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Disclaimer

Une copie de cette
présentation peut étre
obtenue en francais sur
demande. A French copy of
this presentation can be made
available upon request.

This presentation (“Presentation”) is qualified in its entirety by reference to, and must be read in conjunction with, the information contained in our Annual
Information Form dated May 30, 2023 (the “AlF”), as well as in our audited consolidated financial statements for the years ended March 31, 2023 and March
31,2022, together with the notes thereto and the independent auditor's report thereon (collectively, the “Financial Statements”), as well as the management’s
discussion and analysis (the “MD&A") in respect thereof. Coveo Solutions Inc. (“Coveo”) has not authorized anyone to provide different or additional
information from the information contained in its public disclosure record. Coveo takes no responsibility for, and can provide no assurance as to the reliability
of, any other information that others may give you.

Prospective investors should not assume that the information contained in this Presentation is accurate as of any date other than the date of this Presentation, or
where information is stated to be as of a date other than the date of this Presentation, such other applicable date. Subject to our obligations under applicable
Canadian securities laws, the information contained in this Presentation is accurate only as of the date of this Presentation regardless of the time of delivery of
this Presentation.

All references to “US$”, “$”, and “U.S. dollars” are to United States dollars and all references to “C$"” are to Canadian dollars. Capitalized terms used herein
that are not otherwise defined have the meanings ascribed to such terms in the AlF.

Disclaimerand Legal Notices

This Presentation should not be treated as giving investment advice and is not intended to form the basis of any investment decision. It does not, and is not
intended to, constitute or form part of, and should not be construed as, any recommendation or commitment by Coveo or any of its directors, officers,
employees, direct or indirect shareholders, agents, subsidiaries, affiliates, advisors or any other person.

Readers should not construe the contents of this Presentation as legal, tax, regulatory, financial or accounting advice.
Forward-Looking Information

This Presentation contains “forward-looking information” and “forward-looking statements” within the meaning of applicable securities laws, including with
respect to Coveo's financial outlook on SaaS Subscription Revenue, Total Revenue and Adjusted Operating Loss for the three months ending on June 30, 2023
and the fiscal year ending March 31, 2024 and expectations around achieving positive operating cash flow and the timing thereof, Coveo's intention to
undertake a substantial issuer bid and the terms thereof (including the maximum dollar value of subordinate voting shares Coveo may purchase under the
substantial issuer bid and the timing for launch and completion thereof), and Coveo's intention to apply to the Toronto Stock Exchange to launch a normal
course issuer bid (including the timing for application and launch thereof) (collectively, “forward-looking information”) within the meaning of applicable
securities laws. Such forward-looking information includes, but is not limited to, our "financial outlook" and information with respect to our objectives and the
strategies to achieve these objectives, as well as information with respect to our beliefs, plans, expectations, anticipations, estimates, and intentions.

"o " ou i " u 7

This forward-looking information is identified by the use of terms and phrases such as “may”, “would”, “should”, “could”, “might”, “will”, “achieve”, “occur”,
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“expect”, “intend”, “estimate”, “anticipate”, “plan”, “foresee”, “believe”, “continue”, “target”, “opportunity”, “strategy”, “scheduled”, “outlook”,
“forecast”, “projection”, or “prospect”, the negative of these terms and similar terminology, including references to assumptions, although not all forward-
looking information contains these terms and phrases. In addition, any statements that refer to expectations, intentions, projections, or other characterizations
of future events or circumstances contain forward-looking information. Statements containing forward-looking information are not historical facts but instead

represent management’s expectations, estimates, and projections regarding future events or circumstances.

This forward-looking information includes, among other things, statements relating to: our business plans and strategies (including growth strategies);
expectations regarding Coveo's revenue and revenue mix, expenses, and other operating results; expectations regarding our ability to successfully retain and
expand relationships with existing customers; expectations regarding growth opportunities and our ability to capture an increasing share of addressable
markets, including for commerce solutions, and strengthen our competitive position; and expectations regarding our ability to increase our penetration of
international markets and selectively pursue and successfully integrate acquisitions, including in respect of identified cross-selling opportunities. Coveo's
financial outlook on SaaS Subscription Revenue, Total Revenue and Adjusted Operating Loss, as well as Coveo's expectations around achieving positive
operating cash flow and the timing thereof, also constitute “financial outlook” within the meaning of applicable securities laws and is provided for the purposes
of assisting the reader in understanding the Company’s financial performance and measuring progress toward management'’s objectives and the reader is
cautioned that it may not be appropriate for other purposes. See our press release dated May 30, 2023 announcing fourth quarter and year-end earnings for
fiscal year 2023 for additional assumptions used to prepare our financial outlook. A copy of such press release is available under our profile on SEDAR at
www.sedar.com.

Forward-looking information is necessarily based on a number of opinions, estimates, and assumptions that we considered appropriate and reasonable as of
the date such statements are made. Although the forward-looking information contained herein is based upon what we believe are reasonable assumptions,
actual results may vary from the forward-looking information contained herein. Certain assumptions made in preparing the forward-looking information
contained in herein include: our ability to capitalize on growth opportunities and implement our growth strategy; our ability to attract new customers, both
domestically and internationally; the success of our efforts to expand our product portfolio and market reach; our ability to maintain successful strategic
relationships with partners and other third parties; assumptions regarding our future capital requirements; assumptions regarding available liquidity under our
revolving credit facility; the accuracy of our estimates of market opportunity, growth forecasts and expectations around achieving positive operating cash flow
and the timing thereof; our success in identifying and evaluating, as well as financing and integrating, any acquisitions, partnerships, or joint ventures; our
ability to execute on our expansion plans; the significant influence of our principal shareholders; and the future impact of the COVID-19 pandemic. Moreover,
forward-looking information is subject to known and unknown risks, uncertainties, and other factors, many of which are beyond our control, that may cause the
actual results, level of activity, performance, or achievements to be materially different from those expressed or implied by such forward-looking

information, including but not limited to macro-economic uncertainties and the risk factors described under “Risk Factors” in the Corporation’s most recently
filed Annual Information Form and available under our profile on SEDAR at www.sedar.com. There can be no assurance that such forward-looking information
will prove to be accurate, as actual results and future events could differ materially from those anticipated in such information. Accordingly, prospective
investors should not place undue reliance on forward-looking information, which speaks only as of the date made.

Moreover, we operate in a very competitive and rapidly changing environment. Although we have attempted to identify important risk factors that could cause
actual results to differ materially from those contained in forward-looking information, there may be other risk factors not presently known to us or that we
presently believe are not material that could also cause actual results or future events to differ materially from those expressed in such forward-looking
information.

Forward-looking information provided in this Presentation relates only to events or information as of the date on which the statements are made in this
Presentation and are expressly qualified in their entirety by this cautionary statement. Except as required by law, we do not assume any obligation to update or
revise any forward-looking information, whether as a result of new information, future events, or otherwise, after the date on which the statements are made or
to reflect the occurrence of unanticipated events.

Trademarks
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This Presentation may include certain trademarks, such as “Coveo”, “Coveo Relevance Cloud”, "Coveo Merchandising Hub", "Coveo Relevance Generative
Answering" and “Coveo Relevance Maturity Model”, which are (or may be) protected under applicable intellectual property laws and are the property

of Coveo. Solely for convenience, our trademarks referred to in this Presentation may appear without the ® or ™ symbol, but such references are not intended
to indicate, in any way, that we will not assert our rights to these trademarks to the fullest extent under applicable law. All other trademarks used in this
Presentation are the property of their respective owners.

Market, Industry, and Other Data

Market, industry and other data presented in this Presentation was obtained from third-party sources and industry reports, and from publications, websites, and
other publicly available information, as well as industry and other data prepared by Coveo or on its behalf on the basis of Coveo's internal sources and knowledge
of the markets in which it operates, including information provided by suppliers, partners, customers, and other industry participants.

Coveo believes that the market, industry, and other data presented in this Presentation is reliable and, with respect to data prepared by Coveo or on its behalf, that
Coveo's estimates and assumptions are currently appropriate and reasonable, but there can be no assurance as to the accuracy or completeness thereof. The
accuracy and completeness of the market, industry and other data presented in this Presentation are not guaranteed and Coveo does not make any representation
as to the accuracy of such data. The industry in which Coveo operates is subject to a high degree of uncertainty and risk due to a variety of factors.

