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This presentation (“Presentation”) is qualified in its entirety by reference to, and must be read in conjunction with, the information contained in our Annual
o o Information Form dated May 30, 2023 (the “AlF”), as well as in latest financial statements available under our profile on SEDAR+ at
D I SC I a I m e r www.sedarplus.ca, together with the notes thereto and, as applicable, the auditor's report thereon (collectively, the “Financial Statements”), as well as
the corresponding management’s discussion and analysis (the “MD&A”). All references to “US$”, “$”, and “U.S. dollars” are to United States dollars and
all references to “C$"” are to Canadian dollars. Readers should not construe the contents of this Presentation as legal, tax, regulatory, financial or
accounting advice. Coveo believes that the market, industry, customer and other data presented in this Presentation is reliable and, with respect to data
prepared by Coveo or on its behalf, that Coveo’s estimates and assumptions are currently appropriate and reasonable, but there can be no assurance as
to the accuracy or completeness thereof.

Forward-Looking Information

This Presentation contains “forward-looking information” and “forward-looking statements” within the meaning of applicable securities laws, including,
as applicable, with respect to Coveo's financial outlook on Saa$S Subscription Revenue, Total Revenue, and Adjusted Operating Loss and expectations
around achieving positive operating cash flow and the timing thereof (collectively, “forward-looking information”) within the meaning of applicable
securities laws. Please refer to the “Forward-Looking Information” section of our latest earnings press release on file on SEDAR+ as of the date hereof for a
cautionary statement regarding forward-looking information included in this Presentation. Such cautionary statement is deemed to be included by
reference in this Presentation.

Non-IFRS Measures and Ratios

The information presented in this Presentation includes non-IFRS financial measures and ratios. These measures and ratios should not be considered in
isolation nor as a substitute for analysis of Coveo's financial information reported under I[FRS. These measures and ratios are not recognized measures
under IFRS and do not have a standardized meaning prescribed by IFRS and are therefore unlikely to be comparable to similar measures presented by
other companies. Coveo believes the non-IFRS measures and ratios used in this Presentation provide its management and investors consistency and
comparability with its past financial performance and facilitate period-to-period comparisons of operations, as they generally eliminate the effects of
certain variables from period to period for reasons unrelated to overall operating performance. Please refer to the Appendix for details of the
composition of, as applicable, Adjusted Operating Loss, Adjusted Gross Profit, Adjusted Product Gross Profit, Adjusted Professional Services Gross
Profit, Adjusted Gross Margin, Adjusted Product Gross Margin, Adjusted Professional Services Gross Margin, Adjusted Sales and Marketing Expenses,
Adjusted Research and Product Development Expenses, Adjusted General and Administrative Expenses, Adjusted Sales and Marketing Expenses (%),
Une copie de cette Adjusted Research and Product Development Expenses (%), Adjusted General and Administrative Expenses (%), SaaS Subscription Revenue at constant
présentation peut étre currency, total revenue at constant currency, SaaS Subscription Revenue growth at constant currency and total revenue growth at constant currency, as
obtenue en francais sur well as the reconciliations of such measures to the most directly comparable [FRS measure, where applicable.

demande. A French copy of Key Performance Indicators

this presentation can be made

available upon request. This Presentation refers to, as applicable, SaaS Subscription Revenue, Current Remaining Performance Obligations, SaaS Annualized Contract Value, and
Net Expansion Rate, which are operating metrics used in Coveo’s industry. Please refer to the “Definition of Key Performance Indicators” section of the
Appendix for the definitions of the key performance indicators used throughout this Presentation.
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http://www.sedarplus.ca

wy COVeO”

<

650+

global brands!?

After a decade of working with forward-
thinking global enterprises, we know
what it takes to gain an

Al Experience Advantage

10+ years

Providing Al-powered
search, recommendations,
and personalization

R ~750

Employees, ~40% in R&DW

20

Al innovations
releases / day
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|
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) As of Q4 FY'23.
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» $112M FY'23 total revenue
Coveo
» 20% Q1 FY'24 SaaS

at a Glance Subscription Revenue?

growth in CC2
Market Leading Al Platform for Helping

Enterprises Drive Personalization at Scale » 93% of total revenue from

SaaS subscriptions

FA\ Adobe

Adobe Gold

salesforce

SUMMIT GA: al Endorsed Partner TeChnO|Ogy
PARTNER Partner

» 109% Net Expansion Rate!"

» 80%+ product gross margin

Gartner

Magic Quadrant Leader 2022

FORRESTER ol . » 2021 TSX PO

Wave Report Leader 2021

ENTERPRISE

INFO~TECH » Pledge 1% member

ES Market Report Leader 2022

(1) SaaS Subscription Revenue and Net Expansion Rate are Key Performance Indicators of Coveo. Please refer tg
(2) SaaS Subscription Revenue growth at constant currency is a non-IFRS ratio. Please refer to the "Non-IFRS §
Subscription Revenue growth.

#X coveo”
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https://store.sap.com/dcp/en/product/display-0000060179_live_v1/Coveo%20Search%20and%20Recommendations%20for%20SAP%20Commerce
https://store.sap.com/dcp/en/product/display-0000060179_live_v1/Coveo%20Search%20and%20Recommendations%20for%20SAP%20Commerce
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Why we exist

Accelerate the
application of Al
platforms in enterprises
helping them deliver
great experiences,
profitably
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Experienced Management Team
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Louis Tetu Laurent Simoneau
Chairman Founder, President,
and CEO and CTO

@ lightspeed
D2L &%
DESCARTES SN/

B, K8
...... 1 3

.........

'"“:-ii;;-., ~ Brandon Nussey “z%y  Richard Tessier ' 4o Marc Sanfa¢on
CFO and Corportate Co-Founderand Co-Founderand
Secretary SVP, Products SVP, Technology
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stforme™ "Prescriptive oherent
Interactions experiences journeys

People context — not content-centric Intent driven Iearning life Unified — not channel-specitic -
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Business Outcomes
(revenue / profit)

o}
Only data and Al

can optimize the

. . KT
personalization and 2R
. ops Very large and
pI‘Ofltablhty diversified audience
Cha | |enge at SCale  Thousands to millions of users

* Large or global audience

H |g h VOIU me a nd Vd riety * Personal experience expectations
of content or products

* Millions of documents
* Many sources of content

* Hundreds of thousands of of products

#X coveo”
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Democratization Nev n!mer Competitivi
of the Al digm : ations pressures
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Digital
experience
modernization Generative Al

Al is a guantum leap:

it learns from every interaction to serve the next

Semantic Al

Conversational

N\

Contextual Recommendations ’ @E';/Jrs;ry

Unified contextual Generated answers,

- relevance '
Lexical not only links
Federated ] i Conversations
ourney-centric
Keyword search search
’ Prescriptive Paragraphs — smart snippets
. . Dynamic navigation
Person-centric :
Responsive Intelligent .
Content-centric Recommendations
Individual context Query suggest
Search results Multiple sources I13.e1haV|oraI :;I.nalytlcs
Documents “contain” Poor ranking & relevance -1 personalization
Links
2005 2008 2010 2013 2018 2023

#X coveo”



ChatGPT changes

digital experience expectations

i Anonymous ® Like IR 3 ./ Share

B Perplexity
what happened with the rents Barcelona during the Franco
era?

