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MESSAGE FROM
THE PRESIDENCY

The Corporate Reputa�on is the set of 
percep�ons about the Corpora�on by 
internal and external stakeholders with 
whom the company relates. It is the 
result of the behavior of the Company 
and the ac�on of every individual who is 
or has been a part of it throughout �me. 
It also describes its capacity to generate 
value to society in a sustainable manner.

At G r u p o P ro c a p s we are commi�ed 
to high standards of excellence in 
corporate management, and to promote 
an ethic and responsible conduct in our 
ac�vi�es. Also, we promote respect for 
the rights of individuals and care for the 
environment. These commitments are a 
part of our corporate culture, that is 
based upon values such as transparency, 
integrity and  fairness.

In order to achieve these challenges we 
develop in a clear and specific manner 
the conduct' principles within which we 
define our work ac�on. In this way, we 
build in a clear manner the ETHICS and 
BEHAVIOR standards upon which 
Procaps Groups bases its ac�on.

The Ethics and Conduct Guidelines are 
the  gu ide  for  the  Corpora�on' 
Employees to act in a clear and 
indivisible manner, reflec�ng the 
policies, principles and values thar 
govern our Organiza�onal Culture. Let us 
be the example, from our work' 
commitment, in the defense of the 
ethics so much required by the modern 
world. All of us, with no excep�on, must 
be commi�ed to and comply with our 
Ethics' Culture.

In the following pages I present the Code 
of Ethics and Conduct of Procaps Groups. 
Through it, all of us who are members of 
t h e  C o r p o r a � o n ,  a ffi r m  t h e 
responsibility to act coherently with 
regards to our principles and values, so 
that our reputa�on, sound working 
environment and goodwill become the 
best recogni�on we shall receive from 
o u r  s h a r e h o l d e r s ,  e m p l o y e e s , 
customers, suppliers, distributors, 
community and, in general, from all the 
audiences we are engaged with.

 

Rubén Minski G.
Procaps Group President
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To guide the conduct of Employees in 
their ac�ons where they do represent 
any of the Companies that are part of 
Procaps Groups. All of this framed within 
the clear and awareness commitment to 
always do the proper thing regarding 
work-mates,  colleagues,  cl ients, 
suppliers, distributors, compe�tors, the 
community and all people we might 
interact with.

This Code allows us to prompt Employees 
of Procaps Groups to build and promote 
standards of ethical behavior that shall 
contribute to the a�ainment of the vision 
and living experience of the values of the 
Corpora�on, being aware of the huge 
responsibility we do carry as part of the 
pharmaceu�cal sector. Thus, we do 
assume in an explicit manner the 
commitment that our ac�ons be guided 
within  the  ethical  and  integrity 
framework defined at the “Code of Ethics 
a n d  Tr a n s p a r e n c y ”  o f  A N D I ’s 
Pharmaceu�cal Chamber in Colombia 
and in the countries where we are 
present.

 

 Objetive  Scope1 2
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 3   Development 

3.1.  What is Ethics?

Ethics is an individual and ra�onal 
commitment to always do what is roper and 
must respond to the individual’s feelings, 
thinking and doings, supported upon basic 
principles such as honesty, jus�ce, trust, 
fairness and mutual respect.

Ethics is the argumenta�ve discipline that 
seeks to ra�onally base what we must do in 
order to a�ain the perfec�on of each 
human being, each organiza�on and 
society.

Ethics does not address what “can” or 
“could” be done from a technical, legal, 
economic, social, cultural, etc outlook

But it rather has as its goal to provide the 
basis for what we have to do for the 
person to be respected in its dignity and 
for the Organiza�on to a�ain the 
purposes of its own iden�ty, contribu�ng 
to both its own wellbeing and society’s.

Ethics addresses the formula�on of 
which are the values, principles and 
standards that ensure that both human 
beings as well as organiza�ons where 
human beings do perform, manage to 
produce the maximum good possible 
and minimize any damage that might be 
caused to people, to organiza�ons, to the 
environment or to society.

Ethics is an essen�al part of corporate 
philosophy because it  shows its 
members the values’ system that allows 
to discern conducts of different hierarchy 
or moral rank.
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3.2.  Ethics in Group Procaps

In the Corpora�on we strongly believe in 
ethical and responsible behavior, for this 
reason we do cause that all our Employees 
do comply with a transparent and fair 
performance.

Through this Code, we seek to orient work’ 
prac�ce from the values and principles that 
allow to generate trust’ rela�ons with 
stakeholders that shall contribute to 
sustainability,  compe��veness  and 
excellence.

The Code of Ethics and Conduct, is the 
realiza�on of the Corpora�on’s VALUES AND 
POLICIES in the day-to day behavior of our 
Employees, who in an individual and 
collec�ve manner do cons�tute and 
represent the ac�ons of Procaps Groups. 
This Code also promotes the respect for the 
Cons�tu�on and the Laws of each country 
where we have opera�ons, as well as the 
Universal Charter of Human Rights.

Therefore, at Procaps Groups, ethical 
behavior is an obliga�on and a commitment.

1

The Code of Ethics
and Conduct is the
realization of the
Corporation’s VALUES
AND POLICIES in the
day – to – day
behavior of our
Employees

“

“
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3.4. Corporate Values 

Values are the set of beliefs that guide our conduct and are the basis for our 
Corporate Culture, genera�ng differen�al elements and compe��ve 
advantages in our Human Resource:

We make efforts to serve and inspire the people around us, offering innova�ve solu�ons 
in health that, differen�ated by their a�ributes of value and intrinsic quality, do 
contribute to the improvement of the communi�es we interact with.

3.3. Purpose

CODE OF ETHICS AND CONDUCT

PRODUCTIVINESS 

Capacity to be always on the 
cu�ng edge, assuming the 
responsibility and ge�ng 
a h e a d  o f  t h e  va r i o u s 
i nte r n a l  a n d  ex te r n a l 
requirements.

HUMBLENESS
People and groups who 
e n j o y  s u c c e s s ,  s e l f -
demanding and with high 
desires to succeed, who 
recognize and learn from 
their errors, turning them 
into  opportuni�es  for 
s u c c e s s ,  s e n s i � ve  to 
innova�on, change and 
ongoing improvement.

People and groups of people 
w i t h  a  s p i r i t  f o r 
determina�on who act with 
swi�ness and precision facing 
diverse situa�ons providing 
quick and right solu�ons, 
always thinking and ac�ng for 
the effec�veness of the 
business (ge�ng results) and, 
at  the  same  �me,  i ts 
efficiency  (costs and fast 
response).  A  Company 
characterized by a culture.