Actual outcomes may vary materially from those estimated or forecasted in the reports or publications from which market, industry, and other data presented in this
Presentation was obtained, and the prospect for material variation can be expected to increase as the length of the forecast period increases. Coveo has not
independently verified the accuracy or completeness of any of the data from third-party sources referred to in this Presentation, analyzed or verified the underlying
studies or surveys relied upon or referred to by such sources, or ascertained the underlying market, industry and other assumptions relied upon by such sources.
Market, industry, and other data presented in this Presentation is subject to variations and cannot be verified due to limits on the availability and reliability of data
inputs, the voluntary nature of the data gathering process, and other limitations and uncertainties inherent in any statistical survey. As a result, you are cautioned not
to give undue weight to these estimates. Furthermore, Coveo cannot assure you that a third party using different methods to assemble, analyze or compute
industry and market data would obtain the same results. None of the industry publications referred to in this Presentation were prepared on Coveo's or on its
affiliates’ behalf or at Coveo’s expense.

In this Presentation, Coveo may have estimated the potential economic and other benefits of its solutions to a broad range of use cases across a

customer’s operations. To arrive at these estimates, Coveo gathers available financial and operating data regarding a customer in each of its solutions based on
results achieved from trials and deployments according to feedback received from its customers, which Coveo believes may be representative of how similar
customers have selected, deployed, and benefited from its platform and solutions, and its estimate of the associated economic and other benefits to its
customers. However, these estimates reflect Coveo’s estimate of the potential economic and other benefits to the selected customers based on feedback received
from such customers; the estimate of the potential impact to other customers would depend on numerous variables, including the scale, results and scope

of operations of such other customers. These estimates are limited by the scaling factors of extrapolating these results from the specific project scope of each

trial or deployment across the customer’s entire business. No customer has reviewed Coveo’s methodology for estimating the potential economic and other
benefits of its solutions to their businesses and they and others may not agree with it or the assumptions that Coveo has made. These estimates are subject to a
high degree of uncertainty and risk due to a variety of factors.

Information contained on or accessible through the website(s) or reports referenced herein is not a part of this Presentation and the inclusion of any website
address referenced in this Presentation is an inactive textual reference only.

Non-IFRS Measures and Ratios

In addition to using financial measures prescribed by the International Financial Reporting Standards (“IFRS”) as issued by the International Accounting Standards
Board (“IASB”), the information presented in this Presentation includes non-IFRS financial measures and ratios. These measures and ratios are not recognized
measures under IFRS and do not have a standardized meaning prescribed by IFRS and are therefore unlikely to be comparable to similar measures presented by
other companies. Rather, these non-IFRS financial measures and ratios are provided as additional information to complement those IFRS measures and ratios by
providing further understanding of Coveo's results of operations from management’s perspective. Accordingly, these measures and ratios should not be
considered in isolation nor as a substitute for analysis of Coveo's financial information reported under IFRS. Coveo uses non-IFRS measures and ratios, including (i)
Adjusted Operating Loss, (ii) Adjusted Gross Profit, Adjusted Product Gross Profit, and Adjusted Professional Services Gross Profit (collectively referred to as our
“Adjusted Gross Profit Measures”), (iii) Adjusted Gross Profit (%), Adjusted Product Gross Profit (%), and Adjusted Professional Services Gross Profit (%) (collectively
referred to as our “Adjusted Gross Profit (%) Measures”), (iv) Adjusted Sales and Marketing Expenses, Adjusted Research and Product Development Expenses, and
Adjusted General and Administrative Expenses (collectively referred to as our “Adjusted Operating Expense Measures”), (v) Adjusted Sales and Marketing
Expenses (%), Adjusted Research and Product Development Expenses (%), and Adjusted General and Administrative Expenses (%) (collectively referred to as our
“Adjusted Operating Expense (%) Measures”), (vi) SaaS Subscription Revenue Growth at constant currency, (vii) total revenue growth at constant currency, (viii)
SaaS Subscription Revenue at constant currency, and (ix) total revenue at constant currency (collectively, with the measures set forth in (vi), (vii) and (viii), the
"Constant Currency Measures and Ratios"). These non-IFRS financial measures and ratios are used to provide investors with supplemental measures of Coveo’s
operating performance and thus highlighttrends in Coveo'’s core business that may not otherwise be apparent when relying solely on IFRS measures and ratios.
Coveo believes that these non-IFRS financial measures and ratios are useful in providing supplemental information regarding its performance by excluding certain
items that may not be indicative of its business, operating results, or future outlook. Coveo also believes that securities analysts, investors, and other interested
parties frequently use non-IFRS measures and ratios in the evaluation of issuers. Coveo’s management also uses non-IFRS financial measures and ratios in order to
facilitate operating performance comparisons from period to period, to prepare annual operating budgets and forecasts, and to determine components of
management compensation. Coveo believes Adjusted Operating Loss, the Adjusted Gross Profit Measures, the Adjusted Gross Profit (%) Measures, the Adjusted
Operating Expense Measures, the Adjusted Operating Expense (%) Measures and the Constant Currency Measures and Ratios provide its management and
investors consistency and comparability with its past financial performance and facilitate period-to-period comparisons of operations, as Adjusted Operating Loss,
the Adjusted Gross Profit Measures, the Adjusted Gross Profit (%) Measures, the Adjusted Operating Expense Measures, the Adjusted Operating Expense (%)
Measures and the Constant Currency Measures and Ratios generally eliminate the effects of certain variables from period to period for reasons unrelated to overall
operating performance.

Please refer to the “Definition of Non-IFRS Measures and Ratios” section of the Appendix for details of the composition of Adjusted Operating Loss, Adjusted Gross
Profit, Adjusted Product Gross Profit, Adjusted Professional Services Gross Profit, Adjusted Gross Profit (%), Adjusted Product Gross Profit (%), Adjusted
Professional Services Gross Profit (%), Adjusted Sales and Marketing Expenses, Adjusted Research and Product Development Expenses, Adjusted General and
Administrative Expenses, Adjusted Sales and Marketing Expenses (%), Adjusted Research and Product Development Expenses (%), Adjusted General and
Administrative Expenses (%), SaaS Subscription Revenue at constant currency, total revenue at constant currency, SaaS Subscription Revenue growth at constant
currency and total revenue growth at constant currency presented by Coveo, as well as the reconciliations of such measures to the most directly comparable IFRS
measure, where applicable.

Key Performance Indicators

This Presentation refers to SaaS Subscription Revenue, Current Remaining Performance Obligations, SaaS Annualized Contract Value, and Net Expansion Rate,
which are operating metrics used in Coveo'’s industry. We monitor such key performance indicators to help us evaluate our business, measure our performance,
identify trends, formulate business plans and make strategic decisions. These key performance indicators provide investors with supplemental measures of our
operating performance and thus highlight trends in our core business that may not otherwise be apparent when relying solely on IFRS measures. We also believe
that securities analysts, investors, and other interested parties frequently use industry metrics in the evaluation of issuers. Our key performance indicators may be
calculated in a manner different than similar key performance indicators used by other companies.

Please refer to the “Definition of Key Performance Indicators” section of the Appendix for the definitions of the key performance indicators used throughout this
Presentation.
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Accelerate the application
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o helping them deliver great
we exist experiences, profitably
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Knows to the second when you stop watching a show, understands your
N ET FL I X preferences, and uses Al to create your experience in 10ms, and to create new

shows

Enterprises

now understand
that AI iS am azon Uses Al to give you a unique experience based on what you have browsed,

. bought or returned, and also optimize their profits automatically
behind these

expe riences e Sp Otify® Uses Al to create a playlist of new music you don't know, every day,

based on songs you have listened to as well as everyone else

o
L | n ked m Uses Al to recommend business content and contacts

} rf S aa. Iracks 40 billion actions from 20M customers every month and uses Al
¢ wa alr to recommend you products which are complementary to one another

N Uses Al to recommend fashion based on the consumer preferences and
t,;\(\ STITCH FIX | opavior
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Large technology disruptors
have redefined the way
businesses interact with people

) Aligned around serving people experiences
that deliver unique individualized journeys

) Set new levels of expectations for
(digital) experiences

) Control experiences to maximize
business outcomes: revenues,
costs, profits




1:1 personalization, data,
and Al are shaping the
new digital experience
economy




Only data and Al
can optimize the
(=0

personalization and 90

. k. Very large and
prOfltablhty diversified audience

C h a | | e n g e at Sca Ie * Thousands to millions of users

e Global audience

H |g h V0|ume and Va riety * Personal experience expectations
% of content or products

* Millions of documents

* 100,000 to millions of SKUs and
products

* Many sources of content

#X coveo



Every enterprise is engaged in ) Experience

Transformation s at the epicenter of transformation
Digital ) Intelligence
Is table stakes, ...old news IS not
‘ ‘ McKinsey Experience rules. Intelligence rules.
& Company You must invest in Al to deliver experiences that meet

Personalization is no
longer a nice-to-have but a
must-have for brands to win.”

people’s expectations, while competing profitably.