New Thread ® K

H Populqr N PERPLEXITY

During the Franco era, Spain adopted rent controls in 1964 to protect shopkeepers '. The

law was revised in 1994, and the expiration of the 1964 rental law has led to the end of
decades of rent controls in Barcelona ' 2.Barcelona’s historic districts are being

£ Your Threads

#] Login transformed as tens of thousands of small, often family-run shops face the end of rent

controls '.Barcelona has set up a commission that is reviewing 380 store buildings to

decide whether they should be granted special protection '. According to some opinions,

Google

what's better for a family with kids under 3 and a dog, bryce canyon or X U G, Q

S Converse Shopping Images Videos News Maps Books Flights Finance

o Generative Al is experimental

Both Bryce Canyon and Arches National Parks are family-friendly. Although
both parks prohibit dogs on unpaved trails, Bryce Canyon has two paved trails
that allow dogs.

Bryce Canyon has distinctive features like hoodoos, natural bridges, and
waterfalls. At the visitor center's interactive exhibits, children can learn about
the geology, wildlife, and people of the area. You can bring your dog on the
paved sections of both the Rim Trail and the Shared Use Path, both of which
are also stroller-friendly.

At Arches, children may enjoy the rock formations, and some say that Arches
has more variety than Bryce Canyon. Pets aren't allowed on any trails, though
they are allowed at campgrounds, pullouts, roads, and parking lots.

Both parks offer guided tours, ranger-led programs, picnic areas, and
restrooms, and both parks require pets to be leashed.

KID OUTDOORS

Kids & Youth -
Bryce Canyon
National Park...

€ National...

Arches Visiting Bryce
National Park Canyon

vs Bryce... National Park...
%4 Sampling... & Gopetfriendl...

housing and housing policy gained great relevance during the Franco regime 2. The

apartment boom in Spain began in the 1960s and 70s under the dictatorship of Francisco
Franco, when people left the countryside to find work in the cities, leading to massive
urban growth “4.Franco's totalitarian regime suppressed Catalan culture and nationalism

in Barcelona ®. Franco's death eased the shift to democracy in Spain and a system
based on welfare ©.

1 & nytimes 2 @ bloomberg 3 mebildbd 4 ssbbc 5 @sah 6 & cambridge
N1 =
< RELATED
how did the Franco regime affect housing policies in Barcelona +
what were the consequences of the 1964 rental law for shopkeepers in Barcelona +

how did the end of rent controls affect Barcelona's historic districts

Bloomberg US Edition

® Live Now Markets = Economics Industries  Technology Politics  Wealth Pursuits  Opinion Businessweek Equality Gree
Joohnology Amazon Plans to Add ChatGPT-Style

Search to Its Online Store

= Company’s Al ambitions appear in job listings for engineers
® Move rivals Microsoft, Google efforts to infuse search with Al

S Ask a follow up - How long to spend at Bryce Canyon with kids? - How many days do you need i

@ Action Tour Guide

https:/factiontourguide.com » 2022/02/17 > which-is-b
Action Tour Guide

Feb 17, 2022

established roads, making it a lot harder to experience the park with your dog.

Arches only allow dogs at campgrounds, parking lots, and along

[
(44

Einstein GPT...is another way we are opening the door to
the Al future for all our customers, and we’ll be
integrating with OpenAl at launch. »

MARC BENIOFF, CEO OF SALESFORCE

The MOM Trotter

https://themomtrotter.com > bryce-canyon-national-pa

A Guide To Planning A Trip To Bryce Canyon National ...

SAP, ServiceNow, Zendesk, IBM, Gainsight, Adobe, ... also investing

#X coveo”



GenAl is not a separate [siloed|
Interaction channel

hint:  search js not going away... EEIEKD

hint:  Its the same data, same user, same context. ..

wy COVEOD™



€© Security of generative content
o Privacy of public gen engines

The 9 challenges €© Enterprise proprietary content
of bringing GPT to

the enterprise

2\

0 Multiple content sources

© Currency of content

© Factuality / veracity at scale

€ Coherence of search and chat channels
8 Sources of truth, verifiability

© High costs of generative Al

#X coveo”
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For more than a decade,
Coveo has been deploying Al
with leading enterprises globally

Relevance
at scale

Coveo Relevance Cloud™ Al platform

Ly COVeo"
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2023 . Enterprise Ready Generative Al

2022 ’ Merchandising Hub

Personalization as you go

The Coveo
™ LLMs gaesr:;csiif’; Support LLMs smart snippets,
ng 2020 QP
Re I eva n Ce C I O u d peeplearning Auto merchandising & categorization

infrastructure . . .
Intelligent case assist, smart snippets

2019 . Unification of commerce, service,

One Single platform 18 years Journey analytics and workplace journeys
Multiple use cases Sl vE
Innhovation Al Semantics 2018 . Intent detection

Multi-tenant

& cloud-native A decadein

Global cloud data residency

applied Al

PP 2014 . Al-powered recommendations

API-first, headless, low-code Machine Learning
Behavioral Analytics . . .
Multi-t t cloud-nat t h
Global infrastructure Conversion Analytics 2012 . ulti-tenant cloud-native enterprise searc
SOC 2 Type | Compliance Salesforce AppExchange
H|PAA, GDPR Native search app in
Full Cloud Platform 2011 ’ commercial business app

with enterprise capabillities

SO 27001

Content Analytics, NLP / NLU Contextual relevance
. 2010
Packaged & broad connectivity
Packaged enterprise capabillities . . )
e . i i Enterprise search with advanced security
Unified indexing & enterprise search
2005 @

#X coveo”
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Enterprises need a centralized, spinal Al capability
to create trusted, intelligent, and connected journeys

