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Formuia 1 Environmental Policy Statement

Policy statement

Formula 1 is committed to reducing the impact of its operations on the environment and to collaborating with its
partners and stakeholders to make the sport more sustainable. This document sets out the framework of objectives
to reduce the environmental impact of Formula 1's activities and operations, consistent with the F1 Sustainability
Strategy.

Scope

This policy applies to each Formula 1 company and to those working for Formula 1 (including officers, employees,
temporary members of staff and secondees).

Formula 1 means every company in our group, being Delta Topco Limited and its subsidiaries, including Formula One
Management Limited, Formula Motorsport Limited, Formula One World Championship Limited, Formula One
Marketing Limited, Formula One Hospitality and Event Services Limited, Formula One Digital Media Limited and
Formula One Research, Engineering and Development Limited.

Environmental Objectives

In seeking to reduce the environmental impact of our activities and operations, Formula 1 commits to:

Monitor our use of energy and resources, managing our consumption efficiently and effectively;

Reduce Greenhouse Gas emissions created by our activities, with particular focus on our logistics and freight
operations;

Educate, train and motivate employees to carry out tasks in an environmentally responsible manner;

Review and improve our management systems to enhance environmental performance;

Enhance measures to include sustainability criteria in our procurement practices; and

Comply with applicable legal and regulatory requirements relating to environmental aspects of our activities
and operations.
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Formula 1 will continue its ongoing collaboration with the FIA, F1 teams and other stakeholders to introduce new
initiatives to further reduce the carbon footprint and improve the sustainability of the sport.

Formula 1 will continue to engage with F1 race promoters regarding the environmental sustainability of their
respective F1 events, encouraging each promoter to develop its own sustainability plan that is consistent with the

objectives of the F1 Sustainability Strategy.

This policy and the achievement of the established goals will be reviewed periodically.
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