* 71% of consumers expect
1:1 personalization

* Increases revenue by 10% ™

+ Lowers CAC by 50% @ Coveo Relevance Cloud ™ Al platform
Intelligent Prescriptive + Unified + Intelligent Al Models, Analytics
Search Recommendations Personalization Merchandising & Optimization
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2023 . Enterprise Ready Generative Al

2022 . Merchandising Hub

Personalization as you go

The Coveo
™ LLMs ?aesrg/;ieSii Support LLMs smart snippets,
ng 2020 QP
Re I eva n ce C I o u d peepLearning Auto merchandising & categorization

infrastructure . . .
Intelligent case assist, smart snippets

2019 . Unification of commerce, service,

One single platform 18 years Journey analytics and workplace journeys
Multiple use cases St Efve
Innovation Al Semantics 2018 . Intent detection

Multi-tenant

& cloud-native A decade In

Global cloud data residency

applied Al
PP 2014 ’ Al-powered recommendations
API-first, headless, low-code Machine Learning
. Behawor.al Analytl.cs Multi-tenant cloud-native enterprise search
Global infrastructure Conversion Analytics 2012 .
SOC 2 Type | Compliance Salesforce AppExchange
ml PAA, GDPR Native search app in
Full Cloud Platform 2011 ’ commercial business app
with enterprise capabilities
Content Analytics, NLP / NLU Contextual relevance
2010 @

Packaged & broad connectivity

Packaged enterprise capabilities , , .
. . . Enterprise search with advanced security
Unified indexing & enterprise search

2005 @
#X coveo-
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Coveo Relevance Cloud™ MOBILE B2C COMMERCE
Al Platform - <
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Marketplace /
App Store

B2B Commerce

ik

Websites B2C Commerce

pw,
&
Websites

Search results

Coveo Al powers real-time i
Recommendations

content, navigation,
recommendations,
listing, badging, and
personalization decisions

into every digital experience Relevance,
Personalization,
Merchandising
Q now Z
Salesforce Sitecore ServiceNow Adobe Zendesk SAP
B e < ”. 0
SharePoint Jive Khoros Slack Confluence Jira
S = >
Web Sitemap RSS YouTube Twitter Dynamics
Gooéle Drive Box Ifzi (ﬁe Arr!ag S3 EJ
@ (:]\3 Q ooooooooooooooooooooooooooooooooooooo

REST Database Push API Custom Catalog

Secure Unified Content

Intranets &
Knowledge

-
Co

Employee
Self-Service

Communities Support Portals Chatbots Support Agents

[

000

Workplace

Events, signals, Conversion
context, outcomes E/Tverfue per visit Coveo Al learns from
argins . .
CSAT / NPS every Iinteraction, across

Costs, escalations, ...

digital journeys from the
entire audience, to serve
the next interaction

...a continuous cycle fed by 360
degrees of data and signals from
all forms of digital interactions

BehaVioraI | Datavalidation
_ A/Btesting
I Attribution
analytlcs — Value ’

Pyery Coveo
3 User Profile

Data Platform
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We serve
enterprises
of all sizes

Over 650 SaaS
customers'’, including

leading global brands Honeywell UWHealth i’;}, 7 athenahealth

CALERES I NetApp:

@ Unitye Medallia PET SUPPLIES PLUS @

) Expertise servicing the

— , -
technology, healthcare, Hewlett Packard G Informatica SANFARD RingCentral
manufacturing, financial Enterprise

services, and retail verticals

33Dropbox  FlestPride  }LecValley

HEAVY DUTY PARTS & SERVICE

We believe our solutions are a Sha rSh

well-suited to serve
numerous other verticals

And hundreds of other companies in the technology, healthcare, manufacturing,
financial services, and retail industries

(1) Asof Q4 FY'23.
Note: This page of the Presentation includes the trademark “Coveo”, which is protected under applicable intellectual property laws and is the N
property of Coveo. All other trademarks used in this page of the Presentation are the property of their respective owners. 'Y 4 coveo
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Our solutions
are designed to
provide tangible
value and ROl to

our customers
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) Increase revenue and profitability

Increase revenue conversion and cart sizes
Increase profitability
Increase loyalty, repeat purchases

Service ) Increase customer satisfaction

Platform

while cutting service costs

Improve self-service and deflect cases to reduce service costs
Augment agent proficiency
Bring intelligence from across the enterprise to each customer

Increase website engagement

Improve search and visit success rate
Increase website visits and conversions

Increase workplace proficiency

Enable employee self-service

Empower employees to gain proficiency
and do more on their own

Bring intelligence from across the enterprise
in the course of work

#X coveo



Coveo
Al Commerce

Click-through rate

Solution Add-to-cart rate

(Gross margin

Excess inventory

§>) RETAILDIVE

Return rate

There are countless
examples of search engines

driving retail margins down Shlpplng exXpense

as they only focus

on conversion In stock at store?
popularity...

Brand $ support

https://www.retaildive.com/spons/3-
ways-to-use-ai-to-drive-significant-
ecommerce-profits/637452/

10%
1%
$100
5,556
30%
$15
No
$75,000

Intelligent personalization considers the multiple
dimensions of commerce success. Only Al can do this.

9%
2%
$80
3,999
15%
$25
Yes
$0

) .
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e Coveo Al Commerce Solution

1:1 Personalized Automated Revenue Al Enabled

Customer Experience Maximization Merchandising

) Personalized Search » Use Al to automatically ) Use Al to take care of the
, maximize revenue and tedious tasks so
) Personalized . .
Listing P profitable growth by merchandisers focus on
ISting Fages increasing RPV, gross high value actions that
) Personalized margin, loyalty, and by dramatically increase
Recommendations decreasing returns, profits and delight
markdowns, and customers

) Personalized

shipping expenses
Product Badging PRI &P

#X coveo



What if you could increase revenue by by 10pts and
loyalty by 30pts, while improving margins by 25%?

Revenue $ Margins

*Catalog coverage
*|Less product returns
* Margin maximization

* More conversions
*Higher cart sizes
* More loyalty

RELEVANCE

* Align to shopper / buyer intent

MERCHANDISING

* Maximize business outcomes

) .
Z® coveo



Traditional search engines often drive revenues
and profits down; contrary to an Al platform

1 Staples Shop Deals Services office chairs

For Business Promotional Products Weekly Ad (3 Ink & Toner Our Sites - On
office chairs 1153 ems Sort by Best Match ~ 38 Grid view -
Pick up and Delivery Brand Category v Rating Color Family 2 All Filters
Ergonomic: Ergonomic X Clear all
Compare T+ Compare = =, Compare %
35% off 36% off 40% off

New Look! Special Buy New Look!
Staples Kelburne Luxura Faux Leather Union & Scale™ FlexFit Dexley Mesh Task Staples Carder Mesh Back Fabric Computer Staples Turcotte Luxura Faux Leather
Computer and Desk Chair, Black (50859) Chair, Black (UN56946) and Desk Chair, Black (24115-CC) Computer and Desk Chair, Black (23094-
CcQO)
™ coveor
$129.99 519999 $189.99 29990 $169.99 :260.99 $119.99 si95.90
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coveor
\i Qubit.

Welcome back, Laurent
Coveo i What would you like to do today?

A Home

Merchandising = o = * K

B Placements

Personalized content Product recommendations Product badges
B3 Products Target audiences with a personalized mix of Show the right products at the right time. Highlight products in your catalog to nudge
u messaging and imagery. _ _ customers into action.
Best for boosting conversion and engagement.

Best for understanding what works with an audience. Best for boosting a group of products.

Create now » Create now » Create now »

Formerly Qubit Q4M

Ca m pa|g N Ma ﬂagemeﬂt This week's product insights ©

Increase Exposure Increase Exposure

| n S I g h tS & a n a |yt| CS | Textured-Stitch Turtleneck Sweater for " Relaxed Plush-Knit Tee for Women

Women = Revenue opportunity: $1,879
pPp Y

Revenue opportunity: $2,380

Personalized content

Recommendations & bad ges R - renee g

Crew-Neck Sweater for Men Built-In Flex Twill Joggers for Men

. o Revenue opportunity: $1,564 - - Revenue opportunity: $1,377
Product listings [new] B Properysen

e LaurentSimone..

- Bl Insights generated on Monday, 14th November Load more (6)

@ CoveoDemo

Campaign updates
Future:

Badging v2
Badging v2 on pdp, plp

Profit optimization

PLP Promo Tile
Paused

Retail media

Homepage Recommendations Il We're confident in the data
Best Sellers Placement on homepage Incremental revenue generated: A +$795,428.99
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Caleres engaged with Coveo CALERES

to transform the experience of X 5 %
their portfolio of branded sites
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, ALLEN -
- FAMOUS p EDMONDS
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crcus - o
‘ ‘ LEADERSHIP

Coveo allowed us to build a

. m w ‘ | HIST
new experience for our users W f
that make their whole journey . o
better and easier.