Engagement
Apps Layers

Data in a single paradigm

Relevance
Intelligence
Layer

Data in a single place

Content &
Data Layer

Websites Commerce Service Workplace

WEBSITES B2B-B2C COMMERCE SALES IN-PRODUCT SERVICE PORTALS CONTACT CENTERS FIELD SERVICE INTRANETS EMPLOYEE EXPERIENCE

"‘ w In-product servicenow Any Application/Ul

Commerce Sales Experience Service
O@ O@ Cloud Cloud O@ Cloud Cloud D§ O@ O@

Integration Layer [headless APIs & low/no code drag&drop visual builders]

Cend

Coveo Relevance Cloud ™ Al Platform

Intelligent Generative + Prescriptive Unified Intelligent Al Models, Analytics
Search Answering Recommendations Personalization Merchandising & Optimization

Secured Unified Indexing & Enrichment Layer

> S s
W, R, ¥, 0, 6, &, T, B, =, O

Secure connectivity to internal & external content sources

#X coveo”



Websites B2C Commerce

pw,
— &
Websites

B2B Commerce

ik

Marketplace /
App Store

Communities

e

000

Support Portals

Chatbots Support Agents

Employee
Self-Service

Intranets &
Knowledge

=5
LG

Workplace

Coveo Al learns from
every interaction, across

Events, signals, Conversion
Coveo Al powers real-time Search results context, outcomes } ’F\i/\ever)ue per visit
- argins
content, navigation, Recommendations CSAT / NPS

Costs, escalations, ...

recommendations,
listing, badging, and
personalization decisions

into every digital experience Relevance,
Personalization,
Merchandising
O now v ([ BehaV|?raI >
Salesforce Sitecore ServiceNow Adobe Zendesk SAP a n a Iytl C S )
s & ¢
© o © @ ¥ P
L B oA @ O
(@ E @ 'Q : oooooooooooooooooooooooooooooooooooooooooo : oooooooooooooooooooooooooooooooooooooooo :
REST Database Push AP Custom Catalog 000 Coveo Coveo
Secure Unified Content a User Profile

digital journeys from the
entire audience, to serve
the next interaction

...a continuous cycle fed by 360
degrees of data and signals from
all forms of digital interactions

Data validation
A/B testing
Attribution
Value

Data Platform

#X coveo”



We serve
enterprises
of all sizes

CALERES 1 NetApp:
Over 650 Saa$ @
customers'?, including

leading global brands Honeywell UWHealth - » athenahealth

@ Unitye Medallia PET SUPPLIES PLUS

) Expertise servicing the

— ‘ @ .
technology, healthcare, Hewlett Packard G informatica ~ SANF3RD  pipacentral
manufacturing, financial Enterprise HEALTH

services, and retail verticals

33 Dropbox FleetPride i LeeValley

HEAVY DUTY PARTS & SERVICE

We believe our solutions are 51 Sna rSh

well-suited to serve
numerous other verticals

And hundreds of other companies in the technology, healthcare, manufacturing,
financial services, and retail industries

(1) Asof Q4 FY'23.
Note: This page of the Presentation includes the trademark “Coveo”, which is protected under applicable intellectual property laws and is the N
property of Coveo. All other trademarks used in this page of the Presentation are the property of their respective owners. 'Y 4 coveo
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A“pOWG red Commerce
experiences

Increase revenue and profitability

Increase revenue conversion and cart sizes
Increase profitability
Increase loyalty, repeat purchases

) Increase customer adoption

: : . ?
drive significant %
financial value Service while cutting service costs
Improve self-service and deflect cases to reduce service costs
a ﬂ d Co m pet I t Ive g:: r?gr:;n jz:f?egdé:;irt:i:;earl‘?:telIigence to each customer
advantage o

Ny Increase website engagement

Platform Improve search and visit success rate
Increase website visits and conversions

Increase workplace proficiency

Enable employee self-service
Empower employees to gain proficiency and do more on their own
Bring intelligence from across the enterprise in the course of work

#X coveo”
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e Coveo Al Commerce Solution

1:1 Personalized Automated Revenue Al Enabled
Customer Experience Maximization Merchandising
Personalized Search > Use Al to automatically > Use Al to take care of the
, maximize revenue and tedious tasks so
Personalized . .

- profitable growth by merchandisers focus on
Listing Pages increasing RPV, gross high value actions that
Personalized margin, loyalty, and by dramatically increase
Recommendations decreasing returns, profits and delight

markdowns, and customers

Personalized

shipping expenses
Product Badging PPITIY &P

#X coveo”



1:1 Personalization in Commerce
Intent-Aware Ranking

Session: Session:

Search: Search:
' We found 51 results for men hoodie Sort By Relevance -~ We found 51 results for men hoodie Sort By ' Relevance -
Filter Filter
Category A Category ~

Sweatshirts

T-Shirts & Polo Shirts

P =0

Sweatshirts

T-Shirts & Polo Shirts

Jackets (4) Jackets (4)
Sweaters (3) Sweaters (3)
<" Bought 11 times in the last 2 days!
Gender A Gender A \.
! A
[J Men Courtside Cleveland Cavaliers Hoo.. Dri-Fit Swoosh Hoodie Dri-Fit Camo Block Hoodle Nike Pro Hoodle J Men Sweater-Knit Hoodie for Men Sweater-Knit Hoodie for Men Garment-Dyed Sweater Hoodie for ... Thermal-Knit Color-Block Hoodie f...
§56-78 $51.03 $40-66 $36.00 $44-66 $39.60 $60-86 $54.72 $59-99  $54.00 $54.99 $5499 $16.97 $4499 $19.97
000 38 ® ®
Stores A Stores A
[."nq”’«?' [
Search
D gieoboetggr(i:er) O o
(2700 Laurier)

R ille, CA ;
(g DOStUINE, S Roseville, CA

(1236 Galleria) O ;

(1236 Galleria)

0 San Diego, CA San Diedo. CA

(5151 Mission Center Rd) O :1 51"\;". e & Rd

33 Viewed 19 times today! ( L )

San Diego, CA

0O 9 San Diego, CA

<" Bought 18 times in the last 2 days!

(11160 Rancho Carmel)
(11160 Rancho Carmel)

€ 5l S A



Caleres engaged with Coveo CALERES

to transform the experience of X 5 %
their portfolio of branded sites

RRRRRRRRRRRRRRRRRRRRRRRRRRR

Coveo allowed us to build a "

new experience for our users R —~
that make their whole journey
better and easier.

