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PURPOSE
The purpose (the “Purpose”) of this confidential information presentation (“Presentation”) is to 
provide preliminary information on AiAdvertising, Inc. (the “Company”) to parties interested in 
assessing whether or not they wish to proceed with a more detailed review.

Not an Offer, Solicitation or Prospectus
The Presentation is not an offer to sell or a solicitation of an offer to purchase securities of the 
Company or any other entity or to engage in any other transaction. It has been provided solely to 
assist the recipient in evaluating the Company. It is not, nor to be construed under any circumstances 
as, a prospectus, a public offering of securities, or an offering statement or memorandum under any 
applicable securities laws. The memorandum does not contain all of the information that would 
normally appear in an offering registered under the United States Securities Act of 1993.

LOOKING FORWARD STATEMENTS
The Presentation includes certain statements, estimates and projections with respect to the 
Company’s anticipated or possible future performance. In some cases, the recipient can identify 
forward looking statements by terms such as ‘may’, ‘will’, ‘should’, ‘could’, ‘would’, ‘expects’, ‘plans’, 
‘anticipates’, ‘believes’, ‘estimates’, ‘projects’, ‘predicts’, ‘potential’, or ‘continue’ or the negative of those 
forms or other comparable terms. The Company’s forward statements involve known and unknown 
risks, uncertainties and other factors which may cause the Company’s actual results, performance or 
achievements to be materially different from any future results, performance or achievements 
expressed or implied by the forward-looking statements. As a result of these uncertainties, the 
recipient of the Presentation should not place undue reliance on the Company’s forward-looking 
statements. The Company does not intend to update any of these factors or to publicly announce the 
result of any revisions to any of the Company’s forward-looking statements contained herein, 
whether as a result of new information, any future event or otherwise. Nothing contained herein 
constitutes a warranty or representation, and the contents herein are not to be relied upon or 
considered by recipients as an inducement to invest in the Company. In all cases, recipients should 
conduct their own  

DISCLAIMER

investigation and analysis of the assets and the data set forth in this Presentation. The Company 
does not make any representation or warranty as to the accuracy or completeness of the information 
contained in this Presentation or made available in connection with any further investigation of the 
assets of the Company, including estimates or forecasts, and the Company shall not have any liability 
for any representations,express or implied, contained in, or omitted from, this Presentation or any 
other written or oral communications transmitted to the recipient in the course of an evaluation of 
the Company. The only information which will have any legal effect will be that specifically 
represented in a definitive offering memorandum and subscription agreement and the closing 
documents provided for therein.

USE OF MATERIAL
This Presentation contains confidential information and is provided to the person in possession of it 
(the “Recipient”) on the understanding that:

● The Recipient will only use this Presentation and the information contained herein for the 
Purpose. All information supplied will not be copied, reproduced, or distributed to others 
at any time without the prior written consent of the Company (other than to directors, 
officers, employees, and professional advisors of the Recipient who need to know the 
information contained in this Presentation for the Purpose).

● Upon request, the Recipient will promptly return to the Company, all material received 
without retaining any copies thereof, and will destroy any information derived from the 
material; and

● The Recipient will advise other persons with whom the Presentation is properly shared of 
the provisions of this undertaking. The Recipient acknowledges and agrees that the 
Company will not be subject to any liability based on the information contained in this 
Presentation, errors therein or omissions therefrom, whether or not the Company knew 
or should have known of any such errors or omissions, or was responsible for or 
participated in its inclusion in or omission from this Presentation.



Half the money I spend on 
advertising is wasted; the trouble 

is I don’t know what half.
— JOHN WANAMAKER

(1838 — 1922)

THE PROBLEM



The industry’s first 
cloud-hosted ad management 
platform leveraging artificial 

intelligence (Ai)

THE SOLUTION



● Eliminate Guesswork

● Reduce Costs

● Turn Customer Data Into Behavioral Insights

● Shorten Sales Cycles

● Predict and Personalize Creative

● Prove What Works, What Doesn’t, and What’s Next

● Increase ROI on Campaigns

● Get More Leads

● Acquire New Customers

OUR 
PLATFORM 
ENABLES 

MARKETERS 
TO:



● IDC states that efficiencies driven by AI in 
CRM could increase global revenues by $1.1 
trillion this year, and ultimately lead to more 
than 800,000 net-new jobs, surpassing 
those lost to automation.

● In 2021 alone, Gartner projects AI 
augmentation will create $2.9 trillion of 
business value, and 6.2 billion hours of 
worker productivity globally.

● McKinsey Global Institute estimates up to a 
$5.9 trillion annual impact of AI and other 
analytics on marketing and sales.

THE TOTAL 
ADDRESSABLE 
MARKET (TAM)



AI is computer science that enables software 
to perform human-like intelligence tasks, like 
pattern recognition, image recognition, 
reasoning, decision making, and learning.

AI isn't magic; it's math. Very advanced math 
that can help machines perform well-defined 
intelligence tasks better than humans.

Over time, an AI system using machine 
learning can get better at the task it was built 
to do.

WHAT 
IS AI?
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A new “_” as a service model is aspiring to become 
just as widely adopted based on its potential to drive 
business outcomes with unmatched efficiency: 
Artificial intelligence as a service (AIaaS).