People and groups thinking 
and ac�ng in a coopera�ve, 
jointly and interdependent 
manner, permanently fulfilling 
their commitments with clear-
thinking and comprehensively, 
w i t h  t h e  c a p a c i t y  t o 
communicate clearly and 
openly  without  causing 
o ff e n s e  a n d  w i t h  a 
construc�ve approach.

TEAM- WORK

COMPETITIVENES

In   P r o c a p s   we are 
consistent with acquired 
commitments, we honor our 
word and the agreements 
entered into within and 
outside the Corpora�on.

PERFORMANCE
People convinced that our 
permanence depends upon 
our opera�on costs and, 
therefore, quite sensi�ve to 
extra costs, inefficiencies, 
squandering and things that 
do not add value.

AUSTERITY



3.5. Mission 

Ÿ WE DIRECT  our  efforts  to  the 
improvement of health, offering drugs 
and services that ensure interna�onal-
category quality standards, innova�ve 
and accessible due to their cost-benefit 
ra�o, thus contribu�ng to the crea�on 
of healthy individuals, educa�ng them 
in be�er life habits.

Ÿ WE ENDEAVOUR, in order to a�ain 
success, to exceed the expecta�ons of 
our customers and suppliers, basing 
ourselves upon the genera�on of 
alliances that ensure the construc�on 
of a fair and equitable environment.

Ÿ WE WORK seeking the harmonic 
growth of business based upon a 
corporate governance code and an 
image associated to a sound ethical and 
financial performance, the sustained 
genera�on of economic value for our 
shareholders  and  a  concrete 
contribu�on to the improvement of 
life-condi�ons of our ci�zens.

Ÿ W E  G E N E R A T E  c o n � n u o u s 
improvement supported upon the 
development of the Human Resource 
of our employees and our Corpora�on 
through con�nuous processes of 
training  and  labor  and  social 
promo�on.

Ÿ W E  A R E  c o m m i � e d  t o  t h e 
development and wellbeing of the 
community through the construc�on 

of healthier surroundings, and the 
preserva�on  and  susta inable 
development of the environment.

Ÿ WE DO KNOW, RESPECT AND LEARN 
From our compe��on and we seek to 
be�er them within a framework of 
sound ethical principles.

3.6. Vision

To be a financially sustainable Corpora�on 
within three years, emphasizing efforts in 
minimizing work-capital requirements, 
with two-digit’ growth in sales and EBITDA 
that shall allow us to share and add value 
to our stakeholders in order to:

Ÿ Innovate  through  therapeu�c 
solu�ons in the health sector

Ÿ Think globally and act locally

Ÿ Be constantly learning

Ÿ Explore new and be�er opportuni�es 
to grow with rigorousness and 
thoroughness in our choices as well as 
in the dismissal and elimina�on of 
complexi�es

Ÿ Seek permanent compe��veness with 
regards to costs

Ÿ Decisively promote the professional 
and personal development of our 
human resource.
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4  Ethical Guidelines 

The following guidelines cons�tute a 
general reference framework for the 
behavior  and  interac�on  of  the 
Employees of Procaps Groups and their 
Stakeholders in order to be able to align 
their ac�ons and rela�ons, knowing the 
limits within which they can act, based 
upon a clear understanding of shared 
principles and ethical values and with 
strict compliance of the standards, 
regula�ons and laws that govern us at 
na�onal and interna�onal level.

In view of this, the Employees and 
Stakeholders of Procaps Groups must not 
act, accept or promote any type of 
corrup�on, including extor�on, bribery 
and the manipula�on of informa�on, and 
must have the obliga�on to prevent and 
denounce this type of events, that are 
typified as follows:

Procaps Groups does not tolerate any 
corrup�on mechanism. We do consider 
that there is no jus�fica�on to persuade 
any individual through gi�s, loans, 
retainers, bonuses, �ps or any other 
benefit, as an incen�ve to act against its 
legi�mate and proper interests, thus, we 
prompt our Employees and Stakeholders 
not to act, accept or promote any type of 
corrup�on including extor�on, bribery, 
gra�, amongst others, and to prevent and 
denounce this type of acts, that are 
typified as follows:

                    

It is understood as the prac�ce consis�ng 
in abuse of power, func�ons or means, in 
order to obtain economic or other type of 
benefit at the rela�ons with Employees, 
customers, distributors, contractors, 
suppliers, physicians, authori�es or 
na�onal or interna�onal public en��es 
and third par�es in general.

                   

Means to constrain others to do, tolerate 
or omit anything, with the purpose of 
obtaining illicit benefits for himself/herself 
or for a third party.

This occurs when any Employee receives, 
requests or accepts by himself/herself or 
through proxy, a non-jus�fied benefit of 
any nature, in order to unduly favor 
others, in detriment of the Corpora�on. 
Bribery is transna�onal when any public 
servant of a foreign country is involved.

10

Corruption

Extortion

Bribery

4.1. An�corrup�on behavior
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Is understood as small payments, not 
official and improper, that are made to a 
na�onal or foreign public official, in 
order to obtain or expedite, outside 
established procedures, a rou�ne or 
necessary ac�on to which he/she is 
en�tled.

It occurs when an Employee, adviser, 
direc�ve or member of the administra�on 
body of the Corpora�on, in order to 
obtain a benefit for himself/herself or for 
a third party, makes undue use of

11

Undue use of
Informa�on

Informa�on that is not of public domain 
and that he/she knows due to his/her 
posi�on.

 Examples: 

ü To offer or  receive economic 
compensa�on in order to have a 
nego�a�on or contract assigned to 
him/her.

ü Offer or receive payments to obtain 
privileged informa�on about the 
transac�ons of a company in order to 
exert influence in the price of its 
shares,  or  to get commercial 
informa�on such as lists of clients, 
know-how, pricing, bids, formulae, 
etc

ü To offer or pay to Human Resources 
Employees a compensa�on in order 
to ensure the hiring or promo�on of 
an employee or director.

ü Pay to independent professionals 
who have specific tasks (accountants, 
auditors, consultants, financial 
analysts, lawyers, etc) to induce them 
to modify their valua�ons and/or 
concepts in order to act in a manner 
opposite to their professional criteria.

ü P a y  t o  c o m m u n i c a � o n s ’ 
professionals to modify or tamper 
a ny  i n fo r m a � o n  a b o u t  t h e 
Corpora�on that shall be published 
on the media or social networks. 
redes sociales  

Graf



ü Threaten the Corpora�on with the 
d i s c l o s u r e  o f  c o n fi d e n � a l 
in fo rma� o n  in  exch a n ge  o f 
economic considera�on.

ü Receive payments from suppliers to 
expedite the delivery of goods or 
s e r v i c e s  co nt ra c te d  by  t h e 
Corpora�on.