CAREERS = o S0 N nien 'S MOST AMERICA'S MOS1

. . g. > | COMPANIE RESPONSIBLE
Dan Cornwe"' |ncrease IN conversions € Succession Annodungeme —

Director of Ecommerce with Machine Learning
& Digital Experience result ranking

Lift in conversion rate
with onsite search



Industry’s #1 Al
platform for

Coveo Al Service Solution customer service

Al-powered search, recommendations, and personalization for best-in-class Low code.

self-service and agent experiences, boosting NPS, CX, and EX while reducing costs

Advanced self-service
intelligence

Cheap self-service is worst
than no self-service

Give customers relevant
answers fast, in the context of
their products and issues

Enable customers to solve
Issues on their own

Cut contact center capacity
and costs

Intelligent knowledge
recommendations for agents

) Recommend relevant
solutions to agents, real-time
in the flow of customer
Interaction

) Reduced handling-time,
escalations

) Uplift agent proficiency

) Productive, engaged agents
save millions

Easy to build, use,
and scale

Connected personalized
360° journeys

) No more siloed channels

) From in-product, to self-
service, to the contact center
agent

A2 .
Z® coveo



L Coveo is uniquely positioned, now, to solve
Ny key GenAl challenges for enterprises

The Coveo
Relevance Cloud™
Al Platform

a Al personalization algorithms
based on contextual data,
behavioral analytics,

intent detection, and more

Secure, unified, enriched large
scale content index

24  Copyright © Coveo Solutions Inc. All rights reserved. Proprietary and CONFIDENTIAL 20

»Secure
» Truthful & current
» Auditable prompts &
COveO responses
R I ° » Dynamically grounded
G » Integrated with search
elevance Generative  reoeedw
o ™ » Largely scalable
An Swe rl n g » Cost effective
Highly relevant
and secure content LL M S
to generate your
answers from

Relevant, personalized,
secure corpus of content
feeds prompt engineering
and grounding, from

unified index, embeddings,
and VectorDB

Most suitable generative
and conversational
technology, controlled by
Al-powered relevance layer



how can coveo work within servicenow and how to install it? Feedback  Getafreetrial (=)

COVGO “Intent” box:
Re I evance search query or long-form

Include older components conversational queStion
G e n e rat ive Generated answer for you Reformulate & Steps Bullets 5 &P
° ™ Platform Integr: COVGO IS Coveo for ServiceNow is an integration that brings Al-powered search and recommendations directly inside ServiceNow to improve support Secure, truthful, current,
An Swe rl n g "Customer Zero ) agent proficiency, enhance customer self-service experience, and allow administrators to make informed decisions based on actual usage grounded, verifiable
nalytics data. Its search interfaces are hosted in your Coveo organization and are displayed in widgets or used as your built-in Coveo-powered generative answer
/ Platform So,  for our own customer service i ificial i i i i
| N d UStry s most powe rfU | search page. Coveo for ServiceNow offers an artificial intelligence powered search experience driven by your data. It not only replaces the
. built-in search engine in your customer portal, employee intranet, etc., but also introduces new means to search your data, allowing users to
p |ath rm fO ren te rp rse AI find the content that's the most relevant to their issue. Moreover, the Coveo for ServiceNow search results and content recommendations
& G e nA| expe rien ces Resource type A become more personalized with time, as Coveo learns from user behavior. .
- Clenr flter Generative answer from
Secu re To install Coveo for ServiceNow, follow these numbered bullets: mu Itlple sources of content

) 1. Install the Coveo for ServiceNow application in your ServiceNow instance.
Truthfu | & current Product Documentation (1,346) . o _
2. Use Coveo widgets, a built-in Coveo-powered search page, and the Coveo JavaScript Search Framework.

AU d |ta b | e prom pts () Documentation News (10) 3. Customize your built-in Coveo-powered search page using the Coveo JavaScript Search Framework.
4. Use connectors to gather all relevant information in one place, your index, which can then be mined to get this knowledge to your users.
and responses N Peeey X 9° 1Y

() Glossary Entry (0) 5. Index content, including ServiceNow content and other enterprise content, such as website pages, cloud-hosted files, and emails, using the
Dynamlcally grou nded q . Coveo Indexing Pipeline.
. Product Entitlements (3 ; A ; ; ; ;
| nteg rated Wlth seq rCh 6. Use the query correction feature, also known as Did You Mean, which can suggest substitutes for, or even automatically correct, misspelled

(7 Services Documentation (9) keywords. Coveo supports this feature to improve the relevance of search results.

and discovery

] | ab| - . Sources of truth,
Event (1 References: 2, 3,4, 5 . .
argely scalable citations
COSt eﬂ:eCtIve (J Support Articles (297) Learn more = 1 Architecture | Co... 2 Coveo for Servic... 3 V3release notes |... 4 Architecture | Co... 5 Query Correction...
() Skill path (0)
AI- owered navi ation Filters: Resource type: Product Documentation x Clear
d d'p d 9 i facet + Showmore Instant access to
an ISCOove nNamic race .
) ry, dy i o S reference details
SeleCtlon based on SemantICS Results 1-10 of 1,346 for how can coveo work within servicenow and how to install it Sortby: Relevance v
Audience v
Architecture | Coveo for ServiceNow . 0 cancus ©
https://docs.coveo.com/en/3183/ Nevw eaiures Sldg e A
Architecture o
Releva nt' pe rsonali zed, Al Developer Tool v As illustrated in the diagram below, the Coveo for ServiceNow application is installed in yc ' ST
. R : Product D tati Solution: Service, Workpl A P
sea rCh reSUItS = COherent WIth esource rodue ocumentation olution ervice or p ace administrators to make informed decisions based on actual usage analytics data rather than guesswork. IS R iciS Laaial7