SSSSS

CAREERS

AAAAAAA 'S MOST AMERICA'S MOS
: : | comrante RESPONSIBLE
Dan Cornwell, Increase in conversions Succession Ans —
Director of Ecommerce with Machine Learning
& Digital Experience result ranking

Lift in conversion rate
with onsite search



What if you could increase your CSAT by 10pts, double self-service, ana
improve your agents’ proficiency, while reducing cost to serve by 30%?

CSAT / NPS

Cost-to-Serve $

* Brand experience
* Revenue retention
* Cross-sales

* More self-service

* Fewer cases

* More proficient agents solving
complex issues, faster

OPEX -Income Revenue

) .
Z® coveo



Industry’s #1 Al
platform for

Coveo Al Service Solution customer service

Al-powered search, recommendations, personalization for best-in-class Low code.

self-service & agent experiences, boosting NPS, CX, and EX while reducing costs

Advanced self-service
intelligence

Cheap self-service is worst
than no self-service

Give customers relevant
answers fast, in the context of
their products and issues

Enable customers to solve
Issues on their own

Cut contact center capacity
and costs

Intelligent knowledge
recommendations for agents

) Recommend relevant
solutions to agents, real-time
in the flow of customer
Interaction

) Reduced handling-time,
escalations

) Uplift agent proficiency

) Productive, engaged agents
save millions

Easy to build, use,
and scale

Connected personalized
360° journeys

) No more siloed channels

) From in-product, to self-
service, to the contact center
agent

A2 .
Z® coveo



) The worlds of intelligent search, self-service conversational
and prescriptive experiences all converge into a new, more
modern, experience paradigm

) Coveo is uniquely positioned to immediately solve

ChatG PT the difficult GPT challenges for enterprises:
content unification, security, sources of truth,

Creates ann amaZing relevance, and factuality at scale

®
opportunity for
pen source

Coveo
B¥ Microsoft b @) =
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Google o o A o
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Coveo Relevance Generative Answering:
Advancing Enterprise Al with LLMs

Generative Al Coveo's Expertise in Coveo Relevance Enterprise LLM
and LLMs Semantic Al and LLMs Generative Answering Challenges Addressed
» Revolutionizing and democratizing » Pioneering the application of » Integrates LLM technology into the » Key LLM challenges in
Al technology paradigm, opening semantic Al and LLMs in Coveo Relevance Cloud™, enterprises: security, veracity &
new possibilities for Coveo enterprises generating relevance at scale hallucinations, currency of data,
» People now expect intelligent » Coveo's Smart Snippets and Case » Offering a secure unified index, sources of truth, high costs
chat, beyond search results Classification utilize semantic Al real-time content, contextual » Coveo RGA generates answers
and LLM features for customer relevance, and sources of truth from multiple sources securely,

» We believe in a new, more

. . ) service to feed generative Al maintaining permissions and
modern, digital experience 9 gp

linkage to the source of truth

paradigm, combining » More accurate responses and

intelligent search and lower risk of hallucinations, » Coveo RGA is much lower cost
conversational chat that is resulting in higher case deflection compared to other generative Al
prescriptive and advisory rates while avoiding brand risk

: Coveo Relevance Generative Answering overcomes enterprise challenges:
Coveo S Securely consolidating and delivering accurate, contextually relevant information

SOI UtiOI‘I Service: Case resolution intelligence with secure and Al-powered knowledge

Commerce: Personalized advice based on buyer questions for effective product discovery

#X coveo



Question Answering,

Search Conversational (LLM)
Coveo solves f - \
. . Q Bank account How do | add a new bank %/
Immedlately \ / account feed?
the GPT challenges : /
for enterprises

Coveo solution:

Integrated Search & Question Answering
Relevance Augmented Generation (RAG)

Powered by Coveo and LLM:

« Common, secure unified index & real-time content feeding generative Al
* Relevance at scale, consistent factuality across all conversational channels

A .
® coveo



Coveo has been using LLMs in production since 2020

Question Answering
(Smart Snippets)

How fo prevent fogging in diving mask

a mask from fogging. Baby shampoo is preferable to standard shampoo.

8 Ways to Prevent a Scuba Mask From Fogging

eeeeeeeeeeeee

Hybrid system combining the best of
term-based search (BM25 / TF-IDF) and
sentence-level LLMs
(sentence-BERT type of neural architecture)

Case Classification
(Intelligent Case Assist)

eeeeeeeeeeeeeeeeeeeeeeeeeeee
problem description

Multi-class classification engine
(Distill-BERT, MiniLM) built on the
multi-task learning paradigm using
transformer architecture

#X coveo



These resources might help

Resources suggested based on your problem description

Connecting the dots across self-service

~ Heart rate tracking stops while performing activities  Holped 102 users

How to track your heart rate with Speedbit Blaze ... To track heart rate, your band should lay flat, a finger's width above your wrist ... You can
customize your heart rate zones in settings. More information abou this article that might be longer...

| 'v{",",:_’ r|>u.>vuv~ d I
> Speedbit Help - Why don’t | see my heart rate on my Speedbit device? w Helped B6 users
> How to track your heart rate with Speedbit Blaze? b Holpoed 51 usors

SPEEDBIT

A PERFECT SMART WATCH

Solved your problem? Still need help?

Welcome!
A place where you can easily find solutions and ask questions

Abandon request Send request

( Back

Speedbot

Speed up the resolution of your problem

Detail your problem to find the agent best suited to help you

e Please summarize what you're looking for.

ENHANCED Speedbot

EXPERIENCES
How to pair my iphone

How To Pair Your Speedbit To Your Iphone Or
speedbit track heart rate | pad

NEW TRACKERS BLUE SERIES SMART SCALES

help you? Q Which product is related to your problem?

Select another product

Blaze Blaze deluxe Race

:

People Like You Also Viewed Questions People Are Asking

Recommended articles for this page

Getting Started with your New Speedbit Blaze

B FLE

Speedbit Koros User Manual.pdf

o speedbit user manual
@ Onyourwatch, open the Speedbit App ... Choose your

workout. ... To preview the workout, tap the menu icon in the
top right ... When you are ready, tap the Play iconin the
bottom right corner. .....

What is the feature related to this problem?
1. Tap the account button in the upper-right corner of

the Speedbit app.
2.Tap set up adevice.
3. Select the Speedbit you want to pair from the

The Aria Wi-Fi Smart Scale is a body analyzer that measures body weight and uses
bioelectrical im...

track activity

Q

Q

Q how to track heart rate
X Heart rate tracking Run tracking Health Metrics Select another feature
Q

L

activity tracker

E Speedbit Blaze: Convenience for your life

Speedbit lonic has the 2l COMMUNITY POST

essentials that make life
more convenient while

alsomaking your s : Can | have more than one device on one account? ; i
experience more = : el 5. Tap next. The Speedbit app will now search for your . .

an | have more than one device on one account? ... I'm thinking of . . Data entry Inconsitency in data Syncing Select another problem
personalized. getting a second Speedbit to keep at work. .. Could | pair both of my Speedbit device.

VIDEO

Speedbit Getting Started Guide.pdf

o@p

Using the Fitbit is a fun and easy way to track your daily
steps in 10K-A-Day. ... Just put it on in the morning, sync it
with your computer or certain mobile devices, and it
automatically populate...

Blaze Watch Quick Start Instructions

- % BLOGPOST s
) ; ' : Py Was thisuseful? & Yes 1§ No Mo reasonable workaround available
&  The Speedbit Blaze is a step-counting, sleep-tracking Ask Speedbit: How Can | Challenge My Friends in the Speedbit
smartwatch. ... Its interface consists of some playful App? Prociuct unusable uniess lisue foed

animations, and aims to keep you focused on your health. ...

»
coveo

X wee

Keep clock face/device screen on for longer

Keep clock face/device screen on for longer ... | work in EMS and | love my lonic, but when

Speedbit Koros: How To Track Heart Rate

Learn how to use Speedbit Blaze to track your heart rate all day
and during exercise, and find ou...

®

ANSWER: There are two ways to compete against people within the Speedbit app—
Challenges and Adven...

See More Documents

In-Product Help

Community Posts That Might Interest You

devices to my account?

Weather app setting Fahrenheit to Celsius
Can a setting be added to allow to change from Fahrenheit to Celsius? ...
Otherwise this app is useless to anyone not in America.

Why don't | see my heart rate on my Speedbit device?