The Corpora�on has a Manual and 
Program  for  the  Compliance  of 
Transna�onal An�corrup�on and An�-
Bribery Prac�ces as instruments that 
define Corpora�on’s clear and visible 
criteria regarding these unethical 
prac�ces, as well as the procedures to 

prevent, detect, correct and sanc�on all 
forms of undue conduct on this ma�er. 
These documents are enforceable upon 
our Employees and Stakeholders.

4.2. Responsibility and 
Accountability

All company assets are des�ned to the 
a�ainment of corporate objec�ves, thus, 
Employees have the obliga�on to protect 
and safeguard said company assets 
against loss, the�, misuse and/or waste.

The company’s tradename, logos, 
facili�es, resources and all other assets are 
part of its corporate image, therefore, 
must be u�lized for business purposes and 
must never be used for personal benefit 
or for illegal purposes.

Each Employee of Procaps Groups is 
responsible for his/her ac�ons, decisions 
and/or omissions and must be diligent in 
the preserva�on and u�liza�on of the 
resources the Corpora�on has assigned to 
him/her. The Corpora�on establishes an 
approved budget through which is 
ensured the effec�ve financial control of 
the business, therefore, no expenditures 
can be made that exceed the approved 
budget, without prior authoriza�on of a 
budget addi�on and from the relevant 
superior.
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Corpora�on assets and resources must be 
used for the business purpose these were 
assigned  to.  Are  understood  as 
Corpora�on’ assets and resources: 
working hours, restricted informa�on, 
property rights (trade names, patents, 
trademarks and copyrights); financial 
assets (cash, corporate credit or debit 
cards, funds and/or accounts); physical 
assets (vehicles, equipment, buildings and 
offices); work and opera�on tools, 
computers,  hardware,  so�ware, 
telephones and other technological 
equipment;  as  well  as  corporate 
informa�on, communica�on systems or 
social networks, commercial affilia�ons, 
contacts and associa�ons, commercial 
opportuni�es, amongst others.

Ÿ At the Corpora�on, every Employee 
has the responsibility to protect 
corporate  informa�on. 

Therefore, it is a duty to protect and take 
all measures necessary to safeguard 
confiden�al informa�on in compliance 
with applicable laws, professional 
obliga�ons and good prac�ces and 
policies regarding the management of 
personal data.
 
Ÿ In the same manner, is forbidden the 

access to informa�on or web pages 
for ac�vi�es of a personal nature or 
ac�vi�es against the rules and laws of 
every country.

Ÿ Employees must u�lize adequately 
the various means of communica�on 
of the company. Amongst the assets 
the Corpora�on offers for corporate 
communica�on are: email, intranet, 
internet,  televis ion  displays, 
magazines, brochures, telephones 
and other channels, whose purpose is 
corporate. The Employees  
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Ÿ have the obliga�on to take all 
measures that might be necessary to 
protect access to these channels, the 
contents thereof, and copies, printed 
or electronic, under their charge. It is 
fundamental that passwords or 
access codes for central equipment 
are confiden�al and shall not be 
disclosed.

Ÿ Also,  Corpora�on’s  computer 
equipment or mobile devices must 
be protected through passwords that 
prevent unauthorized individuals to 
access Company’ informa�on.

Ÿ Also,  must  be prevented the 
improper use of physical or digital 
informa�on,  such  as  access , 
dissemina�on and/or  sale  of 
company’ classified informa�on for 
private benefit.

Ÿ Also, Employees must abide by 
corporate provisions regarding the 
use and administra�on of digital 
assets  associated to  internal 
regula�ons and the guidelines issued 
by the Vice-presidency of Corporate 
Affairs.

Ÿ Every employee, distributor or 
supplier is obligated to report the 
the�, fraud and other dishonest 
ac�ons related to Corpora�on’s 
assets and resources when he/she 
becomes aware of the fact. It is the 
duty of Employees to alert the areas 
on charge of IT risks or those with 
impact on digital pla�orms.

4.3. Protec�on to Intellectual 
Property and Confiden�al 
Informa�on

The Group’s Intellectual Property and 
Confiden�al Informa�on are the assets 
of higher relevancy of our Corpora�on, 
amongst  these  we can  men�on 
undisclosed informa�on regarding the 
research and development of new 
products, specific techniques, data of 
des igns  or  processes ,  patents , 
manufacture formulae, trade secrets, 
financial  informa�on, price lists, 
commercial/marke�ng plans, lists of 
cl ients  and suppliers,  corporate 
i n fo r m a� o n  a n d  s h a re h o l d e rs ’ 
informa�on, databases, amongst others. 
Consequently, the Employees of the 
Companies of Procaps Groups shall have 
the following commitments:

Ÿ Protect, not disclose, nor use for 
direct  or  indirect  benefit  a l l 
documents and any type of internal 
informa�on of Procaps Groups, that 
has the nature of confiden�al and 
reserved and cannot be disclosed to 
third par�es, during the employment 
r e l a � o n s h i p  a n d  a � e r  t h e 
termina�on thereof.

Ÿ The presenta�on or delivery of 
C o r p o ra� o n ’  i n fo r m a� o n  to 
contractors, consultants, suppliers or 
clients, must be approved by the 
Management or Vice-presidency of 
the respec�ve area and shall be 
covered by a confiden�ality clause 
approved by the Vice-presidency of 
Corporate Affairs.

14
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Ÿ The Corpora�on and its Employees 
shall  protect the Confiden�al 
informa�on of their clients and 
trading partners to which the 
former might have access by virtue 
of the agreements, arrangements, 
and contracts entered into pursuant 
prov is ions  of  the  Manual  of 
Standards and Guidelines for 
Contrac�ng with Third Par�es, 
during the performance of their 
business.

4.4. Protec�on of Personal Data

The Corpora�on respects and protects the 
personal informa�on of its Employees, 
clients, suppliers, Distributors and other 

allies, under the terms and condi�ons 
provided for by current legal regula�ons, 
through a Privacy Corporate Policy 
whereby is recognized the right of 
individuals to know, update and rec�fy the 
informa�on that has been collected and 
stored about them at the Corpora�on’s 
database and/or archives.

4.5.  Veracity and  Transparency

At Procaps Groups we act with fairness 
and transparency in our rela�ons with 
colleagues,  coworkers,  suppliers, 
distributors, contractors, clients, the 
community, authori�es and any internal 
or external people we interact with.

Also,  we ensure that  within  the 
Corpora�on does exist a safe, respec�ul 
and equitable environment, respec�ng 
the individual rights of individuals and 
their dignity, avoiding any ac�on of willful 
misfeasance or pejora�ve manifesta�ons. 
We respect the law and strive to 
contribute  to  society  through  a 
responsible ci�zen’ behavior and aware of 
the environment.

