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FINANCIAL RESULTS

FINANCIAL HIGHLIGHTS! REVENUE BY GEOGRAPHY? REVENUE BY CHANNEL?
3.9B - [[]]+13% [ 31%
IN REVENUE E l.:.. DTC » ) DIGITAL (witHin DTC)
+15% / +6%?2 23 '
‘ \!’;\ : E E E E +3 0/0
50 2 % “ A WHOLESALE
| ¥ 9
[ | ;
GROSSMARGIN ot S —
+0 basis points d
VANS < AR >
171.7" > +26% |l 5% " Lee +32%  +11%  +16%
- . — vl PRO-FORMA :
OPERATING MARGIN Tinberland & " Wrangler 3% REDKAP |
+60 basis points @ -2% -5% +9%
$ FY2019 OUTLOOK!
1 - 43 REVENUE " GROSS MARGIN . EARNINGS PER SHARE
EARNINGS PER SHARE “Atleast'*13. 7B : 51.0% 53.65
+19% / +13%? “At least” +11% 5 . +16%
Zﬁﬂiﬁﬁimn ad’fusﬁetiavc”?éf"ﬁi”g;" by 4,8 Msandiﬂ?l&deaﬁme nb il B dkpr® el Jos “q"'ls"t"'nae"sss,( fﬁﬁﬁigﬁﬁéﬂfﬁﬁ?Jﬂfﬁféiﬁndme . -'ld v e e e VEC.COM

primarily associated with the reloc of VF's global headquarters and certain brands t D r, Co l ado. All per shar ounts are presented on a diluted basis. Please refer to the press release dat dD ‘ober 19, 2018 for nfarmation. | 2Excludes acquisitions.