Losing steps when wearing Koros and Koros 2

I just upgraded from Blaze to Versa for waterproof/swimming feature
and have already noticed that it counts steps while | am driving. ... Seems
like this shouldn't be happening, anyone else have th...

a Speedbit Help - Why won't my Speedbit device sync?
v

, Koros 2 Heart Rate Not Working?
. Mynewkoros is great, but the heart rate monitor does not seem to work.
2D ... The videos say there should be a blue light on the back, but mine does
not. ... Could that be the problem?

( Find Help on the Community )

Support Portal /

Community

Chatbot

available list.
4. Plug your Speedbit into its charger.

6. Enter the code that appears on your Speedbit's
screen, or tap your Speedbit if it doesn't have a screen.
7. Tap next through the setup screens. Read through
the information on each screen to learn more about

Speedbot * 1:50 PM

Type your message...

Case Deflection

What type of problem is it?

To help us understand how this affects you, check all that apply

Affects the primary functonality of the product

Prevents completion of the tasks

Case Assist

)
A
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Bringing self-service insights into
the agent experience

SPEEDBIT Heart rate tracking

Agent console

M Save as default filters All  KBArticles Community Documentation  Downloads and Tools Display de"s"’j
T Compact view ( n

Source: Documentation x Clear all filters
Your recent searches —_

Q iAd

Insights related to this case ‘ ® H 4 ‘ K4 ‘

ALL ARTICLES WEBHELP ISSUES MORE ~

RECOMMENDED  WEBHELP 4

Speedbit Help - Why don't I see my heart rate on my
Speedbit device?

Why don't I see my heart rate on my Speedbit device? ... If
your Speedbit device doesn’t show your heart rate, try
these troubleshooting steps. ......

RECOMMENDED HOW TO &

How to track your heart rate with Speedbit Blaze

To track heart rate, your band should lay flat, a finger's
width above your wrist bone. ... For better readings during
exercise, wear the band high...

RECOMMENDED  VIDEO P

Speedbit Blaze: How To Track Heart Rate

Learn how to use Speedbit Blaze to
track your heart rate all day and :
during exercise, and find out where

to view your heart rate data and
trends in...

Insight Panel

‘ Q H Y ‘ Source =

X Clear
Insights related to this case = ‘E 1) Downiation (5145
KB Article (2,897)
Download & Tools (457)
Session Summary ~ ——
MOST RECENT CLICKED DOCUMENTS Videos (156)
@ Speedbit Koros 2 User Manual.pdf + Show more
8 Getting Started with Speedbit Koros.pdf
iPhone setup instructions
SR Product Category
< All Categories
MOST RECENT QUERIES < Hardware (105)
a Wireless charging Watches (40)
a Can | pair my speedbit with my iphone? Koro (3)
a Speedbit Koros Manual Race (4)
Show More Fit (1)

Blue series (3)

Gold series (5)

User Activity Timeline ~ s
Show new session Document Type

Session Thu, Mar 31, 2022 Q_ Search

o oo More Actions User's Guide (302)

Reference Guide (221)

|. Ticket Created

Release Notes (408)

01:34:23 PM
Help (456)
Speedbit Koros User Manual.pdf Install Guide (380)
01:27:30 PM - community-search + Show more
Q, Speedbit Koros Manual
01:27:10 PM - community-search KB status

@ sftitle: Koros pair with iPhone not working
01:27:02 PM - in-product-help

Koros pair with iPhone not working
01:26:50 PM - in-product-help

Q, Koros pair with iPhone not working
01:26:05 PM - in-product-help

User Actions

Product Category: Hardware/Watches x

Results 1-10 of 3,976 for heart rate tracking in 0.21 seconds Sortby  Relevancy v
Case (00076831) May 12, 2021

Solved | My speedbit koro doesn’t track my heart rate

My heart rate doesn’t show in my stats when | go running. My watch is almost new and | haven't
changed anything in the way | use it. It stop tracking a week ago ...

Customer: John Doe

@ Video % Recommended April 24, 2019

How to track your heart rate with Speedbit Koro

To track heart rate, your band should lay flat, a finger's width above your wrist
bone. For better readings during exercise, wear the band higher up on your ...
©® 5:04 min

Documentation User’s guide

D Documentation October 27, 2018

Tracking heart rate with a speedbit device
Heart rate tracking comes with all the Speedbit devices. It is enabled by default for all watches.
Select the options menu to access the advanced functionnalities...

Documentation Reference guide

Chatter 11:14 am | July 21, 2020

Difficulty tracking heart rate

From : Micheal Ross

I've been using my Speedbit Race watch for a year now and | recently started having trouble with the
tracking of my heart rate. It still tracks my data while | run but | can’t access the report afterwards...

Community Speedbit Race Show thread Vv

. PDF January 4, 2019

Heart rate settings

The Speedbit Koro comes with regular and advanced heart rate settings.
Advanced settings can be changes in the mobile app...

Speedbit Blaze Manual Settings

Case [00076833) March 9, 2021

Solved | | can’t see my heart rate stats

I'm not able to see the stats from my runs. | can see that my watch tracks it when | run because | see
the numbers but when | want to consult the stats after my run | can't find it. Can you help?

Customer: Sophia Smith

Y [oonok S 0o

Agent Full Search

Q Hear rate tracking
Q Software update
Q Koro manual

Q Dashboard set up

Q_ Watch pairing

Your recently opened

documents

B Heart rate settings

| Difficulty tracking heart rate

B Tracking heart rate with a speedbit

device

I How to track your heart rate with

Speebit Koro

B My speedbit koro doesn't track

my heart rate

)

3
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Improving the customer
experience by increasing
agent proficiency

Xero Features v Plans For small business v For accountants & bookkeepers v Support v Try Xero for fre

‘ ‘ Accounting software to do yourto-do
1 ' : Don’t miss this Black Friday offer. Buy Xero before November 30 and receive a $75 Amazon gift
Over the past five years, our implementation of Coveo Gy

has, most critically, improved our customers’ support
experience, contributed to an increase in engagement with |
our education offering, lifted our self-service rates, and Improvement in l T—
contributed to an improvement in Xero's gross margin. Our average CTR S

goal is to continually improve. We want to provide a better
customer support experience today than we did
yesterday —and this technology will help us do that.”

Learn what Xero can do Buy now and get rewarded

Increase in
Nigel Piper subscribers b

Executive General Manager, - :
. e Increase in
Customer Experience, Xero S
Customer NPS

Reduction in v of questions are
cost-to-serve while ammmenn.  aNswered by self-service
growing customer SR help content

base 124% A

.
Al

. vy COVEO"



Coveo Al Platform: #1 for unified digital journey intelligence

Sits on top of existing systems for omni-channel journeys unification of search and personalization

3 &

ONE Unified Enterprise Platform to

Intelligence Layer Consolidate / Unify Data Build and Innovate

» No more siloed channels » No data migration or long » No more siloed channels

consulting engagements .

» Unify and personalize every » Innovate — API-first, headless,
customer and employee » Secure, scalable, resilient, low code / no code, DX built
digital interaction with one global data residency for speed and agility
platform

» Pre-built integrations with

» 50+ CX / EX use cases out- SAP, Salesforce, etc.

f-the-box day 1
OrHETOtEY » Compound the value from your

data and interactions’ data with
unified intelligence platform

#X coveo



Fortune 500

Software Company
Increasing relevance

for better customer and agent experiences across
service, websites, and marketplace for 9 use cases

hw, ol )

Global Corporate  Marketplace / Online Training Communities Chatbots
Website App Store Platforms

P QO B
— . B4
0=

In-App Help ~ Customer Support Help & Blogs

Agent Training

; &

Plath rm | 4 ., - Marketplace / App Store _ Customer Support Agent
Geoveoar s SET | S K 150% {26%

site visits year-over-year case resolution customer agent
(including through organic growth) time tenure

R 7

’OW some*or oul C

nefits to our customers.

e selected, deployed, and benefited from our
-are individual experiences with our platform and

solutions

A ;
{y coveo
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Qur Lines of Business

LAN D new logos - [high, immediate ROI solutions] EXPAN D customers

A 9
O O
A_N
o O
Commerce Service Platform
B2B Self-Service y Websites
B2C Retail Contact Centers « Workplace
Revenue, Margins, Knowledge, Unified Al-Powered
Experience, Loyalty CSAT / NPS, lower Costs Search Benefits

@ Coveo Relevance Cloud™ Al platform

#X coveo



Packaged Integrations to the most popular
enterprise apps

\w, 9
O O
(- . Nn_n
Commerce Service Platform
B2B Selt-Service |\ Websites
B2C Retail Contact Centers y Workplace
FA\ Adobe

w Hybris
Commerce salesforce

(O SITECORE

salesforce

%) .
Z* coveo



Key systems integrator partnerships
150 certified partners aligned by LoB

A, £R)