We report through the channels provided 
by the Corpora�on any ac�on or event 
that might be against our values, 
principles and conduct’ guidelines.

15



16

4.6. Accuracy and Integrity of 
Accoun�ng Books, Records 
and Entries

In no event, Employees might alter, omit 
or distort accoun�ng records and entries 
in order to conceal undue ac�vi�es, that 
do  not reflect correctly the nature of any 
recorded opera�on or that pretend to 
infringe the Corpora�on’s internal control 
system.

4.7. Report of Conflicts of 
Interests

All Employees have the obliga�on to 
report about conflicts of interests, real or 
poten�al, their or of other Employees, 
suppliers,  contractors,  clients  or 
stakeholders, in order to prevent or 
minimize any impact upon the Company 
and its corporate reputa�on. This Code 
cannot take into considera�on all 
situa�ons where an Employee might find 
himself/herself at a real or apparent 
conflict of interests, therefore, it is of the 
utmost importance that Employees be 
alert and use their sound criterion and 
submit consulta�ons or concerns through 
the PNS Line to the Ethics’ Commi�ee.

CODE OF ETHICS AND CONDUCT



l To  h av e  a  d i r e c t  e c o n o m i c 
par�cipa�on, through spouse, 
parents, brothers or sisters or 
children, in companies or business 
that are suppliers, distributors or 
clients of the Corpora�on.

l Request loans from Corpora�on’ 
suppliers, distributors or clients, 
different from financial en��es or 
Employee Funds. 

l Grant loans to suppliers, distributors 
or clients. 

l Provide professional  services, 
consultancies or consul�ng to 
Corpora�on’ suppliers, distributors, 
or clients or contractors in areas 
similar to those where the Employee  
works at the Corpora�on.

l Dedicate work-�me and/or physical 
resources of the Corpora�on for 
personal or external ac�vi�es.

Employees must analyze direct or indirect 
situa�ons of conflict of interests, real or 
poten�al, that might interfere in their 
decisions and ac�ons within the 
Corpora�on, therefore:

Ÿ At the �me of becoming engaged by 
the Company, all Employees must 
submit to Human Resources a wri�en 
statement at which they inform 
whether or not they do have real or 
poten�al conflicts of interests, using 
the relevant form. Said form will be 
renewed every year by the Employees 
or at the �me the situa�on stated 
ini�ally is modified, terminated or 

a

b

c

d

e

Ÿ At the �me of registering a supplier at 
the Organiza�on, any conflict of 
interests that might affect the 
transparency of the hiring process or 
ac�on, must be reported to the 
Nego�a�on and procurement area or 
Internal Control, who, in turn, shall 
report it forthwith to the Ethics’ 
Commi�ee.

4.8.  Liaising with Stakeholders 
and Ethical Behavior

At Procaps Groups we understand that the 
interac�on with our Stakeholders is an 
opportunity to create a true compe��ve 
advantage and the sustainable growth of 
our Corpora�on. In this sense, we promote 
ac�ons so that said liaising is carried out 
under clear condi�ons, so that it shall be 
developed under corporate principles and 
values. We do believe that part of success 
depends upon the trust and respect 
between individuals, both being ruling 
principles of our ac�ons that we endeavor 
to extend through our value chain.

17

Are considered as Conflict of interest: when a new type of conflict does 
arise. 

Ÿ Human Resources shall request the 
filling of said form to all new 
Employees prior to the start of the 
hiring process, and annually to all 
Employees,  through  massive 
campaigns.

Ÿ In the event that at these cases an 
actual or poten�al conflict of interests 
is declared by the Employee, Human 
Resources must report it forthwith to 
the Ethics Commi�ee.
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4.8.1. Liaising with Shareholders 
The Corpora�on strives to establish an 
ac�on framework based upon the best 
value’ genera�ng corporate prac�ces, 
that provide transparency and certainty 
tour shareholders. We are convinced that 
a  g o o d  C o r p o ra te  G o ve r n a n c e 
strengthens the mandate of shareholders 
of being a well administered, socially 
responsible, sustainable, efficient and 
profitable company, and, for this reason 
we strive to be a model for ac�on based 
upon  strict  adhesion  to  current 
regula�ons  and to the principles and 
ethical values contained at this Code.

4.8.2. Liaising with Employees
In our liaising with Employees we take 
into considera�on the respect for 
freedom of speech, equal opportunity 
employment and humane work, where 
human dignity is respected, in compliance 
with the principles contained at the 
Universal Charter of Human Rights, upon 
the guidelines established by the 
Organiza�on for Economic Coopera�on 
and Development (OECD) and the 
Interna�onal Labor Organiza�on (ILO).

Also, we are commi�ed with the respect 
and non-discrimina�on due to race, 
na�onality, ethnic origin, gender, physical 
condi�ons,  social  status,  sexual 
orienta�on, age, religion, disability or 
marital status.

We  assume  the  commitment  to 
acknowledge human rights in the 
company in all its opera�ons and we do 
not accept nor tolerate to do business 
with any individual, company or third 
par�es who promote ac�ons for child 
exploita�on, including child or minors’ 
labor in all cases not permi�ed by law, 
forced labor, the exercise of physical 
punishment, labor or sexual harassment 
or abuse; or any other form of abuse, 
mistreatment or human discrimina�on.

All requests, claims and requirements 
regarding conducts against those 
established above, must be a�ended in a 
�mely and specific manner, pursuant the 
law and relevant contracts in all countries 
where we are present.

CODE OF ETHICS AND CONDUCT
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4.8.3. Liaising with Pa�ents

We are commi�ed to promote safety and 
effec�veness’ standards, that allow to 
provide pa�ents with high-quality 
products, in compliance with current 
regula�ons and internal procedures that 
regulate the interac�on with pa�ents, 
always respec�ng the independence and 
autonomy of pa�ents.

We work to research, develop, produce, 
promote, sell and distribute innova�ve 
solu�ons for health within an ethical 
framework and concomitant with all 
standards and regula�ons for drugs and 
other pharmaceu�cal products, and 
health care.

We also meet current regula�ons 
regarding the promo�on of prescrip�on 
and over the counter drugs, taking into 
considera�on the audience these are 
aimed at. Also, we protect with high 
responsibility the right to personal and 
family privacy, and of goodwill, as well as 
cons�tu�onal guarantees provided for 
with regards to the collec�on, treatment 
and circula�on of individual’s data.
 