en erative a n Swe rs from elea o Its search interfaces are hosted in your Coveo organization and are displayed in widgets or used as your built-in
g ’ Intent .Y FACH Coveo-powered search page. Your custom search interfaces help your ServiceNow instance users, i.e., your
1 customer support agents, your employees in general, or your customers, to be mare proficient.
sec u re u n ifi ed i n d ex c,‘) Coveo fo r Se N I Ce N OW R Coveo for ServiceNow offers an artificial intelligence powered search experience driven by your data. It not only
https‘//d 0OCs.coveo. Com/en/] 479/ replaces the built-in search engine in your customer portal, employee intranet, etc., but also introduces new means
D Ana Iyze U sage Data (5 7) to search your data, allowing users to find the content that's the most relevant to their issue. Moreover, the Coveo
for ServiceNow search results and content recommendations become more personalized with time, as Coveo
Get a\x’verwew of the latest Coveo for ServiceNow features. ... Read on how Coveo for S leams from user behavior:
() Build a Search Ul (74) Resource: Product Documentation Solution: Service, Workplace Coveo for ServiceNow Architecture
As illustrated in the diagram below, the Coveo for ServiceNow application is installed in your ServiceNow instance.
It comes with Coveo widgets, a built-in Coveo-powered search page, and the Coveo JavaScript Search Framework.
D |ndex Conte nt (-l 46) This framework is an open-source library that you can use as an alternative or a complement to the Interface Editor in
the Coveo Administration Console when building Coveo-powered search interfaces to display in the widgets
.c..‘) M a n a g e Sto p Wo rd R u I es | Coveo implemented in your ServiceNow instance. You can also use it to customize your built-in Coveo-powered search
page
() Leverage Machine Learning (41) https://docs.coveo.com/en/3406/
Coveo for ServiceNow connects to your Coveo organization, which hosts your index, the Coveo Search API, the
Coveo Machine Learning (Coveo ML), and the custom search interfaces that will be displayed in widgets or used as
Stop words are words that are filtered out from a query before it’s sent to the index. ... the your bultin Coveorpowered search page

() Manage an Organization (29)

Coveo also hosts the usage analytics data coming from the search interfaces in your ServiceNow instance. You can

Resource: Product Documentation Solution: Coveo Relevance Cloud access this data in the Coveo Administration Console. ﬁ% ‘ ‘ ’Ve ‘ ’ ™

(] Tune Relevance (42) ServiceNow Instance

Coveo for ServiceNow




A number of customers
interested in the Early Access
Program

20 Premier and Standard Design
partners including:

(‘ Informatica  SYNOPSYS \F?

vmware ZOOM

y

\
N

Staggered product access
startingin Q2 FY’'24

Relevance
Generative Answering

Beta Program
Early adopter pricing offered

(+40% of ACV or $150K)

25 enterprise customers in

the Advisory Group Long-term pricing expected to

be finalized in FY’'24

#X coveo”



Improving the customer
experience by increasing
agent proficiency

Xero Features v Plans For small business v For accountants & bookkeepers v Support v Try Xero for fre

‘ ‘ Accounting software to do yourto-do

Over the paSt ﬂve yea rs, our Im plementatiOﬂ O]C COV@O Don’t miss this Black Friday offer. Buy Xerovlzﬁfcc;]rsr'lllovember 30 and receive a $75 Amazon gift
has, most critically, improved our customers’ support e

experience, contributed to an increase in engagement with

our education offering, lifted our self-service rates, and Improvement in | T—
contributed to an improvement in Xero's gross margin. Our average CTR . D i =
goal is to continually improve. We want to provide a better . S —
customer support experience today than we did
yesterday —and this technology will help us do that.”
Increase in

Nigel Piper subscribers b

Executive General Manager, : :
. Increase in
Customer Experience, Xero e
Customer NPS

Reduction in v of questions are
cost-to-serve while ammmemn.  ANswered by self-service
growing customer £ ey help content

base 124% A

.
Al

. vy COVEO'



Fortune 500

Software Company
Increasing relevance

for better customer and agent experiences across
service, websites, and marketplace for 9 use cases

o S o)

Global Corporate  Marketplace / Online Training Communities Chatbots
Website App Store Platforms

O).
o

P 2B
— I
0=
In-App Help  Customer Support Help & Blogs
Agent Training

Platform € f ol Marketplace / App Store Customer Support Agent
LT ey 127 150% 126%

site visits year-over-year case resolution customer agent
(including through organic growth) time tenure

25 ¢

Note: Cas,é studies are examples which we believe are representativ Qow some”or our ¢ Ve selected, deployed, and benefited from our
platform and solutions, and our esﬁ.m“a/;eﬁ‘ of the associated economi€#enefits to our customers. NI@S€ are individual experiences with our platform and
solutions and not all customers may experience all of the benefits described or concur with our estima 7¢uch benefits.

Ly COVeo"
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Packaged Integrations to the most popular
enterprise apps

., (M)
o O
o O N_n
Commerce Service Platform
B2B Self-Service |\ Websites
B2C Retail Contact Centers Y Workplace
FA\ Adobe

TV Hybris
Commerce salesforce

@ SITECORE'

salesforce

) .
Z® coveo



Figure 1: Magic Quadrant for Insight Engines

ABILITY TO EXECUTE

66 7

consecutive Gartner
guadrant reports

name Coveo a leader

Gartner

COMPLETENESS OF VISION : As of December 2022 @© Gartner, Inc

Gartner

Coveo offers the best level of personalization of all vendors
In their market. This requires low and episodic cost to maintain,
underpinning its claim to be “The Relevance Platform.”

Coveo leads this group in its approach in surfacing insights and
platform mechanics in third-party Ul environments.”

Coveo’s SaaS service, trials and strong developer experience help
with customer adoption and present minimal friction when
getting started.”

Coveo has broad coverage across most industry verticals

and Is able to deliver key use cases to all of them In the areas of
e-commerce, service and support, workplace and
consumer-facing websites.”

Gartner Magic Quadrant
for Insight Engines,
December 2022
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TAM and customer value share
Large and growing potential with platform capabilities

market opportunity $39B
Estimated TAM by Solution (in US$ billion)

$39B

Estimated TAM®Y

Al-powered

Relevance $20
Commerce

$19B

$8 Service

Enterprise
Search

(1) Coveo Solutions Inc. estimate as of December 31, 2020, representing the total potential SaaS Annualized Contract Value based on the sum of our addressable market-size estimates across Coveo's
solutions. For additional details, please refer to the disclosure set forth in page 35 of our supplemented prep prospectus dated November 17, 2021, available under our profile on SEDAR at www.sedar.com.
SaaS Annualized Contract Value is a key performance indicator of Coveo. Please refer to the "Definition of Key Performance Indicators” section of the Appendix for the definitions of such
measures. SaaS Annualized Contract Value is a key performance indicator of Coveo. PAN

coveo”
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Grow in existing

markets

SAP Endorsed App partnership in Commerce

New technology increasing competitive and conversion
performance — Relevance Generative Answering

New customers adds across all lines of business
Expand system integrator distribution channel

Compounding
growth vectors

: ; Develop
new markets
* New platform integrations into popular
enterprise apps

* Applications of our solutions in new verticals
* Geographic expansion—- EMEA, ANZ

Grow existing
customers

Relevance Generative Answering
Upsell additional volume « M&A: pursue strategic acquisition
Cross-sell new use cases opportunities

Redesign product portfolio & pricing for growth;

upselling fee-based advanced product capabilities

Enterprise-wide subscription agreements



Financial Highlights

Ly COvVeo"
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Subscription-based revenue

e Contractually committed volumes for the entire
term of the contract

- Multi-year agreements
Our business yearag
* Predominantly 3+ year contracts with upfront
mOdel annual billing
Enterprise customers

« $170K+ average ACV / customer

Land and expand model

#X coveo”



Financial Highlights

$31M

Ql FY'24
Total Revenue

12%

QI FY'24

Current SaaS Subscription Remaining

il

(o)
20%
Q1 FY'24 SaaS
Subscription Revenuel!