(o] (o]
o O Nn_n
Commerce Platform

= Smith Deloitte. [VERFICIENT \;

- T=E RIGHTPOINT N
Capgomini @ m valtech. S
c OSF DIGITAL i OSF DIGITA Hori— tﬂﬂ.‘ffJ
cognizant [I Talent zontal
SHFT7 01T T A it

IIIIIII
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Vv VvV vV v Vv

Our innovation and go-to-market strategy is designed
to grow from the developer to the CxO

Sl Partners
Referrals & Services

Systems integrators
Education & training
Enablement
Certification

Design support and
optimization

Global support

>
accenture

[DERFICIENT wp

TATA

| ( ‘b' ’ CONSULTANCY
SERVICES

Developers
Trials, APls

API-first, headless
framework, Low
code/no code

Developers’ experience

Self-service trials
Self-service education
platform

Community: admins,
practitioners, developer
certification

Business Units
Solutions

Advanced, purpose-built
functionality and
integrations in Commerce,
Service, Websites,
Workplace

Mature Al models
Professional services,
processes

Support SLAs

Customer success and
business reviews cadence
Continuous improvement
and business metrics

Enterprise
Platform

Strategic enterprise
platform

Relevance 360°: the
network effect
Global enterprise,
cross-functional
deployments
Dedicated center of
excellence

#X coveo



Figure 1: Magic Quadrant for Insight Engines

ABILITY TO EXECUTE

/

consecutive Gartner

guadrant reports
name Coveo a leader

Gartner

. Mi €2
[ Microsoft
@ Sinequa @ Coveo ®
@ BM
nnnnnn i@ @ Lucidworks
Mis
M @ o
@ Souimo
S&P Global @
Squiz@
xpertai i)
OMPLETENESS OF V0N As of December 2022 © Gartner, Inc

Gartner

"Coveo offers the best level of personalization of all vendors
in their market. This requires low and episodic cost to maintain,
underpinning its claim to be "The Relevance Platform’.”

"Coveo leads this group in its approach in surfacing insights and
platform mechanics in third-party Ul environments.”

"Coveo’s SaasS service, trials and strong developer experience
help with customer adoption and present minimal friction when

getting started.”

"Coveo has broad coverage across most industry verticals
and is able to deliver key use cases to all of them in the areas of
e-commerce, service and support, workplace, and
consumer-facing websites.”

Gartner Magic Quadrant

for Insight Engines,
December 2022

Gartner, Magic Quadrant for Insight Engines, Stephen Emmott, Anthony Mullen, David Pidsley, Tim Nelms. December
12, 2022. Gartner Disclaimer: Gartner does not endorse any vendor, product or service depicted in its research
publications, and does not advise technology users to select only those vendors with the highest ratings or other
designation. Gartner research publications consist of the opinions of Gartner’s research organization and should not be
construed as statements of fact. Gartner disclaims all warranties, expressed or implied, with respect to this research,
including any warranties of merchantability or fitness for a particular purpose. GARTNER and Magic Quadrant are
registered trademarks of Gartner, Inc. and/or its affiliates in the U.S. and internationally and is used herein with

permission. All rights reserved.
#¥ coveo



TAM and customer value share
Large and growing potential with platform capabilities

market opportunity $39B
Estimated TAM by Solution (in US$ billion)

$39B

Estimated TAMWY

Al-powered

Relevance $20
Commerce

$19B

$8 Service

Enterprise
Search

(1) Coveo Solutions Inc. estimate as of December 31, 2020, representing the total potential SaaS Annualized Contract Value based on the sum of our addressable market-size estimates across Coveo's
solutions. For additional details, please refer to the disclosure set forth in page 35 of our supplemented prep prospectus dated November 1/, 2021, available under our profile on SEDAR at www.sedar.com.
SaaS Annualized Contract Value is a key performance indicator of Coveo. Please refer to the "Definition of Key Performance Indicators” section of the Appendix for the definitions of such
measures. SaaS Annualized Contract Value is a key performance indicator of Coveo. PAN

coveo”
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Grow in existing
markets

Multiple

conm pcu N d i n g New customers - Commerce, Service, Workplace, Websites
growth vectors

New technology increasing competitive and conversion performance
—e.g.: Relevance Generative Answering, Commerce Al, Merchandising Hub
Expand system integrators distribution channels

#

Develop
new markets

Grow existing
customers

3

* Geographic expansion - EMEA, ANZ

* Applications of our solutions in new verticals
Upsell additional volume

Cross-sell new use cases

Redesign product portfolio & pricing for
upselling fee-based advanced product
capabilities

Enterprise-wide subscription agreements

 M&A: pursue strategic acquisition
opportunities

#X coveo



(o]

1% of our products

< g

1% of our time

PLEDGE

1%

OF

1% of our profits 1% of our equity

...to democratize access to knowledge and education across the worla

A2 .
Z® coveo



Global leader in applied Al solutions,
enabling enterprises to personalize and profitize
every experience at scale

Extensive experience with the application of

o . | . | LLMs within the enterprise
Unique, R

I A single cloud-native, multi-tenant platform
Sca e providing commerce, service, websites,

and workplace solutions

position

Large total addressable market

Loyal customer base that includes many
of the world’s leading global brands

Multiple compounding vectors available
for future growth

Experienced management team with
meaningful ownership stake

. B L o™ S ——— #¥ coveo-
40___Copyrigjt © GeveaSotutions e Allrights reserved. Proprietary and CONFIDENTIAL 202; 4 “ I A ’ 4
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Coveo is the Al Platform Company
for the experience economy

\\



Financial Highlights

A2 ;
{y coveo
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Financial Highlights

& o0l o (3)

$112M 30% 32% 92%

FY'23 FY'23 FY'23 SaaS Subscription FY'23
Total Revenue Total Revenue Growth RevenueV Growth Total Revenue from
(Year-over-Year) (Year-over-Year) SaaS Subscription

~

28% 110% 650+

FY'23 Net Expansion Rate!! SaaS Subscription
Current SaaS Subscription Remaining as of Mar. 31, 2023 Customers!?
Performance Obligations!” Growth
(Year-over-Year)

(1) SaaS Subscription Revenue, Current SaaS Subscription Remaining Performance Obligations and Net Expansion Rate are Key Performance Indicators of Coveo. Please refer to the "Definition of key performance indicators" section of the Appendix for the definitions of such measures.
(2) Asof Q4 FY'23.

#X coveo



Growing historical SaasS Subscription Revenue
17% (19% in cc*)

Quarterly SaaS Subscription Revenue

Q4 FY'23 SaaS
Subscription Revenue!”

Growth (YoY) $27.1M
$26.4M

$25.5M

$24.0M

$23.1M
$21.2M -

$17.3M
$16.3M

$15.2M

Q4 FY'21 Q1 FY'22 Q2 FY'22 Q3 FY'22 Q4 FY'22 Q1 FY'23 Q2FY'23 Q3 FY’'23 Q4 FY'23

(1) SaaS Subscription Revenue is a Key Performance Indicator of Coveo. Please refer to the "Definition of key performance indicators" section of the Appendix for the definition of such measure.
* Saa$S Subscription Revenue growth at constant currency is a non-IFRS ratio. Please refer to the "Non-IFRS Measures and Ratios" section of the disclaimer to this Presentation, and the reconciliation tables in the Appendix for definitions of such measures and reconciliations to SaaS

Subscription Revenue growth. ﬁ* COVG O ™



Adjusted Gross Profit and Adjusted Product Gross Profit

(in US$ million)

Adjusted Gross Profit and Adjusted Product Gross Profit and
Adjusted Gross Profit (%) Adjusted Product Gross Profit (%)

82% 82%

81% 81%
/7% /7% 76% /8%

$86.8M $85.1M

FY'22 FY'23 Q4FY'22 Q4FY'23 FY'22 FY'23

Q4FY'22 Q4FY'23

(1) Adjusted Gross Profit and Adjusted Gross Profit (%) are non-IFRS financial measures or ratios. Please see the appendix for the definition of Adjusted Gross Profit and Adjusted Gross Profit (%) and the reconciliation to their most directly comparable IFRS measures. Please see next slide for
Gross Profit measures.
(2) Adjusted Product Gross Profit and Adjusted Product Gross Profit (%) are non-IFRS financial measures or ratios. Please see the appendix for the definition of Adjusted Product Gross Profit and Adjusted Product Gross Profit (%) and the reconciliation to their most directly comparable IFRS
measures. Please see next slide for Product Gross Profit measures. ﬁ* COVG O ™