4.8.4. Liaising with Pa�ent
 Organiza�ons 

At Procaps Groups, we do promote an 
ethical behavior that ensures at all �mes 
the autonomy, objec�vity of opinion, 
solidarity,
 

Responsibility and total informa�on of 
Pa�ents’ Organiza�ons. All interac�ons 
with these en��es shall be based upon 
mutual  respect,  gran�ng all  due 
considera�on to their condi�on and 
respec�ng their independence.
 

In no case shall we request Pa�ents’ 
Organiza�ons to assume the promo�on 
of prescrip�on drugs and, when they 
serve as channel for the promo�on of 
pharmaceu�cal products other than 
prescrip�on drugs, the Corpora�on shall 
ensure adhesion to relevant regula�on 
and its internal policies. 
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4.8.5. Liaising with Health 
Professionals

We understand and respect the rela�on 
with health professionals, framed within 
the independence, autonomy and respect 
for professional prac�ce; in this sense:

Ÿ SIt is prohibited during promo�onal 
visits to physicians  or promo�on 
ac�vi�es, the payment in cash or in 
kind to the health system’ actors, by 
w a y  o f  c o n s i d e r a � o n  o r 
compensa�on of this ac�vity. 

Ÿ TAl l  events  a imed  at  hea l th 
professionals, organized or sponsored 
by the Corpora�on, must have as its 
target to provide scien�fic and/or 
educa�ve informa�on regarding 
medical, scien�fic, therapy, health’ 
technology advances and in no 
circumstance shall  be used to 
influence decisions for prescribing 
d r u g s ,  t h e  p u r c h a s e , 
recommenda�on, dispensa�on or 
possible inclusion or exclusion from 
technical guides, protocols and/or 
benefit plans of the health system of 
each country.

All interac�ons and ac�vi�es with health 
professionals shall be governed by the 
current legal system, Code of Ethics and 
T r a n s p a r e n c y  o f  t h e  A N D I ’ 
Pharmaceu�cal Chamber and by internal 
regula�ons that cover and provide said 
regula�ons.

4.8.6. IInterac�on with Officials 
of the Health System

The interrela�on of the Corpora�on with 
officials of the Health System is carried 
out  in  compliance  with  current 
regula�ons and ethical and transparency 
standards. At Procaps Groups we refrain 
from promo�ng or giving any type of 
perks or gi�s to Health System’ officials, 
be it in cash or in kind, to secure an undue 
commercial advantage or to obtain, 
retain,  or  direct  business to the 
corpora�on and/or to facilitate or 
ex p e d i te  p ro c e e d i n g s  o f  t h e i r 
competence.

CODE OF ETHICS AND CONDUCT
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4.8.7. Interac�on with Na�onal 
Public Officials or with 
Jurisdic�on Abroad 

Is understood as a Public Official any 
na�onal or foreign individual who has a 
legisla�ve, administra�ve or judicial 
posi�on in a State, and any official or 
agent of a na�onal or interna�onal public 
organiza�on.

Due to their corporate purpose, the 
Companies of Procaps Groups have a 
natural rela�on with officials of the 
various countries where they operate, 
thus, it is important that this rela�on is:

Ÿ Of absolute integrity and transparency 

Ÿ T h at  a  re l i a b l e ,  h o n e st  a n d 
professional rela�on is established 
with the representa�ves of official 
en��es, seeking always to create non-
prejudiced and disinterested links. 

Ÿ That complies rigorously with all 
requisites provided for at the laws of 
e a c h  co u nt r y  w h e re  we  a re 
represented.  

In the performance of rela�ons with 
public officials both na�onal or foreign, 
the Employees of Procaps Groups must 
abide by the following guidelines:

Ÿ Abstain, directly or through third 
par�es, from offering, providing or 
promising to any public official, sums 
of money, valuables or any other 
benefit or profit in exchange of the 

public official performs, omits or delays 
any act related with the exercise of his/her 
du�es and in rela�on with a business or 
transac�on of na�onal or interna�onal 
nature. 

Ÿ Abstain from giving or receiving gi�s or 
gratui�es that might generate the image of 
applying inappropriate influence. Any gi� 
or gratui�es received and/or provided by 
public officials both na�onal and in foreign 
territory must be previously reported and 
authorized by the direct superior provided 
such gif / gratui�es does not violate the 
provisions of this Code and/or rules or 
policies that regulate such in the country.

Ÿ In case an Employee has any doubt or 
concern, he/she must consult his/her direct 
superior or the Ethics’ Commi�ee.

 

4.8.8. Liaising with Clients

Aware of our social impact and responsibility, 
we only place in the market products and 
services that meet high quality and 
performance standards and that characterize 
our Corpora�on, responsibly complying with 
the terms and condi�ons that regulate 
rela�ons with our clients.



At the Corpora�on, all its members must 
provide efficient service to clients within a 
framework of ethical rela�ons and 
compliance with laws and internal 
regula�ons,  commi�ed with  the 
sa�sfac�on of clients and market needs.

4.8.9. Liaising with Distributors, 
Contractors and Suppliers

Ÿ Procaps Groups is commi�ed to a 
rela�onship of coopera�on and 
mutual benefit with its distributors, 
contractors and suppliers, genera�ng 
a l l i a n c e s  t h a t  e n s u r e  t h e 
improvement of efficiency and joint 
profitability under principles of loyalty, 
good faith, respect and transparency 
for the construc�on of a fair and 
equitable environment.

Ÿ Shall be contracted only suppliers, 
distributors or contractors legally 
incorporated and registered at the 
Corpora�on and that meet all legal 
condi�ons and internal regula�ons 
that ensure the objec�ve and 
transparent  l iais ing  with  our 
stakeholders, guaranteeing equal 
access to all applicants to access all 
necessary informa�on and take part 
at the processes for selec�on and 
assigna�on of contracts. 

Ÿ All nego�a�ons shall be conducted 
under the basis of quality, service, 
price, distribu�on and availability.

Ÿ No form of undue influence by 
suppliers, distributors or contractors, 
such as bribery, gi�s or any non-
ethical conduct shall be tolerated. 

Ÿ The Company cannot  provide 
informa�on received from the 
supplier, distributor or contractor to 
its compe�tors without the prior 
authoriza�on of the former.

4.8.10. Liaising with the Media 
and Social Networks

Communica�on is a key element in the 
enhancing of the image and reputa�on of 
the Corpora�on, therefore, we do make 
sure that communica�ons with our 
stakeholders be �mely, accurate and 
effec�ve. We have the commitment to 
always establish communica�ons framed 
within ethics, respect, and it is guided by 
our corporate principles and values, 
mee�ng policy standards and regula�ons.  

