008 to 2015

• Held prior executive roles at Dell, Bain 
& Co. and AT&T 

Jason A. Dilger

CHIEF ACCOUNTING OFFICER

• Nearly 26 years of accounting and 
finance experience

• Served as SVP of Accounting of Clear 
Channel Outdoor Americas

• Served as Corporate Controller of 
Sinclair Broadcast Group

• Nearly a decade of public accounting 
experience at Arthur Andersen and 
Ernst & Young
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