Gross profit and operating loss

(in US$ million)
Gross profit and gross profit (%) Operating loss
! |
o\ | 77% |
/5% /6% | |
| 73% |
$85.3M: :
| ($44.4M),
: ($57.3M) :
| |
| |
| |
| |
| |
| |
|
FY'22 FY'23 : QAFY'22  Q4FY'23 FY'22 FY'23 : Q4AFY'22  QAFY'23
| 80% || 81% |i| 79% || 81% | ($28.1M)] (($20.2M)] 1 [ ($8.6M) | [ ($4.3M) |
Product gross profit (%) Adjusted Operating Loss ($)("

(1) Adjusted Operating Loss is a non-IFRS financial measure. Please see the appendix for the definition of Adjusted Operating Loss and the reconciliation to its most directly comparable IFRS measure. ﬁ* COVG O ™



Thank you
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Consolidated Statements of Income or Loss and
Comprehensive Income or Loss

(in thousands of US dollars, except share and per share data, audited)

Three months ended March 31, Year ended March 31, Three months ended March 31, Year ended March 31,

2023 2022 2023 2022 2023 2022 2023 2022
$ $ $ $ $ $ $ $
Revenue . . .
SaaS subscription 27,009 23,071 102,960 77,853 Chigﬁigwf,i‘?j{? able preferred shares - conversion rights . - . (299,428)
Self-managed licenses and maintenance - 333 a1z 2375 Net financial expenses (income) (1,709) (59) (4,613) 12,501
Product revenue 27,099 23,404 103,872 80,228 Foreign exchange loss (gain) 302 81 (279) 362
Professional services 2 011 2105 8130 6,260 Income (loss) before income tax expense (recovery) (7,358) (19,382) (39,527) 229,307
Total revenue 29 110 25,509 112,002 86,488 Income tax expense (recovery) (125) 3 205 (188,969)
Net income (loss) (7,233) (19,385) (39,732) 418,276
Cost of revenue
Product 3,118 4,878 19,573 16,093 Other comprehensive income (loss)
Professional services 1,646 1,957 F.101 5,363 ltems that may be reclassified to the consolidated statements
Total cost of revenue 6,764 6,835 26,674 21,456 Fo%Eg1$2$se(:1?:§fsc);iﬁerences on translation to presentation
Gross profit 22,346 18,674 85,328 65,032 currency i 2,250 16,290 (3%6)
Total comprehensive income (loss) (6,241) (17,134) (56,022) 417,890
Operating expenses Net income (loss) per share
Sales and marketing 14,650 14,121 57,100 47 771 Basic (0.07) (0.19) (0.38) 8.23
Research and product development 8,225 10,653 35,025 30,099 Diluted (0.07) (0.19) .38) (0.59)
General and administrative 6125 9 820 29 047 36,759
Depreciation of property and equipment 597 592 2 548 2677 Weighted average number of shares outstanding
Amortization of intangible assets 1,117 2,369 4,454 3,467 Basic 105,290,956 103,591,904 104,572,190 50,811,216
Depreciation of right-of-use assets 397 379 1,578 1,517 Diluted 105,290,956 103,991,904 104,572,190 100,361,285
Total operating expenses 31,11 38,034 129,747 122,290
Operating loss (8,765) (19,360) (44 419) (57,258)

#X coveo



Consolidated Statements of Income or Loss and
Comprehensive Income or Loss

(in thousands of US dollars, audited)

The following table presents share-based payments and related expenses recognized by the Company:

Share-based payments and related expenses

Product cost of revenue

Profeszional services cost of revenue

=ales and marketing
Research and product development

General and administrative

Share-based payments and related expenses

Three months ended March 31,

Year ended March 31,

2023 2022 2023 2022
5 $ % %

123 282 697 al12
98 262 564 468
993 1,746 5,438 2, 899
914 2,692 5,522 4229
1,077 4 140 6,483 5,341
3,205 9,122 18,704 13,449
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Reconciliation of Adjusted Operating Loss to Operating Loss

(in thousands of US dollars)

Three months ended March 31, Year ended March 31,

2023 2022 2023 2022

$ $ $ $

Operating loss (8,765) (19,360) (44,419) (57,258)
Share-based payments and related expenses ! 3,205 9,122 18,704 13,449
Amortization of acquired intangible assets @ 1,116 1,204 4. 449 2,207
Acquisition-related compensation %/ - 243 407 987
Transaction-related expenses 4 69 140 413 1,979
Charitable contributions 44 64 209 10,544
Adjusted Operating Loss (4,311) (8,587) (20,237) (28,092)
(1) These expenses relate to issued stock options, restricted shares units, and other awards under share-based plans to our employees and directors as well as

related payroll taxes that are directly attributable to the share-based payments. These costs are included in product and professional services cost of revenue,

sales and marketing, research and product development, and general and administrative expenses.

(2)  These expenses represent the amortization of intangible assets acquired through the acquisition of Qubit Digital Ltd ("Qubit”). These costs are included in

amortization of intangible assets.

(3)  These expenses relate to non-recurring acquisition-related compensation in connection with acquisitions. These costs are included in product and professional

services cost of revenue, and sales and marketing, research and product development, and general and administrative expenses.

(4)  These expenses relate to professional, legal, consulting, accounting, advisory, and other fees relating to transactions that would otherwise not have been

incurred. These costs are included in general and administrative expenses.

“Adjusted Operating Loss” is defined as operating loss excluding share-based payment and related expenses, amortization of acquired intangible assets, acquisition-related compensation, transaction-related

expenses, charitable contributions, and other one-time or non-cash items.
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Reconciliation of Adjusted Gross Profit Measures and
Adjusted Gross Profit (%) Measures

(in thousands of US dollars)

Three months ended March 31, Year ended March 31,

2023 2022 2023 2022

$ $ $ $

Total revenue 29,110 25,509 112,002 86,488
Gross profit 22,346 18,674 85,328 65,032
Gross profit (%) 77% 73% 76% 75%
Add: Share-based payments and related expenses 221 544 1261 980
Add: Acquisition-related compensation - 84 172 247
Adjusted Gross Profit 22,567 19,302 86,761 66,259
Adjusted Gross Profit (%) 78% 76% 7% 7%
Product revenue 27,099 23,404 103,872 80,228
Product cost of revenue 5,118 4,878 19,573 16,093
Product gross profit 21,981 18,526 84,299 64,135
Product gross profit (%) 871% 79% 81% 80%
Add: Share-based payments and related expenses 123 282 697/ 512
Add: Acquisition-related compensation - 57 134 94
Adjusted Product Gross Profit 22,104 18,865 85,130 64,741
Adjusted Product Gross Profit (%) 82% 81% 2% 81%
Professional services revenue 2,011 2,105 8,130 6,260
Professional services cost of revenue 1,646 1,957 7,101 5,363
Professional services gross profit 365 148 1,029 897
Professional services gross profit (%) 18% 7% 13% 14%
Add: Share-based payments and related expenses 98 262 564 468
Add: Acquisition-related compensation - 27 38 153
Adjusted Professional Services Gross Profit 463 437 1,631 1,518
Adjusted Professional Services Gross Profit (%) 3% 21% 20% 24%

“Adjusted Gross Profit”, “Adjusted Product Gross Profit”, and “Adjusted Professional Services Gross Profit” are respectively defined as gross profit, product gross profit, and professional services gross profit excluding
share-based payment and related expenses, acquisition-related compensation, transaction-related expenses, and other one-time or non-cash items. We refer to these measures collectively as our “Adjusted Gross
Profit Measures”. “Adjusted Gross Profit (%)” is defined as Adjusted Gross Profit as a percentage of total revenue. “Adjusted Product Gross Profit (%)” is defined as Adjusted Product Gross Profit as a percentage of
product revenue. “Adjusted Professional Services Gross Profit (%)” is defined as Adjusted Professional Services Gross Profit as a percentage of professional services revenue. We refer to these measures collectively as
our “Adjusted Gross Profit (%) Measures”.
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Reconciliation of Adjusted Operating Expense Measures and
Adjusted Operating Expense (%) Measures

(in thousands of US dollars)