The Vice-presidency of Corporate Affairs, 
under the guidelines defined by Senior 
Management, is the only area authorized 
to publish opinions in representa�on of 
the Corpora�on on the media or 
corporate social networks, as well as to 
a�end any consulta�on, comment, 
tes�monial, claim and/or any remark. The 
Department of Communica�on and Social 
Management is responsible for the 
coordina�on and the issuance of any 
informa�on sent outside the Corpora�on.

22
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About liaising with the Media:

Ÿ We do understand and respect the 
autonomy of the Media and of the 
communica�ons’ professional’s and 
w e  p r o m o t e  a  r e l a � o n  o f 
independence and mutual respect.

Ÿ Any request for informa�on from the 
Media (journalists or directors of 
television media, newspapers, radio 
sta�ons, websites, amongst others) 
that is received by any Employee of 
Procaps Groups, must be referred to 
the Department of Communica�ons 
and Social  Management,  area 
authorized to establish contact with 
the media and to provide official 
responses approved by the Vice-
presidency of Corporate Affairs. 

Ÿ Employees of the company are strictly 
forbidden to provide or deliver any 
type of tes�mony or to disclose 
confiden�al informa�on to the Media 
or any other mass media. Express 
authoriza�on from the Presidency of 
the Corpora�on and the support of 
the Vice-presidency of Corporate 
Affairs is necessary in order to be able 
to do so.

About liaising in social networks or other 
digital assets

As per Corpora�on’ standards for the 
management of digital assets and social 
networks,  we  must  maintain  an 
appropriate, coherent, respec�ul, 
responsible and honest conduct. It is 
important to bear in mind the following 
considera�ons at the �me of conduc�ng 
any type of interac�on at said media:

23



The only area authorized
to disclose information
or create websites of
Procaps Groups is the
Vice-presidency of
Corporate Affairs

Ÿ In the case of publishing informa�on 
of  Procaps Groups and its Companies, 
this can be done only a�er it has been 
previously disclosed through official 
communica�on media.

Ÿ When issuing publica�ons or opinions 
regarding our Corpora�on, we must 
make it clear that we are expressing 
an opinion that does not represent 
the interests or guidelines of Procaps 
Groups.

Ÿ We do not publish reserved or 
confiden�al informa�on in text, 
photos or videos of the Corpora�on or 
its  stakeholders  without  due 
authoriza�on form the former. To fail 
to do so might entail legal measures 
against the Corpora�on and the 
individual who did publish said 
contents.

Ÿ The only area authorized to disclose 
informa�on or create websites of 
Procaps Groups is the Vice-presidency 
of Corporate Affairs. In the event a 
digital asset is required, the opening 
thereof must be requested to this 
Vice-presidency to assess its relevance 
and feasibility.

24
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4.9.   Gi�s and Gratui�es 

The decisions and ac�ons of the 
Corpora�on must be based upon 
objec�ve criteria and must not be 
influenced by factors such as gi�s, 
dona�ons or payments with the purpose 
of obtaining favorable results for 
Employees of Procaps Groups or other 
third par�es, for this reason: 

Ÿ All employees must abstain from 
giving or receiving gi�s or gratui�es 
that might generate the image of 
exer�ng inappropriate influence 
about a decision or business 
rela�onship.
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Any gi� or gratui�es received and/or 
given by Clients/ Suppliers/ Distributors/ 
Contractors/ Public Officials, must be 
managed as per guidelines provided by 
the Corpora�on and, previously, must be 
reported and authorized by the direct 
superior, provided that said gi�s/ 
gratui�es do not violate the provisions of 
this Code, the Corpora�on’s policy on gi�s 
and/or internal or external regula�ng 
standards. Shall be allowed to make or 
receive normal gratui�es of a social 
nature  such  as  business’  meals, 
invita�ons to cultural or spor�ng 
ac�vi�es, whose objec�ve is to generate 
rela�ons and whose purpose is not to 
influence any business decision.



Ÿ In some occasions can be accepted gi�s of adver�sement or marke�ng items 
for values established at the Corpora�on’s Gi�s Policy. In the event the value 
of the gi� exceeds established limits, this must be reported forthwith to the 
direct superior, Controllers or to the Ethics’ Commi�ee, who shall decide 
whether said gi� can be accepted or must be returned to the individual who 
gave it.

Ÿ Cannot be offered money, gi�s, gratui�es or any direct or indirect economic 
advantage to clients, suppliers, distributors, consultants, public servants or 
third par�es, that might be interpreted as an inappropriate influence 
regarding a business nego�a�on or a biased decision in order to obtain any 
ac�on or business.

Ÿ All supports or vouchers submi�ed to the company for travel or gratui�es 
must be aligned with business’ ac�vi�es. 

4.10. Poli�cal Ac�vity 

Procaps Groups supports democracy and respects the authori�es and 
poli�cal and administra�ve structures of each country where it operates. 
Therefore, it does not par�cipate in poli�cal ac�vi�es and it does not 
support any party or movement in poli�cal debates nor does it make 
direct or indirect contribu�ons to poli�cal campaigns or  par�es with the 
purpose of obtaining inappropriate advantages and/or exert influences 
that favor the prescrip�on or purchase of drugs.

We do respect the fundamental right of our Employees to be members 
or not of poli�cal par�es, to exercise their right to vote and to par�cipate 
in poli�cs. Employees are not obligated to contribute financially nor to 
par�cipate or support par�san, poli�cal or electoral ac�vi�es, except 
those that are mandatory due to cons�tu�onal reasons, such as, by way 
of example: to be an elec�on supervisor designated by the State.

If an Employee wishes to par�cipate in poli�cal ac�vi�es, he/she must 
report to Human Resources or the Ethics’ Commi�ee of the relevant 
country. Thus shall be validated whether any conflict of interests might 
arise between his/her role and poli�cal aspira�ons.

$
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4.11. Social Ac�vi�es’ Dona�ons

We do contribute to society and 
communi�es liaising with non-profit 
organiza�ons, public or private, seeking to 
generate posi�ve and sustainable social 
impacts, mainly in the communi�es 
where we operate. For this reason, both 
the Corpora�on as well as the Founda�on 
provide dona�ons in general within the 
framework of their Corporate Social 
Responsibility policy, mee�ng the 
following condi�ons:

Procaps Groups promotes that ts 
E m p l o y e e s  c o n t r i b u t e  t o  t h e 
Corpora�on’s social ac�vi�es, through the 
dona�on of their �me and/or personal 
resources for social responsibility ac�ons 
that impact mainly communi�es in 
condi�ons of vulnerability and non-profit 
founda�ons.

The Corpora�on abstains from making 
contribu�ons if the circumstances might 
make them appear as a corrupt act or as 
bribery, although this is not the real intent. 
I t  sha l l  not  make  dona�ons  to 
philanthropic organiza�ons or poli�cal 
par�es as a front for bribery, undue 
favori�sm, or other corrupt ac�ons.