Growth in CC®@
(Year-over-Year)

Net Expansion Ratel!
as of June 30, 2023

Performance Obligations!” Growth

(Year-over-Year)

N
109%

Q1 FY'24

o0l

16%

Q1 FY'24 Total
Revenue Growth in CC?
(Year-over-Year)

O
650+

SaaS Subscription

Customers®)

b
93%

QI FY'24
Total Revenue from
SaaS Subscription

Saa$ Subscription Revenue, Current SaaS Subscription Remaining Performance Obligations and Net Expansion Rate are Key Performance Indicators of Coveo. Please refer to the "Definition of key performance indicators"” section of the Appendix for the definitions of such measures.
Saa$S Subscription Revenue growth at constant currency and total revenue growth at constant currency are non-IFRS ratios. Please refer to the "Non-IFRS Measures and Ratios" section of the disclaimer to this Presentation, and the reconciliation tables in the Appendix for definitions of

such measures and reconciliations to SaaS Subscription Revenue growth and total revenue growth, respectively.

As of Q4 FY'23.

#X coveo”



Growing historical SaaS Subscription Revenue

(in US$ million)

19% (20% in cc*)

Q1 FY’'24 SaaS
Subscription Revenue!! $28.5M
Growth (YoY) $27.1M

Quarterly SaaS Subscription Revenue

$26.4M

$25.5M

$24.0M
$23.1M
$21.2M

$17.3M
$16.3M

QI FY'22 Q2FY'22 Q3FY'22 Q4 FY'22 Q1 FY’'23 Q2FY'23 Q3 FY'23 Q4 FY'23 QI1FY'24
(1) SaaS Subscription Revenue is a Key Performance Indicator of Coveo. Please refer to the "Definition of key performance indicators" section of the Appendix for the definition of such measure.
* Saa$S Subscription Revenue growth at constant currency is a non-IFRS ratio. Please refer to the "Non-IFRS Measures and Ratios" section of the disclaimer to this Presentation, and the reconciliation tables in the Appendix for definitions of such measures and reconciliations to Saa$S

Subscription Revenue growth. ﬁ% COVG O ™



Gross profit and operating loss

(in US$ million)
Gross profit and gross margin Adjusted Operating loss!?
| /8% | -
0 I 0 I
-~ 76% ) | /759, ' ($7.5M) ($2.8M)
| |
| |
$85.3M | ($20.2M)|
| |
: ($28.1M) :
| |
| |
| |
' 10.7m $23.9M :
| |
|
FY’22 FY'23 1 QIFY'23  QIFY'24 FY’22 FY'23 1 QIFY'23  QIFY'24
| 80% || 8% |i| 80% || 82% | (($57.3M) | [($44.4M) | | (($13.3M)] | ($7.6M) |
Product gross margin Operating Loss ($)

(1) Adjusted Operating Loss is a non-IFRS financial measure. Please see the appendix for the definition of Adjusted Operating Loss and the reconciliation to its most directly comparable IFRS measure. ﬁ* COVG O ™



Q2 FY'24 and Full Year Guidance

USD millions Q2FY’'24

Full Year FY'24

SaaS Subscription Revenue(" $28.8-%$29.3 $118.0-$120.0

Total Revenue $30.8-%$31.3 $127.0-%$129.0

Expect

<$10M of
Adjusted Operating Loss(? $1.5-%$2.5 $11.5-%$13.5 cash used in

operations in

Coveo continues to expect to achieve positive operating cash flow in fiscal year
2025 as it executes on its growth plans while continuing to improve efficiency

These statements are forward-looking and actual results may differ materially. Coveo’s guidance constitutes “financial outlook” within the meaning of applicable securities laws and is provided for the purpose of, among other things,
assisting the reader in understanding Coveo’s financial performance and measuring progress toward management'’s objectives, and the reader is cautioned that it may not be appropriate for other purposes. Please refer to the “Forward-
Looking Information” section in the disclaimer of this Presentation and in our most recent annual information form and MD&A on file for information on the factors that could cause our actual results to differ materially from these forward-
looking statements and a description of the assumptions thereof. Please also refer to the press release dated August 8, 2023 announcing Coveo's first quarter earnings for fiscal year 2024 available under our profile on
www.sedarplus.ca for a list of additional assumptions and hypothesis made in connection with our financial outlook.

(1) SaaS Subscription Revenue is a Key Performance Indicator of Coveo. Please refer to the "Definition of Key Performance Indicators" section of the Appendix for the definitions of such measure.
(2) Adjusted Operating Loss is a non-IFRS measure. Please refer to the "Non-IFRS Measures and Ratios" section of the disclaimer to this Presentation, and to the "Reconciliation of Adjusted Operating Loss to Operating Loss" section in
the Appendix for a definition of Adjusted Operating Loss and a reconciliation to Operating Loss.

#X coveo”
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Thank you
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39 Copyright © Coveo Solutions Inc. All rights reserved. Proprietary and CONFIDENTIAL 2023 "






Appendix

73 coveo

41  Copyright © Coveo Solutions Inc. All rights reserved. Proprietary and CONFIDENTIAL 2023 %y



Condensed Interim Consolidated Statements of Loss and

Comprehensive Loss

(in thousands of US dollars, except share and per share data, unaudited)

Revenue
Saas subsoription

Self-managed licenszas and maintenance

Product revenue

Professional servicas

Total revenue

Caost of revenus
Product

Professional services

Total cost of revenue

Gross profit

Operating expenses
Sales and marketing
Research and product development
General and administrative
Depreciation of property and equipment
Amortization of intangible azzets
Depreciation of right-of-uzs assets