Three months ended March 31,

Year ended March 31,

2023 2022 2023 2022

$ $ $ $

Sales and marketing expenses 14,650 14,121 57,100 47,771
Sales and marketing expenses (%) 50% 55% 51% 55%
Less: Share-based payments and related expenses 993 1,746 5,438 2,699
Less: Acquisition-related compensation - 51 77 118
Adjusted Sales and Marketing Expenses 13,657 12,324 51,585 44,754
Adjusted Sales and Marketing Expenses (%) 47% 48% 46% 52%
Research and product development expenses 8,225 10,653 35,025 30,099
Research and product development expenses (%) 28% 425% 31% 35%
Less: Share-based payments and related expenses 914 2,692 5,522 4,229
Less: Acquisition-related compensation - 99 143 604
Adjusted Research and Product Development Expenses 7,311 7,862 29,360 25,266
Adjusted Research and Product Development Expenses (%) 25% 31% 26% 29%
General and administrative expenses 6,125 9,820 29,042 36,759
General and administrative expenses (%) 21% 38% 26% 43%
Less: Share-based payments and related expenses 1,077 4140 6,483 5,341
Less: Acquisition-related compensation - 9 15 18
Less: Transaction-related expenses 89 140 413 1,979
Less: Charitable contributions 44 64 209 10,544
Adjusted General and Administrative Expenses 4,915 5,467 21,922 18,877
Adjusted General and Administrative Expenses (%) 1/7% 21% 20% 22%

“Adjusted Sales and Marketing Expenses”, “Adjusted Research and Product Development Expenses”, and “Adjusted General and Administrative Expenses” are respectively defined as sales and marketing expenses,
research and product development expenses, and general and administrative expenses excluding share-based payment and related expenses, acquisition-related compensation, transaction-related expenses,
charitable contributions, and other one-time or non-cash items. We refer to these measures collectively as our “Adjusted Operating Expense Measures”. “Adjusted Sales and Marketing Expenses (%)”, “Adjusted

Research and Product Development Expenses (%), and “Adjusted General and Administrative Expenses (%)” are respectively defined as Adjusted Sales and Marketing Expenses, Adjusted Research and Product
Development Expenses, and Adjusted General and Administrative Expenses as a percentage of total revenue. We refer to these measures collectively as our “Adjusted Operating Expense (%) Measures”.
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Reconciliation of Constant Currency Measures and Ratios

(in thousands of US dollars)

Three months ended March 31, 2023 Year ended March 31, 2023
SaaS Saa$S

(Expressed in thousands of US dollars, except %) Subscription Total Subscription Total
Revenuel revenue Revenue!) revenue
$ $ $ $

SaaS Subscription Revenue!l’ and total
revenue as reported 27,099 29,110 102,960 112,002
Foreign exchange impact on revenue 364 395 1,955 2.151

Saa$ Subscription Revenue!” and

total revenue at constant currency 27,463 29,505 104,915 114,153
Revenue growth 17% 14% 32% 30%
Revenue growth at constant currency 19% 16% 35% 32%

(1) SaaS Subscription Revenue is a Key Performance Indicator of Coveo. Please refer to the "Definition of Key Performance Indicators” section of the Appendix for the definitions of such measure.

In this table, SaaS Subscription Revenue!” and total revenue in currencies other than US dollars are converted into US dollars using the exchange rates from the prior period rather than the actual exchange rates in

effect during the current period.

“SaaS Subscription Revenue at constant currency” means Saa$S Subscription Revenue of the Company as presented in our financial statements in accordance with IFRS, adjusted for the impact of foreign currency
exchange fluctuations. SaaS Subscription Revenue in currencies other than US dollars is converted into US dollars using the exchange rates from the prior period rather than the actual exchange rates in effect during

the current period.

“SaaS Subscription Revenue growth at constant currency” means the year-over-year change in SaaS Subscription Revenue at constant currency divided by the reported Saa$S Subscription Revenue in the prior period.

“Total revenue at constant currency” means total revenue of the Company as presented in our financial statements in accordance with IFRS, adjusted for the impact of foreign currency exchange fluctuations. Total
revenue in currencies other that US dollars is converted into US dollars using the exchange rates from the prior period rather than the actual exchange rates in effect during the current period.

“Total revenue growth at constant currency” means the year-over-year change in total revenue at constant currency divided by the reported total revenue in the prior period.

We believe the Constant Currency Measures and Ratios provide helpful supplemental indicators on comparable SaaS Subscription Revenue and total revenue growth by removing the effect of changes in foreign
currency exchange rates year-over-year to aid investors better understand our performance.
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Consolidated Statements of Financial Position

(in thousands of US dollars, audited)

Assets

Current assets
Cash and cash equivalents
Trade and other receivables
Refundable tax credits

Prepaid expenses

Non-current assets
Contract acquisition costs
Property and equipment
Intangible assets
Right-of-use assets
Deferred tax assets
Goodwill

Total assets

Liabilities
Current liabilities
Trade payable and accrued liabilities
Current portion of deferred revenue

Current portion of lease obligations

Non-current liabilities
Deferred revenue
Lease obligations
Deferred tax liabilities

Total liabilities

Shareholders' equity
Share capital
Contributed surplus
Deficit

Accumulated other comprehensive loss

Total shareholders’ equity

Total liabilities and shareholders’ equity

As of March 31, As of March 31,
2023 2022

$ $
198,452 223,072
24,233 25,476
7,142 10,443
8,707 5,861
238,534 264,852
11,148 10,858
6,846 8,704
15,107 20,605
/7,645 9,255
3,896 4,616
25,642 26,610
308,818 345,500
21,435 22,910
55,260 49,879
1,929 1,916
78,464 74,705

- 513

8,940 11,169
2,721 3677
90,285 90,064
868,409 859,944
25,949 15,295
(631,988) (592,256)
(43,837) (27,547)
218,533 255,436
308,818 345,500
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onsolidated Statements of Cas

(in thousands of US dollars, audited)

Cash flows used in operating activities
Net income (loss)
ltems not affecting cash
Amortization of contract acquisition costs
Depreciation of property and equipment
Amortization of intangible assets
Depreciation of right-of-use assets

Interest accretion

Change in redeemable preferred shares — conversion rights
component fair value

Donation of share capital

Share-based payments

Change in fair value of short-term investments
Interest on lease obligations

Variation of deferred tax assets and liabilities
Unrealized foreign exchange loss (gain)

Changes in non-cash working capital items

Cash flows from (used in) investing activities
Business combination, net of cash acquired
Proceeds from disposal of short-term investments
Additions to property and equipment
Additions to intangible assets

Cash flows from (used in) financing activities
Share capital issued
Share capital issuance costs
Consideration to a shareholder
Proceeds from exercise of stock options
Tax withholding for net share settlement
Payments on lease obligations

Effect of foreign exchange rate changes on cash and cash equivalents
Increase (decrease) in cash and cash equivalents during the year

Cash and cash equivalents — beginning of year

Cash and cash equivalents — end of year

Cash

Cash equivalents

OWS

Year ended March, Year ended March,
2023 2022

$ $
(40,020) 418,276
4,428 3,839
2,548 2,677
4,454 3,467
1,578 1,517

- 11,906

- (299,428)

- 10,379

19,022 10,261

- 103

630 722

(2) (189,211)

(422) 293
1,239 (10,225)
(6,257) (35,424)
(675) (37,591)

- 76,351

(1,585) (1,385)
(5) (757)
(2,265) 36,618
- 195,920

- (16,299)

- (14,758)

1,740 848
(1,643) -
(2,525) (2,309)
(2,428) 163,402
(13,670) 3,077
(24,620) 167,673
223,072 55,399
198,452 223,072
22,036 40,103
176,416 182,969
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Definition of Key Performance Indicators

“SaaS Subscription Revenue” means Coveo’s SaaS subscription revenue, as presented in its financial statements in accordance with IFRS.

“Current SaaS Subscription Remaining Performance Obligations” is a forward-looking indicator of anticipated future revenue under contract that has not yet been recognized as revenue
but that is expected to be recognized over the next 12 months, as presented in our financial statements in accordance with IFRS.

“Net Expansion Rate” is calculated by considering a cohort of customers at the end of the period 12 months prior to the end of the period selected, and dividing the SaaS Annualized
Contract Value (as defined below) attributable to that cohort at the end of the current period selected, by the SaaS Annualized Contract Value attributable to that cohort at the
beginning of the period 12 months prior to the end of the period selected. Expressed as a percentage, the ratio:

I. Excludes any SaaS Annualized Contract Value from new customers added during the 12 months preceding the end of the period selected;
ii. Includes incremental SaaS Annualized Contract Value made to the cohort over the 12 months preceding the end of the period selected;
li. Is net of the SaaS Annualized Contract Value from any customers whose subscriptions terminated or decreased over the 12 months preceding the end of the period selected;

and
iv. Includes customers who converted from self-managed (on-premise) licenses and maintenance services to SaaS subscriptions during the 12 months preceding the end of the

period selected.

“SaaS Annualized Contract Value” means the SaaS annualized contract value of a customer’s commitments calculated based on the terms of that customer’s subscriptions, and
represents the committed annualized subscription amount as of the measurement date.

Please also refer to the "Key Performance Indicators” section of our latest MD&A, which is available under our profile on SEDAR at www.sedar.com, for additional details on the
abovementioned key performance indicators.
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