All requests for corporate gi�s des�ned to 
founda�ons or charitable organiza�ons 
must  be previously  approved by 
Presidency or the Vice-presidency for 
Corporate Affairs.

Employees  cannot  authorize  the 
des�na�on of Corpora�on’ resources for 
dona�ons, without complying with 
established approval requirements.

Ÿ These are given gratuitously with no 
considera�on at all.

Ÿ Do not generate any direct or indirect 
benefit to the donor, except those 
provided by Law.

Ÿ Are delivered exclusively to the 
organiza�on that receives them and 
are not directed to the personal 
benefit of their employees or 
officials.

Ÿ Are carried out through a formal and 
documented process  and the 
beneficiaries are duly incorporated 
juridical en��es.

Ÿ Do not cons�tute an incen�ve for the 
recommenda�on, prescrip�on, 
p u r c h a s e ,  s u p p l y,  s a l e  o r 
administra�on of drugs.

 

Procaps Groups promotes that
its Employees do contribute
to the Corporation’s social
activities

“

“
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Business ac�ons of the Corpora�on must 
s t r i v e  t o  e n h a n c e  e t h i c s  a n d 
transparency, preserving autonomy in 
the prescrip�on of drugs, not encourage 
irra�onal consump�on and prohibit 
conducts that pretend to exert any type 
of undue influence upon the actors of the 
health systems in the countries where we 
have a presence. 

5.1. Contrac�ng 

With regards to public or private 
contrac�ng processes at which the 
Corpora�on does  par�cipate,  i t 
undertakes to preserve an ethical 
conduct that guarantees and promotes 
the transparency of the contrac�ng 
process, not to make pacts or previous 
arrangements with other bidders in order 
to influence the results thereof and shall 
abstain from carrying out opera�ons with 
third par�es whose resources come from 
illegal ac�vi�es. 

5.2. Interac�on with 
Compe�tors 

At Procaps Groups we promote free and 
loyal compe��on and we reject any an�-
compe��ve behavior or dishonest 
prac�ces to increase our market share or 
eliminate compe��on, understanding as 
compe��on the essence of free market 
economics that governs our ac�vity, 

therefore:
 

Ÿ We carry out market research and 
studies within a framework of 
business  loyalty  and  healthy 
management of business.

Ÿ We do not beli�le our compe�tors 
nor their products or Employees.

Ÿ We do not accept nor promote 
prac�ces to disrupt or deviate our 
compe�tors’ clients.

Ÿ We do not do adver�sing that 
threatens the Corpora�on’s ethical 
p r i n c i p l e s  n o r  t h at  v i o l ate s 
compe��on  r ights.  Thus,  we 
communicate in a clear and specific 
manner, to consumers, clients and 
general public, the components and 
a�ributes of our products, adjusted to 
the regula�ons of each country.

5  Business Practices 
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Ÿ We carry out the adver�sing of our products and services respec�ng the laws that 
regulate this ac�vity, and in compliance with standards and procedures defined by 
the Corpora�on to ensure that its adver�sing in various pla�orms does meet legal 
requisites required in each country.

We do understand the following as acts of Unfair Compe��on:

ü Acts to deviate clients

ü Disrup�on or confusion acts

ü Deceit, disrepute, comparison or imita�on acts

ü Exploita�on of the reputa�on of others

ü Viola�on of secrets and standards

ü Induce to contract breach

ü  Disloyal exclusivity agreements
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Procaps Groups is commi�ed with the 
promo�on of a healthy and safe work-
environment and with the sustainable 
development and protec�on of the 
environment, for this purpose, it does 
comply with occupa�onal health, safety 
standards as well as with environmental 
programs required by law, including 
controls, adequate work-procedures and 
control equipment. On this regard, 
Employees have the following obliga�ons:

a Comply with Safety and Health at Work 
defined according to their du�es in the 
Corpora�on.

b  U�lize protec�on elements and 
e q u i p m e n t  p r o v i d e d  b y  t h e 
Corpora�on.

c M i n i m i z e  i m p a c t  u p o n  t h e 
environment through the op�miza�on 
of resources.

d Comply with the Quality Management 
Integral System or its equivalent 
according to the country.

e Foster the respect and observance of 
established  health and safety 
standards by suppliers, contractors, 
distributors, visitors and/or all third 
par�es.

As a part of our commitment with 
sustainable development, we take care of 
e nv i ro n m e n t a l  r e s o u rc e s  w i t h 
responsibility and we strive to reduce to 
the minimum our impact upon the 
environment. 

We are concerned about the processes 
for the iden�fica�on, evalua�on, 
preven�on and mi�ga�on of health and 
life risks; as well as for the �mely and 
effec�ve rolling-out the existence and 
nature of such risks and the results of 
studies and research we carry out.

6  Healthy Environment
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7  Compliance with
    the Code of Ethics
    and Conduct

At the �me of star�ng a work rela�onship and/or at any 
�me thereof, each Company Employee will receive the 
Code of Ethics and Conduct in order to become aware 
of it and as evidence of his/her commitment and 
obliga�on of compliance.

Addi�onally, each Employee must cer�fy, every year 
and in wri�ng, that he/she has complied, is complying 
and will con�nue complying with the provisions of the 
Code.

Also, our clients, suppliers and commercial partners 
must cer�fy, in wri�ng or electronically, that they have 
received, read and understood the Code of Ethics and 
Conduct and that they endeavor to abide by it in all 
their rela�ons with the Corpora�on.
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The Corpora�on has established all 
procedures and measures necessary to 
carry out and monitor the rolling-out of 
this Code amongst the Employees and 
other stakeholders, and to promote 
awareness and compliance thereof. It has 
also provided a series of resources to 
address consulta�ons or doubts regarding 
the Code, or suspicions about any 
behavior, conduct and situa�on that are 
deemed non-ethical,  through the 
channels established by the Corpora�on, 
for this purpose we have the PNS (Safe 
Principles and Standards) Line through 
which any Employee, shareholder, client, 
supplier, distributor or third party who 
require to report about facts or conducts 
that might cons�tute a viola�on to this 
Code,  can submit  in  an open or 
anonymous manner, their requirement 
and follow-up the inves�ga�on, results 
and ac�ons taken by the Corpora�on. 

7.1. PNS Ethical Line

The purpose of the Ethical Line is to 
encourage compliance of  ethical 
standards, as well as to prevent poten�al 
ac�ons such as fraud or

i r re g u l a r  p ra c � c e s  a ga i n st  t h e 
Corpora�on. The Ethical Line was 
established with security parameters that 
ensure confiden�ality of informa�on 
received and protect the iden�ty of the 
individual providing the informa�on.

