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NightFood's Initial Amazon Tests
Successful, Seattle-Based Consultant
Hired to Scale Platform Revenues
TARRYTOWN, NY -- (Marketwired) -- 06/28/17 -- NightFood Holdings, Inc. (OTCQB: NGTF),
a fully reporting "better-for-you" snack company, announced that the Company has hired the
Seattle-based E-commerce consultants at Project-Experts.net, led by Chris Cruise, to focus
exclusively on scaling Amazon revenues for the NightFood line of nutrition bars.

NightFood 12-packs received initial approval for listing and sale on Amazon in late May, and
became available for purchase the first week of June. During the subsequent weeks, the
Company has tested several marketing strategies to drive sales on the Amazon platform.

"We're especially optimistic about the early results we've seen from the paid advertising
programs within the Amazon ecosystem. Everybody knows how much Amazon sells, but
what's intriguing for us is the power of Amazon as a discovery engine. To be able to have
ads for NightFood pop up when people are searching not just for snacks, but for weight
management products, or sleep aids is very powerful," explains NightFood CEO Sean
Folkson.

The Company recently engaged Common Thread Collective to handle direct to consumer
online commerce. Company leadership pointed out that launching on Amazon is a separate
and unique event that requires extreme specialization.

"The work Common Thread is doing is focused on branding, awareness, community-
building, and influencer marketing. They're building a new website, conceptualizing video
content, and how to communicate our message online. Long-term, we expect their efforts to
drive tremendous sales, and, of course, that will spill over into Amazon," added Folkson.
"But Amazon is also its own universe of commerce and consumer discovery, and we're
taking advantage of that opportunity with Chris Cruise and his team."

NightFood 6-packs had previously been listed on Amazon, and had 50% 5-star ratings.
NightFood bars have thousands of online reviews across multiple platforms, and
consistently average approximately 4 stars out of 5 from consumers.

Chris Cruise, CEO of Project Experts commented, "The preliminary Amazon statistics we
see for NightFood are strong, although sample size is still small. Our goal is to improve
these metrics and scale rapidly. Night snacking is a challenge for so many people, and the
Facebook data we've seen shows tremendous relevance. I believe we can take advantage
of the complimentary nature of the NightFood line for many very popular search terms,
including those related to weight loss and weight management."

About NightFood:



NightFood (OTCQB: NGTF), "The Nighttime Snack Company," is a snack food company
dedicated to providing consumers delicious, better-for-you, sleep-friendly choices for
evening snacking. 44% of snack consumption occurs at night, representing a consumer
spend of over $1B weekly on nighttime snacks. NightFood creates, manufactures, and
distributes snacks which help consumers satisfy nighttime cravings in a better, healthier,
more sleep friendly way. For more information, visit http://ir.nightfood.com and
www.nightfood.com

Forward Looking Statements:

This current press release contains "forward-looking statements," as that term is defined in
Section 27A of the United States Securities Act of 1933 and Section 21E of the Securities
Exchange Act of 1934. Statements in this press release which are not purely historical are
forward-looking statements and include any statements regarding beliefs, plans,
expectations or intentions regarding the future, including but not limited to, any products sold
or cash flow from operations.

Actual results could differ from those projected in any forward-looking statements due to
numerous factors. Such factors include, among others, the inherent uncertainties associated
with distribution and difficulties associated with obtaining financing on acceptable terms.
These forward-looking statements are made as of the date of this news release, and we
assume no obligation to update the forward-looking statements, or to update the reasons
why actual results could differ from those projected in the forward-looking statements.
Although we believe that the beliefs, plans, expectations and intentions contained in this
press release are reasonable, there can be no assurance that such beliefs, plans,
expectations or intentions will prove to be accurate. Investors should consult all of the
information set forth herein and should also refer to the risk factors disclosure outlined in our
most recent annual report for our last fiscal year, our quarterly reports, and other periodic
reports filed from time-to-time with the Securities and Exchange Commission.
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