According to recent research, AI-based software 
revenue is expected to climb from $9.5 billion in 
2018 to $118.6 billion in 2025 as companies seek 
new insights into their respective businesses that can 
give them a competitive edge. Organizations 
recognize that their systems hold virtual treasure 
troves of data but don’t know what to do with it or 
how to harness it. They do understand, however, that 
machines can complete a level of analysis in seconds 
that teams of dedicated researchers couldn’t attain 
even over the course of weeks.

Read the full TheNextWeb.com article

GET READY FOR 
THE EMERGENCE OF

AI-AS-A-
SERVICE

https://thenextweb.com/news/get-ready-for-the-emergence-of-ai-as-a-service


The Campaign Performance Platform is our 
flagship product that enables marketers to 
dramatically increase productivity, efficiency, 
and performance. 

Marketers can easily plan, predict, and execute 
hyper-personalized advertising campaigns of 
unprecedented complexity with unimaginable 
simplicity and full transparency.

OUR 
PLATFORM



ALIGN
PRIORITIZING CLIENT 
GOALS AND OBJECTIVES

1



CONNECT, ORGANIZE, AND CLEANSE CUSTOMER 
DATA, TRANSFORMING IT INTO INSIGHTS

INSIGHTS2



ID RESOLUTION — ONE PERSON WITH MULTIPLE 
SIGNALS CREATES A UNIQUE GOLDEN RECORD

INSIGHTS2



OUR AI DYNAMICALLY IDENTIFIES BEHAVIORAL 
INSIGHTS IN DAYS VERSUS MONTHS

INSIGHTS2



INSIGHTS ARE THEN 
ORGANIZED INTO PERSONAS

INSIGHTS2



24,000 marketer hours to
36 marketer + machine hours

MARKET + MACHINE



PERSONAS BECOME MICRO-TARGETED 
PERSONALIZED AUDIENCES

INSIGHTS2



CREATIVE ASSETS ARE ORGANIZED 
AROUND CUSTOM AUDIENCES

ACTIVATE3



AI EXAMINES CREATIVE ASSETS AND 
TAGS WITH IDENTIFYING FEATURES

ACTIVATE3



CREATIVE IS REVIEWED, MEASURED, AND 
SCORED TO PREDICT HIGHEST PERFORMANCE

ACTIVATE3



AUTOMATE & SCALE

ACTIVATE3

1024 x 768 768 x 1024 300 x 600 160 x 600

320 x 480

1080 x 1080

970 x 250

728 x 90

320 x 50

300 x 250

480 x 320



DYNAMIC CREATIVE AT SCALE

ACTIVATE3



CAMPAIGN IS ACTIVATED PER THE 
BUDGET AND AGREED UPON STRATEGY

ACTIVATE3



PERFORMANCE BY CAMPAIGN, PERSONA, 
CHANNEL, AND OVERALL

DECISIONS4

LEADS/OPPORTUNITIES

2,079

14X
ROAS

WON REVENUE

$3,720,609 $1 MILLION IN 
SALES

$3M IN WON 
revenue 

2,079 LEADS

AND $5 MILLION 
IN THE PIPELINE



PERFORMANCE BY CAMPAIGN, 
PERSONA, CHANNEL AND OVERALL

DECISIONS4



OUR CLIENTS

Faith Based

Specialty Retail

Finance Hospitality & Leisure

Industrial



AS OF SEPTEMBER 30, 2021

CAP TABLE

Current Shares Outstanding 1,055,556,518

Options @ Wtd Avg strike price $0.0061 768,233,332

Warrants @ Wtd Avg strike price of $0.0477 162,703,869

Convertible debt/equity 131,068

Total shares and equivalents (fully diluted) 1,986,624,787



FINANCIAL OVERVIEW

● The company is in the process 
of transitioning from a managed 
service offering to a 
Platform-as-a-Service (PaaS) 
offering, which has the effect of 
leveling out lumpy revenue to 
predictable monthly recurring 
revenue (MRR).

● In conjunction with a PaaS 
offering we intend to simplify 
our revenue recognition into 
two categories:
○ Platform License 
○ Media Activation

● In Q2-2021 the company 
completed the sale of its 
non-core web hosting business 
(WebTegrity) for cash. This 
event will result in the loss of 
$350K gross revenue per 
annum moving forward. 



BALANCE SHEET

December 31, 2020 December 31, 2021

Cash and Cash Equivalents $10,538  $3,431,455

Current Assets 545,338   746,218

Long-Term Assets 55,682   114,249

Other Assets 36,382   35,692

Total Assets $647,940  $4,327,614

Total Current Liabilities $5,168,432  $2,200,510

Long-term Debt  195,553          -  

Total Liabilities 5,363,985   2,200,510

Stockholders Equity  (4,716,045)   2,127,104

Liabilities and Stockholders Equity  $647,940  $4,327,614

Current Ratio (Assets/Liabilities) 0.12 1.38

SNAPSHOT



INCOME STATEMENT
NET EBITDA SNAPSHOT

 Year Ended (Audited) Year Ended (Unaudited)

Revenue December 31, 2020 December 31, 2021

Managed Services  $9,406,204  $6,622,630

The Platform                           -   207,537

Gross Revenue  $9,406,204  $6,830,167

Cost of Sales  6,382,601  4,696,318

Gross Profit  $3,023,603  $2,133,849

Total Operating Expenses  3,299,020  5,479,484 

EBITDA  $(275,417)  $(3,345,635)

Gross Profit Margin 32.14% 31.24%

EBITDA-to-Sales Margin -3% -49%



THANK YOU