Employees, shareholders, suppliers, 
distributors, contractors or third par�es 
can access the Ethical Line through the 
webpage:

e�ca.grupoprocaps.com or through 

the free-toll line: . 01800 752 2222

This communica�on channel is managed 
by a specialized external company, 
through which can be reported situa�ons 
that are against the Law and/or the Code 
of Ethics. The company opera�ng the PNS 
Line has a procedure for repor�ng, 
verifica�on and tracking that ensures the 
proceeding and solving or any conduct 
reported, this process also is lead by the 
Presidency of the Corpora�on. However, 
this channel does not replace direct 
communica�on with the heads of and the 
various internal control bodies of the 
Corpora�on. 

Safe Principles and Standards

ETHIC LINE 
1.    etica.grupoprocaps.com

The Communication Channels are:

2.    etica@grupoprocaps.com

3.    Call the free-toll number

      01 800 752 2222 
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7.2. Ethics’ Commi�ee

The Corpora�on has created the 
Corporate Ethics’  Commi�ee that 
constantly watches over the performance 
and compliance of the objec�ves and 
scope of this Code, and the decisions of 
the Commi�ee serve as guidance for 
corporate ac�ons. It is comprised of the 
Vice-presidency of Corporate Affairs, Vice-
presidency of  Human Resources, 
Corporate Vice-presidency for Audit and 
Internal Control and the Corporate 
Department for Legal Compliance, who 
are responsible for the development of 
business ethics’ objec�ves at Corporate 
level.

For all purposes regarding compliance 
with the Code in the countries where we 
are present, we have formed local Ethics’ 
Commi�ees through which are promoted 
ethical principles, the Code, the PNS Line 
and all issues related withthe ethical and 

responsible behavior of employees. Said 
commi�ees will be comprised by the 
Country Manager, one Human Resources’ 
Leader, and one Comptrollers’ Leader, 
and, in the event this posi�on does not 
exist, a Leader of the Finance Team. In the 
event complaints are filed against a 
member of the Country Commi�ee, the 
case shall be reviewed by the Corporate 
Ethics’ Commi�ee.

The major func�ons of the Ethics and 
Conduct Commi�ee are:

Ÿ Follow-up the applica�on of the 
standards of this Code.

Ÿ Establish all ac�ons necessary for the 
awareness and rolling-out of the Code

Ÿ Receive informa�on of the complaints 
submi�ed directly or through 
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Ÿ t h e  P N S  L i n e ,  a s s e s s i n g  t h e 
inves�ga�ons of the conducts and facts 
being reported and determining 
correc�ve  and/or preven�ve ac�ons 
as well as any sanc�ons or disciplinary 
measures that might be the case, 
measures and ac�ons that shall be 
reported to the Presidency as the top 
authority of the Corpora�on.

Ÿ The members shall meet physically or 
virtually every �me this is required and 
there shall be a monthly follow-up to 
defined ac�ons. Addi�onally it shall 
analyze cases reported through the PNS 
Line,  keeping the complainants 
informed of the status of the complaint 
and the measures adopted.

Ÿ Addi�onally it shall submit to the 
Steering Commi�ee, on a tri-monthly 
basis a report, indicators and ac�on 
plan regarding complaints received.

Ÿ The Commi�ee maintains absolute 
reserve of the iden�ty of the individuals 
providing informa�on through the PNS 
Line or directly to the Commi�ee.

Ÿ Company  Employees  have  the 
obliga�on to cooperate with all 
inves�ga�ons carried out or requested 
by the Ethics’ Commi�ee.

Addi�onally, the Corporate Affairs Vice-
presidency designs strategies aimed at the 
Employees for the enhancement of 
Corpora�on’ ethical conduct standards, 

that must include the design and 
implementa�on of  strategies  for 
communica�on, training and follow-up.

Annually is held a session to roll-out the 
Ethics’ Code amongst Employees, who 
must sign a form of Acceptance of 
awareness of the Ethics’ Code (F-COD-
0001-COR), whereby they undertake to 
use the PNS Line for complaints of any 
undue conduct they iden�fy that goes 
against this Code and a statement that 
they are not incurring in any of the causes 
typified in this Code. 

7.3. Inves�ga�on of Complaints, 
Sanc�ons and Infrac�ons

Upon receiving the report of complaint, 
the Commi�ee shall evaluate and define 
the necessary inves�ga�ons and ac�ons 
in  order to clarify  the facts  and 
responsibili�es, guaranteeing the right to 
defense and due process.

Any employee who, by ac�on or omission 
fails to, facilitates failure of compliance or 
commits any fault, an improper act, 
violates the ethical principles and 
standards provided for at this Code, shall 
be subject to corresponding disciplinary 
ac�on, as per the Internal Workplace 
Regula�ons of each Company.

The irregulari�es commi�ed might lead to 
the applica�on of disciplinary sanc�ons 
and even to the termina�on 
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of the work rela�onship. The above, 
without prejudice of civil or penal liability 
legal ac�on that might be the case. At the 
sanc�on ac�ons carried out by the 
Corpora�on shall be respected the right 
to defense and for said sanc�ons shall be 
taken into considera�on factors such as 
recidivism, reputa�on’ risks, amongst 
others. Said sanc�ons shall be recorded at 
the respec�ve employment contracts and 
shall be reported to Senior Management.

In the event that a given fact is not 
expressly regulated at this Code, Procaps 
Groups and its employees shall abide by 
the sense of propriety, honesty, equity, 
jus�ce and mutual respect, and within the 
framework of the laws of each country, as 
well as internal codes, regula�ons and 
procedures.

For distributors, clients or suppliers who, 
by ac�on or omission fail to comply, 
facilitate failure to comply or commit a 
fault, an inappropriate act, violate the 
ethical principles and standards provided 
for at this Code, this shall cons�tute 
jus�fied cause for the immediate 
termina�on of the respec�ve rela�on 
with the Corpora�on.

7.4. Reports

One of  the du�es of  the Ethics’ 
Commi�ee is to compile all informa�on to 
be produced regarding the applica�on of 
the Code of Ethics and Conduct in all 
countries where we are present. The 

Commi�ee shall submit an annual report 
to senior management about the degree 
of compliance of ethical objec�ves and on 
the contribu�ons or improvement for the 
enhancement of corporate ethics. Some 
of the factors to be taken into account at 
the annual report are the ac�ons to 
socialize the Code that include the degree 
of awareness of the Ethics and Conduct 
Code by Employees, consulta�ons or 
cases brought before the Commi�ee, the 
cases reported through the Ethical Line, 
sugges�ons for improvement received 
and executed, amongst others.

CODE OF ETHICS AND CONDUCT
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