Total operating expenses

Operating loss

Three months ended June 30,
2023 2022

5 5
28,235 24 003
- 324
28,535 24 327
1,997 2135
20,532 26,462
2,128 4 753
1,244 1,977
6,672 B, 735
23,860 19,727
13,460 14,561
9,182 9,132
6,805 70583
a7y 692
1,006 1,161
395 397
31,429 33,036
(7,569) (13,309)

Operating loss
Mat financial revenue
Foreign exchange loss (gain)
Loss before income tax expense (recovery)

Income tax expense (recovery)

Met loss

Other comprehensive loss

terms that may be reclassified to the consolidatad
statements of income (loss):

Foreign currency differences on translation to
presentation currency

Total comprehensive loss

Met loss per share — Basic and diluted

Weighted average number of shares cutstanding — Basic
and diluted

Three months ended June 30,
2023 2022

5 5
(7,569) (13,309)
(1,677 (3595
1,004 {200}
(6,896) (12,410)
59 1059
(6,955) (12,519)
3,428 (8,602)
(3,527) (21,121)
(0.07) (0.12)
105,656,216 103,825 091

#X coveo”



Condensed Interim Consolidated Statements of Loss and
Comprehensive Loss

(in thousands of US dollars, unaudited)

The following table presents share-based payments and related expenses recognized by the Company:

Three months ended June 30,
2023 2022
$ $

Share-based payments and related expenses
Product cost of revenue 236 162
Professional services cost of revenue 163 144
Sales and marketing 40 1,531
Research and product development 1,556 1,433
General and administrative 1,752 1,185
Share-based payments and related expenses 3,747 4,475

#X coveo”



Reconciliation of Adjusted Operating Loss to Operating Loss

(in thousands of US dollars)

Three months ended June 30,

2023 2022

$ $

Operating loss (7,569) (13,309)
Share-based payments and related expenses 3,747 4,475
Amortization of acquired intangible assets @ 1,005 1,160
Acquisition-related compensation - 211
Adjusted Operating Loss (2,817) (7,463)

(1)  These expenses relate to issued stock options, restricted share units, and other awards under share-based plans to our employess and directors as well as related
payroll taxes that are directly attributable to the share-based payments. These costs are included in product and professional services cost of revenue, sales and
marketing, research and product development, and general and administrative expenses.

(2]  These expenses represent the amortization of intangible assets acquired through the acquisition of Qubit Digital Ltd (*Qubit”). These costs are included in
amaortization of intangible assets.

(3]  These expenses relate to non-recurring acquisition-related compensation in connection with acquisitions. These costs are included in product and professional
services cost of revenue, and sales and marketing, research and product development, and general and administrative expensas.

“Adjusted Operating Loss” is defined as operating loss excluding share-based payment and related expenses, amortization of acquired intangible assets, acquisition-related compensation, transaction-related
expenses, and other one-time or non-cash items.

#X coveo”



Reconciliation of Adjusted Gross Profit Measures and
Adjusted Gross Margin Measures

(in thousands of US dollars)

Total revenue

Gross profit

Gross margin

Add: Share-based payments and related expenses
Add: Acquisition-related compensation

Adjusted Gross Profit

Adjusted Gross Margin

Product revenue

Product cost of revenue

Product gross profit

FProduct gross margin

Add: Share-based payments and related expenses
Add: Acquisition-related compensation

Adjusted Product Gross Profit

Adjusted FProduct Gross Margin

Professional services revenue

Professional services cost of revenue
Professional services gross profit

Professional services gross margin

Add: Share-based payments and related expenses
Add: Acquisition-related compensation

Adjusted Professional Services Gross Profit

Adjusted Professional Services Gross Margin

Three months ended June 30,

2023 2022

$ $
30,532 26,462
23,860 19,727
SE8% S5%
399 326

; 81
24,259 20,134
S9% oy
28,535 24,327
5,128 4,758
23,407 19,569
H25% H0%
236 182

; 60
23,643 19,811
H3% 875
1,997 2,135
1,544 1,977
453 158
23% 7o
163 144

; 21

616 323

3%

15%

“Adjusted Gross Profit”, “Adjusted Product Gross Profit”, and “Adjusted Professional Services Gross Profit” are respectively defined as gross profit, product gross profit, and professional services gross profit excluding
share-based payment and related expenses, acquisition-related compensation, transaction-related expenses, and other one-time or non-cash items. We refer to these measures collectively as our “Adjusted Gross
Profit Measures”. “Adjusted Gross Margin” is defined as Adjusted Gross Profit as a percentage of total revenue. “Adjusted Product Gross Margin” is defined as Adjusted Product Gross Profit as a percentage of product
revenue. “Adjusted Professional Services Gross Margin” is defined as Adjusted Professional Services Gross Profit as a percentage of professional services revenue. We refer to these measures collectively as our

“Adjusted Gross Margin Measures”.

#X coveo”



Reconciliation of Adjusted Operating Expense Measures and
Adjusted Operating Expense (%) Measures

(in thousands of US dollars)

Three months ended June 30,

2023 2022

3 3
Sales and marketing expenses 13,460 14,561
Sales and marketing expenses (%) A4 55%
Less: Share-based payments and related expenses 40 1,531
Less: Acquisition-related compensation - 34
Adjusted Sales and Marketing Expenses 13,420 12,996
Adjusted Sales and Marketing Expenses (%) 44% 49%
Research and product development expenses 9,182 9,132
Research and product development expenses (%) 30% 35%
Less: Share-based payments and related expenses 1,556 1,433
Less: Acquisition-related compensation - 88
Adjusted Research and Product Development Expenses 7,626 7,611
Adjusted Research and Froduct Development Expenses (%) 25% 29%
General and administrative expenses 6,809 7,093
General and administrative expenses (%) 22% 27%
Less: Share-based payments and related expenses 1,752 1,185
Less: Acquisition-related compensation - 8
Adjusted General and Administrative Expenses 5,057 5,900
Adjusted General and Administrative Expenses (%) 7% 22%

“Adjusted Sales and Marketing Expenses”, “Adjusted Research and Product Development Expenses”, and “Adjusted General and Administrative Expenses” are respectively defined as sales and marketing expenses,
research and product development expenses, and general and administrative expenses excluding share-based payment and related expenses, acquisition-related compensation, transaction-related expenses, and
other one-time or non-cash items. We refer to these measures collectively as our “Adjusted Operating Expense Measures”. “Adjusted Sales and Marketing Expenses (%)”, “Adjusted Research and Product Development
Expenses (%), and “Adjusted General and Administrative Expenses (%)” are respectively defined as Adjusted Sales and Marketing Expenses, Adjusted Research and Product Development Expenses, and Adjusted

General and Administrative Expenses as a percentage of total revenue. We refer to these measures collectively as our “Adjusted Operating Expense (%) Measures”.

#X coveo”



Reconciliation of Constant Currency Measures and Ratios

(in thousands of US dollars)

(1) SaaS Subscription Revenue is a Key Performance Indicator of Coveo. Please refer to the "Definition of Key Performance Indicators” section of the Appendix for the definitions of such measure.

Three months ended June 30, 2023

SaasS

Subscription Total

Revenue revenue

3 3

Saad Subscription Revenue and total revenue, as reported 28,535 30,532

Foreign exchange impact on revenue 178 186
5aaS Subscription Revenue and

total revenue at constant currency 28,713 30,718

Revenue growth 19% 15%

Revenue growth at constant currency 20% 16%

In this table, SaaS Subscription Revenuel! and total revenue in currencies other than US dollars are converted into US dollars using the exchange rates from the prior period rather than the actual exchange rates in

effect during the current period.

“Saa$S Subscription Revenue at constant currency” means SaaS Subscription Revenue of the Company as presented in our financial statements in accordance with IFRS, adjusted for the impact of foreign currency
exchange fluctuations. SaaS Subscription Revenue in currencies other than US dollars is converted into US dollars using the exchange rates from the prior period rather than the actual exchange rates in effect during

the current period.

“Saa$S Subscription Revenue growth at constant currency” means the year-over-year change in SaaS Subscription Revenue at constant currency divided by the reported SaaS Subscription Revenue in the prior period.

“Total revenue at constant currency” means total revenue of the Company as presented in our financial statements in accordance with IFRS, adjusted for the impact of foreign currency exchange fluctuations. Total

revenue in currencies other that US dollars is converted into US dollars using the exchange rates from the prior period rather than the actual exchange rates in effect during the current period.

“Total revenue growth at constant currency” means the year-over-year change in total revenue at constant currency divided by the reported total revenue in the prior period.

We believe the Constant Currency Measures and Ratios provide helpful supplemental indicators on comparable SaaS Subscription Revenue and total revenue growth by removing the effect of changes in foreign
currency exchange rates year-over-year to aid investors better understand our performance.
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Condensed Interim Consolidated S
of Financial Position

(in thousands of US dollars, unaudited)

tatements

As of June 30, As of March 31,
2023 2023
$ $
Assets
Current assets
Cash and cash equivalents 201,169 198,452
Trade and other receivables 26,419 24,233
Eefundable tax credits 9,545 7,142
Prepaid expenses 6,799 8,707
243,932 238,534
MNon-current assets
Contract acquisition costs 11,063 11,148
Property and equipment 6,588 6,846
Intangible assets 14,409 15,107
Right-of-use assets 7,408 7,645
Deferred tax assets 3,662 3,896
Goodwill 26,062 25,642
Total assets 313,124 308,818
Liabilities
Current liabilities
Trade payable and accrued liabilities 21,107 21,435
Current portion of deferred revenue 60,000 55,260
Current portion of lease obligations 2,082 1,929
Accrued liability for shares to be repurchased under substantial issuer bid 30,220 -
113,409 78,624
Non-current liabilities
Lease obligations 8,605 8,940
Deferred tax liabilities 2,599 2,721
Total liabilities 124,613 90,285
Shareholders’ equity
Share capital 869,749 868,409
Contributed surplus 27,550 25,949
Deficit (668,379) (631,988)
Accumulated other comprehensive loss (40,409) (43,837)
Total shareholders' equity 188,511 218,533
Total liabilities and shareholders’ equity 313,124 308,818
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ondensed Interim Consolidated S

(in thousands of US dollars, unaudited)

tatements of Cash Flows

Cash flows from operating activities

Met loss

ltems not affecting cash
Amortization of contract acquisition costs
Depreciation of property and equipment
Amaortization of intangible assets
Depreciation of right-of-use assets
Share-based payments
Interest on lease obligations
‘Wariation of deferred tax assets and liabilities

Unrealized foreign exchange loss (gain)

Changes in non-cash working capital items

Cash flows used in investing activities
Additions to property and equipment

Additions to intangible assets

Cash flows used in financing activities
Froceeds from exercise of stock options
Tax withholding for net share settlement
Payments on lease obligations

Substantial issuer bid transaction costs

Effect of foreign exchange rate changes on cash and cash equivalents

Increase (decrease) in cash and cash equivalents during the year

Cash and cash equivalents — beginning of year

Cash and cash equivalents — end of year

Cash

Cash equivalents

Three months ended June 30,

2023 2022

$ s
{6,955) (12,519)
1,159 1,077
577 692
1,006 1,161
395 397
3,454 5,796
141 170

41 83

922 (500)
268 5,048
1,008 1,405
(154) (527)

- (5)

(154) (532)
325 291
(372) -
(552) (633)
(48) -
(647) (342)
2,510 (5,935)
2,717 (5,404)
198,452 223,072
201,169 217,668
31,819 45,088
169,350 172,580
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Definition of Key Performance Indicators

“SaaS Subscription Revenue” means Coveo’s SaaS subscription revenue, as presented in its financial statements in accordance with |FRS.

“Current Saa$S Subscription Remaining Performance Obligations” is a forward-looking indicator of anticipated future revenue under contract that has not yet been recognized as revenue
but that is expected to be recognized over the next 12 months, as presented in our financial statements in accordance with [FRS.

“Net Expansion Rate” is calculated by considering a cohort of customers at the end of the period 12 months prior to the end of the period selected, and dividing the SaaS Annualized
Contract Value (as defined below) attributable to that cohort at the end of the current period selected, by the SaaS Annualized Contract Value attributable to that cohort at the
beginning of the period 12 months prior to the end of the period selected. Expressed as a percentage, the ratio:

I. Excludes any SaaS Annualized Contract Value from new customers added during the 12 months preceding the end of the period selected;
ii. Includesincremental SaaS Annualized Contract Value made to the cohort over the 12 months preceding the end of the period selected; and
li. Is net ofthe SaaS Annualized Contract Value from any customers whose subscriptions terminated or decreased over the 12 months preceding the end of the period selected

“SaaS Annualized Contract Value” means the SaaS annualized contract value of a customer’s commitments calculated based on the terms of that customer’s subscriptions, and
represents the committed annualized subscription amount as of the measurement date.

Please also refer to the "Key Performance Indicators” section of our latest MD&A, which is available under our profile on SEDAR+ at www.sedarplus.ca, for additional details on the
abovementioned key performance indicators.
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